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Newspapers  Abandon  Haphazard  Methods 
of  Censoring  Advertisements 

tandardized  Formula  for  Rejecting  Fraudulent  and  Objectionable  Copy  Being  Evolved  After  Years 
of  Experimentation — Classified  Advertising  Managers  Point  the  Way 


ENSORSHIP  of  newspaper  aclver- 
I  tising,  after  many  years  of  experi- 
ntation,  is  now  entering  upon  a  new 
me— a  plane  where  the  same  yardstick 
used  as  a  measuring  device  by  virtu- 
y  all  newspapers  and  where  a  more  or 
5  code  of  standards  is  being  univer- 
Iv  accepted. 

the  action  of  the  Association  of 
rwspaper  Classified  Advertising  ^fan- 
ers  in  convention  at  Louisville  last 
ek  in  adopting  a  code  of  censorship, 
rering  practically  every  classification, 
a  recent  indication  of  the  trend  to 
ve  off  with  haphazard  methods  in 
minating  fraudulent  or  questionable 
py.  The  code  of  this  body,  which 
)resented  86  newspapers,  was  pub- 
hed  in  full  in  last  week’s  Editor  & 

3LISHER. 

Each  newspaper  has  its  own  code,  it 
true,  but  the  main  rules  are  generally 
;  same  in  effect  if  not  in  phraseology, 
lere  is  apparent  an  ambition  on  the 
rt  of  publishers  to  keep  their  columns 
ee  from  “catch-penny”  and  fraudulent 
itcrial.  Many  are  firmly  convinced 
it  their  prestige  is  utterly  deiKiulent 
the  veracity  of  their  advertising,  as 
rll  as  their  editorial  columns. 

It  was  in  the  classified  sections  that 
scrupulous  and  tricky  advertisers  once 
[  their  bait,  and  so  it  is  natural  that 
is  department  by  now,  in  nearly  all 
wspapers,  has  rock-bound  rules  gov- 
ning  the  insertion  of  copy.  The  rules 
this  case  are  specific  and  binding. 
And  it  is  their  general  tenor  that  is 
t  basis  for  each  newspaper’s  advertis- 
r  in  general. 

In  the  case  of  the  metropolitan 
dies,  the  censorship  is,* of  course,  more 
a  science  and  more  rigidly  imposed 
an  in  the  case  of  the  smaller  papers, 
•e  latter  rely  upon  their  increased 
ttwledge  concerning  the  various 
ackets”  that  have  been  exploited  in  the 
nnd  the  shrewdness  in  detecting  a 
lid’  ad  that  experience  has  given 
™  The  Better  Business  Bureaus 
ive  been  instrumental  in  disseminating 
IS  growing  knowledge  through  its 
rifidical  warnings. 

The  Acre  York  7'iiiics  with  its  “index 
ipurgatorius,”  is  an  outstanding  ex- 
tiple  of  a  newspaper  which  makes 
'fry  effort  possible  to  protect  its 
™ers  and  keep  its  columns  clean.  The 
■wes  advertises  its  censorship  rules, 
w  offers  a  reward  of  $1(X)  to  anvone 
[Using  the  arrest  aiuj  conviction  of  a 
rsdii  or  firm  obtaining  money  under 
Jse  pretense.s  through  fraudulent  ad- 
tnising  published  in  its  columns. 

^h's  ‘index  expurgatorius.”  which  is 
'nsi(!<  r<  ,|  by  many  a  model  code,  con- 
ss  of  12  general  classifications  that 
nl  not  lx*  accepted  for  publication  bv 
If  newspaper : 

ndvertise- 

ifioiVi  •  a  million  hv  investing 

.rr  I  O''  I’roduce  l.O(K) 

iVi  ^  Vour  investment  will 

?  ^  "■  I’ouths.” 

■  ttffer.s  of  something  of  value  for 
'U'ng;  advertisements  that  make  false. 
«arr, lilted  or  exaggerated  claims: 
m  70^'  automobile  given  away  to  the 
I  ^  persons  answering  this  advertise¬ 
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ment.  Send  lOc  for  txioklet,  ‘How  to 
make  $25  dailv.’  ” 


12.  Any  other  advertising  that  may 
cau.se  money  loss  to  the  reader,  or  injury 


3.  Advertisements  that  arc  ambiguous  in  health  or  morals,  or  loss  of  confidence 
in  wording  and  which  may  mislead:  in  reputable  advertising  and  honorable 
“Women — earn  SKX)  weekly  giving  business,  or  which  is  regarded  by  the 

NEWSPAPERS  ERECTING  STRONGER  BARRIERS 
AGAINST  FRAUDULENT  ADVERTISING 

f^HE  growing  interest  of  the  government  in  newspaper  advertising  censor- 
ship,  as  evidenced  by  the  recent  establishment  of  a  hoard  by  the  Federal 
Trade  (Commission  to  handle  cases  which  involve  fraudulent  advertising  and 
by  the  hill  recently  introduced  by  Senator  Smoot  which  would  place  tobacco 
products  and  advertising  under  the  laws  of  the  Food  and  Drugs  Act,  prompted 
Editor  &  Publisher  to  interview  a  number  of  representative  newspapers  to 
find  out  what  methods  are  being  used  to  protect  readers  from  tricky  and 
fraudulent  advertising.  It  was  learned  that: 

(1)  Most  newspapers  have  a  detailed  code  of  censorship,  covering  prac¬ 
tically  every  advertising  classification. 

(2)  Though  differing  in  phraseology  and  execution,  each  code  is  essentially 
the  same  in  effect. 

(3)  Classified,  medical  and  financial  copy  is  the  most  closely  watched. 

(4)  One  group  of  dailies  gives  the  final  blue-pencil  rights  to  its  editors 
although  it  maintains  a  special  censorship  board. 

(.5)  In  tbe  rase  of  tbe  smaller  papers,  the  publisher  uses  his  own  judgment, 
barked  by  many  years’  experience  with  questionable  copy. 

(6)  That  there  is  a  growing  sentiment  to  bar  illegitimate  advertisements, 
the  publishers  feeling  that  printing  such  material  hurts  both  the  public  and 
the  newspaper. 

Action  of  the  Association  of  Newspaper  Classified  Advertising  Managers 
last  week  in  approving  a  censorship  rode  for  classified  is  another  sign  of 
the  trend  toward  .standardization  in  censoring  advertising  ropy. 


beauty  treatments.  Experience  unneces¬ 
sary.  .Apply  RfKMu  — .” 

4.  .Attacks  of  a  personal  character ;  ad¬ 
vertisements  that  make  uncalled-for  re- 
fiectioiis  on  competitors  or  their  goods : 
“A'ou  can  not  be  .sure  of  your  radio  un¬ 
less  it  is  bo’ught  from  us.  Only  our 
Radio  sets  are  sold  to  you  fully  as  repre¬ 
sented.” 

5.  .Advertisements  holding  out  the 
prospect  of  large  guaranteed  dividends 
or  excessive  profits:  “Ladies  Apparel 
.Shop  for  sale.  Will  guarantee  a  net 
profit  of  $15,000  yearly.  Sacrifice  for 
$5.0(M)  if  bought  immediately.” 

6.  Bucket  shops  and  offerings  of  fin¬ 
ancial  prospects:  “Safe  Gold  Mine — $50 
per  share  on  curb.  Price  of  $100  as¬ 
sured  as  soon  as  mine  becomes  pro- 
flncing.” 

7.  .Advertisements  that  arc  indecent, 
vulgar,  suggestive,  repulsive  or  offensive. 

8.  Matrimonial  offers:  fortune  telling. 

9.  Objectionable  medical  advertising 
and  offers  of  free  medical  treatment;  ad¬ 
vertising  that  makes  remedial,  relief  or 
curative  claims  (eitlier  directly  or  by 
inference),  not  justified  by  the  facts  or 
common  experience :  “Brown's  tablets 
liositively  cure  kidney  trouble,  liver 
trouble,  colds,  etc.” 

10.  .Advertisements  of  products  contain¬ 
ing  bahit-forming  or  dangerous  drugs. 

11.  Want  advertisements  which  request 
money  for  samples  or  articles:  “Sales¬ 
men  wanted  for  (fuick  seller,  auto 
cleanser.  Send  $1.00  for  sample.” 

Mailing  lists  offered  for  sale:  Ex¬ 
ample — Afail  order  house  going  out  of 
business  wishes  to  dispose  of  an  up-to- 
date  national  automobile  dealer  mailing 
list. 


Xew  A’ork  Times  as  unworthy. 

Publishers  are  rapidly  becoming  ac¬ 
quainted  with  misleading  medical  adver¬ 
tising,  and  arc  doing  all  in  their  power 
to  check  it.  .An  outstanding  e.xamplc  in 
this  case  is  the  Chicapo  Tribune. 

The  Tribune's  code  in  this  classifica¬ 
tion  is  rigid  and  discouraging  to  anyone 
who  wants  to  advertise  a  “cure” — this 
word  being  strictly  taboo  in  all  conv. 

Particular  stress  is  laid  upon  adver¬ 
tising  that  is  in  poor  taste,  or  might  of¬ 
fend  its  readers.  Physicians,  surgeons, 
specialists  and  dentist’  copy  is  not  ac¬ 
ceptable.  -A  careful  check  is  made  on 
remedies  that  might  be  habit-making : 
no  chances  are  taken  with  such  matter. 

This  paper  is  likewise  diligent  in 
cleaning  its  financial  advertising  col'umns 
of  anything  that  might  prove  fraudulent. 
Its  code  for  this  type  of  copy  is  a  long 
one  and  meticulously  inclusive.  There 
are  44  rules  in  all  covering  everything 
from  “money  wanted'’  advertisements, 
sales  of  businesses,  stock  offerings,  and 
land  advertising  to  advertising  of  fin¬ 
ancial  charts. 

The  .9/.  Louis  Po.'it-Di.<:l'alch  on  May 
1  of  this  year  revised  its  C(Kle,  which 
was  reported  to  be  much  more  inclusive 
than  the  former  regulations,  particularly 
as  applied  to  medical  advertising. 

The  Post-Dispatch  floes  not  accept  ad¬ 
vertising  of  the  following  character: 

“.Advertising  which  in  the  judgment 
of  the  Po,st-l  )ispatch  appears  likely  to 
cause  injury  to  health  or  to  cause  fin¬ 
ancial  loss. 

“.Advertising  of  medicines  or  ap¬ 
pliances  which  in  themselves  are  harm¬ 
less,  but  the  continued  use  of  which  en¬ 
courages  the  sufferer  to  postpone  medi¬ 


cal  treatment  for  diseases  or  physical 
conditions  of  a  serious  nature. 

“Medical  advertising  which  makes 
curative  claims  not  justified  by  facts  or 
general  experience. 

“.Advertising  which  is  indecent,  repul¬ 
sive,  suggestive  or  offensive,  either  in 
text  or  illustration. 

“Financial  advertising  which  is  fraudu¬ 
lent  or  highly  siK'culative,  or  promises 
*' — '■pect  of  unreasonably  large  profits. 

“.Advertising  which  contains  attacks 
of  a  personal,  racial  or  religious  char¬ 
acter,  or  reflections  on  competitors,  or¬ 
ganizations,  institutions  or  merchandise. 

“In  addition  to  the  above  and  other 
general  regulations,  the  Post-Dispatch 
reserves  the  right  to  make  additional 
regulations  covering  other  advertising 
which  is  not  acceptable.” 

The  Scripps-Howard  newspapers  de¬ 
part  from  the  usual  custom  in  censoring 
advertising,  by  giving  the  editor  of  each 
paper  the  final  say. 

But  before  the  editor  sees  the  copy, 
it  must  pass  from  the  business  manager 
to  the  organization’s  censorship  head- 
(piarters  in  Cleveland,  under  the  super¬ 
vision  of  E.  Fi.  Cook,  wlitor-in-chief  of 
the  Ohio  group.  The  copy  is  then  re¬ 
turned  to  the  business  manager  who 
turn.',  it  over  to  the  editor  for  his  O.  K. 

Where  insertion  dates  do  not  permit, 
the  business  manager  turns  the  copy 
over  to  the  editor,  who  censors  it  accord¬ 
ing  to  Scripps-Howard  rules. 

“It  is  the  editor’s  duty,  when  called 
on,”  the  rules  state,  “to  make  censorship 
promptly  and  to  bring  to  it  every  bit  of 
judgment  and  reason  that  he  has.  If  he 
will  enforce  the  censorship  promptly 
and  consistently,  the  business  office  will 
do  most  of  the  censoring  by  not  offering 
him  copy  that  will  not  stand  the  test. 

“The  editor  can  have  no  alibi  for  not 
enforcing  tliis  rule,  because  his  compos¬ 
ing  room  must  refuse  to  handle  copy 
unless  O.  K.’d  either  at  Cleveland  or  by 
the  hx-al  editor  or  someone  authorized 
by  bim  to  do  so.” 

The  summary  of  censorship  rules, 
which  is  supplied  to  all  editors,  covers 
practically  every  kind  of  advertising  that 
an  editor  might  he  called  to  pass  upon. 
The  ban  on  medical  products  is  clearly 
defined.  Under  the  Scripps-Howard 
ruling,  advertisers  cannot  claim  that  a 
product  will  cure.  Claims  to  help,  re¬ 
lieve,  heal  or  check  prioress  of  disease, 
however,  are  held  permissible. 

Considerable  emphasis  is  laid  on  ob¬ 
jectionable  wording  in  medical  advertise¬ 
ments.  Where  such  occurs  erlitors  are 
authorized  to  change  or  delete.  In  case 
of  doubt,  editors  are  urged  to  withhold 
])uhlication  until  the  Cleveland  office  has 
vised  the  copy. 

Ruling  on  financial  advertising  follows : 

“.All  advertising  offering  stock  or  in¬ 
terests  in  non-producing  oil  and  mining 
companies  should  be  barred. 

“When  an  advertisement  offers  stock 
or  securities  of  a  promotional  nature 
(issues  to  finance  new  or  untried  ven¬ 
tures)  the  proposition  and  the  men  be¬ 
hind  it  should  be  investigated,  and  unless 
fxith  seem  to  afford  reasonable  security 
(Continued  on  page  54) 
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HALL  AND  LAVARRE 
CONFER  ON  sun* 

Meet  With  Lawyers  and  International 

Paper  Company  Officials  in  New 
York  Seeking  Agreement — 

Case  Still  Unsettled 

The  threatened  exposure  by  William 
LaVarre  of  the  “whole  story”  of  the 
deal  between  International  Paper  Com¬ 
pany  and  the  partnership  of  LaVarre 
and  Harold  Hall  in  the  purchase  of  four 
Southern  newspapers  was  not  forthcom¬ 
ing  this  week  as  had  been  promised  by 
LaV'^arre  in  a  statement  last  week  fol¬ 
lowing  service  of  a  temporary  injunction 
against  him  by  Hall.  Efforts  at  recon¬ 
ciliation  between  the  partners  were  being 
made  at  a  series  of  conferences  in  New 
York  between  them  and  representatives 
of  IntematicMial. 

Just  before  leaving  New  York  for 
.Asheville,  N.  C.,  W^nesday,  to  attend 
the  Southern  Newspaper  Publishers’ 
Association  convention,  LaVarre  told 
Editor  &  Publisher  that  he  could  not 
at  that  time  make  any  statement  as  to 
whether  or  not  the  disagreement  had 
been  settled. 

Thomas  J.  Hamilton,  editor  of  the 
Aufjusta  Chronicle,  one  of  the  Hall- 
I^Varre  papers,  accompanied  the  part¬ 
ners  to  New  York.  He  was  appointed 
temporary  receiver  for  the  stock  of  the 
four  papers  last  week  by  Judge  A.  L. 
Franklin  of  Richmond  Superior  Court, 
at  Augusta,  in  accordance  with  Hall’s 
request  for  appointment  of  a  receiver. 
It  was  learned  that  at  the  time  Hamil¬ 
ton  left  .Augusta  the  stock  of  the  four 
papers  had  not  been  turned  over  to  him 
as  was  directed  in  the  temporary  injunc¬ 
tion.  Ben  E.  Pierce.  Hamilton’s  attor¬ 
ney,  also  accompanied  the  group  to  New 
York. 

The  hearing  on  the  temporary  injunc¬ 
tion  granted  Hall  was  not  held  Tuesday 
as  scheduled,  but  was  j)ostponed  indefi- 
nitelv.  .Accordingly  I.a\’arre’s  answer 
to  Hall’s  complaint  was  not  filed.  It  was 
in  this  expected  answer  that  T.aVarre 
had  threatene<l  to  reveal  the  story  of 
their  deal  with  International. 

The  temfKirary  injunction  granted  Hall 
last  week  directefl  LaVarre  to  turn  over 
to  a  tempi^irary  receiver  the  capital  stock 
of  the  Augusta  Chronicle.  Columbia 
Record.  Shirtanburq  Herald  and  .S'/’nr- 
tanbura  Journal,  which  he  held  and 
which,  it  was  charged,  he  refused  to  turn 
over  to  International  as  security  {f>r  a 
loan  of  W/O.riOf).  Hall  in  his  petition 
asked  that  control  of  the  four  pap<-rs 
f>e  vested  in  himself. 

.A  Cfipy  of  Hall's  petition  was  this 
week  put  f>n  file  with  the  Federal  Trade 
Cf.mmis^ion  at  Washington. 

.As  EniifiR  R-  Pi  i’i.ishkb  went  to  press 
conferences  r.n  the  disagreement  were 
si'll  gfiing  'in.  None  of  the  parties  in¬ 
volved  nor  their  renresentatives  were 
willing  to  make  anv  statements  regarding 
the  r,iitIr>ok  ihr  a  settlement. 

SHANAHAN  JOINS  N.  Y.  POST 

Cartoonist  Will  Take  Ripley’s  Place 
on  Sport  Page 

Ray  .'shanahan,  free-lance  cartoonist, 
vsho  has  done  numerous  drawings  for  the 
.Vete  Vork  hreninii  Rost,  will  join  that 
newspainr  as  stall  cartofdiist,  July  S.  He 
will  drav,  a  slaily  cartf^on  to  take  the 
place  'li  that  by  I<ol»ert  L.  Rijiley,  which 
has  Id-en  aiqxaring  on  lh<-  s|»ort  page,  hut 
which  will  Id-  discontinued  when  Kiidey 
terminate,  his  contract  with  .Assidiated 
Newspaid-rs.  Inc.,  to  work  for  King  Fea¬ 
tures  Syndi(aie  next  Monrlay. 

Ripley’s  cartoons  will  ajijR-ar  in  New 
York  in  the  American,  starting  July  9. 

.Shanahan  was  l<orn  and  eilucated  in 
New'  ^'o^k  an<l  has  mainlain<fl  a  stiuliti 
there  and  in  llo-tt/ii.  He  has  done  oe.cnr 
skifial  hlaik  and  white  w<<rk  for  the 
I',v<-nirig  Post  and  has  aho  drawn  a 
weekly  jdirtrait  ui  famous  pervjiis  for 
the  Sest'  York  limes.  He  made  a  draw¬ 
ing  of  t  ol.  (diaries  A.  LindlM-rgh  from 
life  v.on  after  the  aviator  landeij  on  his 
flight  to  France. 


WAGE  PARLEYS  CONTINUE 

No  settlement  had  been  reached  as 
Editor  &  Publisher  went  to  press  be¬ 
tween  Typographical  Union  No.  6  and 
the  Publishers’  Association  of  New  York 
City  on  the  demand  of  the  union  for  a 
five-day  working  week  at  the  present  six- 
day  wage  scale. 

N.  Y.  WORLD  APPOINTS 
CLAUSON  DAY  M.  E. 

Takes  Position  Left  Vacant  by  Resig¬ 
nation  of  Beazell  —  Lewis 
Named  Night  Managing 
Editor 

Appointment  of  E.  J.  Clauson,  night 
managing  editor  of  the  New  York 
IVorld,  to  the  position  of  day  managing 
editor  was  announced  this  week  by  Ralph 
Renaud,  executive  editor  of  the  World. 
Mr.  Clauson  takes  the  post  left  vacant 
by  the  resignation  of  William  P.  Beazell 
last  week. 

B.  j.  Lewis,  who  recently  joined  the 
World  as  personal  assistant  to  Mr. 
Renaud,  has  been  appointed  night  man¬ 
aging  editor,  it  was  announced  at  the 
same  time. 

Mr.  Clauson  has  been  with  the  World 
since  1919.  He  was  born  in  Troy,  N.  Y., 
and  is  a  graduate  of  Amherst  College 
and  began  newspaper  work  in  New 
England  on  the  Rutland  (VT.)  Herald. 
He  worked  for  the  old  Rrovidence  Tele¬ 
gram  for  a  short  time,  leaving  it  to  join 
the  Worcester  Telegram,  and  subse¬ 
quently  returning  to  Providence.  His 
next  position  was  with  the  Providence 
Journal,  where  he  remained  12  years, 
most  of  that  time  as  Sunday  editor. 

In  1910  he  came  to  New  York  to  work 
for  the  Munsey  Publications.  Leaving 
that  organization  after  a  few  years,  he 
engaged  in  free  lance  writing,  doing 
novelettes  and  novel  length  magazine  ser¬ 
ials.  He  joined  the  W  orld  in  1919  as  a 
rejK'rter  and  in  1921  was  promoted  to 
night  managing  editor. 

Mr.  Ix-wis,  before  joining  the  World, 
was  assistant  managing  editor  of  the  Nctv 
York  livening  Post.  He  started  news¬ 
paper  work  with  the  Pittston  fPa.)  Ga¬ 
zette.  later  griing  to  the  Philadelfihia 
Public  Ledger  and  coming  to  New  York 
in  1919  as  foreign  editor  of  the  old 
(tiobe.  When  the  (ilobe  was  purchased 
by  Frank  Munsey  in  192.1.  Mr.  Lewis 
joined  the  Nesv  York  .’Jun,  later  joining 
the  Post  as  news  editor. 

NEW  PRESBREY  CLIENT 

The  Pro-Grip  Manufacturing  Corpo¬ 
ration.  manufacturers  of  the  patented 
grip  for  golf  clubs,  has  appointed  the 
Frank  Presbrey  Company  to  handle  its 
advertising. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  11 — New  York  Press  Assn., 
summer  meeting,  Cooperstown, 

N.  Y. 

July  11-13 — Michigan  League  of 
Home  Dailies,  summer  outing, 
Cadillac,  Mich. 

July  12-1.5 — Del-Mar-Ya  and  Mary¬ 
land  Press  Assn.,  joint  meeting 
and  outing.  Ocean  City,  Md. 

July  13 — Lake  District  News¬ 
paper  Assn.,  meeting.  Vermilion,  O. 
July  18-20— Virginia  Press  Assn., 
annual  meeting,  Danville,  Va. 

July  19-23-  National  Editorial 
Assn.,  Cheyenne,  Wyo.,  followed 
by  tour. 

July  26-27— Pennsylvania  News¬ 
paper  Publishers’  Assn.,  Werners- 
ville.  Pa. 

F.  WILSON -LAWRENSON 
DIES  SUDDENLY 

Member  of  American  Weekly  Organi¬ 
zation  and  Former  Publisher  of 

Atlanta  Georgian  Succumbs 
to  Cerebral  Hemmorage 

F.  .A.  W'^ilson-Lawrenson,  former  pub¬ 
lisher  of  the  Atlanta  (Ga.)  Georgian 
and  American  and  recently  with  the 
American  IFeekly  of  the  Flearst  organi¬ 
zation  died  suddenly  July  .3.  of  a  cerebral 
hemmorage  at  the  Grammercy  Park 
Hotel.  New  York. 

He  was  at  one  time  vice-president  of 
the  National  Carbon  Company  and  a 
prominent  member  of  the  Association  of 
National  Advertisers.  He  also  was  a 
member  of  the  Lotos  Club  and  the  New 
York  .Advertising  Club,  serving  as  pres¬ 
ident  of  the  latter  organization  in  1923. 
His  associates  in  the  club  and  members 
of  the  .Associated  Advertising  Clubs  of 
the  W’orld  gave  him  a  large  share  of 
the  credit  for  the  success  of  the  1924 
convention  of  the  A.  .A.  C.  W^.  in 
London  In-cause  of  his  untiring  efforts  in 
organizing  and  financing  the  convention. 

.An  Englishman  by  birth,  his  early 
training  was  with  the  Y.  M.  C.  A.  as 
business  manager  of  the  group’s  organ 
.■Is.sociation  During  the  war  he 

was  food  administrator  of  New  York 
Citv  under  Herbert  Hoover. 

He  is  survived  by  his  wife,  two  sons, 
and  one  daughter. 

NAMED  McCANN  V.-P. 

Kenneth  Groesbeck  has  been  appointed 
a  vice-president  of  the  H.  K.  McCann 
Company,  New  York.  Groesbeck  joined 
the  agency  March  1  of  this  year.  For 
the  preceding  seven  years  he  was  pres¬ 
ident  of  Groeslieck-Hearn,  Inc.,  New 
York. 
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3  WIRE  SERVICES  GIVE 
OPERATORS  INCREASE 

United  Preta,  I.  N.  S.  and  Univertal 

Agree  to  $3  Rite  for  Morte  Men 
— Printer  Men  Alto 
Benefit 

New  wage  and  workitig  conditioi 
contracts  were  signed  July  3  by  three 
press  services,  United  Press,  Interna¬ 
tional  News  Service  and  Universal 
Service,  and  the  Commercial  Telegraph¬ 
ers  Union  of  America.  Under  the 
new  United  Press  contract  Morse  tele¬ 
telegraphers  will  receive  a  $3  weekly  in¬ 
crease  in  pay.  The  minimum  scale  for 
printer  telegraph  operators  was  not 
changed  but  printer  operators  who  have 
been  in  the  employ  of  the  U.  P.  for  two 
years  or  more  will  get  $2.50  a  week  ad¬ 
ditional  and  those  who  have  five  years  or 
more  get  another  $2.50  a  week. 

The  operators  originally  asked  for 
wage  increases  ranging  up  to  69  per  cent. 
In  one  classification  consisting  of  a  lim¬ 
ited  number  of  operators  the  increase 
demanded  amount  to  192  per  cent. 

Increases  also  were  agreed  to  in  the 
overtime  scale  and  in  the  rate  of  pay  for 
operators  employed  on  Saturday  night 
wires.  No  additional  holidays  were 
granted  and  no  changes  made  in  working 
conditions.  The  contract  is  for  a  period 
of  two  years  and  renews  itself  thereafter 
for  two-year  terms  unless  cancelled  by 
either  side.  About  400  operators  were 
affected. 

The  contract  signed  July  3  between 
the  International  News  Service  and 
Universal  Service  and  the  union  em¬ 
bodies  the  same  salient  factors  of  the 
IT.  P.  contract  and  ends  negotiations 
which  have  been  going  on  for  some  time. 
The  contract  calls  for  the  same  wage 
increase  for  the  Morse  operators  and  for 
the  printer  operators. 

.After  contracts  with  the  union  had 
lieen  signed.  Hugh  Baillie,  vice-president 
and  general  business  manager  of  the 
United  Press  made  the  following  state¬ 
ment  : 

“I  believe  this  agreement  with  the 
union  marks  the  beginning  of  a  new 
era  of  good  will  between  the  operators 
and  the  United  Press.  It  is  signifi^nt 
that  the  last  two  previous  negotiations 
were  unsuccessful  and  that  the  problem 
was  carried  to  arbitration  before  it  was 
possible  to  arrive  at  new  contracts.’  This 
year,  however,  the  union  met  us  with  a 
new  willingness  to  concede  whatever 
points  were  necessary  to  reach  a  sane  and 
fair  conclusion.  The  result  is  an_  agree¬ 
ment  which  not  only  protects  the  interest 
of  the  United  Press  and  the  newspapers 
hut  which  estaliKshes  a  fair  wage  scale 
for  the  operators  and  gives  financial 
recognition  to  those  men  whose  length 
of  service  has  added  to  their  value  to 
the  organization.” 

EDGAR  WOLFE  INJURED 

Columbu*  Publisher  Pinned  Beneath 
Overturned  Automobile 

Edgar  T.  Wolfe.  .34.  publisher  of  the 
Columbus  (O.)  Ohio  Slate  yo«nm/,  is  re¬ 
covering  in  a  local  hospital  from  injuries 
suffered  Monday  night  when  the  automo¬ 
bile  in  which  he  was  riding  overturned 
a  few  miles  east  of  Columbus  and  pinned 
him  beneath. 

With  him  were  Capt.  E.  C.  Bback  com¬ 
manding  officer  of  the  Eleventh  Bnni- 
hardment  Sipiadron,  Rockwell  F'ield.  San 
Dieeo,  Cal.,  and  a  negro  cook.  Imth  of 
whom  were  painfully  hurt.  Mr.  Mel'® 
suffered  a  double  fracture  of  the  jaw', 
other  head  injuries  and  an  injured  arnt. 
His  condition  is  not  regarded  as  grave. 

At  the  time  of  the  accident  Mr.  Wolte 
was  on  his  way  to  join  his  family  at 
Journal  Island,  Buckeye  Lake. 

2,000  AT  STAFF  PICNIC 

’riie  annual  picnic  and  outing  of  tb* 
Cles'eland  Plain  Healer  employes,  their 
families  and  friends,  was  held  July  1 
I'.uclid  Beach  Park,  on  Lake  Firie. 
than  2,(K)(t  jier.sons  .attended. 
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=  DAILY’S  PLANE  HOPS  OFF  ON  BERLIN  FLIGHT 


‘Untin’  Bowler  Owned  by  Chicago  Tribune  Taking  North  Circle  Course  to  Demonstrate  It  Is  Logical 
European  Air  Route — Two  Pilots  and  Reporter  Making  Trip 


Blazing  a  new  trail  to  Europe, 
the  Chicago  Tribune’s  plane,  the 
n  'L'litiii’  Bowler,  hopped  off  Wednes- 
e  July  3,  on  the  first  leg  of  a  5,000 

mile  flight  to  Berlin  and  back  to  Chicago 
,1  way  of  the  north  circle.  In  the  big 

amphibian  plane  when  it  started  on  its 
e  round  trip  were  Bob  Cast  and  Parker 
(Shorty)  Cramer,  pilots,  and  Robert 
Wood,  the  Chicago  Tribune’s  aviation 
r  editor,'  who  will  write  the  story  of  the 
flight. 

e  The  Bowler  left  Chicago  a  month  ago 
0  for  New  York  to  be  fitted  for  the  Berlin 
flight.  It  returned  to  Chicago  last  Sun- 
>■  dav  morning  after  bucking  a  severe  elec¬ 
trical  storm  for  a  hundred  miles  or 
''  more. 

Three  emergency  fuel  drums,  each  with 
a  capacity  of  100  gallons,  are  fixed  side 
*  by  side  hi  the  cabin  of  the  plane  just 
behind  tlie  pilot’s  cockpit.  With  the  ex- 
*  tra  tanks  the  Bowder  has  room  for  600 
gallons  of  gasoline,  enough  to  carry  it 
‘‘  1,200  miles. 

^  The  radio  equipment,  which  has  been 

*  installed  in  the  rear  of  the  cabin,  had 

^  a  workout  on  the  flight  from  New  York 

^  to  Buffalo  last  Saturday  and  on  to  Chi- 

cago.  Carl  Myers,  WGN  radio  engineer, 
^  and  Joe  Bradley,  radio  technician,  sent 

and  received  messages  from  wireless 
J  stations  throughout  the  country,  on  the 

'  trip  from  New  York,  and  with  only  a 

temporary  hookup  the  set  functioned  re- 
^  markably  well,  they  said, 

f  The  ‘UntiiT  Bowler  is  the  air  yacht 
p  of  Col.  Robert  K.  McCormick,  publisher 

|.  of  the  Tribune.  It  was  his  idea  to  send 

the  plane  on  a  survey  and  exploration 
]  trip  to  jirove  the  northern  circle  route 

j  the  liest  airway  between  .America  and 

j  Euriipe  and  at  the  .same  time  make  Chi¬ 

cago  a  western  air  terminus. 

The  ‘Untin’  Bowler  will  head  out  on 
;  the  great  northern  circle  strictly  as  a 

j  flying  boat.  Its  landing  wheels,  which 

!  lift  into  the  body  like  a  stork’s  legs, 

t  were  drojjped  before  the  ship  quit'  Lake 

i  Michigan.  Otherwise,  the  plane  differs 

1  little  from  the  regulation  S-38  model 

i  Sikorsky.  The  wheels  were  discarded  to 

!  save  weight,  since  they  will  not  be  needed 

I  on  the  route  the  air  yacht  is  to  follow, 

r  All  landings  will  be  on  ice  or  water, 

1  and  with  its  staunch  hoat  lv<ittom  the 

Bowler  is  erinally  at  home  on  ice  or  sea. 
t  The  total  weight  of  the  Bowler,  with 

!  three  persons  aboard,  as  equipped  for  its 

;  flight,  is  10.480  pounds.  Dropping  the 

j  wheels  cut  this  weight  almost  5(X)  pounds. 

I  Bob  XVood’s  story  of  the  Tribune 

)  plane's  flight  will  be  carried  in  the  fol¬ 

lowing  newsp.'ipers : 

•M’rc  York  Times .  AVre  York  Xetvs. 
Pliilatielf'hia  BuUetin,  Washington  Star. 
Buffalo  Conrier-li.r/'ress,  Boston  Post, 
Di'lrnii  Tree  Press.  Kaihsas  City  Star, 
'  St.  I.onis  Post-Disf'atch.  .San  Francisco 

Chronicle,  M inneakolis  Journal,  .Seattle 
,  Times,  l.os  .-Inaeles  Times,  Denver 

Pe.g.  Omaha  '  World-I lerald.  Fort 
,  II  orth  Star-Teh'iiram .  Oklahoma  City 

Oklahoman.  .Salt  Fake  City  Tribune. 
I  Atlanta  I'on.stitntion,  Pittsburgh  Post- 

I  Casette.  .Xashville  Banner.  Portland 

Oregonian.  l.oui.ViHle  Courier-Journal, 
Cleveland  Plain  Dealer.  .\eu’  Orleans 
^  Item- 1  ribune.  Poehester  Democrat  and 

I  Oironiele.  .Ilbany  K nickerboeker  Press, 

Toledo  Blade,  Toronto  Star,  I’ancouver 
,  Province.  II  innif'cg  U’ce  Press.  Mon¬ 

treal  (,acette.  fttta^ca  Citizen,  Richmond 
IV a.)  .Xc’a'S- Leader  and  Syraeu.se  Post- 
Standard. 

.  The  trip  of  the  ‘UntiiT  Bowler  to  I'.u- 

I  roiK’  bv  way  of  the  great  north  circle 

from  the  he.irt  of  Americ.i  to  Berlin  is 
planned  Hot  .as  ,a  stunt,  but  as  a  scien- 
j^c  survey  of  the  most  logical  air  iiath 
hetween  the  old  .and  the  new  wawlds. 
!  There  will  be  no  .attem])ts  to  break  any 
speed  records  and  there  will  lu'  no  long 
t  ha/.ards  or  endurance  jumps. 

:  neatber  permitting,  the  flight  from  ('hi- 

fago  to  Berlin  will  be  made  in  five  days. 


and  the  4,750  mile  route  as  mapped  for 
the  flyers  by  the  American  Geographical 
society  includes  five  hops  across  the  open 
sea,  each  less  than  300  miles  in  distance. 

The  plane  will  lay  in  a  stock  of 
supplies  in  Berlin  and  hurry  back  to  Chi¬ 
cago  by  way  of  Warsaw,  Stockholm, 


Bergen  and  the  same  far  northern  route 
to  complete  the  first  trails-. Atlantic  round 
trip  tlight  in  history. 

The  Tribune  flight  aims  to  demonstrate 
that  Chicago  is  the  natural  and  the  best 
termiuns  for  an  airline  to  I'.nropc  and 
that  the  northern  circle,  with  land  most 
of  the  way.  offers  fewer  hazards  than 
any  other  route.  It  exix'cts  to  show  the 
practicability  of  a  terminal  in  the  indus¬ 
trial  center  in  the  L'nited  States,  from 
which  planes  could  be  dispatched  to  and 
received  from  t'eiitral  l-'.nrope.  I'eeder 
lines  already  railiate  out  of  Chicago 
making  direct  connections  with  Mexico 
and  Central  .America,  and  a  five-day 
bookii])  for  mail  service  between  Central 
.America  and  b'.nrope  is  iiossible.  The 
Tribune  plane  will  investigate  the  possi¬ 
bility  of  an  eastern  branch  in  the  I'aroc 
islands,  from  which  London  and  Paris 
could  be  served  via  Scotland,  but  will 
m.ike  no  attempt  to  fly  the  route. 

In  addition  to  mapping  a  new  air  route, 
(last  and  t  rainer  in  their  flight  will  try 
to  contribute  scientific  data  on  the  topog¬ 
raphy  of  the  Country  over  ^hich  they 
fly.  He.’iding  northeast  from  Milwaukee, 
the  ‘I’ntin’  Itowler  will  lly  to  Sanlt  .“ste. 
Marie,  where  the  plane  will  be  cleared 
by  the  t'anadian  customs.  The  ship  will 
then  continue  to  Cochrane.  Out.,  and  land 
on  Kemi  Lake,  an  Ontario  forestry  con- 
tnd  station.  (>4(1  miles  from  Milwaukee. 
Then  the  ship  will  pick  up  supplies  and 
push  on  to  RniHTt  house  on  tlie  Rupert 
river.  'I'he  plane  and  its  crew  will  re¬ 
main  at  the  Hudson  Bay  Indian  trading 
post  there  for  the  first  night. 


The  second  day  the  plane  will  make  its 
first  stop  816  miles  farther  along  the 
great  circle,  on  the  north  tip  of  Labrador. 
■At  Port  Burwell.  on  Cape  Chidley  in 
Ungava  Bay,  the  fliers  will  land  for  gas. 
Then  they  will  fly  on  to  Mount  Evans, 
skirt  the  east  coast  of  Baffinland  over 


Cape  Walsingham,  visit  Holstenborg, 
capital  of  north  ( ireenland,  and  fly  up 
the  Stromfjord  to  Mount  Evans,  where 
they  will  land  in  protected  water  and 
spend  the  night  at  Hobb’s  camp. 

The  third  flying  day  the  Bowler  will 
head  across  the  great  ice  cap  of  Green¬ 
land,  over  which  no  jilane  has  even  flown. 

'I'he  next  day  the  Bowler  will  follow 
the  coast  of  Iceland  for  175  miles  and 
then  cut  across  the  sea  to  'Fhorshaven 
in  the  Faroe  islands.  By  skirting  the 
Iceland  coast,  the  water  jump  will  lie 
less  than  .KX)  miles.  'I'liis  jump  will  be 
the  greatest  hazard  of  the  entire  trip,  as 
it  crosses  the  gulf  stream.  If  the  Bowler 
makes  the  l-'anx*  islands  on  a  Ix-e  line 
there  will  be  no  stoji  at  Thorshaven,  the 
flyers  heading  on  toward  the  Shetland 
islands  across  21B  miles  of  open  water 
and  on  to  Bergen.  Norway,  where  they 
probably  will  pass  the  fourth  night.  On 
the  fifth  morning  they  will  fly  IW  miles 
to  Oslo,  down  Kattegat  strait  between 
the  Baltic  and  the  North  sea.  I'rom  Oslo 
they  will  continue  ,W2  miles  to  Copen¬ 
hagen.  Denmark,  and  from  there  to  Ber¬ 
lin.  220  miles  across  land  and  water,  to 
comiilete  the  first  half  of  their  journey. 

.Arrangements  have  been  made  by  the 
Tribune  for  receiving  stations  to  listen 
in  constantly  for  news  of  the  progress 
of  the  ‘UntiiT  Bowler.  The  ship's  radio 
will  be  operated  during  the  flight  by 
Cramer,  co-pilot. 

The  base  station  for  the  Bowler  at  the 
Tribune  Tower  will  In-  on  constant 
watch  thro'nghont  the  flight.  The  low 
w.ave  set  esiiecially  designed  to  receive 


The  ‘UntiiT  Bowler,  giant  Sikorsky  biplane,  whirli  will  attempt  to  fly  from 
(diirago  to  Berlin  via  Iceland  and  Greenland.  Photo  shows  Parker  Cramer 
(left)  and  Bob  (List,  pilots. 


messages  from  the  Bowler  will  have  its 
messages  rebroadcast  over  WGN,  the 
'Tribune  station,  in  the  same  manner  that 
the  messages  from  the  plane  were  trans¬ 
mitted  on  its  flight  from  New  A'ork  to 
Chicago. 

The  wireless  transmitter  on  the  plane 
will  operate  on  a  wave  length  of  34.52 
meters  and  its  call  letters  will  be  K-H- 
E-J. 

F.  E.  Handy  of  the  American  Radio 
Relay  league  at  Hartford,  Conn.,  ap¬ 
pealed  to  all  members  of  the  league,  con¬ 
sisting  of  amateur  radio  operators 
throughout  the  United  States,  to  co¬ 
operate  with  the  Bowler.  'The  league’s 
operators  were  to  be  on  the  alert 
throughout  each  hop  of  the  plane  to  pick 
up  and  forward  messages  filed  by 
Cramer.  After  completion  of  the  flight, 
judges  will  be  appointed  by  the  Radio 
Relay  league  to  decide  which  five  indi¬ 
vidual  operators  rendered  the  greatest 
service,  and  the  Tribune  will  award  them 
prizes  totaling  $4(X).  A  record  of  all 
messages  received  from  the  plane  by 
these  operators  will  be  kept  as  a  basis 
for  the  awards. 


TO  BROADCAST  DAlLY^S 
PLANT  DEDICATION 

25  Stations  to  be  Used  by  Chicago 
Daily  News  July  8 — President 
Hoover  to  Press  Button 
Starting  Presses 


Leaders  in  the  newspaper  world,  civic 
affairs,  business  and  labor  have  been  in¬ 
vited  to  attend  the  dedication  on  Mon¬ 
day,  July  8,  of  the  new  building  of  the 
Chicago  Daily  Xczes.  'The  ceremonies 
will  be  broadcast  over  a  chain  of  25  sta¬ 
tions  of  the  Columbia  Broadcasting  sys¬ 
tem.  The  dedicatory  exercises  will  be 
held  at  3  o'clock  in  the  afternoon  on  a 
dais  to  be  erected  on  the  Daily  News 
plaza  just  north  of  the  A’ictor  I'.  Lawson 
Memorial  fountain.  In  front  of  the  plat¬ 
form  will  be  chairs  for  invited  guests, 
and  a  public-address  system  will  be  in¬ 
stalled  in  order  that  all  present,  as  well 
as  those  listening  in  on  the  broadcast 
Iirogram.  may  hear  plainly. 

President  Hoover  in  Washington  will 
Iiress  a  button  starting  the  presses.  As  the 
jiresses  drive  at  full  speed  the  broadcast 
and  public-address  microphones  will  be 
connected  to  the  pressrooms  so  that  the 
nationwide  audience  may  hear  them  for 
a  few  seconds. 

Surrounding  the  platform  will  be  the 
3,s-piece  concert  orchestra  of  the  Daily 
News.  The  sjieakers  will  be  introilnccd 
by  Bill  Hay,  announcer  of  WM.AQ.  the 
I  taily  News  radio  station.  Rabbi  Louis 
L.  Mann  of  .Sinai  temple.  Chicago,  will 
pronounce  the  invocation,  and  Irene  Pav- 
loska  will  sing.  William  .Allen  AVhite 
will  bring  greetings  from  the  newspaper 
profession  and  Rufus  C.  r>awes,  president 
of  the  Chicago  World's  F'air  .Association, 
will  extend  greetings  on  behalf  of  civic 
Chicago. 

.After  Mr.  Dawes’  address,  Robert  P. 
Lamont.  Secretary  of  Commerce  and 
former  member  of  the  board  of  direc¬ 
tors  of  the  Daily  News,  will  deliver  an 
.address  in  W’ashington  which  will  be 
brought  to  Chicago  by  leased  wire  and 
transmitted  to  the  audience  by  the  public- 
•address  system. 

The  Rev.  Theodore  G.  Soares,  pro¬ 
fessor  of  religious  education  of  the  I’ni- 
versity  of  Chicago,  will  deliver  the 
dedicatory  prayer  and  Walter  .A.  Strong, 
publisher  of  the  Dailv  News,  in  a  short 
address  will  then  dedicate  the  new  build¬ 
ing.  The  benediction  will  be  pronounced 
by  the  Rt.  Rev.  Mgr.  Thomas  B.  Sh<an- 
non,  editor  of  the  .A'rrt’  World. 

■An  informal  reception  to  invited  guests 
in  the  A’ictor  F.  Lawson  memorial  room 
on  the  sixth  floor  of  the  building  will 
follow  the  dedicatory  exercises. 


EMPLOYES  PURCHASE 
W.  N.  U.  FOR  $5,000,000 


NATIONAL  ADVERTISERS  TO  OPPOSE 
SMOOT’S  AD  CENSORSHIP  BILL 


turers  but  that  it  is  uneconomic  and  a 
blow  at  the  very  heart  of  business.” 

♦  ♦  * 

“I  am  strongly  opposed  to  the  idea  of 
government  censorship  of  advertising, 
generally  on  the  principle  that  the  less 
of  any  kind  of  censorship  we  have  the 
better  and  specifically  in  this  case  be¬ 
cause  it  will  put  in  the  hands  of  poli¬ 
ticians  the  control  of  advertising  of  all 
firms  falling  in  the  class  covered  by  the 
act  and  open  the  way  to  the  control  of 
all  advertising.  .  .  .  With  a  bureau  privi¬ 
leged  to  set  up  arbitrary  standards  for 
advertising,  what  wonderful  scramble  it 
would  be  and  what  a  glorious  oppor¬ 
tunity  for  intrigue  and  corruption !” 

*  *  * 

“.\11  business  and  advertising  men 
must  look  askance  at  the  slightest  ten¬ 
dency  toward  any  governmental  censor¬ 
ship  of  advertising.  The  government 

is  simply  not  fitted  to  handle  such  a  job 
intelligently.” 

*  tr  * 

“This  Bill  discounts  the  fact  that  to 
properly  supervise  advertising  it  woidd 
t)e  necessary  to  set  up  an  organization 
with  arbitrary  powers.  It  is  hard  to  get 
any  two  outstanding  advertising  men  to 
agree  on  anything  except  important 

fundamentals  now.  Think  what  a  nice 
mess  we  would  get  into  if  it  were  neces¬ 
sary  to  have  an  advertising  program  ap¬ 
proved  by  some  government  expert.  In- 
cidentall>\  I  would  like  to  know  where 
the  government  would  get  the  advertis¬ 
ing  experts  to  do  this  job  of  supervising. 
Could  the  government  interest  a  man 
capable  of  doing  the  job  in  its  proposi¬ 
tion.”  «  *  « 

"It  seems  there  are  enough  laws  ^n 
our  books  now  to  punish  fraudulent  ad¬ 
vertisers  so  that  we  do  not  need  any 
governmental  censorship.  We  certainly 
are  drifting  into  about  as  pretty  a 
bureaucracy  as  ever  sent  Russia  to  the 
dogs.  .  .  .  Why  not  censor  the  political 
editorials  or  the  inspiring  but  often  un- 
"There  is  no  doubt  but  that  some  ad-  truthful  pages  of  the  Congressional 
vertising  today  needs  censorship.  Rut  Record?” 

there  is  also  no  dembt  that  paternalism - 

in  governmental  matters  is  a  dangerous  TO  ENTER  DAILY  FIELD 

thing.  .  .  .  The  less  the  Government  has  'fhe  'I'uscaloosa  (.■Ma.)  Journal,  with 
tf)  do  with  business,  the  l)etter  it  will  be  Bruce  Shelton  as  editor  and  publisher,  is 
for  lK)th  the  Government  and  business.”  expected  to  become  a  daily  about  .^u- 

*  *  *  gust  15.  Associated  with  Shelton  are 

“By  what  line  of  reasoning  is  food.  W.  S.  Mudd,  B.  H.  Mooney  and  T.  B. 

drug,  and  tobacco  advertising  singled  Goodwin,  owners  and  publishers  of  the 
out?  We  know  why  this  came  about  Gadsden  (Ala.)  Times  and  Rome  (Ga.) 
but  it  is  basically  unsound.  To  censor  Nni'S-Trihune. 

the  advertising  of  one  advertiser  aiul  not - - 

another  is  ridiculous.”  BUYS  LIMA  STAR 

*  ♦  ♦  Purchase  of  the  I.inia  (O.)  Star  by 

“We  consider  the  Smoot  propiisition  a  the  Ohio  Newspaper  Coriwration  was 

very  dangerous  one  and  we  shall  be  dis-  announced  this  week  by  W.  J.  fjalvin, 
jKised  to  use  every  means  available  to  head  of  the  corporation.  Mr.  Galvin  is 
defeat  the  prf»position  since  we  believe  also  publisher  of  the  Wilmington  (().) 
it  is  not  only  a  menace  to  all  manufac-  Xens- Journal. 


Mrs.  Sarah  H.  Joslyn  Turning  Over 
Business  to  Staff  at  Low  Figure 
as  Reward  for  Their  Loyal 
Service 


Measure  Vests  Almost  Unlimited  Power  in 
President  Smith  States — Says  Present  S 
Federal  Laws  Are  Adequate 


0\'KRXMEXT  censorship  of  adver-  Smith  said  that  the  advertising  business 
tising  in  newspai)ers  and  magazines  as  a  whole  was  well  aware  of  the  fact 
1  be  vigorously  opposed  by  the  .\sso-  that  there  had  been  a  few  unwarranted 

tion  of  Xa-  _ _ and  inexcusable  abuses  of  advertising. 

Those  abuses,  however,  he  continued, 
were  not  by  any  stretch  of  the  imagina- 
ti((n  of  sufficient  magnitude  to  warrant 
the  drastic  action  rectjmmended  by  Sen¬ 
ator  Smoot. 

“Objections  to  this  bill  are  by  no  means 
confined  to  the  food,  drug  or  tobacco 
industries."  Mr.  Smith  said.  “This  asso¬ 
ciation.  made  up  of  advertisers  in  every 
line  of  industry,  has  had  strenuous  objec¬ 
tions  to  this  bill  from  many  industries 
other  than  those  industries. 

“Statements  from  our  members  clearly 
show  a  general  feeling  among  them  that, 
although  the  bill  as  presented  is  very  evi¬ 
dently  aimed  at  the  advertising  of  certain 
cigarette  companies  and  although,  if 
passed,  it  would  only  apply  to  products 
comiitg  under  the  Food  and  Drugs  Act, 
the  suggested  legislation  ought  to  be  of 
direct  concern  to  everyone  engaged  in 
placing  advertising  for  all  legitimate  and 
representative  products.” 

Several  comments  on  the  Smoot  bill 
received  by  X.  .\.  headquarters  from 
members  follow : 

“The  Smoot  Bill  extends  the  scope  of 
government  censorship  far  beyond  the 
twunds  of  reason  or  practicality.  .  .  . 
It  would  have  a  very  grave  effect  on  all 
campaigns  and  prevent  the  manufacturer 
from  telling  his  story  as  and  when  it 
should  be  told  because  the  delays  in¬ 
volved  would  be  many  and  tedious.” 


Mrs.  Sarah  H.  Joslyn,  widow  of  the 
founder  of  the  Western  Xewspaper 
Union,  announced  this  week  that  she  had 
about  completed  negotiations  for  tlie  sal* 
<jf  that  comitany  to  a  syndicate  of  em¬ 
ployes  of  the  firm  for  a  consideration  of 
about  S5,0(K),(K)().  The  business  is  valued 
at  S15,(KK),<)<K)  and  only  a  year  ago  Mrs. 
Joslyn  refused  a  SlJ.(XX),(j0()  offer  from 
a  group  of  Xew  York  bankers.  The  busi¬ 
ness  has  a  book  value  of  SI  1, ()()(), (XX),  In 
1028  the  firm  made  a  net  profit  of 
S750,000. 

Mrs.  Joslyn  explained  that  she  was  sell¬ 
ing  so  cheaply  Ix-canse  it  was  the  em¬ 
ployes  who  made  the  business 
and  this  was  her  method  of 


tional  Advertis- 

group  of  some 
300  of  the  coun-  ■ 

try's  largest  ■ 

buyers  adver- 

tising,  according 
to  a 
made  July 
Guv  C.  Smith 
Libby,  McXeill  & 

Libby,  N.  A. 

president. 

The  statement 

was  made  after  ^  ^  ^ 

long  study  by 

the  .Association’s  executive  committee  of 
a  bill  introduced  in  Congress  by  Sen¬ 
ator  Smoot  on  June  10  and  now  in  the 
hands  of  the  Committee  on  Agriculture 
and  h'orestry. 

The  statement  follows : 

“Senate  Bill  Xo.  14t»8.  intnKluced  in 
Congress  on  June  10  by  Senator  Smoot 
of  Utah,  in  the  language  of  Senator 
Smoot,  has  two  objectives : 

“■(a)  For  the  inclusion  of  tobacco 
and  tobacco  products  within  the  .scope  of 
the  Food  and  Drugs  -Act.’  and 
“Mb)  For  the  amendment  of  the  Food 
and  Drugs  .Act  so  that  claims  made  for 
food  and  drug  pnxlucts  in  any  advertising 
medium  subject  to  interstate  commerce 
control  should  be  under  the  same  strict 
regulation  now  applied  to  labels  or  other 
descriptive  matter  on.  within,  or  around 
the  container  in  which  the  product  is 
packed.’ 

“The  -Association  of  Xational  .Adver¬ 
tisers  is  concerned  with  the  second  ob¬ 
jective  of  this  bill — namely,  the  cen.sor- 
ship  of  advertisine  copy  in  newspajxrs, 
magazines,  and  other  advertising  media 
by  government  f)tficials. 

“We  object  to  .Senator  Smoot's  re¬ 
quest  for  government  censorship  of  the 
advertising  copy  of  the  fofid,  drug,  and 
tobacco  industries  on  the  grounds  that 
Federal,  state,  and  local  legislation  now 
exists  which,  if  enforced,  will  adequately 
take  care  of  the  situation  against  which 
he  complains. 

“We  object  to  his  request  for  govern¬ 
ment  censrjrship  because  the  amendment 
for  which  he  pleads  vests  almost  unlim¬ 
ited  pcjwer  in  a  few  men.  I  f  made  a  law. 
it  would  set  up  a  dictatorship  fin  advertis¬ 
ing  that  would  inevitably  lead  to  uninten¬ 
tional,  though  Cfistly.  acts  of  injustice 
and  unfairness.  This  objection,  we  real¬ 
ize,  requires  explanatifin  and  we  now 
proceed  to  explain  it. 

‘The  I-'of)d  and  Drugs  .Act  is  adminis¬ 
tered  bv  the  I'fiod.  Drusjs  and  Insecticide 
Administratifin  fif  the  Bureau  of  (!hem- 
istry  of  the  1  'nited  .States  I  teiiartment  fit 
Agriculture. 

“This  divisifin  fit  the  Department  of 
Agriculture  cannot  fiiily.  through  the  De¬ 
partment  fit  justice,  institute  criminal 
prfxeedings  tfir  vifilatifiiis  fit  the  act,  but 
it  can  also  bring  alxiut  the  removal  of  a 
prrxluct  frfim  the  market  through  the 
pfiwer  f,r  instrument  fif  mtjitiiile  seizure. 
Xot  fiiily  ran  it  bring  alxiut  tlie  removal 
of  a  prfxiuct  frfim  the  market,  but  it  ran 
make  it  a  physical  iimxissibility  for  a 
conrern  thus  attacked  to  flefend  the  mul¬ 
tiplicity  fit  suits  whifh  may  lx-  inafle 
returnable  <,n  the  same  'lay  in  fliff<rent 
courts  frfim  Xew  l-.ngland  tfi  California. 

‘‘\\e  objert  t'l  this  bill  Ixrause  it  w<iuld 
imm'-asurablv  sfiiw  ui>  ailvertising.  'Ibis 
means  that  in  a  shfirt  tierifxl  fit  time  it 
Wfiuld  reduce  the  s|x1-d  fif  business. 

“F'lnally.  we  object  fiu  the  grfiunds  that 
this  priqxivd  legislatifiti  w'luld  discrim¬ 
inate  against  businesses  which  rely  solely 
on  advertising  as  their  selling  tfxil,  while 
comjx-tit'irs  f>f  such  businesses  may  lx- 
usirig  salesmen  or  otlxr  selling  ffirres 
not  subject  to  government  censorship.” 

In  making  this  statement  public  Mr. 


a  success 
--  rewarding 
them.  In  effect  Mrs.  Joslyn  is  really  giv¬ 
ing  the  company  to  her  employes  in  a 
financial  deal  on  which  she  gets  S.5,()()0,000 
almost  exactly  the  company’s  surplus. 

The  syndicate  is  headed  by  H.  H.  Fish, 
president  and  E.  W.  Julian,  vice-president 
r.nd  general  manager.  These  men  will 
hold  similar  positions  under  the  new  man¬ 
agement.  The  policies  and  personnel  will 
remain  unchanged. 

C.  L.  Farivsworth,  secretary-treasurer, 
and  W.  M.  Harper,  assistant  general 
manager,  are  also  figuring  in  the  negotia¬ 
tions  which  are  expected  to  be  completed 
about  .Aug.  1.  According  to  Mr.  Fish  a 
bond  issue  will  be  announced  shortly  in 
order  to  raise  ^,2.50,000.  The  banking 
house  of  -Ames  Emcrick  &  Co.,  and  F.  .A. 
Willard  &  Co.  of  Xew  York  and  Chicago 
will  have  charge  of  the  bond  sale.  A 
desire  to  be  relieved  of  the  responsibility 
of  the  control  of  the  company  in  her  ad¬ 
vancing  age  and  to  reward  her  employes 
is  given  by  Mrs.  Joslyn  as  her  reason 
for  the  sale. 

Mrs.  Joslyn  is  now  in  her  seventies. 
She  retains  altout  $1,000,000  of  the  pre¬ 
ferred  stock.  The  Western  Newspaper 
Union  is  a  Maine  Corpfiration  and  a 
meeting  of  the  stockhohlers  for  formal 
ratification  of  the  contract  has  been  called 
ffir  July  12.  Only  a  few  months  ago 
Mrs.  Joslyn  gave  $.).{X)0,000  as  an  en¬ 
dowment  fund  for  the  Omaha  Art  In¬ 
stitute  which  has  been  callefl  the  Joslyn 
Memorial.  Three  months  ago  she  was 
honored  by  the  American  Legion  and 
called  Omaha’s  Most  Valuable  Citizen. 

The  Western  Newspaper  Union  was 
founded  by  Mrs.  Joslyn's  husband  George, 
some  40  years  ago.  He  died  in  1919. 
The  business  has  made  Mrs.  Joslyn  the 
richest  woman  in  Nebraska  and  she  is 
renuted  to  be  worth  $40,000, (XX).  The 
Western  Newspaper  Union  has  almost  a 
monopoly  on  .servicing  small  weekly  and 
flailv  newspapers  with  supplements  and 
“boiler  plate”.  Hfiwever,  besides  this, 
one  of  its  biggest  sources  of  revenue  is 
the  afivertising  which  it  gets  for  these 
supplements.  It  also  has  an  extensive 
business  from  its  sale  of  printing  papers 
aivl  supplies  not  only  for  ncwspaiK'rs  but 
also  for  job  jirinters  of  every  description. 
It  owns  the  Great  Western  PaiH'r  Coin- 
jianv  and  the  Midwestern  Paper  Co. 

finq  of  the  provisions  made  in  the  sale 
of  the  company  is  that  the  headquarters 
shall  always  remain  in  Omaha.  The 
West<-rn  Xewspaper  Union  has  branches 
in,  Atlanta,  Baltimore.  Billings,  Birming¬ 
ham,  Boston,  Buffalo,  Chicago.  Cincin¬ 
nati,  Cleveland,  Columbus.  Dallas,  Den¬ 
ver,  Des  Moines.  Detroit,  Fargo.  Fort 
Wayne.  Houston,  Indiananolis,  Kansas 
City.  Lincoln,  Little  Kock,  Memphis.  Mil¬ 
waukee.  Minneapolis.  New  York,  Okla¬ 
homa  Cilv,  Phil.adelphia,  Pittsburgh, 
Portland,  St.  Louis.  Salt  Lake  Citv,  San 
Francisco,  Sioux  City,  .Sioux  I'alls.  and 
Wichita. 


PLAIN  DEALER  EDITOR  SAILS 


NEW  DAILY  TO  START 

The  Palton  (Ga.)  .\i'7i's,  now  being  is¬ 
sued  weekly,  will  start  as  a  <laily  alxiut 
.Sept.  1.  T.  E.  ICdwards,  formerly  gen¬ 
eral  manager  of  the  Rome  ((ia. )  Rett’S- 
Trihune,  is  publisher  of  the  News. 


Paul  Bellamy,  editur  of  the  CJfVplfind  Plain  Draler,  and  Mrs.  Bellamy,  photo¬ 
graphed  juHt  before  they  sailed  this  week  on  the  He  de  France  for  a  vacation 

abroad. 
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CHECKING  SYSTEM  CUTS  PAPER  WASTE 


paper  torn  from  the  presses  as  a  result 
of  halts  due  to  faults  of  the  paper  as  it 
came  from  the  mills — slivers,  slime  holes, 
mill  pasters  and  the  like.  Of  course  the 
accounting  establishes  the  numbers  of 
printed  papers  which  can  be  obtained 
from  a  given  number  of  rolls  of  various 
sizes.  But  it  also  holds  down  the  thought¬ 
less  waste  which  might  take  place  in  the 
pressriwm  if  the  system  had  not  Ix’en 
established.  Thereby  it  saves  the  Sun- 
papers  large  sums.  It  eliminates  the 
sudden  discovery  that  the  quantity  of 
white  paper  within  reach  of  the  publisher 
is  not  sufticient  for  his  needs — and  frantic 
telegraphing  back  and  forth  Ix-tween  mill 
and  publisher  to  bring  about  changes  in 
sizes,  the  rushing  of  supplies,  etc. 

The  system  d(x's  this  so  well  that  the 
Sunpaper  e.xecutives  are  able  to  estimate 
their  needs  for  each  quarter  year  to 
within  less  than  one-half  of  one  per 
cent  of  their  actual  use.  They  practically 
never  change  an  order  once  sent. 

Since  Sunpaix-r  executives  have  Ixen 
recpiired  to  explain  to  correspondents  and 
to  newspaper  men  visiting  Baltimore  the 
buflget  system  which  has  Ix'en  so  suc¬ 
cessful,  they  are  frequently  asked  to 
explain  this  paper  control  system. 

The  accompanying  forms  of  reports 
in  constant  use  illustrate  the  system. 

Devised  to  bring  about  an  exact  record, 
they'  include  a  daily  report  from  the 
pressroom.  That  shows  the  rolls  of  each 
size  used  by  each  press,  the  weight  of 
the  paper,  the  white  waste,  that  is  the 
paper  torn  off  after  the  wrapper  is 
removed,  the  weight  of  the  wrapper,  the 
weight  of  the  core,  the  gross  run  of 
printed  papers,  the  spoiled  copies,  the  net 
number  of  papers  printed.  This  is  shown 
for  each  press  for  each  edition,  all  on 
(iiie  form,  the  various  items  added  of 


By  H.  S.  SHERWOOD 


NEWSPRINT  REPORT 

DATE  MAY  17,  1929,  MORNING 


P.\PER  CONSUMED 


P.APER  CONSU.MED-16  D.\YS 


2800  tons  est. 
2671  " 


1429.4  tons 
1417.9  " 


Increase 


Increase 


COXSU.MPTION 


P.\PER  SHIPPED 


Date  last 
shipment 

422.2  tons  5/11 

635.4  "  5.13 


Cana  lian . 

Great  N  irthern 


2551  tons 
9939  •“ 


money,  to  become  business  men  to  the 
extent  of  living  within  their  budgets. 

The  paper  control  system  forms  a  large 
element  of  this  system  in  the  pressroom 
and  subjects  to  the  closest  scrutiny  such 
matters  as:  amount  of  paper  torn  from 
the  roll  before  it  is  put  on  the  press  to 
determine  whether  this  is  excessive  or 
not ;  amount  of  paper  left  on  the  core 
when  the  roll  has  been  used,  amount  of 


PRESS  ROOM  REPORT 

ISSUE  SUNDAY  MAIN  D> 


Total 

time 


Running 

lime 


Last 

plate 

received 


Net 

run 


Gross 

run 


Spoiled 

copies 


Press 

start 


Press 

finish 


SUMMARY  OF  PRESS  ROOM  REPORTS 

ISSUE  MAIN  SECTION  PAGES  48 — Coiuitry  DATE  SUNDAY,  MAY  12,  1929  52 — City 


COXSU.MPTION 


Stump 

weight 


Number  of  breaks 


Pounds 


Rolls 


Number  of  breaks.  6 
Total  paper  weight .  . 

Less  stumps . 

Gross  consumption .  . 

WASTE 

W’hite  . 

Core . 

Printeil .  1 

Wrappers . 

Less  total  waste . . . 


Total 


Net  consume 
Folded  P.  \V 
Floor  P.  W . . 
Total  P.  W . 


PAGES  CHANGED 
d  I  4th  I  5th  I  6th  I 


EDITION 


Total 


Chaser 

Rolls,  22.  68'.  . 
Gross  weight 


Total 


Four  Pages  4.8x 
Four  Pages  52x. 
Total 


Less  stumps . 

Total .  . . 
1.  .34' 

Gross  weight 


Total  Break! 


Form  two  (lefO  is  compiled  daily  by  each  pressman  and  given  to  the 
siiperiiileiiflent  of  the  pressroom.  The  latter  checks  off  rolls  and  stumps 
useil  and  stumps  left  on  the  eores.  The  superinteiHlent  of  the  pressroom 
then  compiles  form  3,  the  summary  report  (right)  showing  the  total  rolls  and 
net  weight  of  paper  consumed,  gross  run.  spoiled  copies,  net  run  and  total 
waste  for  the  ruti.  Reports  and  summary  are  then  turned  over  to  the  Paper 
(Control  deparinient.  where  the  farts  set  forth  are  checked  thoroughly. 


Pressman. 


PRODUCTION' 

1 

WASTE 

Gross 

Spoiled 

Net  run 

White 

Core 

) 

Printed  1 

Wrapper!  Total 

Folded!  Scrap 

run 

copies 

1 

1 

P.  W.  1  P.  W. 

A . 

66..3(K) 

i 

886 

65,414 

42 

183 

966 

750  1,941 

711  255 

B . 

45.720 

539 

45.18t 

241 

200 

618 

604  1  1 . 663 

418  '  200 

C . 

46.050 

1 ,055 

45,005 

77 

200 

1 , 232 

575  1  2.084 

932  1  ,300 

D . 

48,000 

468  1 

47,532 

242 

167 

4.50 

600  ,  1,4.59 

300  1  150 

Total. . 

206,080 

j  2,948  i 

203,132 

602 

1 

j  3.266 

2,529  j  7,147  j 

2.361  j  905 

68" 

51 

' 

34' 

TOTAL 

Rolls 

Tons 

Rolls  ' 

Tons 

Rolls 

Tons 

Rolls 

Tons 

On  hand . 

In  transit  /  Great  Northern . 

t  Canadian . 

1 

1241 

.36 

101  1 

849.1 

24.0 

71.1 

608  ! 
39  1 
5  1 

.301.7 

18.9 

2.3 

610 

204.6 

2459 

75 

106 

1.3.55.4 

42.9 

73.4 

Total . 

1378  ; 

944.2 

652 

322.9 

610 

204.6 

2640 

1471.7 

10 
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course  furnishing  the  total  for  the  day. 
This  is  compiled  by  the  pressroom  fore¬ 
man  from  reports  made  by  the  man  in 
charge  ci  each  press.  This  latter  report 
specifics  the  time  at  which  the  last  plate 
was  received  for  each  edition,  the  time 
the  press  started,  the  time  the  press 
finished,  the  lay-overs  in  time  when  the 
press  did  nothing,  the  gross  number  of 
papers  printed,  the  numbers  of  papers 
spoiled,  the  net  numbers  of  papers 
producc-d.  It  gives  the  num!)er  of  the 
rolls  used,  that  is  the  numbers  placed  on 
them  by  the  mill,  the  net  weight  of  the  roll 
at  the  time  it  is  used,  the  press  register 
before  the  use  of  that  roll  began,  that 
is  the  numbers  of  papers  printed  up  to 
that  time,  the  numbers  of  breaks,  the 
pages  changed,  and  like  information. 

These  reports  give  the  executives  an 
exact  record  of  what  the  paper  they 
receive  from  the  mill  will  do  in  combina¬ 
tion  with  their  pressnKmi. 

They  go  further.  They  show  what 
each  press  and  its  crew  will  do,  and 
furnish  a  comparison  between  one  press 
and  its  crew  and  another  press  and  its 
crew. 

They  show  exactly  what  each  crew 
wastes  in  these  particulars :  paper  torn 
from  the  roll,  waste  resulting  from  faults 
in  the  paper  causing  breaks,  the  stump 
left  on  the  spool  when  the  roll  has  been 
used. 

When  comparison  between  one  crew 
and  another  is  set  up.  a  standard  is 
fixed.  Carelessness  is  eliminated.  Vague 
talk  from  the  pressman  as  to  reasons  for 
waste  go  by  the  board.  A  cause  for 
each  waste  must  be  shown. 

If  one  group  of  pressmen  are  con- 
aistently  more  wasteful  than  others,  their 
attention  is  called  to  it  and  they  are  re¬ 
quired  to  live  up  to  the  pressroom  standard. 


WEEKLY  REPORT  SENT  PAPER  COMPANIES 

TC^/^EEKLY  rejKirts  arc  sent  to  the  paper  conii>anies  showing  the  number  of  rolls  used, 
total  mimter  of  breaks,  and  the  average.  Also,  at  the  end  of  each  month  a  re|)ort, 
similar  to  the  following,  is  mailed  to  the  i>aper  com|»anies.  which  rei>ort  shows  the  number 
of  roils  used,  along  with  the  classification  showing  the  defects  in  the  sheet  that  caused 
the  breaks : 

, - - - XuMiiER  OF  Breaks  and  Cause - ^ 


Total .  4304  172  88  52  1  3i.t 

Breaks  are  localized,  that  is,  a  separate  re^iort  is  kejit  of  breaks  on  each  press,  and  if 
any  a]>parent  carelessness  is  exercised  by  a  pressman,  it  can  be  <|uickly  detected. 


In  passing  it  might  be  menti(»ned  that 
a  device  patented  by  the  foreman  of  the 
pressrcKMii  of  the  Sunpapers  cuts  down 
to  a  minute  the  time  re<|uired  to  change 
a  roll.  These  papers  use  their  njlls  close 
to  the  core. 

h'veryone  knows  that  rolls  of  various 
sizes  in  combination  on  a  given  day 
make  a  paper  of  a  given  size.  With  an 
exact  record  of  the  numbers  of  papers 
printed  to  a  given  quantity  of  white 
paper,  made  up  of  rolls  of  differing 
sizes  and  with  knowle<lge  of  the  sizes 
of  papers  they  run,  the  executives  of  the 
Sunpapers  know  exactly  how  to  order 
their  paper.  While  the  quantity  of 
paper  may  vary,  the  percentage  of  one 
size  to  the  whole  remains  constant. 

Weekly  reports  containing  the  same 
information  as  the  daily  reports  are  com¬ 
piled  and  each  month  a  report  is  sent  to 
the  paper  mill.  This  tells  the  numbers 
of  rolls  of  each  size  used,  the  numbers 
of  breaks  from  slivers,  slime  holes,  mill 
pasters,  wet  rolls  in  each  size  and  in  all 
sizes. 


The  system  does  not  merely  accom¬ 
plish  a  close  scrutiny  of  the  work  of 
the  pressmen  to  assure  they  are  living  up 
to  the  best  pressrcMjm  stands.  It  keeps 
a  close  record  on  the  faults  in  the  paper 
as  it  is  sent  from  tlie  mills  and  on  the 
matter  of  whether  the  mills  are  sending 
the  quality  of  paper  ordered. 

Xothing  is  left  to  vagueness  or  chance 
in  the  liandling  of  the  paper  in  the  press¬ 
room.  The  paper  control  system  has  been 
in  use  ff)r  more  than  ten  years.  It  has 
fixed  standards  .showing  the  difference 
between  careful  and  careless  handling  of 
the  paper. 

Of  cmirse,  the  various  editions  of  the 
Sunpapers,  morning,  evening  and  Sunday, 
make  their  separate  reports. 

.•\n  equally  close  scrutiny  is  kept  on 
the  paper  supply  by  the  use  of  reports 
made  on  prepared  forms.  Examples  of 
these  rejwrts  accompany  this  article. 

A  daily  report  is  made  of  the  paper 
consumed  up  to  that  day  of  the  month 
expressed  in  tons,  of  the  supply  of  the 
various  sizes  on  hand  and  in  transit. 
This  report  includes  a  comparison  of  the 


paper  used,  during  such  portion  of  the 
current  month  with  the  amount  used  in 
the  same  period  of  the  same  month  in 
the  preceding  year.  It  includes  actual 
figures  for  the  whole  month  of  the 
preceding  year  and  estimated  figures  for 
the  current  month,  also  a  comparison  of 
the  amount  used  for  such  portion  of  the 
year  just  passed  and  a  comparison  of 
the  amount  used  in  the  same  period  in 
the  preceding  year.  The  paper  shipped 
in  the  current  month  is  shown  on  this 
one  month  and  the  railroad  by  which  it 
is  shipped 

Monthly  summaries  of  the  pressroom 
reports  are  made  showing  the  details 
which  have  been  described  as  tliey  are 
totalled  up  for  a  month. 

Monthly  reports  are  made  showing  the 
state  of  the  paper  supply,  the  mill  from 
whicli  the  shipment  was  made,  date  of  the 
shipment,  car  numbers,  car  initials,  num¬ 
bers  of  rolls  of  various  sizes,  tlieir  net 
weight,  gross  weight,  date  of  arrival,  date 
when  tlie  time  (luring  which  they  must 
be  taken  from  the  railroad  expired, 
deliveries,  storage  paid  date  and  amount, 
and  the  amount  of  freight  paid  and  the 
date  on  which  it  was  paid. 

The  preparation  of  these  forms,  tlie 
training  of  the  various  men  to  make  the 
reports  as  a  matter  of  routine  of  their 
work,  and  to  hold  the  work  in  such 
shape  that  a  gewd  showing  will  be  made 
on  the  reports,  has  prcxluced  a  smoothly- 
running  system  which  can  be  conducted 
with  no  extraordinary  force  of  clerks.  It 
almost  runs  itself. 

Care  and  exactness  as  contrasted  with 
carelessness  and  vagueness  are  the  very 
essence  of  the  system.  It  has  paid  for 
itself  many  times  in  money  saved  and 
knowledge  of  just  what  the  situation  of 
the  paper  supply  is  on  any  given  day. 


PRESS  ROOM  RECORD 

SUNDAY  AND  MORNING  EDITION — MONTH  OF  MAY,  1929 


WHITE  PAPER  CONSUMED 

i 

PAPERS  PRINTED 

WASTE 

Date  1 

68'  1 

1 

.SI'  1 

.34'  , 

Total  i  | 

\  1 

\ 

j 

] 

1 

1 

1  1  Gross  run 

Spoiled 

Net  run  Pages 

Four  page  | 

White 

Printed 

Wrap- 

Total 

Folded  1  Scrap 

Rolls  i 

1  1 

Pounds 

1 

Rolls 

Pounds  j 

Rolls 

Pounds 

Rolls 

Pounds  j 

1  1 

Core  j 

1 

per 

1 

1  1 

1 

.S7.696 

t.S 

9,.S46 

j  56 

67.242  161.4.30 

2.009 

1.59. 421  28 

1.1.30.010 

335 

214 

1  ' 

i  1.146 

1 

825 

1  2.520 

942  .  204 

2 

!  39 

.S6.623 

1 

IS 

9.559 

54 

!  66.182  160,980 

t..340 

159,640  28  ; 

1,126,860 

j  352 

226 

!  752 

940 

2.270 

563  , 

3 

1 

.S2.496 

3 

2.791 

14 

9 . 556 

I  .^9 

i  64.84.3  160,900 

1  1,107 

159,793  1  26-28 

,  1,110,850 

427 

208 

1  570 

914 

2.119 

441  U9 

4 

i  .39 

.32,178 

2 

2.8.33 

41 

1  55.011  1.59,990 

1.534 

1.58.366  1  22-24 

943.860 

289 

198 

!  671 

692 

1  t.8,50 

479  1« 

•s 

210 

262.53Q 

23 

21,5^4 

:  233 

1  2^4.053  207 .QtO 

1  4,522 

203.33s  \32-s4.40 

!  4,1155.250 

;  t.550 

1,104 

7.250 

4,172 

14.076 

5.SqS  1.352 

Total 

1  1 

! _ 

1  ! 

\ 

1 

i 

1 

1 

1 

1 

1  ! 

Morning 

Sunday 

Evening 

Total 


Morning  Sunday  |  Evening 


Morning  ;  Sunday  Evening  ;  Total 
per  cent  per  cent  '  per  cent  |  per  cent 


Average  gross 
Average  spoiled 
Average  net 
Days  publication 
Average  pages 


White 

Core 

Printed 

Wrappers 

Total 


*  Italic  figures,  written  in  re<i  ink  on  original  forms,  indicate  Sunday. 

Form  5,  compiled  for  a  month  from  the  pressroom  reports  after  all  corrections  are  made  and  is  a  complete  record  of  all  rolls  used,  net  pounds  consumed,  gro^t 
and  net  runs,  total  spoiled  copies,  total  number  of  pages  for  each  run  and  a  complete  record  of  all  waste.  A  separate  report  is  made  up  for  evening  editions 

Morning  and  Sunday  records  are  compiled  on  the  same  sheet,  red  ink  indicating  Sunday  totals. 


NEWSPRINT  PAPER  RECORD 

SHIPMENTS,  DELIVERIES,  STORAGE  AND  FREIGHT 


Gmt  Northern 
P»per  Co. 

April  I92y-1  Mill 
4/4  D.  A  H  .  Millinoeket 

4/4  •  .. 


SHIPMKNTS 
51*  34' 


-  STOR.4GK 


Car  Car 

Net 

■ 

Net 

Net 

— 

Net  t 

Free 

Groas  l)at<*  of  time 

Rolls 

Net  Date 

FREIGH 

r  PAID 

number  initials 

Rolls 

weight 

RolU 

weight  Rolls 

weight 

Rolls 

weight  0 

weight  arrival  expired  Date 

63 

51 

34 

weight  (mid  to  Amount 

Date 

•Amount 

117,328  C.  P... 

36 

46,716 

36 

46,716  V 

47,076  April  6  April  9  April  9 

36 

46,716  . 

April  9 

178  89 

104,456  “  .... 

36 

36,984  . 

36 

36,981  V 

37,272  Ai>ril  8  April  10  April  21 

38 

36,981  May  10  /  652 

April  16 

lit  63 

= 

= 

=  '^=  \  933 

10,137  B.  A,  R. 

.  74 

48,732 

74 

48,732  V 

49,176  .5pril  8  April  10  April  24 

4 

2.686  .  861 

25 

30 

19,875  .May  10  1,229 

.\pril  16 

186  87 

27 

20 

13,273  . 

29 

10 

8,149  . 

30 

10 

6,449  . 

74 

48,732  . 

196,348  C.  P... 

36 

46.325 

36 

46,325  V 

46.685  A()ril  8  Ajiril  10  April  9 

36 

46,325  . 

April  16 

177  40 

197,020  • 

36 

37,352  .... 

36 

37,352  V 

37,640  .April  8  April  10  .Aiwil  10 

= 

36 

= 

37.352  . 

AitU  16 

143  03 

Form  6.  On  receipt  of  specifications  from  mills,  entry  is  made  at  once  on  this  form,  showing  date  shipped,  car  number,  initials  of  car,  number  of  rolls  and  net 
and  gross  weights.  When  car  arrives  in  Baltimore,  notice  is  mailed  from  warehouse  advising  arrival  and  free  time  allowed.  No  storage  or  labor  charges  are  made 

if  removed  within  the  free  time.  Record  of  total  freight  paid  on  each  ear  is  kept. 
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MAY  LINAGE  SHOWED  GENERAL  GAINS 

Two  New  Cities,  Easton  and  Watertown,  Added  to  List — Trend  of  Sunday  Advertising  Continues 

Uncertain  Course  of  Past  Few  Months 


Gains  arc  generally  reported  for  the 
ne\vs|)apcrs  in  79  cities  for  which 
May  fig'ures  are  measured  by  Media 
Records,  Inc.,  and  in  the  case  of  New 
York  and  Chicago,  by  the  Advertising 
Record  Company.  The  Sunday  trend, 
however,  remains  uncertain. 

This  tabulation  is  the  third  monthly 
recording  of  linage  statistics  by  cities 
rather  than  by  newspapers,  the  figures 


for  March  and  April  having  been  pre¬ 
sented  in  this  manner  on  ilay  18  and 
May  25,  respectively.  The  current  table 
corresponds  with  those  that  have  been 
published,  with  the  c.xccption  that 
Easton,  Pa.,  and  Watertown,  N.  Y., 
have  been  added  to  the  list  of  cities 
measured.  Their  totals  are  shown  for 
1929  linage  only,  no  comparisons  with 
1928  being  available  according  to  the 
standard  breakdown  of  Media  Records. 


This  condition  prevails  also  in  the  tables 
for  Harrisburg,  Pa.,  and  Manchester, 
N.  H. 

-All  classified  total  figures  listed  below, 
except  those  for  New  York,  include 
legal  advertising.  In  New  York  and 
Brooklyn,  according  to  the  breakdown 
followed  by  the  .Advertising  Record 
Company,  legal  is  set  up  as  a  separate 
classification.  In  all  cities  measured  by 


Media  Records,  it  is  designated  as  a  sub¬ 
classification  under  Classified. 

The  New  York  and  Chicago  news¬ 
papers  employ  the  services  of  the  -Ad¬ 
vertising  Record  Company  and  have 
designated  its  measurements  as  "otficial.” 
Figures  supplied  from  this  .source,  but 
following  the  Media  Records  breakdown, 
are  u.sed  in  the  tables  be'ow  for  these 
cities  and  are  marked  “official.” 

The  tables  follow  : 


iKROS,  0 . 

.  Dailv,  1920... 

Ixical 

1,954,989 

National 

.386,617 

.\jtoimtive  Finani  iai 
189,231  77,691 

Total 

Classified  Advertising 
586.808  3.105.330 

1928 . 

1,738,601 

288,888 

152,419  67,200 

505,46;i 

2,752,631 

(iain  or  Lois 

210,325  G 

97,729  G 
13,163 

.36,812  G  10,491  G 

81.:315  G 

442,702  0 

.Suiiiiav,  1929. 

160,045 

48,588  2,337 

72,121 

.302,857 

1928  . 

173,718 

11,590 

48,161  9,504 

76,224 

319,197 

Gain  or  Loss 

7,073  L 

1,573  G 

427  G  7,167  L 

4,100  L 

16,;340  L 

ALB.VXY.N.  Y  .  .. 

.  Dailv,  1929  . . 

1,183.078 

469,471 

156,786  90,808 

411,165 

2,311, ,308 

1928 . 

1,168,052 

3M,903 

167,010  87,524 

407,651 

2,195,140 

Gain  or  Ix>ss 

15,026  0 

101,568  0 

10,224  L  3,284  G 

3,514  G 

116,168  0 

Jiundav,  1929. 

170,270 

125,017 

81,454  16,602 

.39,743 

433,086 

1928 . 

107,727 

29,212 

55,543  8,100 

28,. 363 

228,915 

Gain  or  Loss 

62,543  G 

95,805  G 

25,911  0  8,502  G 

11,.380  G 

204,141  G 

.ALBlQrKRQlE... 

.  Daily,  1929. , . 

472,094 

223,581 

182,423  9,246 

156,5.55 

1,013,902 

.\l. 

1928 . 

425,073 

198.649 

125,857  14,908 

144,918 

909,405 

Gain  or  Isms 

47,021  0 

24,935  G 

56,566  G  5,662  L 

11,6.37  0 

134,497  0 

Sundav,  1929. 

51,562 

4,901 

:M,840  580 

11,305 

103,188 

1928 . 

58,214 

8,546 

32,710  198 

10,287 

109,955 

Gain  or  Loss 

6,652  L 

3,645  L 

2,130  0  382  G 

1,018  G 

6,767  L 

.1TL.\XT.\.  G.4 . 

Dailv  1929.  .  . 

1,392,970 

517,839 

1.39,885 

54,488 

372,280 

2,477,462 

1928 . 

1,299,44.3 

397,361 

112,834 

39,057 

352,562 

2,201,257 

Gain  or  Loss 

93,527  G 

120,478  G 

27,051  0 

15,431  G 

19,718  0 

276,205  G 

Sunday.  1929. 

.386,152 

161,608 

149,628 

3,174 

137,176 

837,738 

1928 . 

410,261 

157,896 

120,791 

6,714 

133,274 

828.936 

Gain  or  Loss 

24,109  L 

3,712  G 

28,837 G 

3,540  L 

3,902  G 

8,802  G 

BALTIMORE,  MD 

Daily,  1929. . . 

1,582,2.33 

8.35,942 

229,378 

151,749 

702,031 

3,501, .336 

1928 . 

1,803,925 

654,173 

184,110 

131, 8(M 

770,768 

3,544,780 

Gain  or  Loss 

221,692  1. 

181,760  0 

45,268  G 

19,945  G 

68,734  L 

43,444  L 

Sunday,  1929. 

455,530 

143,542 

98,645 

3,046 

105,142 

805,905 

1928 . 

550,535 

129,666 

83.909 

2,265 

168,057 

9,34,432 

Gain  or  Loss 

95,005  L 

13,876  G 

14,736  0 

781  G 

62,915  L 

128,527  L 

BIRMINGHAM . 

Daily,  1929. . . 

1,484,321 

526,529 

285,210 

158,073 

270,782 

2,724,915 

ALA. 

1928 . 

1,318,073 

465,372 

125,421 

149,151 

361,576 

2,419,593 

Gain  or  Loss 

166,248  G 

61,157  G 

159,789  0 

8,922  G 

90,794  L 

305,322  G 

Sunday,  1929. 

238.319 

38.221 

53,396 

3,223 

52,766 

385,925 

1928 . 

280.965 

40,992 

53,728 

6,455 

63,965 

446,105 

Gain  or  Loss 

42,646  L 

2,771  L 

332  L 

3,232  h 

11,199L 

60,180  L 

BOSTON.  MASS..., 

Dailv,  1929  .. 

3,216,836 

1,373,580 

.356,500 

448,465 

900,084 

6,295,465 

1928 . 

2,713,024 

963,144 

248,255 

416,068 

1,003,682 

5,344,173 

Gain  or  I/ies 

503,812  G 

410,436  0 

108,245  G 

32,397  0 

103,598  L 

951,292  G 

Sunday,  1929. 

518,673 

295,164 

223,918 

2,450 

420,527 

1,460,732 

1928 . 

500,642 

207,735 

213,250 

4,630 

484,920 

1,411,177 

Gain  or  Ixias 

18,031  G 

87,429  G 

10,668  G 

2,180  L 

64,393  L 

49,555  G 

BRIDGEPORT . 

Daily,  1929. . . 

892,402 

233,827 

117,403 

34,804 

181,792 

1,460,228 

CONN. 

1928 . 

777,585 

192,159 

89,318> 

30,007 

144,299 

1,283,368 

Gain  or  Loss 

114,817  G 

41,668  G 

28,085  G 

4,797  G 

37,493  G 

226,860  G 

Sunday,  1929. 

104,619 

15.958 

60,591 

7,375 

30,393 

218,936 

1928 . 

111,961 

13,555 

54,325 

5,770 

29,418 

215,029 

Gain  nr  Loss 

7,342  I. 

2,403  G 

6,266  G 

1,605  0 

975  G 

3,907  G 

BIFF.ALO,  N.  Y. . . 

.  Daily.  1929... 

1,661,915 

639,9.30 

309,882 

164,122 

679,820 

3,455,669 

1928 . 

1,701,196 

474,474 

286,148 

137,002 

583,, 320 

3,185,140 

Gain  or  Ixns 

42,281  L 

165,456  0 

23,734  G 

27,120  G 

96,500  0 

270,529  G 

Sunday,  1929. 

302,402 

81,718 

1.33  „368 

1,357 

56,045 

574,890 

1928 . 

335,862 

62,381 

•  101,727 

3,152 

65,472 

568,594 

Gain  or  Loss 

33,460  L 

19,337  G 

31,641  G 

1,795  L 

9,427  L 

6,296  G 

CANTON,  0 . 

.  Daily,  1929. . . 

911,688 

228,108 

133,871 

36,479 

353,216 

1,693,362 

1928 . 

1,018.411 

189,073 

94,806 

22,202 

342,783 

1,697.275 

Gain  or  Loss 

106,723  L 

39,0.35  G 

39,065  G 

14,277  G 

10,433  G 

3,913  L 

Sunday,  1929. 

177,071 

18,397 

67,077 

18,46:1 

79,048 

360,056 

1928 . 

185,615 

17,949 

75,819 

22,478 

66,0:i5 

367,926 

Gain  or  Loss 

8,574  L 

448  G 

8,742  L 

4,015  L 

13,013  0 

7,870  L 

CHICAGO . 

.  Dailv.  1929. . 

3,634,504 

1,3,30.829 

133,111 

326,227 

1. '‘>6.68.3  6. 851. .3.54 

(OfficiM) 

1928 . 

3,430,995 

1,135,295 

302,835 

305,282 

1,153,362 

6,327,769 

Gain  or  Loss 

203,501*  G 

195,5.34  G 

1.30,276  0 

20,945  G 

26,679  L 

523,585  G 

Sunday,  1929. 

779,150 

287,. 387 

.205.190 

9,166 

269, 7M 

1,550,577 

1928  . 

708,374 

279..597 

159,720 

8,532 

245,298 

1,401, .521 

Gain  or  Loss 

70,776  0 

7,790  G 

45,470  G 

634  G 

24,496  G 

149,056  O 

CINCINNATI,  0.  . 

.  Dailv,  1929  . . 

1,614,974 

664,729 

247,058 

86,997 

754,521 

3,368,279 

1928 . 

1,4m, 064 

603,573 

198,812 

91,586 

618.800 

3,0.36.8.35 

Gain  or  Loss 

120,910  G 

61,1560 

48.216G 

4,589  L 

105,721  G 

.331,444  G 

Sunday,  1929. 

352,236 

71,75.3 

76,109 

18,652 

2,36,651 

755,401 

1928 . 

379,451 

115,422 

62,868 

30,519 

232,109 

820,369 

Gain  or  Loss 

27,215  L 

43,669  L 

13,241  G 

11,867  L 

4,542(1 

61,968  L 

CLEVELAND.  0... 

.  Daily,  1929  . . 

1,757,742 

693.768 

284,989 

126,858 

693,8.39 

3,557,196 

1928  . 

1,673,016 

559,078 

186,011 

119.521 

657,155 

3.im,811 

Gain  or  Isoss 

84,696  G 

134,690  0 

98,978  G 

7,:i37G 

36,681 G 

362,385  G 

Sunday,  1929. 

265,023 

117,995 

Kill. 741 

4.0fl2 

125,416 

680, 167 

1928 . 

340,879 

113,0.31 

148,898 

8,623 

l:i2,678 

744,109 

Gain  or  Loss 

75,856  L 

4,964  G 

17,843  G 

3,631  L 

7,262  L 

63,942  L 

COLVMBI  S,  0..  .. 

.  Dailv,  1929  . . 

1,647,024 

509,386 

185,168 

141,5.34 

492,233 

2,975,345 

1928  . 

1.753.101 

425,97.3 

121,465 

159,135 

2,946,332 

Gain  or  Isoss 

106,080  L 

83,41.3  0 

63,70.3  G 

17,601  L 

5,578  G 

29,01.3  G 

Sunday,  1929. 

240,779 

40,776 

95,60.3 

21,667 

144,968 

51.3,793 

1928 

247,228 

30,596 

77,815 

22.925 

164.175 

512,739 

Gain  or  Loss 

6,449  L 

10,180  0 

17,788  G 

1,2.58  L 

19,207  1 

1,051  G 

Dallas,  tex . 

.  Daily,  1929  . . 

1,543,710 

.598,163 

175,099 

98,614 

,5.55.364 

2,970,9.50 

1928 . 

1,334,966 

527,386 

13.3,203 

88.935 

468,182 

2,552,672 

Gain  or  Loss 

208,744  G 

70,777  0 

41,896  G 

9,679  G 

87,182  G 

418,278  G 

Sunday,  1929. 

372,5011 

71,450 

142,328 

31,773 

111,5.33 

732,587 

1928 . 

301,569 

64.860 

121,338 

.53.904 

112,798 

657,469 

Gain  or  Loss 

67.934  G 

6,590  0 

20,990  G 

22,131  L 

1,7.35  G 

75.118  G 

DAYTON.  0.  .. 

.  Daily.  1929. . . 

1,241,764 

4.37,325 

214,606 

87,777 

,546,195 

2,527,667 

1928 . 

1,251,067 

396,015 

161,087 

59,114 

478,531 

2..345.814 

Gain  or  I.r068 

0,303  L 

41,310G 

53,519  0 

28,66.3  0 

67,664  G 

181,85.3  G 

Sunday,  1929. 

315,878 

47,216 

114,900 

18,431 

119,9.57 

616,382 

1928 . 

327,789 

45,706 

97,579 

19,261 

114,807 

605,142 

Gain  or  Loss 

11,911  L 

1,510G 

17,321  G 

830  L 

5,150G 

11,240  G 

DENVER,  COLD.  . 

Dailv.  1929  . 

Local 

877,915 

National  Automotive 
128, 

Financial 

52,755 

ClassiH»*d 

U5.i;i 

Total 

.A.lvyrtwiiut 

1.778,797 

1928 . 

687,481 

247,075 

114,6(H» 

31,026 

:i98.43l 

1,478,628 

(iain  or  Loss 

189, .561  G 

58,079  0 

11,060  0 

21,729  0 

16,719  0 

3():).16!»  (4 

Sunday.  1921L 

188,756 

57,758 

116,726 

1,602 

17.5.:!61 

r>»0.2l)3 

1928 . 

223,977 

77,508 

8l.2ftO 

1,389 

l.W.fiS) 

54.3.811 

(Jain  or  laOss 

35,221  L 

19,750  L 

:«,466  0 

213  O 

15,681  0 

3,611  L 

DFL9  MOINES,  LA... 

Dailv.  1929  . . 

672,165 

461,109 

185,914 

41,705 

l.tirt  11.021 

1928 

582,894 

358,379 

117,294 

25,12.5 

1.2S8.000 

(iain  or  Ixiss 

89.271  C. 

105,730  0 

68,740  0 

16, .580  0 

‘»7,  !()•)( ; 

:177.421  O 

Sunday,  1929. 

165.757 

57,937 

79,721 

2,:t7l 

60,44.5 

3'H).23l 

1928  . 

118,769 

60.919 

.5.5,:i76 

1,493 

5».dl7 

2'.N>.87t 

(iain  or  Ii.osa 

13,012  L 

2,982  L 

24.:{45  0 

878  O 

6,128  0 

1.5.:157  0 

DETROIT,  MICH.  . 

Daily.  1929. . . 

2,670,695 

838,289 

245,301 

150,082 

778,913 

4,6,83,310 

1928  . 

2,266,258 

6.55,061 

220,316 

l:12,768 

722.^)(«> 

3.997,315 

(lain  or  I-.oss 

404,437  G 

183,225  G 

24,985  0 

17,314  0 

5iL0:U  (i 

685,995  O 

Sunday,  1929. 

6,33,650 

221 ,075 

2.36,040 

61,, 575 

410,917 

1928 . 

493,790 

216,.348 

171,285 

20,425 

:i89,059 

l.2m).%7 

Gain  or  Loss 

139,860  0 

4,727  0 

64,755  0 

41,150  0 

21.858  0 

27-2,350  0 

DILVTH,  MINN.... 

Daily.  1929  . 

647.986 

2.35,121 

123,166 

23,8«M» 

2,55,527 

1.28,5.6(K» 

1928 . 

632,863 

222,225 

117,976 

23,882 

247,421 

1,244,. 367 

Gain  or 

15,123  0 

12,896  0 

5,190  0 

73  L 

8.1IX)  (i 

41,242  0 

Sunday,  1929 

112,934 

1.3,911 

:i9,825 

1,211 

■23,231 

191,112 

1928  . 

94,472 

11,783 

33,062 

1 , 198 

25.3% 

165,821 

EASTON,  PA . 

Gain  or  Tsoss 

18,462  0 

2,128  0 

6,763  G 

13  0 

2,075  1. 

25,-291  G 

Daily,  1929  . . 

569,508 

156,491 

105,095 

33,191 

98,906 

96:1.191 

FX  P.ASO,  TEX . 

Dailv,  1929. . . 

682,112 

356,875 

168,559 

32,779 

2-29,072 

1.469,.397 

1928 . 

671,942 

314,7.36 

106,211 

21,702 

178,483 

1.293,074 

Gain  or  Ijoss 

10,170  0 

42,1.39  0 

62,348  G 

11,077  0 

.50,589  0 

176,323  G 

.‘'undav,  1929. 

116,870 

15,503 

45,771 

4,991 

24,659 

-209.794 

1928 . 

95,710 

15,913 

35, .302 

4,105 

19. ,5.53 

170, .58:1 

Gain  or  Loss 

21, 160  G 

1,590  G 

10,469  G 

886  G 

50,. 589  G 

19,211  G 

FALL  RIVER . 

Dailv,  1929. . . 

372,727 

186,231 

91,581 

10,973 

56,805 

718,317 

MASS. 

1928 . 

415,523 

144,908 

56..324 

8,131 

59,462 

684.:i48 

Gain  or  IjOss 

42,796  L 

41,323  0 

35,257  0 

2,842  0 

2,657  1. 

:13,969  G 

FORT  WAYNE . 

Daily,  1929  . . 

975,576 

359,565 

146,208 

27,044 

317.121 

1,825,514 

IND. 

1928 . 

911,489 

241,315 

109,796 

20,438 

271,045 

1,551,08:1 

Gain  or  Iiioss 

64,087  G 

118,250  0 

36,412  G 

6,606  0 

46,076  0 

271,431  G 

Sunday,  1929. 

156,738 

32,815 

51,872 

9,748 

67,893 

.119,066 

1928 . 

173,588 

13,969 

50,241 

9,434 

45,3.37 

292,. 569 

Gain  or  Loss 

16,850  L 

18,846  0 

1,631  0 

314  0 

22,556  0 

26,497  G 

FORT  WORTH . 

Dailv,  1929  . . 

808,764 

548,577 

153,351 

31,443 

316, .35:1 

1.858,488 

TEX. 

1928 . 

643,341 

493,112 

84,202 

15,408 

317.4-28 

1.. 5.53, 491 

Gain  or  Ijoss 

165,423  0 

55,465  G 

69,149  0 

16,0,3,5  0 

1,0751, 

304,997  G 

Sunday,  1929. 

126,, 005 

39,845 

68,125 

7,203 

42,778 

284,016 

1928 . 

131,551 

.37,896 

58,511 

7,616 

41,744 

277,318 

Gain  or  Loss 

5,546  L 

1,949  G 

9,614  G 

35.3  L 

1,0.34  O 

6,698  G 

HARRISBURG,  P.A. 

Daily.  1929  . 

757,508 

292,143 

114,585 

20,103 

160,267 

1,444,666 

Sunday,  1929. 

32,139 

4,919 

2,184 

3,214 

1,148 

43,604 

HARTFORD . 

Dailv,  1929  . 

1,282,648 

378,278 

2.31 ,527 

212,572 

:i-20,8:i0 

2.4-25,8.5,5 

CONN. 

1928 

1,158,914 

320,212 

160,732 

170,818 

:i.57.471 

2,168,147 

Gain  or  I^oss 

123,734  0 

58,066  G 

70,795  0 

41,7.54  G 

:16.641  L 

257,708  G 

Sunday,  1929. 

243,194 

43,427 

85,446 

22,8.56 

28,600 

423,523 

1928  . 

203,727 

29,101 

76,788 

15,727 

47,. 544 

372,887 

Gain  or  Ixws 

.39,467  G 

14,326  G 

8,658  O 

7,129G 

18, M4  L 

G 

HOUSTON,  TEX  . .. 

Daily.  1929  . 

1,445,570 

476,508 

128,467 

66,104 

.561.067 

2.677,716 

1928 . 

1,203,691 

452,024 

89,237 

48,451 

697,179 

2, 490.. 582 

(iain  or  I^oss 

241,879  0 

24,484  0 

39,230  0 

17,653  0 

136,112  1. 

187.i:i4G 

Sunday, 1929. 

460,805 

72,7.55 

101,963 

40,5*0 

HH.4HS 

784,511 

1928 . 

416,057 

83,970 

104,196 

18,476 

174,997 

797.696 

Gain  or  Loss 

44,748  0 

11,215  L 

2,233  L 

22,024  0 

%,5r)'.)  L 

13,185  L 

INDI.ANAPOLIS  .  . 

Daily.  1929  . 

1,5.37,919 

572,2.39 

2.55,195 

128,344 

5til».ft02 

3,06.3,299 

IND. 

1928 . 

1,488,511 

496,991 

211,468 

79,106 

547.324 

2.823,400 

(iain  or  1/Oss 

49,408  G 

75,248  0 

4.3,727  0 

49,238  0 

22,278  0 

2:19,899  0 

Sunday,  1929. 

246,407 

67,927 

100,963 

342 

7«.2()7 

494,846 

1928 

259,211 

.54,218 

66,382 

2,263 

76,743 

4.58,817 

(iain  or  laoss 

12,801  L 

13,709  G 

34, ,581  0 

1,921  L 

2,464  O 

:i6,029  0 

JACKSONVILLE.  . . 

.  Daily.  1929  . 

642,173 

274,18.5 

102,097 

32,247 

228.. 584 

1,279.286 

FLA. 

1928  . 

560,793 

251,. 359 

86,903 

25.404 

289.775 

1.214.2.14 

Gain  or  Loss 

81. .380  0 

22,826  0 

15,194  0 

6,843  0 

61,191  1. 

•>5. 0.52  0 

Sunday, 1929. 

145,498 

28.805 

57,807 

1,749 

.50,225 

284.084 

1928 . 

141,716 

24,015 

45,797 

3.9.58 

49,884 

26.5,370 

Gain  or  Ivoss 

3,782  0 

4,790  0 

12,010  0 

2 , 209  L 

.341  O 

18,714  0 

KANSAS  CITY,  MO. 

Dailv.  1929  . . 

1,204, .321 

701,959 

173,070 

79.. 5.58 

712,856 

2,871,764 

1928  . 

1,078,690 

612,962 

91,0.55 

.52,279 

.352.612 

2, 187,. 598 

Gain  or  IxKts 

125,631  0 

88,997  0 

82,015  0 

27.279  0 

369.244  O 

*184,166  0 

Sunday,  1929. 

329,520 

127,627 

171,408 

18.4IH* 

1%.243 

813,198 

102* . 

311,029 

127, .300 

115,861 

12,911 

l-24.ti.57 

6**  1,7.58 

Gain  or  Ixiss 

18,491  0 

.327  G 

55,547  0 

5,489  0 

41, .586  0 

121,440  0 

KNOXVILLE.  TENN.Dailv.  1929  .. 

646,756 

241,845 

100,097 

62.513 

161,4.52 

1.212.6*i:i 

1928  . 

669,7.38 

217,278 

86,918 

58.968 

117,126 

Gain  or  Loss 

•22.982  L 

24,567  G 

13,179  0 

3.545  0 

14.:i26  0 

-12,t):i.5  0 

Sunday,  1929. 

222,189 

29,547 

78,434 

10.367 

,56,2.58 

306,795 

1928  ..  .  . 

262,385 

56,001 

75.135 

15,457 

:i9,662 

448. *140 

Gain  or  Jaoss 

40,196  L 

26,454  L 

3,299  G 

5,m*0  L 

16,. 596  O 

.51.845  L 

LOUISVILLE,  KY.  . 

Daily.  1929. . . 

1.300.734 

597,2,35 

162,041 

1.50,399 

437..5.-)0 

2.647.919 

I!r28 . 

1,158,874 

612,5.38 

98,430 

124.386 

407. .524 

2.401,7.52 

Gain  or  Ivoss 

141,860  0 

15,303  L 

03,611  G 

26,013  O 

3>).(Km(i 

246.187  0 

Sunday,  1929. 

.381,905 

67,499 

83,647 

33,873 

60.. 537 

6-27,461 

1928 . 

4.52,720 

56,500 

84,882 

36,841 

68..5.'*6 

rtUU .  1  ttf 

Gain  or  I.<06s 

70,815  L 

10,999  G 

1,235  L 

2,968  L 

7,969  1. 

71.988  L 

LOS  ANGELE.S . 

Daily,  1929... 

2,443,414 

1,060,519 

394,992 

.394,820 

1,318,292 

5.612.037 

CAL. 

1928 . 

2,330,038 

835,642 

301 . 199 

320,687 

1,494,763 

5. 282,. 32*.* 

Gain  or  Loss 

113,376  0 

224,877  G 

93,793  G 

74.133  G 

176,471  L 

329,708  0 

Sunday,  1929. 

658,242 

166,571 

144,148 

.34,278 

278.065 

1,281.304 

1928 . 

704,750 

165,625 

103.499 

14.231 

316.01(> 

1.  ^>4.121 

Gain  or  Ixms 

46, .508  L 

946  G 

19,351  L 

20,047  0 

37,951  L 

82,817  L 

L 
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ANALYSIS  OF  MAY  NEWSPAPER  ADVERTISING  IN  77  LARGE  CITIES 


Local 

National 

.Automotive 

Financial 

Total 

Cla8sifiA'<l  Advertising 

I,oeal 

National 

Automotive 

Financial 

Classified  AdverSfiM 
1.707,3«1 
315.514  1.618.487 

8.509  0  88,874  G 

45.991  312.981 

59.152  329,89; 

13,158  L  3,084(5 

LOWEU,,  MASS.... 

Daily.  1929. . . 

1928  . 

Gam  or  I>im 
Sunday,  1929 

1928 . 

Gain  or  Lou 

609,90? 
637.350 
27.447  L 
50,75<1 
65.944 
15,194  L 

164,777 

129,607 

35,  GOG 
6.452 
4.035 
2.417G. 

124,614 
80,947 
43,667  G 
17,3.58 
16.868 

490  G 

16.007 
18,179 
2,172  L 
1,471 
5.629 
4.158  L 

70.398 
70,143 
255  G 
689 
1,586 
897  L 

98.5.699 
936.226 
49,473  G 
76.720 
94.062 
17,342  L 

RICHMOND,  VA 

Dailv,  1929... 

1928 . 

Gain  or  Low 
Sunday,  1929. 

1928 . 

Gain  or  Low 

819,351 
862,480 
13,129  L 
187.892 
182.581 
5,311  G 

302,751 
263,577 
39,174  0 
29.847 
25,250 
4,597 G 

144,308 
115.710 
28.688  G 
50.342 
51.301 
7.981 G 

86.847 
61.206 
25.641  G 
9.996 
11.553 
1.647  L 

MANCHESTER  . . . 
N.  H. 

Daily.  1929. . . 

347,009 

127.580 

140,249 

14.190 

73,202 

702.230 

ROCHESTER.  N.  V. 

Daily.  1929. . . 
1928 . 

1,885,827 

1.614,357 

447,406 

353,770 

224.847 

166.444 

112.876 

73.886 

512,7:19  3,181.095 

612,08'i  2.810.543 

119,347  L  343,152G 
146,049  637.880 

107,176  6».4S9 

21.127  L  32,391  G 

MEMPHIS,  TENN. 

Daily,  1929  . . 
1928  ..  .  . 
Gain  or  Lou 
Sunday,  1929. 
1928  . 

1.247.565 
1,200.657 
46.908  G 
239.397 
281,759 

504.573 
572.391 
67.818  L 
46,077 
54.315 

250.886 
174,482 
76.404  G 
83,942 
67.947 

93.579 
94.078 
499  L 
3,251 
2,781 

395.771  2.492.374 

362.827  2,404.435 

32.944  G  87.9:19  G 

70.624  443.291 

71.670  478.472 

Gain  or  Low 
Sunday, 1929. 

1928 . 

Gain  or  Low 

271,470 G 
239,227 
213,906 
25,321  G 

93,636  G 
117,450 
113,492 
3,958  G 

58.403  G 
123.711 
106.924 
16,787  G 

38.999 G 
11.443 
3.991 

7.452  G 

Gain  or  Ixms 

42.362  L 

8.238  L 

15.995  G 

470  G 

1.046  L 

35.181  L 

SALT  LAKE  CITY 
UTAH. 

Daily.  1929. . . 
1928 . 

1,068.976 

917,922 

384,034 

289,486 

167,239 

120,394 

35.130 

25.293 

314.302  1.969,681 

301,672  1,675  76: 

MIl.WACKEE,  HIS.  Daily.  1929. . . 

1928 . 

Uain  or  Ixiss 
Sunday.  1929. 
1928  .  . 

1.542.554 
1.506.941 
35.613  G 
268,887 
432.213 

519.382 
468,796 
50.586  G 
156.227 
181.082 

170,564 
132.042 
38,522  G 
143.814 
110.623 

96,379 
89.681 
6,698  G 
10.119 
4,661 

587,332  2.916.211 

573.632  2,771.092 

13,700  G  145.119  G 
194.994  774.041 

129,915  858.514 

Gain  or  Ixms 
Sunday, 1929. 

1928 . 

Gain  or  Low 

121.054  G 
255,116 
213.023 
42,093  G 

103.548 G 
46.112 
36.184 
9.928  G 

46,845  G 
97,915 
71,210 
26.705  G 

9.837  G 
9.9!X) 
10.252 

352  L 

12.610  G  293:9^ 
#5.311  474,354 

57.12'9  387,798 

8,182  G  86,556G 

MIXNE.APOU.S  ... 

Gain  or 

163.326  L 

24.855  L 

33,191  G 

5,458  G 

65.059  G 

84,473  L 

S.AN  ANTONIO  ... 
TEX. 

Daily.  1929. . . 
1928 . 

1,187.985 

960.4.50 

563.278 

436.730 

123,241 

97.670 

129.356 

105.347 

534.854  2,538.714 

481,140  2,083,337 

Dailv,  Iy29  . . 

1.. 554, 708 

515,687 

128,582 

93,221 

467.024 

2. 75  V, 222 

Gain  or  Low 

227,535  G 

126.548  G 

25,571  G 

24.009  G 

MINN. 

Gain  or  Ixms 
Sunday. 192^ . 
It428 

1,595.3.56 
49.352  0 
209.724 
199.168 

436.352 
79.335  G 
109.824 
96.108 

138.8:16 
10.224  L 
125,485 
97,314 

98,392 
5.171  L 
4,498 
9.825 

459,127  2.618.013 

7.897  G  121,189  G 
161.848  611.379 

157.089  550,504 

Sunday,  1929. 

1928 . 

Gain  or  laws 

402,557 
373,952 
28.605  G 

132.976 
120.419 
12,557  G 

141.853 
116,26:1 
25,590 G 

27.468 

27.783 

315  L 

124,965  829. 8I9'' 

137,270  775.687 

12.305  L  54,132 G 

NASHVILLE . 

Gam  or  Jxku 

19,550  G 

13,716G 

28.171  G 

5,327  L 

4,759  G 

60,875  G 

SAN  DIEGO,  CAL. 

Dailv.  1929... 
1928 . 

1,439,802 

1,357,284 

533.760 

497,587 

268.406 

232,522 

139,199 

114,311 

574,695  2,955.882 

5  14,611  2.746.345 

Daily.  1929. . . 

802.472 

285.420 

109.049 

37,349 

202.642 

1.4.16.9.12 

Gain  or  Loss 

82,518  G 

36,173  0 

35.884  G 

24,888  G 

39.051  G  209,517  G 

TENN. 

1928 . 

Gain  or  laiu 
Sunday, 1929 
1928 . 

642,977 
1.59.495  G 
210.199 
234.  <188 

281.564 
3.856  G 
94.225 
49,291  • 

109,736 

687  L 
99,369 
81.945 

23,301 

I4.048G 

6.597 

7.916 

188.539  1.246.117 

14.103  G  190.815  G 
60,600  470.990 

56.067  4:10.207 

Sunday,  1929. 

1928 . 

Gain  or  I>ow 

250.443 
240.317 
10,126  G 

23.517 
28,176 
4,659  L 

73,540 
70.974 
2,566  G 

22,428 
16.438 
5,990 G 

58.681  428,609 

69.4  8  7  416,392 

l.SWL  12,217  G 

NEWARK,  N.  J.... 

Gain  or  Ixkh 

24,789  L 

44.934  G 

17,424  G 

1.319  L 

4.533  G 

40,781  G 

SAN  FRANCTSC'O  . 
CAL.  • 

Dailv,  1939. . . 
1928 . 

1,868,257 

1,658.787 

907,317 

696,980 

259,976 

177,568 

276,759 

236,344 

887,874  4,200.181 

811.823  3.611.502 

Daily.  1929... 
1928..  ... 

Gain  <<r  laiu 
Sunday,  1929. 
1928 . 

1.881,764 

1.941,054 

59,2901. 

319.915 

332,817 

477,068 
389.894 
87,174  G 
77,508 
45,247 

267.667 
218.142 
49,525  G 
68,222 
58.154 

91,755 
121.994 
30.239  L 
37.461 
51.687 

764.342  3.482.596 

792.498  3,463,582 

28,156  L  19,014  G 

97.179  600,285 

115.824  603,729 

Gam  or  Ixjw 
Sunday,  1929. 

1928 . 

Gain  or  I^ow 

209,470  G 
347,0')9 
351.911 
4,812  L 

210,337  0 
170,192 
142.545 
27.647  G 

82,408  G 
176,852 
155,820 

21 ,032  G 

40,415  G 
2,964 
1.707 
1.257  G 

46.051  G  588,681G 
223.624  920,731 

215,344  867,327 

8,289  G  53,404G 

NEW  BEDFORD. 

Gain 

12.902  L 

32,261  G 

10.068  G 

14,226  L 

18,645  L 

3,444  L 

SCRANTON.  P.\.... 

Daily.  1929... 
1928 . 

1,544.042 

1,594,3.12 

.120.377 

242,389 

232,834 

166,799 

69.984 

69,599 

183,975  2,351,212 

213,149  2,286,268 

Daily.  1929  .. 

642.684 

211.491 

125.666 

17,236 

184.959 

1,182.036 

Gain  or  Ix)w 

50.290  L 

77,988  G 

66,0.15  G 

:!85G 

29,174  L  64,944 G 

M.ASS. 

1928 . 

Gain  or 
Sunday,  192V 
1928 

470.649 
172.035  G 
64,713 
50.5.30 

126.848 
84,643  G 
4.410 
4,687 

69,187 
56,479  G 
35 , 666 
28.6.33 

14.431 
2.805  G 
2,332 
2,100 

i:i0.305 
54,654 G 
9.996 
7.857 

811,420 
370,616  G 
117,117 
93.807 

Sunday,  1929. 

1928 . 

Gain  or  laws 

181.898 
180,412 
1,486 G 

12,160 

12,118 

42  G 

25,652 

21,052 

4,600G 

5,373 

5,246 

127  G 

1,800  226,881 

1,755  220.583 

45  G  6,300G 

NEW  HAVEN  . .  . . 

Gam  or  Low 

14.183G 

277  L 

7,033  G 

232  G 

2.139  G 

23,310  G 

SEATTLE,  W.ASH.. 

Daily.  1929, . . 
1928 . 

1,279,440 

1,158.225 

540.520 

473,975 

175,661 

1.10,367 

155,311 

167,511 

561.379  2,712,311 

S13.aiU  2,443.108 

Daily,  1929. . . 

1.039,082 

336.314 

150,505 

1.59,280 

286.218 

1,971,399 

Gain  or  Ixms 

121,215  G 

66,545  G 

45,294  G 

12,200  L 

48.349  G  269,203  G 

CONN. 

1928  . 

Gain  or  I/m 
Sunday,  1929. 
1V28  . 

987.222 

51. 860  G 
194.952 
196.786 

288.933 
47,381  G 
28.951 
34.819 

146.722 
3.78:1  G 
79,737 
64.515 

159,087 

193  G 
18.445 
20.913 

302.392  1.884.356 

16. 174  L  87.043  G 

37,280  359.365 

33.707  350,740 

Sumlay,  1929. 

1<>28 . 

Gain  or  Low 

210,754 
2:i2,418 
30,664  L 

163,397 
130,150 
23,247  0 

1.18,.T26 
107.555 
30,771  G 

9,194 
10,325 
1,131  L 

172,662  675,333 

195,790  676,238 

23,128  L  9051 

NEW  ORUiAN-;, 

Gain  or  Loss 

1.834  L 

5.868  L 

15,222  G 

2.468  L 

3,573  G 

8.625  G 

SOUTH  BEND.  INI). 

Daily,  1929. . . 
1928 . 

1,139,964 

1,014,616 

255.552 

265.293 

125,519 

94,067 

44, .1(94 
25,205 

271,216  1.836.555 

212,799  1,612,000 

Daily.  1929  . 

1.697.894 

671.806 

167.622 

138.789 

456,535 

3.132,646 

Gain  or  laws 

125,328 G 

9.741  L 

31,452  G 

19,099  G 

58,417  G  234.555G 

LA. 

1928  . 

Gain  or  I.iO<« 
Sunday,  1929 
1928  . 

1.937.040 
239.146  L 
449,240 
430.777 

395.003 
276.803  G 
64.466 
54.161 

112.112 
55.510  G 
120.731 
79.76:1 

145,552 
6.763  L 
14,368 
14,169 

441.226  3.030.933 

15.309  G  101.713  G 
144.700  793.505 

180,332  759.202 

Sunday,  1929. 

im . 

Gain  or  Loss 

201,475 

184,495 

16,980G 

47.518 
20,754 
26,764  G 

90,240 
73,6.33 
22,607  G 

8,921 
13,016 
4,095  L 

56,686  410.840 

43,811  335,709 

12,875  G  75,131  G 

NEW  YORK,  N.  Y 

Gam  or  Low 

18,463  G 

10.305  G 

40,lHi8G 

199  G 

35.632  L 

34,303  G 

sidkanl;  wash.. 

Daily,  1929... 
1928 . 

984,076 

888,144 

399,933 

292,855 

152,898 

107,717 

99,597 

56,588 

413,949  2,050,451 

398,270  1,743.574 

Daily.  1929  . 

6.860.122 

2.597.781 

500.089 

1.381.316 

1.585.271 

12.924.579 

Gain  or  liow 

95,932  G 

107,078  G 

45,181  G 

43,009  G 

15,679  0  306,879G 

iOfbekt) 

1928  . 

Gain  or  Lon 
Sunday,  1929. 
1928  . 

6,185.900 
674.222 G 
1.840.4.50 
1.816.516 

2,193.376 
404.405  G 
696.566 
657.583 

430.024 
70.065  G 
389.557 
283.779 

1.041.056 
340.260  G 
64,673 
50,268 

1,689.229  11.539.585 

103.958  L  1.384.994  G 
620,272  3.611.528 

647.927  3.456,073 

Sunday,  1929. 

1928 . 

Gain  or  Low 

114,969 
116,833 
1,864  L 

.14,718 
25,889 
8,829  G 

67,157 
56,161 
19,996  G 

23,308 
21,095 
2,213  G 

49.570  289,722 

49,353  269.331 

217  G  20,391  G 

NORFOLK,  VA 

(iaio  or  I.rOw 

23.934  G 

38,983  G 

105,778  G 

14,405 G 

27,655  L 

155.455  G 

SPRINGEIELD. 

M.AS.S. 

Daily.  1929... 
1928 . 

684,995 

619,131 

455.504 

301.560 

153,586 

69,668 

62,069 

58,742 

282,292  1,638,446 

324.150  1.393.251 

Daily.  1929... 

1928 . 

Gain  or  Low 
Sunday,  1929. 
1928  . 

825.723 
773,099 
52,624 G 
235,498 
238.505 

302,957 
225,982 
76.975  G 
22.051 
23.636 

141,437 
89.592 
51,845  G 
53.155 

34 .078 

44.365 
56.541 
12.176  L 
6.680 
7.630 

226,915  1.541.397 

229.141  1.374.355 

2.226  L  167.042  G 
25.802  343.186 

27,996  331.845 

Gain  or  I>w8 
Sunday,  1929. 

1928 . 

Gain  or  Logs 

•45,864  G 
70,061 
71,549 
1,488  L 

153,944  G 
31,251 
25.481 
5,770  G 

81,918  G 
62,601 
53,149 
9,452  G 

3,327  G 
5,617 
0,543 
926  L 

41,858  L  245,195  G 

43,547  213,077 

44,611  201,333 

1,064  L  11,744  0 

OAKLAND.  CAL 

Gain  or  Low 

3,007  L 

1,585  L 

19.077  G 

950  L 

2.194  L 

11.341 G 

ST.  LOUIS,  MO . 

Daily,  1929. . . 
1928 . 

1,923,914 

1,796,018 

784,977 

677,041 

197,733 

159,110 

205,607 

148,868 

549,984  3,662,215 

529,988  3,311.025 

Daily.  1929... 

1928 . 

Gain  or  I/iw 

1.172.891 

1.142.251 

30.64OG 

373.734 

272.417 

101 .317  G 

121.021 
78,159 
42.862  G 

44.902 
29,766 
15,136  G 

507.112  2,219,660 

523.940  2.046,5.11 

16.828  L  173,127  G 

Gain  or  I^ws 
Sunday,  1929. 
1928 . 

127,896  G 

402,891 

376.110 

107,9.16  G 

134,929 

126,714 

38,623  G 
171,384 
128,569 

56,739  G 
15,664 
6,043 

19,996  G  3S1,190G 
324,550  1,019,418 

315,672  953,108 

Sunday,  1929. 
1928  . 

138.387 

149.462 

15.598 

11.088 

63.533 

64.258 

3,295 

2.754 

99.181 

112.269 

319.994 

339.831 

Gain  or  Loss 

26.781  G 

8,215  G 

42,8tSG 

9,721  G 

8,878  G  96.310G 

OKUHOMA  CITY. 

Gam  or  Low 

11,075  L 

4.510  G 

725  L 

541  G 

13,088  L 

19.837  L 

ST.  P.AUL.  MINN  . 

Daily.  1929... 
1928 . 

1.316,706 

1,090,706 

553,906 

529,617 

146,446 

129,551 

65,607 

61,259 

323.373  2,406,038 

325,086  2,139,239 

Daily.  1929  .. 

1.116.078 

536.431 

194.361 

54.989 

429,977 

2.331.836 

Gain  or  liOw 

226,000  G 

24,260  G 

16,8.15  G 

1,348  G 

1.713  L  266,79)0 

OKLA. 

1928 . 

Gain  or  Ixiw 
Sunday. 1929 
1928 

975.334 
140.744  G 
131 .082 
120.8.57 

477.914 
58.517  G 
51.415 
41.459 

109.559 
84.802  G 
71.318 
66.418 

43.954 

1I.035G 

7.770 

6.802 

384.738  1.991.499 

45.239  G  340.337  G 
91.990  353.575 

60.349  295.885 

Sunday,  1929. 

1928 . 

Gain  or  Low 

170.733 
125,146 
45,587  G 

61,675 
50.900 
12,775  0 

86,721 
60,723 
25,998  G 

5,170 
7,401 
2,234  L 

81,299  407,598 

86,508  330.681 

5,209  L  76,9170 

OMAHA.  NEB . 

Gain  or  Low 

10.225  G 

9.956  G 

4.900G 

V68G 

31,641  G 

57,690  G 

syr.acusl;  n.  y. 

Daily,  1929... 
I‘t28 . 

1,282,125 

1,078,213 

438,615 

317,511 

213,698 

151,455 

62.991 

70,892 

423,373  2,430,802 

420,586  2,0.18,657 

Daily.  1929  .. 

1928  . 

Gain  or  Loh) 
Sunday, 1929 
1928  .  . 

851,659 
712.912 
108,747  G 
293.431 
206.831 

385.997 
318.265 
67.732  G 
142.386 

53. 3.^3 

96.754 
8:1.372 
13,382  G 
112,427 
n.505 

20,269 
18,738 
1.531  G 
2,872 
2.401 

217.480  1.572.159 

257,983  1,421,270 

40.501  L  150.889  G 
97.806  648,922 

I24.:i34  460.404 

Gain  or  Ixws 
Sunday,  1929. 

1928 . 

Gain  or  I/wa 

203,912 
197,327 
194,341 
2,986  G 

121,104  0 
141,493 
135,288 
18,204  G 

62,243  G 
133,0.17 
111,990 
21,047  G 

7,901  L 
17,944 
15,984 
1,960  G 

2,787  G  382,1450 
100.668  592,468 

118.759  566.362 

18,091  L  26.1060 

PITTSBURGH.  PA. 

Gain  or  Ixjw 

86,600  G 

89.053  G 

38,922  G 

471  G 

26,528  L 

188.518  G 

T.AOOM.A,  WASH  . . 

Dailv.  1929... 
1928 . 

920,029 

846,425 

400,412 

278,266 

155,954 

89,341 

58,685 

71,428 

432,326  1,967,406 

340.350  1,625,812. 

Daily.  1929  .. 
1928 

Gain  nr  Ixiw 
.''undav,  1929 
1928 . 

2.281.318 
2.189.270 
92.048  G 
395.133 
409.065 

714,785 
551.391 
163. .394  G 
163.053 
163.758 

224,657 
176.298 
48,359  G 
157.262 
131.165 

137,377 
134.045 
3.332  G 
2.637 
6.191 

.588.396  3.946.533 

461.299  3,514.301 

125.0'J7G  432.230  G 

214.556  932.641 

2:10.519  940.698 

Gain  or  I/ws 
Sunday, 1929. 

1928 . 

Gain  or  Loss 

73,6;«  G 
103,830 
103,965 

135  L 

122,146  0 
21,608 
8,861 
13,834  G 

66,611  G 
74,964 
53,551 
21,411  G 

12,743  L 
4,o:i5 
4,477 

442  L 

91,976  L  311.5910 
73,07  1  277,598 

58,815  229,674 

14,256  G  47,9210 

PHILADELPHIA 

Gain  or  Low 

13,932  L 

705  L 

26.097  G 

3.554  L 

15,963  L 

8,057  L 

TAMP.A.  FLA . 

Dailv,  1929. . . 
1928 . 

548,122 

5:17,440 

242,015  • 
208,954 

104,290 

89,658 

21,434 

26,813 

243.478  1.159,359 

296.700  1,159,565. 

Daily.  1929  .. 

2.988.161 

1.261.365 

4.56.884 

373.255 

1,310.912 

6,390.577 

Gain  or  l/ow 

10,682  0 

33,081 0 

14,632  G 

5,379  L 

53,222  L  **1' 

PA. 

1928 . 

(fain  or  Ixm 
Sunday.  1929. 
1928  . 

2,960.144 
28.017  G 
466,868 
489.273 

840,378 
420.987  G 
183.361 

143.144 

312.195 
144.689  G 
185.873 
142.993 

357.712 
15.543  G 
2.567 
876 

1.327.606  5.798,035 

16.694  L  592,542  G 
391.647  1,230.316 
425,099  1.201.385 

Sunday,  1929. 

1928 . 

Gain  or  Isow 

86,225 

74, lU) 
12,100 G 

16,806 
19,426 
2,630  L 

41,998 

33,95.1 

8,045G 

3,906 

5, .564 
1,658  L 

:15.911  184,846 

40.744  173,806 

4.833  L  ll.OW# 

PORTLAND.  ORE 

Gain  or 

22,405  L 

40,217  G 

42.880  G 

1,691  G 

33,452  L 

28,931  G 

TOLEDO.  OHIO  ... 

Daily.  1929. . . 
1928 . 

1,466,.196 

1,288,159 

421,422 

409,577 

211,613 

161,0.14 

86,319 

86,343 

542.342  2.748.092 

5  1  7.55  1  2,462,661. 

Daily.  1929 

1928  . 

Gain  or  Lou 
Sunday, 1929 . 
1928 . 

1.398.078 
1.429.864 
31.786  L 
174.031 
167.892 

537,078 
517,.3.58 
19.720  G 
57.091 
49,678 

180.135 
129.036 
51,099  G 

12:1.102 

90.006 

79,175 
60.753 
18.422  G 
10.121 
5,267 

484.031  2.678.497 

426.980  2.563,991 

57,051  G  114.506  G 
154.188  518.5.13 

152,095  464.938 

Gain  or  I>ow 
SufKlav,  1929. 

1928 . 

Gain  or  Ijow 

178,2.17  G 
285,615 
26l.:i06 
23,329  0 

11.815G 
21,265 
27,872 
3,607  L 

70,579 G 
41.266 
30.:i05 
10.961  G 

24  L 
12,983 
15,965 
2,982  L 

24.791  G  285,4250 

48,058  412,^ 

57,95  1  393, 3» 

9,893  G  18.508  0 

PROVIDENCE . 

Gam  or  I/iw 

6,139G 

7.413  0 

33.096  G 

4.854  G 

2,093  G 

53.595  G 

TRENTON.  N.  J. 

Daily,  1929. . . 
1928 . 

508.135 

430,936 

188,900 
1.14,  Wb 

122.386 

70.807 

16.183 

19,709 

120,339  955,943 

118.217 

Daily.  1929  . . 

1.498.428 

463.329 

174.613 

158.574 

610,065 

2,905,009 

Gain  or  liOw 

77. 199  G 

5.1,9.11  0 

51 .579  G 

3,625  L 

2.122G  181,308  0 

R  1.  _ 

1928  .  . 

(jam  or  I,<uw 
Sunday, 1929. 
1928  . 

1,412.991 
85.437  G 
210.049 
196.5.58 

350.612 

112,717G 

43,178 

21.683 

126.390 
48.223  G 
104.193 
97,588 

127,691 
30.883  G 
5.312 
3.876 

579,695  2,597.379 

30.370  G  307,610 G 
59.107  421.830 

64.514  :I81.219 

.Sunday,  1929. 

vm . 

Gain  or  Ixiw 

165,038 

116,646 

II,6C8L 

8,380 
5,216 
3,064  G 

27..  5.58 

28. . 591 
1,0:<3L 

8.8:<3 
28,647 
19,814  L 

21,:i95  171,164 

23,910  203,010 

2,515  L  31,9061 

READING,  PA  .. 

Gam  or  Low 

13.491  C. 

21,495  G 

6.60.5  G 

1,436  G 

1  5.407  L 

37,620  0 

TULSA.  OKLA . 

Daily,  192),.. 
1928 . 

9.52,523 

807,319 

320,987 

361,511 

160.507 

108.796 

45,396 

i5,590 

322,006  1,801,419 

279,027  1,476,243. 

.  Daily,  1929.. 

1928  . 

Gain  or  Dwa 
.''unday,  1929. 
1928 . 

811.4.56 
902,573 
61,117  L 
65.940 
62,821 

280.058 
204,559 
75.499  G 
17.631 
5.057 

152, .502 
112.931 
39.571  G 
39.965 
44.974 

59.464 
41,709 
17.755  G 
1.555 
2,998 

256.386 
227,439 
28.947  G 
23,628 
23,381 

1.589.866 
1.489. 211 
100.655  G 
148.719 
139.2:11 

Gain  or  laow 
Sunday,  1929 

1928 . 

Gain  or  liOSf 

145,201  0 
274,901 
215,291 
29,609  G 

59,476  G 
48,279 
44,7.19 
3,540  G 

51,711  G 
115,192 
86,70'J 
28,481  G 

25,806  G 
30,714 
31,080 
8,014 G 

42,979  G  325.1<6h 
66,867  544,955 

63,872 

2.995  G  72,661  0 

Gam  or  Ixms 

3,119G 

12.574  G 

5,009  L 

1,443  L 

247  G 

9,488  G 

*  Includes  Oakland  East  Bay  editions  of  Chronicle  and  Examiner. 
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ANALYSIS  OF  MAY  NEWSPAPER  ADVERTISING  IN  77  LARGE  CITIES 


Local 

National 

Automotive 

Financial 

Claaai6ed  Advertising 

ITICA.  N.  Y .  Daily.  1929... 

892,623 

308,069 

189,942 

58,395 

281,810 

1,7.33,839 

1928 . 

908,035 

252,083 

157,811 

45,649 

312,408 

1,675,986 

Gain  or  Ixira 

15,412  L 

55,986  G 

32,131  G 

12,746 G 

27,598  L 

57,853  G 

Sunday,  1929. 

57,714 

4,283 

40,412 

3,973 

19,331 

125,713 

1928 . 

52,280 

4,767 

34,368 

3,478 

21,039 

115,9,32 

Gain  or  Loss 

5,4.34  G 

484  L 

6,0t4  G 

495  G 

1,708  L 

9,781  G 

WASHl-NGTON ....  Daily,  1929. . . 

1,907,790 

658,557 

262,313 

125,711 

638,214 

3,592,58.5 

p  C  1928 . 

1,791,. 379 

514,634 

257,490 

141,747 

700,875 

3,406,125 

Gain  or  Loas 

116,411 G 

143,923  G 

4,823  G 

16,036  L 

62,661  L 

186,460  G 

Sunday,  1929. 

633,482 

159,983 

146,880 

9,786 

135,550 

1,085,681 

1!»28 . 

594,621 

130,107 

131,6.37 

7,696 

166,614 

1,030,675 

Gain  or  Loea 

38,861  G 

29,876  G 

15,243  G 

2,090  G 

31,064  L 

55,006  G 

WATERTOWN,  N.Y.  Daily.  1929... 

450,186 

163,836 

109,878 

17,996 

107,360 

849,256 

WILMINGTON.... 

Daily,  1929  . . 

Local 

834,248 

National 

326,620 

Automotive 
289, 0>t 

Financial 

57,516 

Total 

ClassiHcd  Advertising 
308,837  1.816.315 

DEL. 

1928 . 

959,147 

299,516 

188,083 

27,562 

273,667  1,747.975 

Gain  or  Loas 

124,899  L 

27,104  G 

101,011  G 

29,954  G 

35,170  G  68,340  G 

Sunday,  1929. 

129,694 

16,493 

26,862 

4,843 

12,219  190.021 

1928 . 

124,486 

10,726 

23,432 

3,594 

16,471  178,709 

Gain  or  Loss 

4,208  G 

5,677  G 

3,430  G 

1,249  G 

4,252  L  11,312  G 

WORCESTER . 

Dailv,  1929. . . 

1,336,828 

541,787 

235,315 

50,377 

333,856  2,498,163 

MASS, 

1928 . 

1,172,666 

402,554 

196,723 

59,087 

323,465  2,154,495 

Gain  or  liOss 

164,162  G 

139,233  G 

38,592  G 

8,710  L 

10,391  G  343,668  Q 

Sunday,  1929. 

138,356 

19,518 

60,849 

3,458 

47,795  269,976 

1928 . 

130,328 

13,049 

50,616 

4,571 

57,346  255,910 

Gain  or  Loss 

5  ,028  G 

6,469  G 

10,233  G 

1,113  L 

9,551  L  14,066  G 

YOUNGSTOWN,  0.. 

Daily,  1929. . . 

1,150.378 

319,158 

158,860 

33,266 

254,290  1,915,952 

1928 . 

1,079,326 

288,477 

139,509 

51,2.)8 

283,578  1,842,148 

Gain  or  Ix)68 

71,052  G 

30,681  G 

19,351  G 

17,992  L 

29,288  L  73,804  G 

Sunday, 1929 

94,483 

26,613 

50,934 

8,021 

27,414  207,465 

1928 . 

77,977 

18,771 

42,624 

9,578 

31,419  180,369 

Gain  or  Loss 

16,506  G 

7,842  G 

8,310 G 

1,557  L 

4,005  L  27,096  G 

COMMERCIAL  FIRMS 

rghting  press  radio 

Dittrict  of  Columbia  Court  of  Appeal* 
Asked  to  Prevent  Radio  Com¬ 
mission  from  Granting 
More  Band* 


By  CiF.oRGE  H.  Manning 

Ituhiiffton  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  July  3. — Com¬ 
mercial  radio  and  telegraph  companies 
are  waging  a  determined  fight  to  block 
the  grant  of  the  20  transcontinental  short 
wave  radio  hands  to  the  press,  it  was 
learned  at  the  Federal  Radio  Commis¬ 
sion. 

In  fact  the  Intercity  Radio  Telegraph 
Company,  and  the  Wireless  Telegraph  &. 
Communications  Company  have  asked  the 
District  of  Columbia  Court  of  Appeals  to 
prevent  the  commission  from  granting 
any  more  wave  bands  until  their  cases 
can  be  heard.  While  a  petition  of  appeal 
from  the  refusal  of  the  commission  to 
grant  them  short  wave  bands  has  been 
filed  in  the  court  by  the  Mackay  Radio 
and  Telegraph  Company. 

If  the  court  denies  the  .stay  order,  there 
is  nothing  to  prevent  the  commission 
from  allocating  the  2()  bands  to  the 
American  publishers  committee,  however, 
but  that  mieht  add  to  difficulty,  it  was 
pointed  out. 

When  the  commission  disposes  of  the 
bands  to  the  press,  taking  for  granted  it 
is  going  to,  the  radio  body  will  have  no 
more  short  wave  bands  at  their  disposal. 

Therefore  should  the  court  rule  that 
the  commission  erred  in  not  granting  the 
commercial  companies  the  wave  bands  as 
requested,  it  will  he  necessary  for  the 
commission  to  recapture  some  of  the 
bands  alreadv  allocated  and  give  them  to 
the  commercial  companies. 

Early  in  the  fight  of  the  press  group 
for  the  short  wave  bands  the  commercial 
companies  interposed  an  objection  argu¬ 
ing  that  they  were  in  the  commercial 
radio  business,  were  cpiasi-public  institu¬ 
tions,  and  could  handle  all  the  news  traf¬ 
fic  the  news  gathering  or  disseminating 
organizations  cared  to  send.  They  did 
not  press  the  case,  however,  and  the  con¬ 
tention  of  the  press  that  experience  has 
taught  them  that  no  one  can  handle  news 
messages  as  effectivelv  as  news  organ¬ 
izations  prevailed. 

There  is  little  doubt  even  in  face  of 
this  latest  onslaught  that  the  radio  com¬ 
mission  intends  to  irrant  the  2(1  hands  to 
the  press.  This  belief  is  more  o'"  le-s 
confirmed  in  the  statement  made  today  in 
refusing  the  applications  of  four  news 
organizations  for  radio  facilities.  They 
were  told  that  the  Commission  in  reserv¬ 
ing  the  40  bands  for  the  press  were  de¬ 
termined  that  those  bands  should  take 
care  of  all  the  needs  of  the  press  and  the 
four  should  go  to  t'le  .■\m'-rican  T’ublish- 
ers  Committee  headed  by  Rufus  Pearson, 
for  relief. 

The  organizations  were  th"  Consoli- 
<hted  Press  .Association,  aiiplicant  for  40 
tiermits  to  constrtict  stations  in  as  manv 
large  ciHos;  tlm  .Vctc  York  Herald  Trib- 
•otc  and  the  Illinois  Publishing  Company 
(W.  R.  Hearst’sl  of  Chicago  for  permis¬ 
sion  to  connect  with  the  station  in  Hali¬ 
fax,  and  the  International  \ews  Service 
for  Permits  to  construct  stations  in  New 
York  and  other  cities. 


McCAHILL  IN  CLEVELAND 


Named  Vice-President  and  Business 
Manager  of  News 

{fl.v  telegraph  to  Edit:)*  &  Publisher) 

Ci.EVKi.ANii,  O.,  July  1. — Charles  F. 
McCahill  has  become  vice-president  and 
business  manager  of  the  Clevelancl 
Company,  puh- 
lisher  of  the 
Cleveland  Xews. 

He  recently  re¬ 
signed  as  a  vice- 
president  of  the 
Xe7V  York  Amer¬ 
ican  to  join  the 
Xew’s,  the  offi- 
c  i  a  1  announce¬ 
ment  states,  and 
it  is  understixid 
that  the  execu¬ 
tive  organization 
of  the  d  a  i  1  y, 
evening  and  Sun¬ 
day  newspaper  is 
to  remain  unchanged. 

George  F.  Moran  is  chairman  of  the 
tward  of  directors,  and  Dan  R.  Hanna, 
Jr.,  and  klark  A.  Hanna,  sons  of  the 
late  Dan  R.  Hanna,  former  general 
manager  and  vice-president,  with  J.  J. 
Levins  as  treasurer.  Moran  is  active  in 
the  direction  of  the  publication 

-McCahill  became  associated  w'th  the 
liearst  newspapers  about  five  years  ago 
when  Martin  II.  Glynn,  former  Gover¬ 
nor  of  New  A’ork,  transferred  the 
Albany  Time.t-l'nion  to  Hearst.  Mc¬ 
Cahill  is  a  brother-in-law  of  Glynn. 
I.ater  he  was  publisher  of  the  Roelicstcr 
Journal  for  the  Hearst  organization  and 
regional  director  of  the  Hearst  news¬ 
papers  in  .Albany  and  -Syracuse. 

McCahill  started  his  newspaper  career 


in  the  advertising  department  of  the 
Hflston  Herald  after  graduation  from 
Georgetown  University  in  1908. 


SHIFTS  MADE  II^  A.  P. 
EUROPEAN  BUREAUS 

Changes  Made  by  Cooper  on  Trip  to 
Fill  Vacancies  Left  by  Resigna¬ 
tion  of  Reswick  and  Retire¬ 
ment  of  Roberts 


W  ith  the  return  of  Kent  Cooper,  gen¬ 
eral  manager  of  the  As.sociated  Press, 
from  a  short  business  tour  of  the  princi¬ 
pal  news  centers  of  Kurope,  a  number  of 
.A.  P.  bureau  changes  in  London  and  on 
the  continent  were  announced  this  week. 
The  bureaus  affected  by  changes  are 
those  in  London.  A’ienna,  Moscow,  (ie- 
neva  and  Madrid. 

lames  .A.  Mills,  for  two  years  chief  of 
the  A’ienna  bureau,  has  been  appointed 
chief  in  Moscow  to  succeed  W’illiam 
Reswick.  who  has  resigned.  He  is  suc¬ 
ceeded  in  A’ienna  by  Robert  M.  Berry, 
who  was  for  some  time  in  the  Ixmdon 
bureau  and  during  the  past  six  months 
has  been  chief  at  Madrid. 

Clarence  DuBose  has  been  sent  from 
Mexico  C  ity  to  fill  Berry's  place  in  Mad¬ 
rid. 

I'.lmer  Roberts,  who  retired  as  chief 
of  the  Paris  bureau.  July  1.  has  been 
succeeded  bv  Joseph  F..  Sharkey,  who  has 
been  covering  Geneva  since  the  estab¬ 
lishment  of  tlic  League  of  Nations.  Mr. 
-Sharkev  was  transferred  from  Tokio  to 
A'ersailles  at  the  time  of  the  Peace  Con- 
fe'cnce  and  fr  in  there  was  sent  to  Ge¬ 
neva.  He  is  succeeded  at  Geneva  by  P. 
R.  Lipsey  of  the  London  office. 


MANCHESTER  GUARDIAN 
EDITOR  RETIRES 

C.  P.  Scott,  83,  Turns  Over  Editor¬ 
ship  to  His  Son,  Retaining  Post  of 
Managing  Director  —  Long  a 
Leader  of  Liberal  Opinion 


Charles  Prestwich  -Scott,  managing 
director  and  editor  of  the  Manchester 
Guardian  since  1872,  announced  his 
retirement  from  that  jiaper  July  2,  and 
his  appointment  of  his  son,  B'.  T.  Scott, 
to  succeed  him.  The  retiring  editor, 
who  is  83  years  old,  is  retaining  the 
managing  directorship.  His  son  is  45. 

Charles  Prestwich  Scott  was  born  in 
184f),  the  nephew  of  John  ICdward  Tay¬ 
lor,  the  founder  of  the  Manchester 
Guardian.  Joining  the  paper  in  1871,  he 
became  its  editor  in  1872  and  the  story 
of  his  life  is  practically  the  story  of  its 
development  into  one  of  the  greatest  of 
modern  newspapers  and  the  leader  of 
Liberal  opinion  in  England.  He  pur¬ 
chased  the  major  share  of  control  in 
I'Xl.L 

Mr.  Scott,  whose  editorials  have  been 
ipioted  far  and  wide,  has  often  been 
called  “The  Grand  Old  Man  of  English 
Journalism”  and  compared  to  such  great 
-American  editor-proprietors  as  Horace 
( ireeley,  Henry  J.  Raymond  and  other 
notable  figures  of  the  last  century.  In 
1926  a  fund  was  raised  to  present  a 
bronze  bust  of  the  editor  by  Jacob  Ep¬ 
stein  to  the  art  gallery  of  the  city  of 
Manchester. 

.After  h7  years  as  editor,  he  is  still 
that  vigorous  champion  among  journal¬ 
ists — to  the  great  outside  world  an  un¬ 
seen  force — who  has  fought  doggedly 
for  the  things  in  which  he  believed, 
even  those  things  which  were  unpopular. 

He  was  an  energetic  opponent  of  the 
Boer  war,  following  a  course  which 
almost  brought  his  paper  to  ruin.  He 
was  a  close  friend  of  William  Ewart 
Gladstone,  an  enthusiastic  supporter  of 
home  rule  for  Ireland  at  a  time  when 
home  rulers  were  ostracized  in  I.ondon 
clubs  and  the  champion  of  woman’s 
suffrage  when  women  were  chaining 
themselves  to  the  railings  of  the  houses 
of  Parliament.  Many  of  his  ‘‘lost  causes” 
are  now  an  accomplished  fact,  including 
the  League  of  Nations,  for  which  he 
pleaded  years  before  the  great  war. 


VERREE  SELLS  TO  PARTNER 

President  of  “Special”  Firm  Retires 
After  35  Year*  in  Business 

James  E.  A'erree  has  resigned  as  presi¬ 
dent  of  A’erree  and  Conklin,  publishers 
representatives.  333  North  Michigan 
-Avenue,  Chicago,  and  .sold  his  interest  in 
the  concern  to  Thomas  E.  Conklin,  who 
acouires  the  full  business. 

Mr.  Verree.  who  has  been  a  member 
of  the  firm,  formerly  Bright  and  V’erree, 
for  35  years,  is  retiring  from  business 
and  ])lans  to  take  a  long  rest. 

He  was  for  ten  vears  advertising  man¬ 
ager  of  Stran-bridge  and  Clothier.  Phila¬ 
delphia.  and  for  a  while  was  on  tlie  staff 
of  the  Philadelphia  Bulletin. 

RAISING  COMMUNITY  FUND 

Ogden,  Utah,  is  raising  a  $25.(!()0  fund 
for  community  advertising  purposes. 


THE  RAMBLING  NEWSPAPER  MAN 

By  Lewis  F.  Carr 

No  nlns^!  Men  rail  and  mock  me  in  iny  need. 

-A  poor,  un-nioneyed  fool!  A'et  you  may  read 
When  men  seek  power,  they  rome  to  me  alone 
To  find  the  way.  I  am  a  rolling  stone. 

A  rolling  Slone!  And  I  know  secrets  deep 
Known  but  to  those  whose  pulses  mount  and  leap 
To  knowledge,  counting  all  else  vain  and  poor. 

It  is  to  learn  —  to  learn  -  that  we  endure. 

To  learn, —  perchance  to  know  !  Oh.  be  it  yours 
To  make,  amass,  to  bow  before  the  lures 
Of  power.  Rut  mine  to  guide  you  as  you  will. 

As  having  nothing,  having  all  things  still. 

Oh  not  to  seek  dead  secrets  or  lost  arts. 

Rut  living  secrets  buried  in  men’s  hearts. 

Oh.  at  this  garish,  gaudy  unplanned  show 
I  seek  a  ring-side  seat,  for  I  must  know. 

I  must  know  winners  ’ere  the  fight’s  begun. 

I  must  know  how  and  why  when  all  is  done. 

I  must  be  first  to  whisper  low  the  name 
.And  ask  no  boon,  but  to  have  done  the  same. 

And  as  the  great  rare  thunders  down  the  rour.se. 
Oh,  be  it  yours  to  own  the  winning  horse. 

Rut  he  it  mine  to  breathe  the  whispered  fire 
That  lifts  the  struggling  winner  to  the  wire. 

Oh.  be  it  yours,  the  power  to  which  men  bow. 

It  is  enough  for  me  to  tell  you  how. 

Content,  if  it  be  written  on  the  scroll 
That  I  but  gain  momentum  as  I  roll. 
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Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


OM  SHARP  speaking; 

“Out  of  the  20  rungs  on  the  ladder, 
how  did  1  get  up  niy  two  rungs?’’ 

"1  was  pushed  up. 

“It  makes  a  fellow  feel  good  to  say, 
‘I  was  an  orphan  of  poor  but  honest 
parents,  raised  in  a  log  house  on  a  farm, 
went  to  a  one-room  district  school  (red), 
got  no  particular  educatitm,  started  earn¬ 
ing  my  own  wa\-  at  12  \ears,  worked 
hard  at  drudgery  by  day,  studied  far 
into  the  night  and  now  sec  what  1  have 
made  of  mvself  I‘ 


“Every  iiewspajier  man  has  heard  this 
hymn  of  self-praise  so  often  he  knows 
it  by  heart.  I  can  qualify  for  all  but 
two  bars  of  the  hymn.  1  did  not  study 
far  into  the  night  and  I  did  not  make 
anything  of  myself — 1  was  pushed.” 

One  of  the  first  gfxxl  pushes,  he  says, 
came  in  I^IO  or  1911,  he  doesn't  remem¬ 
ber  which  and  says  it  doesn't  matter. 
The  tditor  of  the  Philadelphia  Xezi's- 
Post,  called  an  S8-a-week  reporter  into 
his  I'ffice.  sighed  rather  hopelesshj 
donned  his  liest  frown  and — well,  let  the 
reporter  tell  it : 

“The  e<litf>r  frankly  confessed  he  con¬ 
sidered  me  rather  out  of  place  in  news¬ 
paper  wf<rk.  'Of  course,  you're  not  quite 
a  total  loss.'  he  admitted.  'If  I  thought 
you  were.  I'd  fire  you.  But  a  reporter,’ 
he  went  fni.  'should  be  paid  in  propor¬ 
tion  t(i  his  worth  to  the  newspaper  he 
serves. 


“  ‘Or.  that  tiasis.  effective  Saturday, 
yf'ur  salary  will  lx-  ?4  a  week.'  ’’ 

It  was  \\'ednesday.  Effective  immedi¬ 
ately.  Thomas  Enoch  Sharp,  now  editor 
of  the  Memphis  Press-Scimitar,  resigned 
and  went  back  to  Cumberland.  Md.. 
where  he  had  resigned  from  the  Rieninn 
Times  a  few  months  befr>re  to  go  to 
Philadelphia. 

“Colonel  .Avirett.  owner  of  the  Times, 
literally  met  me  with  open  arms.  It  seems 
an  f'pposition  paper  had  started  up.  raided 
his  staff  and  was  about  to  steal  his  last 
sub>criber.  He  made  me  managing  editor 
a*  $2.'  a  week.” 


‘‘Tom.”  as  he  is  known  to  his  co¬ 
workers  on  Memphis  Press-Scimitar,  says 

H.  L.  Mencken  gave  him  his  next  gOf>d 
“push.” 

“Mr  Warfield  came  to  Cumlxrland 
and  hired  me  to  work  f>n  the  Baltimore 
Sun.  While  fitting  in  the  Sun  office 
waiting  for  Mr.  .Adams,  the  city  editor, 
to  give  me  my  first  assignment.  H.  L.  M. 
started  a  conversation.  I  told  him  I  was 
coming  to  work  on  his  paper,  and  he 
told  me  to  go  back  to  Cumberland  ‘on  a 
small  jiaper  where  you  can  learn  as  much 
in  ‘ix  months  as  you  can  in  six  years 
on  a  big  paper  like  ours’.” 

Then  came  Bill  Robertson  in  Minne- 
apfdis.  "Luck  threw  me  in  with  him  on 
the  Xrtis.  .After  quitting  the  Cumber¬ 
land  Times  the  secf>nd  time  I  had  done 
right  jxiorly.  Rr>bertson  had  put  me  on 
at  SfiO  a  month  thrfiugh  friendship.  He 
didn't  figure  I  wa-  worth  it.  N'either  did 

I.  I  wasn’t 

‘‘Big  Bill  said  I  knew  so  little  about 
anything  that  I  ought  to  work  double 
hf/urs.  He  arranged  the  hours. 

“He  worked  me  14  hours  a  day  and 
evf-ry  Sunday',  but  one. 

“Anyone  who  has  worked  under 
Rf«berts''jn  in  Phnadeli>hia.  \ew  Orleans. 
Iwlianapolis,  Toledo  or  Minneaprdis  will 
tell  yo'j  how  he  can  tear  off  your  hide. 
Hf-  fnjt  Sfrnie  newspaper  into  me,  pain¬ 
full  v  through  the  hide.” 

Sharp  was  lx>rn  in  Butte  City,  Mrxit., 
Kov.  C  Ift'tti.  TJis  mother  di'-d  when  he 
was  a  few  da>‘-  old.  His  father  died 
before  he  was  a  year  old.  and  six  weeks 
after  h:-  birth  found  him  a  resident  of 
Little  Orleans.  Md.  .At  14  he  was 
graduated  from  high  school  and  entered 
college. 

During  the  panic  of  1 W  he  quit  school 
to  bc(k  fi-x  a  job.  He  found  one  as 
furnace  man  in  a  tin  plate  mill.  The 
next  year  or  two  he  worked  in  a  glass 
factory,  in  the  steel  mills,  on  a  railr^^ad 
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repair  crew,  finally  landing  a  job  with 
Westinghouae  Electric  Company.  They 
wanted  a  machinist.  Tom  .Sharp  said  he 
was  it,  and  he  was  put  to  work  on  a 
turret  lathe. 

Not  long  after  that  Col.  Avirett  gave 
him  a  newspaper  job  at  nothing  a  week. 
He  received  the  same  for  nine  months. 
Then  he  gave  him  $6  a  week.  After  he 
had  worked  up  to  $12  a  week,  Sharp 
went  to  Philadelphia;  later  going  to  Cali¬ 
fornia  where  he  worked  for  the  San 
Francisco  Daily  Xeu's.  Prom  there  he 
went  to  Minneapolis  to  work  for  Robert¬ 
son. 

There  he  heard  r>f  ,V.  D.  Cochran  Day 
Book,  the  adless  daily  of  Chicago.  He 
went  to  see  Mr.  C<x;hran  and  obtained  a 
job. 

“Then  came  the  Ixst  venture,”  Sharp 
says.  “.A  mcinth  after  going  to  Chicago 
1  laid  rjff  a  few  days  to  go  1»)  Paw  Paw, 
West  V'^a..  to  marry  Miss  Alice  fiail 
Be  vans.  Prom  then  on  the  sailing  has 
Ix-en  easier,  Ix-cause  lurk  broke  my  way 
faster.”  The  Sharjis  have  two  children, 
Tom,  10;  Dan,  9. 

He  came  bark  to  Chicago  to  a  raise 
and  another  “push.” 

“N".  I).  Cfxhran  and  my  fellow-re¬ 
porter,  Carl  .Sandburg,  shoved  a  view- 
jx^int  of  ‘humans’  into  me  that  later  liad 


a  lot  of  pulling  power,”  Sharp  says. 
.Sandburg’s  desk  was  alongside  Sharp's. 

The  Day  Brxik  suspended,  and  1920 
found  Tom  Sharp  editor  of  the  Memphis 
Press. 

Then  came  another  “push.”  E.  W. 
Scripps  wired  Sharp  one  day  to  meet 
him  in  Birmingham  to  talk  over  the 
starting  of  a  new  paper. 

The  usual  practice  of  Scripjis-Howard 
at  that  time  in  starting  a  newspaper  was 
to  hire  an  efficient  staff  and  launch  an 
eight-page  daily.  It  was  Tom’s  idea  to 
start  on  a  shoestring — “Xot  more  than 
four  pages  until  demonstrated  that  size 
couldn’t  lx;  successful.” 

El  Paso  was  chosen,  principally  be¬ 
cause,  Mr.  Sharp  says,  “It  is  only  five 
minutes  street  car  ride  from  Juarez  with 
real  beer.” 

“Everybody  called  Ivl  Paso  impossible. 
We  wante<l  a  town  considered  difficult. 
Such  a  town  would  Ix-si  test  our  theory.” 

1C  W.  told  him  to  select  his  own  busi¬ 
ness  manager.  So  Tom  chose  Frank  (i. 
Westberg,  IC  W.’s  secretary,  Ixcause  he 
“wanted  a  man  whtj  didn’t  know  any¬ 
thing  alxiul'  running  a  newspaper,  and 
l-'rank  up  to  that  time  had  never  been 
in  a  newsjiaper  office.  1  knew  if  I  chose 
a  newspajier  man  there  would  lx:  too 
much  argument  over  my  ‘crazy  ideas'.” 


The  total  cost  of  the  FI  Paso  Post 
equipment,  including  chairs,  was  about 
$25()().  This  also  included  an  old  Potter 
press,  which  E.  W.  Scripps  had  used  in 
starting  the  Clevelami  Press.  Sharp  and 
Westberg  paid  $1,000  for  it — too  much, 
Sharp  says.  Everything  was  second¬ 
hand.  except  $t)0  worth  of  head-type. 
Brass  came  from  Dallas  Dispatch,  hand 
type  from  Memphis  Press,  cases  from 
Houston  Press,  slugs  from  Fort  IPorth 
Press,  streamer  type  from  Des  Moines 
Xeii's,  pot  from  Cincinnati  Post  and 
minor  items  from  Cleveland  Press  scrap 
heap. 

-At  one  time  Scripps-Howard  exec¬ 
utives  planned  to  susiiend  the  Post,  but 
gave  Sharp  a  month’s  reprieve. 

Before  the  month  ended  there  was  a 
substantial  increase  in  circulation  and 
thereafter  for  17  consecutive  months. 
Sharp  declares. 

“.And  this  without  one  editorial  cam- 
jiaign  against  a  public  utility,  without 
once  accusing  a  political  group  of  being 
a  ‘ring’  or  a  ‘machine’,”  Sharp  says. 

“I  have  tried  not  to  make  every  fight 
my  fight.  I  find  that  too  many  editors 
are  eternally  after  the  small  fry.  A’ou 
can  go  into  any  city  in  any  department 
and  find  something  wrong,  turn  your 
big  guns  on  those  things,  and  after 
a  while  get  a  reputation  of  being  a  liark- 
ing  dog.  Then  when  something  comes 
along  that  is  big  stuff  your  bark  scares 
nobtxly.” 

Leav  ing  the  El  Paso  post  in  the  hands 
of  Wallace  Perry,  his  right-hand  man 
at  El  Paso,  Tom  Sharp  came  back 
“home”  to  Memphis  in  1926  as  editor 
of  the  Press-Scimitar. 

Sometimes  he  “burns  up”  hxal  digni¬ 
taries  in  his  daily  column,  “Cabbages.” 
There’s  a  story  in  that  column,  tofi.  It 
started  out  as  “Cabbages  and  Kings,” 
but  Tom  felt  the  “Kings”  part  was  a 
little  too  “high-tfined”  and  made  it  just 
lilain  “Cabbages.”  It  runs  daily  on  the 
editorial  jiage.  a  one-column  cut  of  a 
magnificent  head  of  cabbage  at  the  top. 

■And  he  runs  that  column  as  he  did 
the  comics  on  the  El  Paso  Post.  Some 
(lavs  a  full  portion.  Sometimes  a  half 
or  a  (piarter.  Often  just;  “Came  down 
too  late  today  to  write  one.”  f)r,  “Too 
much  sanrkraut  juice  last  night.” 

Human,  clear  through.  With  shoul¬ 
ders  and  neck  like  those  of  a  wrestler, 
hands  made  strong  by  work  in  the  steel 
mills,  he  may  give  you  the  impression 
of  having  just  been  promoted  from  the 
foremanship  of  the  composing  room. 

But  stay  around  awhile  and  you’ll 
learn.  Lots  of  times  his  men  squirm  a 
little  under  his  caustic,  yet  friendly, 
little  “notes”  (with  clipping  attached) 
and  sincerely  believe  he’s  “all  wet.”  But 
soon  they  agree  he’s  right. 

There’s  the  matter  of  “Beg  Pardons." 

“I  like  to  see  them  in  the  paper,”  he 
told  his  staff  recently.  “The  more  the 
better.  Our  readers  know  we  make  mis¬ 
takes  and  when  we  make  tio  attempt  to 
correct  our  errors  they  get  the  impres¬ 
sion  that  everything  we  jiruit  is  erro¬ 
neous'. 

“If  you  make  a  mistake,  go  nut  of 
your  way  to  print  a  ‘lx“g  pardon.’  .And 
sav  Press-Scimitar  regrets  the  error. 
Why  in  God’s  name  a  newspaper  should 
hold  itself  up  as  infallible  is  more  than 
1  ran  understand.” 

And  the  matter  of  news.  Hc_  has  in¬ 
structed  his  city  desk  not  to  print  nevvs 
items  concerning  personal  vice.  “It* 
iioIkkIv’s  business  if  John  is  arrested  for 
drunkenness  or  for  gambling. 

“But  if  John  is  endangering  the  lives 
of  others  by  driving  an  auto  while 
drunk,  that’s  different.” 

“A  newspaper  is  an  individual.  Look 
upon  it  that  way.  Make  it  a  gorwl  citi¬ 
zen,  not  a  snarling,  yapping,  surly,  htil- 
lying  sort.  Don’t  let  it  be  a  hypocrite, 
but  make  it  honest  and  reliable,  willing 
to  admit  error  when  it  is  wrong  and 
re.nl  to  stand  for  what  is  liest  in  and 
for  the  community.” 
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S.N.P.A.  MEMBERS  CONVENE  IN  ASHEVILLE 

Return  to  North  Carolina  City  for  27th  Convention  After  Three  Years*  Absence — Status  of  U.  S.  Suit, 

Paper-Power  Financing  of  Newspapers  to  be  Discussed 


4  SHKN'ILLE,  X.  C,  July  3.— Back 
A  at  (irove  Park  Inn  after  a  three- 
vear  break  in  the  long  series  of  meetings 
at  this  skyland  resort,  members  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation.  their  guests,  and  representatives 
of  many  supply  and  equipment  firms 
tonight  are  holding  preliminary  reunions. 
The  37th  annual  convention  will  be 
called  to  order  tomorrow  morning  by 
Col.  Hubert  Ewing,  .Vi’to  Orleans  States, 
if  his  health  permits  him  to  act  for  the 
second  time  as  president,  or  by  John  A. 
Park.  Raleifih  Times,  who  as  chairman 
of  the  board  will  wield  the  gavel  if  Col. 
Ewing  cannot  preside. 

Tonight  the  talk  covers  a  wide  range 
of  topics.  Old-timers  at  S.  X.  P.  A. 
meetings  are  poking  into  side  corridors, 
lounging  in  deep  cushioned  chairs  in  the 
great  hall,  buying  souvenirs  or  the  mak¬ 
ings  of  a  homespun  suit,  and  remarking 
that  the  place  hasn’t  changed  much  in 
the  three  years’  wandering  of  the  news¬ 
paper  publishers.  This  afternoon’s  golf 
scores  provide  conversation  for  a  saga¬ 
cious  handful  who  squeezed  in  a  round 
or  two  at  the  country  club  links  down 
the  hill  in  preparation  for  the  annual 
tournament  Friday.  More  than  a  score 
of  prizes  have  already  arrived  and  are 
l)eing  proudly  exhibited  by  Walter  Sav¬ 
ory  of  the  Mergenthaler  Linotype  Com¬ 
pany.  perpetual  handicapper,  greens 
committee,  and  general  manager  of  S. 
X,  P.  A.  golf  tournaments  and  by 
token  of  that  and  other  services  an  hon¬ 
orary  member  of  the  association. 

Some  members  who  have  had  prema¬ 
ture  glimpses  at  the  three-day  program 
.ire  mopping  their  brows,  though  the 
evening  is  not  sultry,  at  the  thought  of 
the  job  laid  out  for  the  convention  by 
the  program  committee.  Resides  the 
reports  and  consequent  discussions,  the 
new  business  includes  a  list  of  topics 
that  occupies  several  double-column 
pages  of  the  printed  agenda.  They  cover 
every  point  that  has  ever  been  raised  in 
connection  with  newspaper  publication, 
and  probably  include  a  few  that  have 
never  been  mentioned  before.  These 
publishers  will  put  in  three  bu.sy  morn¬ 
ings.  starting  promptly  at  9.30  and 
quitting  at  1  or  1..30  in  the  afternoon 
for  a  late  luncheon  and  an  afternoon  on 
one  of  the  several  fine  golf  courses 
within  a  dozen  good  brassie  shots  oi 
the  hotel.  Let  the  afternoons  bring 
what  they  may,  S.  N.  P.  A.  mornings 
are  for  work  and  plenty  of  it. 

The  many  practiced  orators  who  pub¬ 
lish  newspapers  in  Dixie  seldom  let  a 
motion,  resolution,  or  topic  reach  a  vote 
without  a  long  and  generally  cogent  dis¬ 
cussion  and  the  27th  convention  promises 
plenty  of  forensic  exhibitions.  Xlcmbers 
of  the  association  are  known  to  hold 
decided  views  on  both  sides  of  the  ques¬ 
tion  of  paper  and  power  company  own¬ 
ership  of  newspapers  and  the  individual¬ 
istic  tradition  in  journalism  has  its  most 
stalwart  exponents  and  defenders  among 
Southern  editors  and  publishers.  The 
belief  is  current  tonight  that  the  con¬ 
vention’s  discussions  of  the  recent  entry 
of  the  International  Paper  Company  into 
the  .South  as  a  newspaper  owner  may 
he  at  least  as  far-reaching,  and  possibly 
as  revealing,  as  the  Federal  Trade  Com- 
missidii  bearings  in  May  and  June.  A 
number  of  the  principal  factors  in  the 
1.  P.  acquisition  of  Southern  dailies  arc 
expected  to  be  present. 

.\nother  subject  whicb  is  expected  to 
stir  the  nublishers  to  speech  is  the  suit 
by  the  Trade  Commission  charging  the 
S.  X.  I’.  A.  and  its  individual  members, 
anidiig  others,  with  violating  the  law  in 
their  advertising  agency  commission 
practices  This  actiiui  is  now  in  its  fifth 
year,  with  little  indication  that  it  is 
progressing  to  a  close.  Southern  pub¬ 
lishers  have  Tiiade  m.anv  efforts  to  have 
their  association  and  themselves  elimin¬ 
ated  from  the  .action,  but  all  negotiations 
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have  broken  down  with  the  publishers 
refusing  to  admit  that  the  commission 
has  jurisdiction  over  newspaper  publica¬ 
tion  or  advertising  as  an  activity  or 
commodity  in  interstate  commerce.  The 
events  of  the  past  year  will  be  outlined 
to  the  association  by  J.  R.  Finlay  of 
Chattanooga.  S.  X.  P.  A.  counsel  through¬ 
out  the  suit.  This  report  will  be 
rendered  Friday  morning  in  all  proba¬ 
bility,  after  all  routine  reports  have 
been  disposed  of  and  the  last  of  the  late 
arrivals  have  registered.  It  is  likely 
that  the  convention  will  again  grant  full 
powers  to  its  officers,  counsel,  and  ad¬ 
vertising  agency  committee  to  act  for  the 
association,  without  any  special  instruc¬ 
tions.  The  two  points  upon  which  all 
members  agree  are  that  they  as  individ¬ 
uals  or  as  a  body  have  committed  no 
crime  against  the  laws  of  the  nation  or 
the  customs  of  their  trade,  and  the 
opinion  that  the  Federal  Trade  Commis¬ 
sion  lacks  constitutional  or  statutory 
jurisdiction  over  newspaper  advertising. 

Other  Washington  occurrences  which 
touch  newspaper  life  will  come  up  fol¬ 
lowing  the  report  of  the  Postal  Commit¬ 
tee,  which,  as  Chairman  Urey  Woodson 
points  out  in  his  report  on  another  page, 
is  in  reality  the  S.  X.  P.  A.  committee 
in  touch  with  all  Federal  legislation.  A 
number  of  bills,  some  of  them  introduced 
by  Soutbern  Senators  and  Representa¬ 
tives.  are  indicated  by  Mr.  Woodson  as 
requiring  the  attention  of  newspaper 
publishers  when  Congress  convenes  after 
the  summer  recess.  The  19.30  committee 
will  probably  receive  an  excellent  guide 
to  tbe  .'\ssociation’s  sentiments  in  the 
discussion  of  the  postal  report,  which, 
for  the  first  time  in  more  than  a  decade, 
is  concerned  only  in  a  minor  degree 
with  the  question  of  second-class  postal 
rates.  The  only  cloud  on  the  postal 


Jiorizon,  according  to  the  committee,  is 
the  usual  healthy  deficit  in  the  postoffice 
department  budget,  which  may  bring  re¬ 
newed  efforts  to  raise  newspaper  trans¬ 
portation  rates.  Mr.  Woodson  cites  the 
determination  expressed  by  Postmaster 
General  Brown  to  bring  the  postoffice 
accounting  system  in  line  with  modern 
business  practice  and  sees  in  that  pro¬ 
gram  a  possible  relief  from  the  perennial 
tinkering  with  rates  on  second  class. 

A  report  of  unusual  interest  is  that 
of  the  committee  on  editorial  awards, 
headed  by  tbe  energetic  Walter  M.  Har¬ 
rison,  managing  editor  of  the  Oklahoma 
City  Oklahoman  and  Times  and  now 
serving  his  second  term  as  president  of 
the  American  Society  of  Newspaper 
Editors.  The  editorial  awards,  intended 
to  do  for  Southern  journalism  somewhat 
the  same  service  as  that  contemplated 
for  the  nation's  press  by  Joseph 
Pulitzer  in  the  establishment  of  the 
prizes  bearing  his  name,  were  first  an¬ 
nounced  four  years  ago.  Their  donor 
was  the  late  George  F.  Milton,  for  many 
years  president  and  editor  of  the  Chai- 
tanoofia  Xews.  who  believed  that  a  lively 
competition  for  the  distinction  an  award 
by  the  S.  X.  P.  .\.  would  bestow  upon 
a  newspaper  would  stimulate  to  greater 
efforts  the  editors  and  reporters  of 
Dixie.  But.  despite  the  undoubted  en¬ 
terprise  and  editorial  leadership  of 
Southern  editors,  the  committee  has  re¬ 
ported  year  after  year  that  the  material 
submitted  to  the  judge.-,  was  too  slight 
in  volume  to  permit  a  fair  judgment. 
The  committee  headed  by  Mr.  Harrison 
has  rendered  a  similar  report,  but  with 
a  definite  suggestion  of  an  organization 
to  gather  the  material  that  newspaper 
men  write  but  do  not  submit  for  prize 
awards.  The  committee  is  confident  that 
it  can  dispel  the  apathy  toward  the 
S.  X.  P.  A.  contest,  and  it  has  succeeded 
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^  HERE  is  an  almost  irresistible 
tendency  for  the  annual  report  of 
the  Secretary-Manager  to  become  per¬ 
functory  and  sta¬ 
tistical,  as  it  is 
the  only  occasion 
during  the  year 
when  an  effort  is 
made  to  summar¬ 
ize  a  n  d  review 
the  activities  of 
the  Ileadcpiarters 
Office.  Even  this 
occasion  does  not 
amply  give  an 
insight  into  the 
various  features, 
accomplish- 
ments,  and  the 

Cr.snston  Wiu.iams  large  correspond¬ 
ence  on  separate  matters  with  individual 
members. 

The  Bulletin  and  s])ecial  letters  in 
mimeograph  form  reach  the  memlwrship 
several  times  during  each  month,  hut 
these  do  not  cover  problems  of  many 
kind  submitted  and  information  that 
never  reaches  the  Bulletin.  When  pub¬ 
lishers  in  increasing  numbers  l(K>k  toward 
the  S.  X.  P.  A.  as  an  effective  channel  of 
pooling  and  securing  information,  it  is 
interesting  to  recall  the  statement  of  the 
object  of  tbe  Association  expressed 
originally  at  tbe  organization  meeting  in 
.\tl:mta  in  l‘H)3,  as  follows: 

“The  puri)ose  of  this  organization  shall 
be  to  advance  tbe  business  interests  f)f 
its  memlH-rs,  particularly  by  the  inter¬ 
change  of  all  information  that  may  1k' 
of  v.alue  in  increasing  income  and  reduc¬ 
ing  exiH'nse  of  operation.” 

That  is  the  authority  —  empowering 
clause — for  everything  that  is  done  by 
the  1  lead(iuarters  Office. 


The  fiscal  year  just  closed  shows  a  net 
gain  of  two  members.  Special  reasons 
for  several  of  the  resignations  will  be 
discussed  at  the  convention  when  addi¬ 
tional  reports  are  submitted.  The  net 
membership.  June  30.  1929  is  193. 

It  is  with  sadness  that  I  report  the 
fleaths  of  several  executives  connected 
with  member  papers,  as  follows : 

(.'apt.  W.  T.  Sheehan,  Montgomery 
(.\la.)  Advertiser. 

Gapt.  William  Rule,  editc>r  Kno-r^-ille 
(Tenn.)  Journal. 

Col.  W.  S.  Copeland,  editor  .\e7i’t>ort 
.Vere.f  (Va.)  Press  and  Times-IIerald. 

Charles  15.  Gillespie,  editor  Houston 
(Tex.)  Chronicle. 

James  .\.  Hollomon,  associate  editor 
Atlanta  (Ga.)  Constitution. 

Tom  I'inty.  Jr.,  managing  editor  Dal¬ 
las  (Tex.)  .ViTcv. 

Mrs.  John  G.  Cashman,  part  owner 
I  'iekshurfi  (Miss.)  Po-it. 

Walter  Cain,  editor  emeritus,  Xaslndlle 
(Tenn.)  Banner. 

One  meeting  of  the  Board  of  Directors 
was  held  in  Nashville.  Tenn.,  in  Febru¬ 
ary.  with  Director  J.  G.  Stahlman  as  host. 

Employment  Bureau 

The  increasing  numlier  of  members 
who  use  the  information  in  the  files  of 
the  Headquarters  Office  about  persons 
available  for  jjositions  indicate  the  value 
of  this  service.  It  is  not  always  possible 
to  furnish  names  of  men  on  short  notice 
for  usually  the  type  of  men  wanted  by 
luiblishers  is  not  out  of  a  job  waiting 
for  a  call.  The  name  of  a  person  is  not 
furnished  when  he  is  employed  on  a 
memlK-r  (taper  unless  agreeable  to  the 
(Continued  on  paeje  16) 


in  convincing  George  F.  Milton,  son  of 
the  donor,  that  its  efforts  have  a  good 
chance  for  success.  Had  it  not  done  so, 
the  convention  will  be  informed,  Mr. 
Milton  would  have  asked  legal  annul¬ 
ment  of  the  provision  in  his  father’s 
will  creating  the  awards,  and  permission 
to  distribute  the  fund  among  the  other 
heirs  to  his  father's  estate. 

.\notheit  editorial  .subject  which  has 
always  commanded  the  lively  interest  of 
the  association  is  the  Lee  Memorial 
School  ofj  Journalism,  established  several 
years  ago'  at  Washington  and  Lee  Uni¬ 
versity,  Wiith  funds  contributed  by  S.  N. 
P.  A.  mejmbers  and  their  friends.  The 
school  is 'now  in  full  operation  and  its 
graduates  are  all  working  in  newspaper 
offices.  Its  laboratory  work  in  the  past 
has  been  done  largely  with  the  co-opera¬ 
tion  of  the  Roanoke  newspapers,  but  the 
expansion  of  the  school  has  demanded 
establishment  of  a  plant  at  the  university, 
b'urther  assistance  has  been  asked  of 
newspaper  publishers,  as  the  university 
has  no  funds  available  for  the  purpose, 
and  the  urgency  of  the  request  will  be 
stressed  at  the  convention  by  Maj.  John 
S.  Cohen,  .Itlanta  Journal,  chairman  of 
the  committee,  and  by  Director  Rt)scoe 
S.  Ellard  of  the  Lee  School.  Much  of 
the  necessary  aid  has  already  been 
pledgcji. 

Two  other  educational  institutions,  one 
conducted  under  the  association’s  aus¬ 
pices  and  the  other  receiving  the  moral 
support  of  many  members,  will  also 
render  their  annual  reports.  That  of  the 
S.  X.  P.  .X.  school  at  Nashville.  Tenn., 
di.scloses  that  it  costs  $23)  to  train  a 
young  man  sufficiently  in  the  printing  art 
to  make  him  competent  for  newsiiaper 
service.  The  Macon  ScIkk)!  of  Printing, 
a  privately-owned  institution  which  re¬ 
ceives  publicity  support  from  many 
Southern  newspapers,  graduated  50 
young  printers  last  year,  it  reports. 

The  labor  affairs  committee,  except  as 
it  was  ctnicerned  with  these  schools,  had 
little  to  do  last  year,  its  report  states. 
Southern  publishers  have  had  few  labor 
troubles  and  these  were  (|uickly  adjusted. 
Manager  (.'ranston  Williams,  in  his  re¬ 
port  published  fully  elsewhere  in  this 
issue,  recommends  the  establishment  of  a 
head(|uarters  division  in  charge  of  labor 
matters. 

The  business  affairs  committee  also 
has  a  brief  reixirt,  which  may  be 
elalxirated  in  connection  with  the  descrip¬ 
tion  of  the  Baltimore  Sun's  budget  sys¬ 
tem  by  J.  A.  Blondell.  treasurer  of  the 
Sun.  This  system  was  described  in  de¬ 
tail  in  Editor  &  Puiti.iSHi-gi  of  June  29. 
Southern  publishers.  Manager  Williams 
states,  are  still  reluctant  to  submit  their 
operations  reports  to  the  business  affairs 
committee  so  that  costs  can  be  compared 
and  analyzed,  and  no  report  of  this  na¬ 
ture  was  compiled  for  1928-1929. 

(.'o-oiK'rative  advertising  by  Soutbern 
newsnapers  will  be  discussed  in  connec¬ 
tion  with  the  rejHirt  of  Col.  Luke  'I^a, 
A'ashville  Tenne.'isean.  and  it  has  been 
reported  that  a  co-oiierative  bureau  for 
the  measurement  of  Southern  news¬ 
papers  advertising  columns  may  be  pro- 
jv>sed  at  this  meeting. 

The  report  of  the  committee  on  traffic 
is  certain  of  an  attentive  audience,  it 
not  an  energetic  discussion,  due  to  the 
cancellation  by  the  two  Canadian  trunk 
lines  of  through  rates  on  newsprint  paper 
to  Southern  (loints.  Through  S.  X.  P. 
.\.  efforts.  Manager  Williams  pi>ints  out, 
this  cancellation  has  been  deferred.  .An¬ 
other  important  development  in  this  com¬ 
mittee's  field  during  the  jiast  year  is  the 
investigation  of  rates  by  the  Interstate 
Commeree  ('ommission.  the  fourth  hear¬ 
ing  on  which  will  be  held  at  Bluff  Point. 
X.  Y..  shortly.  The  S.  X  P.  A.  has 
been  rejireseuted  at  all  hearings  on  this 
matter,  which  will  be  outlined  on  a  na¬ 
tional  scale  to  the  convention  by  W.  J. 
Mathey,  in  charge  of  traffic  affairs  for 
the  .\merican  Newspajicr  Publishers  .'As¬ 
sociation. 
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member,  for  a  different  policy  would 
mean  constatit  raids  on  one  member  for 
the  benefit  of  another. 

A  feature  of  the  meeting  was  the  fact 
that  more  than  100  topics  on  the  pro¬ 
gram  were  reached  and  discussed  during 
the  three  days. 

Statistical  Records 
The  majority  of  members  continue  to 
fail  to  respond  to  efforts  at  collecting  sta¬ 
tistical  information  on  costs.  The  Business 
Affairs  Committee  abandoned  the  collec¬ 
tion  of  cost  reports  during  the  fiscal  year 
1927-28,  and  no  effort  was  made  to 
resume  the  work.  However,  the  Head¬ 
quarters  Office  distributed  questionnaires 
during  the  past  year  on  several  subjects 
and  reported  the  results  to  the  member¬ 
ship.  One  questionnaire,  that  on  news¬ 
print  paper  prices  early  this  year,  at¬ 
tracted  national  attention  and  brought 
requests  for  information  from  many 
publishers  outside  of  S.  N.  P.  terri¬ 
tory.  The  Headquarters  Office  followed 
developments  closely  and  transmitted  all 
information  obtained  to  the  membership 
promptly. 

Development  of  Advertising 

The  report  of  Col.  Luke  Lea,  chair¬ 
man  of  the  .Vlvertising  Committee,  will 
advise  of  the  work  of  his  committee. 
The  co-operative  advertising  campaigns 
conducted  for  many  years  by  the  S.  X. 
P.  A.  were  suspended  at  the  1927  conven¬ 
tion  and  there  has  been  no  suggestion 
that  they  be  resumed  in  the  form  as 
carried  out  in  the  past. 

A  brief  on  comparative  newspaper  and 
magazine  cost  and  coverage  in  the  South 
was  prepared  by  the  Bureau  of  .\dvertis- 
ing,  X’.  P  A..,  at  the  request  of  the 
Secretary- Manager,  and  the  information 
published  in  Bulletin  Xo.  238,  November 
22,  1928.  .^n  extra  supply  was  printed 
in  order  to  fill  requests  from  many 
sources.  Several  members  used  an  extra 
copy.  The  brief  developed  several  criti¬ 
cisms  which  were  passed  on  to  the 
Bureau  of  .\dvertising.  It  is  realize*! 
that  such  a  study  cannot  be  made  100 
per  cent  perfect  to  satisfy  all  Southern 
daily  newspapers,  but  it  is  believed  that 
such  data  affords  interesting  informa¬ 
tion  and  creates  interest  in  stimulating 
salesmanship  of  Southern  newspapers. 
Copies  of  this  brief  are  furnished  with 
this  report  at  the  convention. 

Contact  about  other  advertising  cam¬ 
paigns  has  been  maintained  with  the 
Bureau  of  .Advertising,  several  agencies 
and  prospective  advertisers.  Special  at¬ 
tention  has  been  given  during  the  year 
to  the  advertising  policies  of  the  Western 
Union  and  Postal  Telegraph  Companies, 
and  I  am  glad  to  report  that  both  of 
these  companies  have  used  daily  news¬ 
paper  advertising  during  the  past  year  in 
varying  amounts.  The  Western  Union 
account  is  handled  by  N.  W.  .Ayer  &  Son, 
and  the  Postal  by  j.  Walter  Thompson 
Co. 

The  Headquarters  Office  has  Ijeen  in 
touch  with  the  Co-operative  .Advertising 
Committee  of  the  National  .Association 
of  Life  Underwriters  and  the  Life  Insur¬ 
ance  Sales  Research  Bureau  interested  in 
an  advertising  compaign  for  legal  reserve 
life  insurance  designed  to  assist  in  en¬ 
rolling  better  agents,  in  reducing  termina¬ 
tion  of  policies  and  in  reducing  sales 
resistance  to  qualified  agents. 

It  is  pertinent  to  mention  that  both  the 
Republican  and  Democratic  National 
Committees  spent  large  sums  in  the  1928 
campaign  for  radio  advertising,  but 
nothing  for  newspaper  advertising.  The 
display  political  advertising  was  paid  for 
when  and  where  used  by  individuals  and 
local  or  special  committees.  It  is  fair 
to  say  that  the  political  parties  have 
adopted  the  i'K)licy  of  paying  for  what 
they  cannot  get  free  while  the  new's- 
papers  continue  to  furnish  free  what 
they  would  get  paid  for  of  not  given 
away. 

Claoified  Advertising 

Attention  has  been  continued  by  the 
Secretary- Manager  in  the  matter  of  clas¬ 


sified  advertising  and  numerous  warnings 
have  been  issued  during  the  past  year, 
much  of  the  information  cpming  from 
the  National  Better  Business  Bureau. 
The  Federal  Trade  Commission  is  ac¬ 
tively  proceeding  against  advertisers  and 
publishers  connected  with  fraudulent  and* 
misleading  advertising,  and  although  we 
may  dispute  and  deny  the  authority  and 
jurisdiction  of  the  Federal  Trade  Com¬ 
mission  and  other  agencies  of  the  federal 
government,  I  firmly  believe  the  time  has 
come  when  publishers  must  take  more 
active  interest  in  censoring  not  only  the 
classified  but  all  other  advertising  pre¬ 
sented. 

Frankly,  I  am  persuaded  *Iiat  Trany 
of  the  claims  of  linage  would  appear 
differently  if  the  figures  were  the  net 
amount  of  advertising  for  which  the 
newspaper  received  payment  with  deduc¬ 
tions  made  for  re-runs,  misleading  and 
fraudulent  copy.  Publishers  sometime 
require  increasing  gains  each  month 
from  their  staffs  and  the  staffs  do  not 
look  too  close  at  the  copy  because  they 
are  working  under  pressure  to  obtain 
gains. 

Other  Associations 

.Active  contact  has  l)een  maintained 
with  other  regional  asscKiations  and 
many  state  associations  in  S.  N.  P.  -A. 
territory.  Personal  conferences  were 
held  (luring  the  year  with  various 
officials  of  the  Inland,  Pacific  North¬ 
west.  New  England,  and  Pennsylvania 
associations,  and  I  had  the  pleasure  of 
attending  the  annual  dinner  of  the  .A.  N. 
P.  .A.  Directors  in  .April  attended  by 
representatives  from  more  than  a  score 
of  publishers’  organizations. 

Credit  Reports 

The  membership  is  turning  more  and 
more  each  year  to  the  Headquarters 
Office  for  information  about  the  finan¬ 
cial  status  and  ability  of  agencies  and 
advertisers.  Where  publishers  report 
unsatisfactory  dealings  with  special  ad¬ 
vertising  crews  and  traveling  advertisers 
of  various  kinds,  no  time  is  lost  in  issuing 
bulletins  immedately  by  letter. 

Federal  Trade  Commission  Suit 

The  status  of  this  suit  will  be  covered 
in  the  personal  report  of  J.  F.  Finlay, 
attorney,  to  the  convention.  It  is  inter¬ 
esting  to  mention  again  that  this  suit 
was  originally  filed  in  1924.  It  is  issued 
not  only  against  the  S.  N.  P.  .A.  as  an 
ass<»ciation.  but  against  the  individual 
members  as  publishers. 

L'nder  authority  of  a  resolution  passed 
at  the  1927  convention  a  special  com¬ 
mittee  was  appointed  to  act  in  all  mat¬ 
ters  arising  out  of  the  negotiations  to 
settle  the  suit,  the  members  being  H. 
Hanson,  .A.  G.  Newmyer,  H.  C.  .Adler, 
Walter  C.  Johnson,  and  Col.  Robert 
Ewing.  This  committee  was  continued 
under  authority  <\\  another  resolution 
passed  at  the  1928  convention,  and  the 
same  members  were  appointed. 

The  S.  N.  P.  .\.  has  iKit  participated 
in  the  trade  practice  conferences  called 
by  the  Federal  Trade  Commission  in 
connecti.'m  with  fraudulent  and  mislead¬ 
ing  advertising.  The  authority  of  the 
Commission  was  questioned  before  these 
conferences  in  the  litigation  already 
I»ending  and  to  which  the  S.  N.  P.  .A.  is 
a  p.arty  as  one  of  the  <lefendants. 

Pulitzer  Prize  Winner 

It  would  indeed  be  a  rare  convention 
when  I  did  not  have  the  pleasure  of  re¬ 
porting  that  an  S.  N.  F’.  .A.  member  had 
heeti  a  Pulitzer  prize  winner.  Louis  1. 
Jaffe,  editor  of  the  Norfolk  fVa.) 
/  'irginian-Pilot,  was  awarded  the  prize 
for  the  best  editoi  ial  of  the  year,  l^st 
year  it  was  awarded  Grover  C.  Hall, 
of  the  Montgomery  (.Ala.)  /Id^rrtiser, 
and  before  that  to  Robert  I^than,  now 
editor  of  the  /1she7dlle  (N.C.)  Citicen, 
but  then  edifo-  of  the  Charleston  (S.C.) 
Snf’s  and  Courier. 

Two  papers  have  won  the  Pulitzer 
prize  in  the  South,  the  Memphis  (Tenn.) 
Commereial- Appeal  and  the  Columbus 
f(ia.  >  linquirer-Sun. 


Poztal  Affair* 

There  has  been  comparatively  little 
activity  in  postal  rate  matters  by  the 
Headquartera  Office,  but  some  features 
of  the  matter  are  discussed  in  the  re¬ 
port  of  the  Postal  Committee  to  the 
convention.  Developments  are  expected 
at  the  regular  session  of  Congress  which 
meets  in  December  and  your  officers  and 
committee  are  watching  the  situation. 

Labor  Matters 

Information  has  lieen  furnished  upon 
labor  matters  to  various  members,  and 
active  ccntact  has  been  maintained  with 
the  I-abor  Bureau  of  the  .A.  N.  P.  A.  at 
Indianapolis,  the  various  publishers’  as¬ 
sociations  interested  in  labor  matters, 
the  Southern  School  of  Printing  at 
Nashville.  Tenn.,  and  the  Macon  (Ga. ) 
Printing  Schools.  The  past  year  has 
been  comparatively  quiet.  Pressmen 
walked  out  of  the  two  afternoon  papers 
in  .Atlanta  last  fall  but  this  was  promptly 
settled. 

In  again  calling  attention  to  the  im¬ 
portance  of  labor  matters  to  Southern 
publishers.  I  can  briefly  state  my  opinion 
1)\-  rejieating  what  I  had  to  say  in  my 
repcirt  last  year:  “I  believe  the  time  has 
arrived  when  consideration  should  be 
given  to  the  establishment  of  a  labor 
department  in  the  S.  N.  P.  .A.  organiza¬ 
tion  to  co-operate  with  persons  engaged 
in  similar  activities  in  other  associations. 
The  increasing  development  of  the 
South  makes  it  certain,  in  my  opinion, 
that  labor  matters  will  have  to  receive 
more  attention  at  the  hands  of  publishers 
of  .Southern  daily  newspapers.” 

State  Legal  Laws  and  Printing  Plants 

The  Secretary- Manager  has  co¬ 
operated  with  a  number  of  state  asso¬ 
ciations  in  the  territory  regarding  bet¬ 
ter.-,  laws  governing  legal  and  public 
advertising.  The  Kentucky  nubheity  law 
jiassed  in  1*^28  has  been  referred  to  as 
a  constructive  achievement  and  the 
North  Carolina  laws  on  legal  and  pub¬ 


lic  advertising  as  well  as  libel  are 
looked  upon  as  nuKlels.  I  have  been 
active  in  working  with  the  Tennessee 
Press  Association. 

In  addition,  several  state  legislatures 
in  S.  N.  P.  A.  territory  have  been  con¬ 
sidering  bill  providing  for  state  printing 
plants.  The  legislation  was  killed  in  the 
last  Mississippi  legislature  and  the 
Florida  legislature  adjourned  on  May 
31st  without  acting  after  a  committee 
had  reported  a  bill  with  recommen^- 
tion.  Reports  have  been  received  that 
I^rsons  are  active  in  several  other 
Southern  states  in  fostering  the  idea  of 
state  nrinting  plants  and  printing  school 
books  in  state-owned  plants. 

Teletypesetter 

Undoubtedly  one  of  the  greatest  in¬ 
ventions  in  connection  with  typesetting 
.since  the  Mergenthaler  linotype  machine 
is  the  Teletypesetter,  publicly  demon¬ 
strated  for  the  first  time  last  fall.  The 
achievement  can  be  largely  attributed  to 
the  interest,  efforts  and  financial  aid  of 
Frank  E.  Gannett,  publisher  of  a  large 
chain  of  newspapers  in  the  east  and  for 
a  time  owner  of  the  IVinston-Salm 
(N.C.)  Sentinel.  .An  invitation  was  ex¬ 
tended  at  the  time  of  the  public  an¬ 
nouncement  of  the  invention  for  a 
demonstration  at  the  1929  S.  N.  P,  .A. 
convention,  but  recently  it  was  stated 
that  production  conditions  would  not 
permit  any  more  exhibits  now. 

Tariff  Legislation 

.Although  questions  of  language  in  de- 
.scribing  newsprint  paper  arose  during 
the  hearings  on  the  tariff  bill  as  related 
to  newsprint  paper,  no  serious  effort  was 
made  to  put  a  tariff  on  newsprint  paper. 
The  bill  which  passed  the  House  in  May 
carried  newsprint  on  the  free  list  and 
there  is  no  doubt  about'  retention  of  the 
item  on  the  free  list  in  the  bill  which 
w  ill  pass  the  Senate.  However,  the  mat¬ 
ter  is  being  carefully  followed  up. 

Cr.v.nsto.v  Williams. 


CHAIRMAN  PARK  SEES  HARD  WORK  FOR 
PUBLISHERS  AGAIN  FASHIONABLE 


■p'OR  .S.N.P..A.  members,  the  past  twelve 
months  have  set  a  record  for  chang¬ 
ing  conditions  in  the  newspaper  world 
that  has  seldom 
been  surpassed. 

Some  publish¬ 
ers  say  the 
cards  have  been 
stacked,  others 
complain  about 
the  weather 
sun  -  spots,  boll 
weevils,  fruit 
flies,  the  Hoover 
landslide,  airplane 
exploits,  slow  col¬ 
lections,  unem¬ 
ployment,  the  in- 
JOHZ  A.  Park  stallment  habit, 

talking  movies 
and  social  regulations  at  the  White 
House.  .Another  group  has  learned  that 
the  Great  War  is  over  over  here  and 
surely  over  there — and  they  have  replaced 
wishbones  with  elbow  grease.  The  stabi¬ 
lizing  effect  of  iilack  business  has  devel¬ 
oped  more  brawn  and  brains  in  the  news¬ 
paper  profession  than  all  the  journalism 
schools  in  captivity.  Possibly  there  is 

some  publisher  who  has  learned  that  the 
fun  of  running  his  own  business  is  greater 
than  that  of  seeing  it  operated  by  some 
chain  group  or  by  the  power  trust  or 
even  by  the  >heriff. 

All  of  the  2.200  daily  newspapers  in 
these  I’nited  .States  have  their  daily  prob¬ 
lems — otherwise  they  would  not  be  news- 
paiiers.  Here  in  the  South,  where  we 
publishers  have  the  privilege  of  starting 
where  nature  halted  in  her  glorious  Pro¬ 
gram  of  Progress,  we  admit  that  the 
path  may  sometimes  be  rough,  but  the 
rewards  unquestionably  are  greater.  I’m 
thinking  of  rewards  of  happiness  and 
satisfaction  in  accomplishment  that  lifts 
to  a  higher  level  an*!  inspires  to  nobler 
tasks. 

Recent  hearings  and  discussions  of 
freight  rates  on  newsprint  have  accom¬ 
plished  little  except  complications  for 
those  who  pay  the  freight.  I-ong  term 


newsiirint  contracts  at  fixed  rates  which 
include  freight  allowances  would  appar¬ 
ently  indicate  confidence  of  mill  owners 
in  the  present  rate  structure.  Revision* 
upward  will  eventually,  if  not  now,  add 
to  established  prices. 

For  five  years  our  organization  has 
suffered  the  annoyance  and  embarrass¬ 
ment  of  an  innocent  defendant  in  the  now 
famous — or  is  it  infamous? — case  of 
I'ederal  Trade  Commission  against  S.N. 
P..A.  ami  other  organizations  that  reserve 
the  right  to  establish  their  own  rates  and 
conditions  for  service.  It  seems  incredi¬ 
ble  to  believe  that  there  can  be  any  other 
verdict  than  "luit  guilty,”  but  five  years 
of  waiting  for  it  becomes  vexing  at 
times. 

If  newspaper  imblishing  were  always 
the  utopian  garden  of  roses  there  would 
1h‘  no  eager  readers,  paying  advertisers, 
ixrspiring  printers  and  polite  press  agents 
— all  would  be  publishers.  If  we  had  no 
troubles  and  tribulations  we  would  all 
sprout  wings  and  leave  this  cruel  earth 
to  its  sad  fate. 

Taking  for  granted  the  statement  that 
the  coming  year  will  reward  the  diggers, 
where  then  will  lie  encounter  the  rich 
or9  and  where  the  bare  boulders?  The 
big  obstacle  now  ahe.id  of  all  newspaper 
growth  particularly  in  the  succulent 
.'south- — is  the  persistent  pest  of  puffery. 
The  proudest  metropolitan  daily  is  no 
more  immune  than  the  weakest  country 
weekly  from  the  barbs  of  the  profes¬ 
sional  space  thief  who  cunningly  connives 
to  graft  enough  printed  guff  to  fill  enor¬ 
mous  scrap  Ixioks  which  he  exhibits  to 
gullible  prospects,  saying,  "I  did  this  for 
others;  1  can  do  likewise  for  you.” 

Many  good  newspaper,  men  with  de¬ 
cency,  self-respect  and  ability  have 
fallen  for  the  enticing  jobs  of  press 
agentry.  'Phey  may  be  “public  relations’ 
men”  or  “information  secretaries. 
Their  jviyroll  values  are  measured  by 
the  columns  of  bull  that  they  get  printed 
without  paying  for  it.  Some  idea  of  the 
numlier  of  persons  who  get  easv  pickings 
(Continued  on  page  18) 
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PUBLISHERS  AGAIN  FASHIONABLE 

(Coiifiiiucd  from  page  16) 


as  press  agents  may  be  ascertained  on 
any  rainy  Sunday  afternoon  by  opening 
the  freely  offered  mail  from  uninvited 
sources.  The  first  publisher  of  a  20,000 
daily  who  counts  less  than  forty  such 
envelopes  in  one  day  is  due  a  new'  hat 
from  me. 

WTiy?  'Vhy  does  this  chaff  relentlessly 
grind  on  and  clutter  up  our  offices,  our 
wastebaskets  and  postoffices?  There  can 
be  no  other  answer  than,  “Because  it  gets 
printed.”  Yes,  somebody,  somewhere, 
sometimes  puts  this  bunk  into  a  news¬ 
paper  and  then  the  proud  author  prates, 
“Look  how  they  use  my  stuff;  give  me 
all  the  advertising  appropriation;  I  get 
much  for  little."  The  second  press  agent 
would  never  have  drawn  the  breath  of 
life  if  s<ome  newspaper  had  not  been 
weak-kneed  enough  to  open  the  door. 
As  long  as  one  respectable  newspaper 
accepts  free  articles  that  have  no  ear¬ 
marks  of  legitimate  news,  just  so  long 
will  advertising  appropriations  go  into 
mimeographs,  postage  and  pay  for  the 
puffery  producer. 

Can  we  reasonably  extend  our  efforts 
to  develop  new  readers  and  create  greater 


buying  power  for  legitimate  advertisers 
as  long  as  we  open  the  door  for  the  gate 
crashers  ? 

In  the  Xew  England  States  the  per¬ 
centage  of  newspaper  readers  is  double 
the  figure  for  the  Southern  States.  This 
is  not  because  of  illiteracy  now — as  it 
possibly  was  in  the  past.  Let’s  say  it  is 
l)ecause  of  a  larger  proporton  of  rural 
population  and  greater  difficulties  of  dis¬ 
tribution  than  exist  in  the  urban  centers. 
Where  will  Southern  newspapers  find 
increasing  numbers  of  readers  in  the 
future  that  will  swell  circulation  figures? 

Mr.  Barnum  said,  “There’s  one  born 
every  minute.”  Public  schools  and  col¬ 
leges  are  creating  new  readers  faster 
than  the  billboards  create  new'  smokers. 
Making  newspaper  readers  instead  of 
smoke  puffers  would  seem  a  reasonable 
objective  that  Southern  newspaper  pub¬ 
lishers  may  assume.  Giving  them  the 
right  kind  of  newspapers  on  which  to 
cut  out  their  reading  eye-teeth  constitutes 
the  outstandingly  serious  task  for  the 
future. 

JOH.V  A.  P.\RK, 
Chairman. 


POSTAL  COMMITTEE  CHAIRMAN  DESCRIBES 
PENDING  FEDERAL  LEGISLATION 


U*EY  WciODSON 


Your  Committee  has  maintained  a 
watchful  and  interested  attitude  on 
developments  relating  to  the  second-class 
postage  rate  sit¬ 
uation  in  Wash-  ! 

ington,  although  i 

there  have 
been 

required  j 
active  personal  | 

attention  in  '  ”  ^  ” 

Washing-  | 
ton  since  the  ITj 

1928  convention.  I  ^ 

A  deficit  of  A 

$90,000,000  in  the 
Post  Office  De- 

partment  was 

predicted  for  the  U*ey  Woodson 

fiscal  year  end¬ 

ing  June  30,  1929,  and  special  attention 
will  undoubtedly  l>e  given  to  that  mat¬ 
ter  when  Cfingress  meets  in  regular 
session  next  December.  It  will  l)e  nec¬ 
essary  for  your  committee  to  maintain 
intimate  touch  with  the  situation  for 
some  exponents  of  the  theory  that  the 
Post  Office  Department  should  be  self- 
sustaining  through  revenues  from  all 
classes  of  mail  carried  will  try  to  in¬ 
crease  rates.  Of  this  deficit,  $39,000,000 
covers  the  back-pay  to  railroads  for  car¬ 
rying  the  mails  from  1924  to  1929  al¬ 
lowed  in  a  decision  of  the  Interstate 
Commerce  Commission  and  referred  to 
frequently  while  pending  in  past  reports 
of  your  Committee.  This  appropriation 
was  passed  by  Congress  early  in  June. 

Postmaster  General  Brown  has  said 
that  he  would  reorganize  the  Depart¬ 
ment  to  install  modern  business  meth- 
r)ds  so  as  to  obtain  the  Ijest  results  for 
the  public  as  well  as  the  Government. 
Frederick  A.  Tilton,  of  Detroit,  Mich., 
has  been  appointed  Third  Assistant 
Postmaster  General  and  is  in  charge  of 
classification  of  mail  matter  and  rates 
of  postage  thereon.  He  determines  the 
admissibility  of  publications  to  second 
class  and  handles  all  other  details  affect¬ 
ing  second-class  users.  In  addition,  he 
is  in  charge  of  the  finances  of  the  Post 
Office  Dei*artment,  including  stamps, 
stamped  enevlopes,  etc.  Mr.  Tilton  is 
the  Detroit  partner  of  Haskins  and 
Sells,  certified  public  accountants,  and 
succeeds  Robert  S.  Regar,  of  Pennsyl¬ 
vania,  who  it  is  said  will  be  api)ointed 
to  another  position  in  the  department. 

Federal  Bills  Pending 

While  your  Committee  has  been  en¬ 
gaged  almost  exclusively  in  pr)stage  rate 
matters,  it  is  really  the  S.  N.  P.  A.  Leg¬ 
islative  Committee  rather  than  Postal 
Committee.  For  that  reason,  attention 


paper  pulp  from  waste  crops.  No  action 
has  been  taken  by  the  committees. 

The  Senate  passed  on  May  16  a  reso¬ 
lution  offered  by  Senator  Hefflin,  of  Ala¬ 
bama,  requesting  the  Secretary  of  Agri¬ 
culture  to  supply  the  Senate  information 
regarding  the  making  of  print  paper 
from  cotton  stalks,  cornstalks,  and  other 
material. 

Bundle  Rate  Proposed 

The  A.  N.  P.  A.  have  again  endorsed 
the  bundle  rate  proposal  which  both  com¬ 
mittees  of  Congress  declined  to  approve 
when  the  present  postage  rates  were 
adopted  in  May  of  last  year.  Your  com¬ 
mittee  would  iike  to  see  the  bundle  rate 
approved  but  we  again  say  that  we  do 
not  think  a  movement  of  this  kind  should 
ever  be  permitted  to  hamper  our  efforts 
to  maintain  reasonable  second-class  rates 
to  all  publishers,  many  of  whom  are  not 
affectetl  or  interested  in  a  bundle  rate. 


The  A.  N.  P.  A.  Postal  Committee  also 
recommends  that  an  effort  be  made  to  se¬ 
cure  from  the  Post  Office  Department  a 
newspaper  rate  on  single  copies  or  more 
sent  by  air  mail. 

Your  committee  desires  to  express  ap¬ 
preciation  for  helpful  aid  rendered  dur¬ 
ing  the  past  year  by  the  American  Pub¬ 
lishers  Conference  and  the  National  Pub¬ 
lishers  .-\ssociation. 

Again,  your  committee  desires  to  urge 
upon  S.  N.  P.  A.  members  the  desira¬ 
bility  of  returning  to  the  mails  as  much 
tonnage  as  they  find  possible  to  change. 

Your  committee  recommends  that  the 
S.  N.  P.  A.  continue  its  affiliations  with 
the  American  Publishers  Conference  and 
maintain  a  specially  watchful  interest  in 
all  developments  at  Washington  regard¬ 
ing  postage  rates. 

Urey  Woodson,  Chairman. 


LEE  MEMORIAL  SCHOOL  PLANS  EXTENSION  OF 
LABORATORY  FACILITIES 


is  called  to  legislation  now  pending  in 
Congress. 

Senator  Phipps,  of  Colorado,  chair¬ 
man  of  the  Senate  Post  Office  Commit¬ 
tee.  has  introduced  a  bill  (S.  1413) 
which  would  amend  the  present  law  re¬ 
quiring  the  certification  of  ownership  of 
publication  so  that  in  addition  to  the 
names  of  stockholders,  bondholders,  or 
other  security  holders,  the  department 
may  insist  upon  “such  additional  infor¬ 
mation  concerning  the  interest,  direct  or 
indirect,  of  any  jierson  in  such  publica¬ 
tion  or  its  stock  or  securities  as  the 
Postmaster  General  shall  by  regulation 
require.” 

Senator  Walsh,  of  Montana,  has  intro¬ 
duced  a  bill  fS.  lO.s)  providing  that  no 
publication  entitled  to  or  claiming  second- 
class  postage  rates  shall  print  any  read¬ 
ing  matter  for  pay  or  furnished  in  sub¬ 
stance  by  any  person,  association,  or 
corporation  paying  for  display  advertis¬ 
ing  in  such  publication,  know'ing  it  was 
furnishefl,  unless  the  fact  that  it  was  so 
provided  or  paid  for  shall  be  plainly  in¬ 
dicated  in  a  statement  published  in  con¬ 
nection  with  such  reading  matter ;  pro¬ 
vided.  however,  that  the  publication  shall 
not  extend  to  matter  that  is  obviously 
ordinary  advertising.  Upon  finding  by 
the  Postmaster  General  that  any  publi¬ 
cation  has  violated  the  provisions  of  the 
act  all  privileges  it  enjoys  to  second- 
class  rates  shall  cease,  but  after  the  lapse 
of  six  months,  from  and  after  such  find¬ 
ing  they  mav,  in  the  discretion  of  the 
Postmaster  General,  be  restored. 

Senator  Harris,  of  Georgia,  has  again 
introduced  his  bill  to  deny  second-class 
privileges  to  more  than  one  daily  news¬ 
paper  hereafter  coming  under  common  or 
chain  ownership.  It  would  not  disturb 
privileges  already  existing  when  the  law 
went  into  effect. 

Representative  Graham,  of  PennsvI- 
vania,  has  introduced  a  bill  (H.  R.  976) 
providing  that  subscription  charges  for 
newspapers,  magazines,  and  other  periodi¬ 
cals  for  official  use  may  be  paid  for  in 
advance. 

Representative  McMillan,  of  South 
Garolina.  has  again  introduced  a  bill  fH. 
R.  1.S78)  to  allow  newspapers  and  other 
publications  containing  matter  in  respect 
of  lotteries  to  be  mailable  in  certain 
cases. 

Senator  .Schall,  of  Minnesota  and  Rep¬ 
resentative  Goodwin,  of  the  same  state, 
have  intrf)dured  bills  fS.  .Vil  and  H.  R. 
2.327 )  respectively,  authorizing  an  ap¬ 
propriation  to  encourage  the  utilization  of 
farm  waste  for  the  prfxluction  of  paper 
by  aiding  farmers  and  lr)cal  chambers  of 
commerce  to  develop  the  manufacture  of 


This  year  will  complete  the  fourth 
year  of  re-established  instruction  in 
journalism  at  Washington  and  Lee 

_  University. 

It  was  here,  it 
will  be  remem¬ 
bered,  that  in 
1921,  following 
the  appearance  at 
our  Asheville 
convention  o  f 
President  Henry 
Louis  Smith  of 
this  institution, 
the  Southern 
New.  ,<aper  Pub¬ 
lishers’  Associa¬ 
tion  enthusiastic- 
JOHN  S.  Cohen  ally  sponsored. 

fostered,  and  be¬ 
gan  the  endowment  of  the  Lee  Memorial 
School  of  Journalism,  to  be  erected  upon 
the  ashes  of  Cien.  Robert  E.  Lee’s  bril¬ 
liant  conception  of  the  first  collegiate 
instruction  for  newspaper  work  in  the 
world  which  he  began  in  1869  at  this 
all-southern  university  in  V’irginia.  Lack 
of  funds  and  loss  of  the  leader  caused 
Gen.  Lee’s  journalism  school  to  be 
dropped  in  1878,  nine  years  after  its  in¬ 
auguration. 

Since  its  reestablishment  in  the  fall  of 
192.3,  the  work  shows  steady  progress. 
The  present  term  has  the  largest  course- 
election  since  its  beginning.  This  course- 
election  numbers  116 — more  than  twice 
the  enrollment  of  last  year. 

As  it  is  natural  to  wonder  what  use 
students  make  of  the  somewhat  new  in¬ 
struction  in  journalism  here,  I  wish  to 
state  that  Director  Ellard’s  report  to  the 
trustees,  dated  April  29,  1929,  shows  that 
with  the  exception  of  two  graduates  who 
are  doing  newspaper  work  of  merit  in 
Illinois  and  Michigan,  every  student  who 
has  majored  in  the  Lee  Memorial  School 
of  Journalism  since  its  reestablishment,  is 
now  successfully  employed  on  southern 
newspapers. 

These  men  are  doing  editorial  or  ad¬ 
vertising  work  in  Virginia,  North  Caro¬ 
lina.  South  Carolina.  Florida,  Alabama, 
Louisiana.  Tennessee  and  Texas.  This 
year  southern  publishers  asked  for  more 
recommended  students  to  fill  vacancies 
than  the  school  was  able  to  supply. 

Roscoe  B.  Ellard.  full  professor  and 
director  of  the  school ;  William  L. 
Mapel.  assistant  professor,  and  two  as¬ 
sistants,  Virgil  C.  Jones,  and  1.  William 
Hill,  Jr.,  now  give  their  full  attention  to 
technical  journalism  courses  of  which 
fifteen  are  taught,  including  News  and 
Feature  Writing,  Reporting.  Copy-read¬ 
ing.  .Advertising,  F/litorial  Writing  and 
Libel  I^w. 

The  need  for  practical  experience  in 
publishing  is  now  keenly  felt.  The  class 
in  Reporting  made  two  trips  this  year 
to  Roanoke,  Virginia,  where  each  time 
they  worked  for  a  full  day  as  reporters 
on  the  Roanoke  World-Ne^vs:  arrange¬ 
ments  have  been  made  to  continue  this 
next  vear  and  to  publish  several  double- 
spreads  in  the  Roanoke  Times  which  will 
cover  the  news  in  Rockbridge  county. 

In  April,  a  staff  correspondence  trip 
was  taken  to  Charleston,  South  Caro¬ 
lina.  News  and  feature  articles  were 


written  for  Charleston  papers  and  for 
eighteen  other  dailies  in  the  South  after 
a  preliminary  study  of  the  history,  tra¬ 
ditions,  and  resources  of  Charleston  had 
been  made. 

This,  however,  does  not  adequately  meet 
the  need  for  practical  laboratory  expres¬ 
sion,  Director  Ellard  believes. 

So  to  improve  the  school  and  make 
its  instruction  thoroughly  practical.  Di¬ 
rector  Ellard  prepared  a  survey  of  the 
newspaper  situation  in  the  territory  of 
which  Washington  and  Lee  is  the  center, 
and,  last  January,  submitted  the  survey 
to  the  University  Board  of  Trustees  with 
the  recommendation  that  a  practical, 
adult  publishing  laboratory  with  modern 
printing  equipment  be  made  part  of  the 
Lee  Memorial^  School  of  Journalism  so 
that  the  teachmg  might  be  vitalized  and 
the  work  of  the  students  find  expression. 
The  trustees  approved  this  with  the  stipu¬ 
lation  that  it  should  finance  itself  with¬ 
out  increase  to  the  already  over-burdened 
operating  expense  of  the  University. 

Of  this  plan,  Maj.  Powell  Glass,  pub¬ 
lisher  of  the  Lynchburg  (Va.)  News, 
and  an  alumnus  of  Washington  and  Lee, 
wrote :  “I  think  your  plan  for  a  practical 
publishing  laboratory  for  the  work  in 
journalism  is  entirely  sound,  and  I  ap¬ 
prove  of  it.” 

Mr.  W.  E.  Thomas,  general  manager 
of  the  Roanoke  (Va.)  Time s-]V arid, 
wrote:  “I  have  looked  carefully  into  your 
proposal  to  make  practical  and  vital  the 
work  of  your  journalism  students.  Xo 
doubt  exists  in  my  mind  that  with  the 
experience  and  ability  of  your  instructors 
and  with  the  culture  and  talent  which 
you  can  command,  you  will,  hy  the  end  of 
the  first  year,  make  a  signal"  success  of 
this  laboratory.  It  is  a  very  fine  idea, 
and  you  will  find  that  excellent  benefits 
will  accrue  to  the  journalism  instruction 
and  to  the  university  following  its  estab¬ 
lishment.” 

So  a  special  committee  of  southern 
publishers  who  had  recently  expressed  a 
desire  to  help  the  school  by  active  serv¬ 
ice.  and  whose  work  took  them  fre¬ 
quently  near  Lexington,  was  formed  to 
furnish  this  laboratory.  This  committee, 
still  holding,  consists  of  Victor  H.  Han¬ 
son.  Birmingham  A^ezvs:  Major  E.  _B. 
Stahlpan,  Nasht’ille  Banner;  Major 
Powell  Glass,  Lynchburg  Nezvs;  Col.  H. 
L.  Opie,  Staunton  Neii’s-Leader,  and  W. 
E.  Thomas.  Roanoke  World-News. 

Though  the  work  of  this  committee  is 
not  yet  complete  it  has  met  with  favor¬ 
able  response.  So  far,  $1500  in  money, 
and  equipment  valued  at  $4600  have  b^ 
received.  To  this  will  be  added  equip¬ 
ment  valued  at  $5000  which  was  jn- 
definitely  loaned  to  the  Lee  Journalism 
.School  by  the  Mcrgcnthaler  Linotypf 
Company,  three  years  ago,  but  which 
had  not  been  delivered  as  the  rest  of 
the  equipment  had  not  been  secured. 

With  this  laboratory  in  operation,  Gen. 
Lee’s  dream  of  sixty-one  years  ago  will 
be  a  reality.  His  letter  to  the  trustees 
written  in  March.  1869,  shows  that  he 
envisioned  just  this  .sort  of  instruction 
woven  into  adequate  collegiate  work 
in  the  background  of  journalism.  If 
our  plans  carry  through,  next  fall 
(Continued  on  page  20) 
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OVER  half  the  families  in  Baltimore  read 
THE  BALTIMORE  NEWS. 

These  News  families  have  more  than  a  quarter 
billion  dollars  to  spend  eaeh  year. 

V^iat  they  spend  for  your  merchandise  de¬ 
pends  on  how  well  and  how  fully  you  use  THE 
NEWS — the  newspaper  with  the  largest  even¬ 
ing  circulation  in  the  South. 

Ask  Rodney  Boone  for  the  facts  about  the 
profit  way  in  Baltimore. 


THE  BALTIMORE  NEWS 


One  of  the  28  Hearst  nezvspapcrs 
read  by  over  20  million  people. 
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LABORATORY  FACILITIES 


(Continued  from  page  18) 


will  see  southern  students,  not  only  re¬ 
ceiving  collegiate  iirstruction  in  the 
theoretical  phases  of  modern  journalism, 
set  against  a  motivated  background,  but 
will  see  them  having  daily  practical  ex¬ 
perience  in  actual  editing  and  publishing, 
with  the  selling  and  writing  of  advertis¬ 
ing  and  with  the  disciplining  responsi¬ 
bility  that  comes  from  submitting  one’s 
work  constantly  and  persistently  to  an 
exacting,  adult  public. 

A  rule  of  the  school  is  to  employ  no 
one  as  an  instructor  who  has  not  had,  in 
addition  to  university  training,  successful 
experience  in  metropolitan  and  small  city 
newspaper  work. 

When  the  school  was  reestablished 
four  years  ago,  the  curriculum  of  the 
university  was  found  unbalanced  as  re¬ 


garded  what  the  journalism  faculty  and 
a  number  of  southern  publishers  believed 
to  be  the  most  effective  four-year  cur¬ 
riculum  for  newspaper  w'ork.  After  a 
long  study  of  this  problem,  the  faculty 
of  Washington  and  Lee  this  May 
adopted  curricular  changes  which  per¬ 
mit  the  A.  B.  degree  to  be  awarded  for 
successful  accomplishment  of  the  cur¬ 
riculum  which  the  journalism  faculty 
has  prescribed. 

The  value  of  this  proposed  practical 
publishing  laboratory  and  of  these 
marked  curricular  changes  at  Washing¬ 
ton  and  Lee  University,  as  sturdy  steps 
toward  putting  into  practical  effect  Gen¬ 
eral  Lee’s  far-sighted  idea,  is,  it  seems 
to  us,  manifest. 

John  S.  Cohen,  Chairman. 


MILTON  INDUCED  TO  DEFER  WITHDRAWAL  OF 
EDITORIAL  AWARDS  FUND 


Walteb  M.  Harkison 


C  IXCE  1925  the  S.  N.  P.  A.  through 
the  Editorial  Affairs  Committee  and 
finally  a  special  committee  has  been  try¬ 
ing  to  administer 
the  special  fund 
left  by  George  F. 

Milton,  of  the 
C  h  a  1 1  anooga, 

(Tenn.)  News 
to  be  used  in  an¬ 
nual  awards  to 
the  “  editorial 
w  r  i  t  er  in  the 
South  who  has 
written  the  best 
editorials  on  In¬ 
ternational  Peace 
and  to  the  woman 
writer  in  the 
South  who  has 
done  the  most  for  her  sex.” 

No  headway  was  made  in  1925,  1926 
and  1927.  In  view  of  the  national  posi¬ 
tion  of  Walter  M.  Harrison,  managing 
editor  of  the  Oklahoma  City  (Okla.) 
Oklahoman  and  Times  as  president  of 
the  American  fsociety  of  Newspaper 
Editors,  it  was  decided  to  ask  him  to 
be  chairman  of  a  special  committee  to 
develop  interest  and  make  the  awards. 
On  his  recommendation,  the  following 
editors  were  appointed  to  serve  with 
him;  J.  N.  Heiskell,  Little  Roek  (Ark.) 
Gazette;  Tom  Wallace,  Louisz’illc  (Ky.) 
Courier-Journal  and  Times;  James  M. 
North,  Fort  IVorth  (Tex.)  Star-Tele¬ 
gram  and  James  E.  Mills,  Memphis 
(Tenn.)  Press-Scimitar.  Secretary- 
Manager  Williams  acted  as  secretary. 

A  special  letter  and  announcement 
card  to  be  posted  in  editorial  rooms  was 
sent  to  every  daily  newspaper  editor  in 
the  South,  the  distribution  not  being 
restricted  to  S.  N.  P.A.  members.  Every¬ 
thing  possible  was  done  to  stimulate  in¬ 
terest  and  secure  adequate  clippings  to 
consider  the  matter.  The  situation  was 
summed  up  in  a  letter  of  Chairman 
Harison  to  the  committee  as  follows: 

“Two  newspaper  editors  have  done 
work  for  the  peace  prize  and  one  woman 
has  submitted  her  feature  as  a  possibility 
in  the  other  contest. 

“If  members  of  the  committee  agree 
with  me,  there  will  be  no  awards  made 
this  year.  I  do  not  consider  that  the 
contest  has  interested  a  sufficient  number 
of  contestants  to  justify  the  making  of 
an  award  from  the  work  of  the  two 
individuals  offered.  1  personally  know 
of  much  more  forceful  editorial  work  on 
this  subject  by  individuals  in  news¬ 
papers  within  the  prescribed  territory, 
who  have  not  been  sufficiently  interested 
to  speak  up  for  themselves. 

“As  to  the  woman’s  aw'ard,  it  would 
be  quite  unfair  to  award  the  only  sug¬ 
gestion  submitted  a  valuable  honor.  I 
am  of  the  opinion  that  a  good  work  can 
be  accomplished  by  assisting  the  woman 
of  the  south  by  writing  on  household 
economics,  but  I,  for  one,  would  not  be 
inclined  to  interpret  the  Milton  sugges¬ 
tion  as  having  that  kind  of  a  woman 
feature  writer  in  mind. 


“I  suggest  that  you  send  the  package 
along  to  the  next  member  of  the  com¬ 
mittee,  with  a  memorandum  on  a  sep¬ 
arate  sheet,  giving  your  views,  so  that 
when  the  last  member  of  the  committee 
has  had  a  chance  to  pass  upon  the  mate¬ 
rial  submitted,  we  shall  have  the  judg¬ 
ment  of  the  entire  committee  as  to  the 
proper  disposition  of  the  matter.” 

The  committee  unanimously  signed  a 
statement  reading :  “I  am  opposed  to 
making  an  award  in  either  the  contest 
for  writing  the  best  article  on  interna¬ 
tional  peace,  or  the  contest  for  the 
woman  writer  who  did  the  best  work 
in  the  South  for  her  sex  during  1928, 
established  by  George  F.  Milton. 

This  rei)ort  was  made  to  the  S.N.P.A. 
Board  at  a  meeting  in  February  when 
further  discussion  revealed  few  sugges¬ 
tions  to  stimulate  interest. 

The  fund  contains  $5,000  which  is 
producing  a  sum  of  $400  annually  which 
is  to  be  divided  into  two  prizes  of  $200 
each  perpetually.  Already  there  is  an 
accumulation  of  $1,600  in  the  fund. 

In  view  of  the  difficulty  of  the 
S.  N.  P.  A.  had  encountered,  George  F. 
Milton,  son  of  the  founder  of  the  fund, 
and  one  of  the  executors  and  trustees, 
suggested  that  he  was  considering  ask¬ 
ing  the  necessary  court  action  to  restore 
the  principal  and  interest  of  the  fund 
to  the  body  of  he  estate  for  distribution 
among  the  heirs  like  other  assets. 

The  S.  N.  P.  A.  Secretary  manager 
asked  Mr.  Milton  about  his  decision  so 
that  the  matter  could  be  fully  discussed 
at  the  1929  convention  if  Mr.  Milton  de¬ 
sired  the  S.  N.  P.  A.  to  make  another 
effort  at  awarding  the  prizes.  Mr.  Mil- 
ton  replied  as  follows : 

“This  will  acknowledge  your  letter  of 
June  12th.  From  it  I  notice  that  some 
of  the  S.  N.  P.  A.  directors  believe  a 
feasible  plan  can  yet  be  developed  to 
carry  out  the  idea  which  my  father  had 
in  creating  the  prizes  to  be  awarded  in 
his  will. 

“As  you  are  aware,  it  has  been  my 
desire,  as  one  of  the  executors  of  my 
father’s  will,  and  as  one  of  the  trustees 
of  the  prize  awards,  to  see  developed 
such  machinery  that  the  awards  could 
l)e  administered  in  the  fashion  indicated 
by  the  will. 

“The  S.  N.  P.  A.  has  for  several 
years  been  charged  with  the  execution 
of  the  annual  editorial  award.  Thus  far 
there  has  been  no  recommendation  on  the 
part  of  your  association  to  our  trustees. 
On  the  contrary,  it  has  been  reported 
to  us  by  your  organization  that  unex¬ 
pected  difficulties  have  arisen  in  admin¬ 
istering  the  matter. 

“It  is  true  that  these  circumstances 
and  others  have  caused  me  to  think  it 
necessary  to  take  legal  steps  to  void  this 
provision  in  my  father’s  will,  on  account 
of  the  hitherto  impossibility  of  its  exe¬ 
cution.  Inasmuch,  however,  as  some  of 
the  S.  N.  P.  directorate  still  believe 
a  feasible  plan  can  be  developed,  and  in¬ 
asmuch  further  as  it  is  my  keen  desire 


to  see  these  awards  annually  made,  if 
at  all  possible  to  do  so,  I  shall  take  no 
steps  to  seek  to  have  the  award  provi¬ 
sion  in  my  father’s  will  voided,  until  I 
shall  be  definitely  advised  by  your  di¬ 
rectorate  that  further  efforts  have  been 
made  to  carry  the  editorial  award  into 


execution,  and  that  these  have  proven 
vain,  as  have  the  former  ones. 

“I  shall  be  very  happy  if  the  Southern 
Newspaper  Publishers  Association  will 
further  undertake  this  matter,  in  line 
with  the  hope  expressed  in  your  final 
paragraph.” 


QUARTERLY  PLAN  INCREASED  PAYMENT  OF 
DUES,  REPORTS  TREASURER  JOHNSON 

N  submitting  my  report  as  treasurer  I 
present,  for  your  information,  the 
following : 

The  statement 
of  receipts  and 
disburse- 
ments  covers  the 
period  from  June 
9,  1928,  to  June 
16,  1929,  whereas 
our  fiscal  year 
ends  June  30. 

This  comes  about 
through  the  fact 
that  the  books 
were  closed  in 
advance  of  the 
convention  in  or¬ 
der  that  the  audit 
could  be  made 


Walter  C.  Johnson 


and  the  auditor’s  report  submitted  at  the 
convention. 

All  accounts  due  and  payable  to  June 
16  have  been  paid  and  salaries  and  a 
number  of  minor  expenditures  for  the 
fiscal  year  have  been  anticipated  and  in¬ 
cluded  in  the  disbursements.  Payments 
on  dues  and  assessments  received  after 
the  closing  date  are  not  included  in  the 
receipts,  they  being  listed  in  a  supple¬ 
mental  report. 

The  plan  adopted  following  the  con¬ 
vention  of  1927,  changing  the  schedule 
of  dues  and  making  them  payable  quar¬ 
terly  has  not  only  met  the  approval  of 
the  membership,  but  has  brought  about 
more  prompt  payment.  The  amount  of 
outstanding  dues  is  $1,427.50  with  a  credit 
of  $160.00  representing  dues  paid  in  ad¬ 
vance. 

The  payments  on  dues  during  the  fiscal 
year  amounted  to  $10,982.50,  which  with 
intere.st  on  bank  deposit  and  sundry  items 
of  $196.46  shows  the  total  receipts  for 
the  year  $11,178.96. 

Against  current  receipts  as  above 
stated  $11,178.96,  we  expended  $10,413.16. 
There  has  never  been  a  time  in  the 
knowledge  of  your  treasurer  when  ex¬ 
penditures  have  exceeded  receipts.  We 
have  always  oi^rated  on  a  budget,  and 
a  very  economical  one  at  that.  While 
we  frequently  had  to  practice  rigid  econo¬ 
mics  in  order  to  confine  ourselves  to  the 
estimated  budget,  it  has  been  done  with¬ 
out  impairment  to  the  work  of  the  head- 
(piarters  office. 

The  cash  balance  on  hand  at  the  time 
of  the  last  convention  was  $4,655.54.  The 


present  balance  is  $5,421.34,  the  increase 
being  due  not  alone  to  prompt  payment 
of  dues,  but  to  the  economies  practiced 
in  order  to  confine  the  ex^nditures  to 
$10,000.00  instead  of  the  anticipated  bud¬ 
get  of  $11,000.0. 

The  balance  to  the  credit  of  the  special 
fund  at  the  time  of  the  last  convention 
was  $3,840.65.  We  received  on  assess¬ 
ments  and  interest  on  bank  deposit 
$2,253.86.  The  expenditures  for  attor¬ 
ney’s  fees,  travel  expenses,  print,  postage 
and  telegrams  amounted  to  $2,193.31, 
leaving  the  balance  on  hand  to  the  credit 
of  the  special  fund  $3,901.20. 

The  schedule  of  unpaid  assessments  on 
the  special  or  emergency  fund  as  shown 
by  the  auditor’s  report,  which  is  subject 
to  the  inspection  of  members,  is  $3,579.78. 
Diligent  effort  has  been  put  forth  in  an 
effort  to  collect  the  assessments,  and  it  is 
a  source  of  regret  that  your  Treasurer 
is  compelled  to  report  that  a  number  of 
members  have  ignored  repeated  requests 
for  payment  of  the  assessment,  which 
was  on  a  plan  of  $20.00  as  a  base  charge 
and  $5.00  per  thousand  circulation,  credit 
being  given  for  amounts  voluntarily  paid 
prior  to  adoption  to  the  assessment,  plac¬ 
ing  it  on  an  equitable  basis  to  all  mem¬ 
bers.  The  claim  has  been  rightfully 
made  that  it  is  manifestly  unfair  for  a 
group  of  the  members  to  have  to  shoulder 
the  burden  of  defending  a  suit  in  which 
these  non-paying  members  are  involved. 

The  savings  to  the  members  on  second- 
class  postage  for  the  period  of  a  few 
months  is  no  doubt  more  than  the  amount 
they  have  paid  to  the  special  fund,  a 
considerable  portion  of  which  was  used 
in  connection  with  the  11-year  fight  fora 
postage  reduction. 

The  books  have  been  audited  by  R.  J. 
Beaman  &  Co.,  certified  public  account¬ 
ants,  and  a  copy  of  their  audit  is  filed 
as  a  part  of  this  report.  The  Treasurer’s 
bond  in  the  amount  of  $5,000  is,  in  ac¬ 
cordance  with  the  resolution  adopted  a 
number  of  years  ago,  in  the  hands  of 
your  president. 

With  assurance  of  appreciation  of  the 
confidence  and  trust  you  have  imposed 
in  me  and  thanking  the  membership  for 
the  co-operation  they  have  given  me  in 
carrying  on  the  duties  of  the  office  of 
Treasurer,  I  remain. 

Respectfully  yours, 

Walter  C.  Johnson, 
Treasurer. 


MANAGER  WILLIAMS  REPRESENTED  S.  N.  P.  A. 
AT  FREIGHT  RATE  HEARINGS 


SINCE  the  last  convention,  a  general 
investigation  of  all  newsprint  freight 
rates  to  the  South,  east  of  the  Missis¬ 
sippi  river,  including  import  rates,  was 
started  by  the  Interstate  Commerce 
Commission  with  Commissioner  Camp¬ 
bell  and  Examiner  Howell  presiding.  A 
number  of  complaints  pending  at  the 
time  of  the  1928  convention  have  been 
consolidated  into  one  investigation. 
Docket  No.  21()95. 

Hearings  w'ere  held  in  New  York,  St. 
Augustine,  and  Minneapolis,  with  the 
fourth  set  for  Bluff  Point,  N.  Y.  Your 
Chairman  attended  the  conference  in 
Washington  last  September  to  discuss 
plans  for  the  hearings  and  the  St. 
Augustine  hearing.  He  expects  to  at¬ 
tend  the  Bluff  Point  hearing. 

Further  details  about  the  pending 
case  will  be  presented  and  discussed  at 
the  convention.  W.  J.  Mathey,  traffic 
manager  of  the  A.  N.  P.  A.,  has  been 
invited  to  attend  our  convention  and  ad¬ 
dress  the  publishers  on  traffic  matters, 
including  this  important  case. 

A  short  time  ago  the  Canadian  Na¬ 
tional  and  Canadian  Pacific  Railways 
filed  tariff  cancelling  joint  rates  of 
newsprint  paper  from  Canadian  points 


to  the  South,  which  in  general,  meant 
increased  rates  as  the  new  rates  would 
be  combinations  of  local  rates  to  and 
from  the  Canadian  border.  The  S.  N. 
P.  A.,  together  with  many  individual 
publishers  in  the  South,  asked  for  sus¬ 
pension  of  these  tariffs  pending  the  out¬ 
come  of  the  general  investigation  and 
the  Interstate  Commerce  Commission 
has  entered  an  order  postponing  these 
changes  until  January  21,  1930. 

The  interesting  statement  was  made 
in  the  letter  of  Canadian  Railways  to 
the  Board  of  Railway  Commissoners  of 
Canada  in  connection  with  cancellation 
of  the  rates  that  “there  is  very  little 
movement  in  Southern  territory,  less 
than  one-half  of  one  per  cent  of  the 
total — and  we  have  been  unable  to  reach 
any  agreement  with  the  Southern  lines 
as  to  a  mutually  satisfactory  basis  of 
rates.” 

The  Canadian  carriers  proposed  to  in¬ 
crease  rates  from  their  territory,  but 
the  present  rates  from  New  England 
points  would  have  been  remained  while 
the  general  investigation  was  under  way. 

The  1929  newsprint  paper  contracts 

(Continued  on  page  25) 
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Direct  Evidence 


Advertisers  use  the  free  photographs  furnished  them 
by  Kimberly-Clark  Corporation  through  the  rotogravure 
section  representatives  of  their  local  newspapers.  The 
backgrounds  of  these  pages  are  made  up  of  a  few  adver¬ 
tisements  in  which  such  photographs  were  used.  These 
reproductions  are  made  direct  from  the  clippings  not 
for  decoration  but  as  evidence  of  the  value  of  the  photo 
service  to  both  advertisers  and  publishers  —  a  value 
estimated  by  one  publisher  at 

^4000  a  year  direct  retttrn 


.  K.  STKWa|{ 


[aring  youT  felt  h»» 
Lone  of 

[nent  branches.  VV« 
y^ill  return  it 


Thounand  J^Tew  Ideas  a  ITeat 


In  the  Rotogravure  Photo  Service  Cat-  quarter  of  a  million  lines  of  rotograv^ure 
alogs  of  Kimberly-Clark  Corporation  advertising  a  year  directly  to  this  serv- 
for  any  single  year  there  are  a  thousand  ice.  Are  you  using,  to  its  full  possibil- 
advertising  ideas,  covering  all  kinds  of  ities,  this  photo  service  in  the  interests 
merchandise  and  all  types  of  service,  of  your  advertisers  and  to  the  increase 
It  is  not  strange,  then,  that  a  conserv-  of  your  linage?  Cash  in  on  these  thou- 
ative  estimate  attributes  at  least  a  sand  ideas. 


nett  You 


'"Greenfield** 
for  Breakfast 
/  Start 
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rayure  Sections 
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‘TIGHTENING’’  OF  PRESS  RELATIONS 
IRKS  WASHINGTON  CORRESPONDENTS 

Lowman  Resignation  Denial  and  Treasury  Department 
Irritation  at  Captions  Under  New  Money  Pictures  Latest 
Examples  of  Friction  Between  Officials  and  Reporters 
By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


T|^\SHIXGT0X.  D.  C,  July  3.— Dis- 
”  satisfaction  expressed  by  Washing¬ 
ton  correspondents  over  the  treatment, 
or  the  lack  of  it.  accorded  them  by  the 
higher  officials  of  the  government,  seems 
to  be  assuming  sizable  prop(>rtions. 

With  the  advent  of  the  Hoover  admin¬ 
istration.  the  older  correspondents  looked 
for  a  liberalization  of  press  methods 
among  the  bureaucrats,  since  they  were 
of  the  opinion  that  the  President  would 
discu.'S  the  nation's  pruhlcms  with  the 
same  freedom  he  discussed  the  affairs 
of  his  office  as  food  administrator  during 
the  war.  and  that  the  underlings  in  the 
government  would  follow  suit. 

Instead,  it  would  seem  there  has  been 
a  general  "tightening  up"  till  along  the 
line,  featured  by  the  dismissal  of  A1 
Reck  from  the  service  of  the  United 
Press.  Today  two  other  correspondents 
are  in  bad  graces. 

Although  the  United  Press  discharged 
Reck  for  writing  an  interview-  with 
Secretary  Mellon  after  the  latter  com¬ 
plained  that  he  did  not  give  Reck  author¬ 
ity  to  print  the  interview  though  he  ad¬ 
mitted  the  story  was  true,  the  organiza¬ 
tion  is  standing  behind  Lawrence  Sulli¬ 
van.  its  White  House  correspondent  who 
is  involved  in  the  latest  controversy. 

Sullivan  wrote  a  story  which  the 
United  Press  sent  to  all  clients  on  Satur¬ 
day  to  the  effect  that  the  President'  had 
asked  the  resignation  of  Assistant  Secre¬ 
tary  of  the  Treasury  Lowman,  under  fire 
in  the  recent  so-called  prohibition  kill¬ 
ings.  The  White  House  repudiated  the 
story,  despite  Sullivan’s  contention  that 
he  knew  it  to  be  true,  although  he  did 
not  state  how  he  knew  it  to  be  true. 
Thereupon  the  United  Press  sent  a  mes¬ 
sage  to  all  clients  informing  them  they 
would  stand  behind  the  story,  regardless 
of  what  the  White  House  said. 

Recently  the  Secretary  of  War  accused 
Drew  Pear.son,  foreign  news  editor  of 
the  United  States  Daily  and  contributor 
to  the  Haiti  more  Sun  of  writing  a  story 
based  on  a  letter  he  read  while  the  cor¬ 
respondent  was  in  his  (Good's)  office. 
Xotwithstanding  the  fact  that  no  less 
than  .20  army  officers  may  ha\'e  read  the 
letter  during  their  visit  to  the  office,  the 
Secretary  charged  Pearson,  who  bears 
an  unimpeachable  reputation  with  a 
breach  of  ethics  and  a  fuss  ensued  that 
attracted  the  attention  of  the  White 
House,  it  is  said.  Pearson  found  him¬ 
self  faced  with  being  barred  from  every 
office  of  the  government,  in  fact  this  was 
threatened,  btit  never  carried  out. 

Secretary  of  State  Stimson  at  a  recent 
press  conference  so  tied  up  the  corre¬ 
spondents  in  a  confidence  that'  they  were 
unable  to  write  a  story  they  knew  of  be¬ 
fore  they  attended  the  conference  and 
would  have  written  if  they  never  heard 
the  Secretary's  view.  It  was  on  the 
question  of  the  French  debt  settlement. 
Before  a  recital  of  some  well-known 
facts  Secretary  Stimson  urged  all  who 
did  not  care  to  keep  what  he  said  in 
confidence  to  leave  the  room.  Xo  one 
left  and  he  then  proceeded  to  knock  down 
a  story  nearly  everyone  knew.  He  asked 
them  to  write  nothing  provocative  on  the 
matter  lest  it  injure  an  amicable  settle¬ 
ment  of  the  (piestion.  His  appeal  was  to 
the  correspondents  as  Americans  and 
patriots. 

A  few  days  ago  the  Treasury  waived 
the  rule  forbidding  tbe  publication  of 
pictures  of  currency  in  order  to  familiar¬ 
ize  the  public  with  the  new  sized  paper 
bills.  Accordingly  the  photographers 
made  pictures  of  the  bills  under  the 
supervision  of  Treasury  officials  but  were 
told  they  could  service  them  only  if 
they  used  captions  written  in  the  treas¬ 
ury.  This  was  agreeable.  The  captions 
Were  furnished  and  sent  out  only  to  be 
rewritten  in  nearly  every  newspaper 
office  in  the  country  and  abroad. 


Henry  Miller,  owner  of  tbe  service 
of  that  name,  was  called  before  W.  H. 
Moran,  chief  of  the  Secret  Service,  and 
asked  to  explain  the  fact  that'  the  IVash- 
in;/ton  Host  published  a  picture  of  the 
currency  without  the  flat  stereotyped 
Treasury  caption. 

Miller  fought  back.  He  declared  he 
had  made  the  pictures  on  the  Treasury's 
suggestion,  that  it  was  a  big  job  with  no 
profits  and  that  he  could  not  aft’ord  to 
spend  the  time  of  his  organization  on 
free  propaganda  for  the  Treasury  and 
then  get  into  trouble  on  top  of  that, 
and  the  government  could  take  the  whole 
works  if  it  wished  to  do  so.  He  told  the 
Secret  Service  chief  that  he  carried  out 
the  instructions  and  if  the  order  was 
violated  the  Washington  Post  and  not 
he  was  responsible.  At  any  rate  Moran 
threatened  to  seize  the  plates  but  didn't 
and  Miller  wound  up  the  interview  In- 
taking  a  slK)t  of  Moran,  something  he 
had  been  trying  to  do  in  vain  for  seven 
years. 

Aubrey  Taylor,  city  editor  of  the  Post 
was  then  called  on  the  carpet  but  the 
game  soon  ended  Photographers,  1 ; 
Secret  Service,  0. 

In  discussing  the  situation  the  corre¬ 
spondents  admitted  that  every  time  they 
wrote  a  story  not  “handed  out”  they 
were  confronted  with  the  same  old  bogey 
man,  "if  you  don't  cut'  that  out  they're 
going  to  get  you,”  meaning,  of  course, 
they  may  be  barred  or  fired  if  a  com¬ 
plaint  was  made  to  their  superiors.  And 
in  that  connection  the  memory  goes  back 
to  the  Miami  Herald  reporter  who  was 
discharged  while  the  President  was  in 
Miami  for  writing  a  story  that  was  re¬ 
pudiated  by  the  President  only  to  be 
hired  back  again  when  it  was  discovered 
that  the  story  was  true. 

It  seems  to  be  the  administration’s  plan 
to  force  the  correspondents  to  support 
the  sometime  scorned  "hand-out"  system, 
which  the  reporters  claim  has  a  tendency, 
at  least  to  make  them  mere  disseminators 
of  administration  propaganda.  Many  im¬ 
portant  scoops  recently  have  been 
knocked  down  only  to  be  vindicated  later. 
The  administration  is  apparently  adopt¬ 
ing  the  idea  that  just  because  the  story 
is  good  when  it  is  handed  out  does  not 
necessarily  mean  that  it  was  existant  at 
the  time  of  the  scoop,  even  though  the 
both  stories  corresponded  in  detail. 

Theodore  C.  Wallen,  head  ’of  the 
Herald-Tribune  bureau  here,  recently 
wrote  a  story  involving  a  system  of  de¬ 
fense  against  air  attack  to  be  nation-wide 
in  its  scope.  The  Secretary  of  War 
repudiated  the  story  in  detail  although 
Wallen,  a  reliable  reporter,  maintains  his 
story  was  good. 

I.  N.  S.  MAKES  BUREAU  CHANGES 


Yorke  Named  Pennsylvania  Manager 
— Dolan  to  Harrisburg 

C.  P>.  Yorke.  manager  of  the  Harris¬ 
burg,  Pa.,  bureau  of  International  Xews 
Service,  was  transferred  this  week  to 
Pittsburgh  as  Pennsylvania  state  man¬ 
ager.  He  is  succeeded  in  Harrisburg  by 
Leo  Dolan,  who  has  been  an  assistant  in 
the  Columbus,  ( ).,  bureau. 

S.  I.  Xeiman.  whom  Yorke  succeeds 
in  Pittsburgh,  has  joined  the  sales  de¬ 
partment  of  I.  X.  S.  in  Xew  York. 
Yorke  formerly  served  in  the  Pittsburgh 
bureau  but  has  spent  mo«.t  of  his  time 
with  I.  X.  S.  in  the  Harrisburg  office. 


GILCHRIST  JOINING  INQUIRER 

!•'.  L.  Gilchrist,  with  the  advertising 
department  of  the  I’hiladelj'hia  Record 
for  2.1  years,  resigned  recently  and  after 
a  nine  weeks’  I-'.uropean  trip,  will  join  the 
advertising  staff  of  the  Hhiladelphia  In¬ 
quirer  the  early  part  of  September. 


MANAGER  WILLIAMS  REPRESENTED  S.  N.  P.  A. 
AT  FREIGHT  RATE  HEARINGS 

(Continued  from  fage  20) 


have  served  in  a  way  to  lead  publishers 
to  take  less  interest  in  freight  rate  mat¬ 
ters.  Many  publishers  in  touch  with  the 
situation  believe  that  the  present  rebatng 
and  allowances  for  freight  rates  is  only 
temporary  expedient  and  when  the  situa¬ 
tion  of  supply  and  demand  gets  to  a 
point  which  satisfies  the  manufacturer, 
the  old  plan  of  price  f.  o.  b.  mill  will  be 
required.  Regardless  of  the  bookkeeping 
methods  employed,  the  publisher  is  pay¬ 
ing  and  will  always  pay  the  freight. 

Railway  Mail  Pay  Case 
This  case  was  decided  in  favor  of  the 
railroads  and  increased  compensation  was 
allowed  by  the  lnter>tate  Commerce 
Commission.  As  the  decision  was  retro¬ 
active  the  railroads  received  $44,000,()0() 


to  be  charged  to  the  Post-Office  Depart¬ 
ment  for  the  fiscal  year  ending  June  30, 
1020.  This  matter  is  discussed  further 
in  the  report  of  the  Postal  and  Legisla¬ 
tive  Committee. 

Appreciation 

Your  chairman  is  indebted  to  many 
persons  for  assistance  in  freight  rate  anil 
transportation  matters  since  the  last  con¬ 
vention.  especially  T.  M.  Henderson,  of 
the  Xashville  (Tenn.)  Traffic  Bureau, 
and  chairman  of  the  Board  of  Governors 
of  the  Southern  Traffic  League;  .\.  P. 
Lane,  of  the  (ireat  Xorthern  Paper  y'om- 
jiany  and  .\.  H.  Campbell,  of  the  Inter¬ 
national  Paper  Company. 

Cr.wsio.x  Wii.i.i.\ms. 

Chairman. 


S.  N.  P.  A.  PRINTING  SCHOOL  GRADUATES  COST  j 
$229.52  LAST  YEAR  ! 


'I’HK  Southern  School  of  Printing 

graduated  during  1928,  "4  students,  87 
of  whom  went  into  the  industry.  The 
demand  for  its  students  exceeds  the 
supply  as  it  has  at  all  times. 

The  cost  of  graduating  students  in  this 
school,  according  to  the  analysis  furni.shed 
by  the  secretary  is  $229.52  per  student  on 
basis  of  number  graduated  during  1928. 

The  total  income  of  the  school  for  tlic 
year  1928  was  $21,fibl.93.  The  total  ex¬ 
penses  was  $21,575.92.  22.03  per  cent 

of  the  income  received  was  from  tuition. 
32.8  per  cent  was  received  from  sustain¬ 
ing  membership  dues  carried  by  the  mem¬ 
bers  of  the  Southern  Master  Printers 
Federation.  37.30  per  cent  of  the  income 
was  received  from  donations — principally 
from  the  American  Xewspaper  Pub¬ 
lishers  Association.  7.73  per  cent  was 
received  from  miscellaneous  sources. 

The  fixed  expenses  of  the  school, 
which  includes  property  sinking  fund  ex¬ 
pense,  taxes,  etc.,  were  22.71  per  cent  of 
the  income.  The  operating  e.xpenses — 
instructors'  salaries,  light,  power,  gas, 
etc.,  consume  (>4.53  per  cent  of  the  in¬ 
come.  The  administrative  expense,  in¬ 
cluding  salary  of  secretary  and  clerical 
expense  amount  to  12.76  per  cent  of  the 
income. 

It  will  be  noted  the  school  closed  the 
year  without  any  indebtedness.  The 


splendid  building  erected  especially  for 
the  school  has  been  ke])t  in  splendid 
shape.  There  is  high  interest  main¬ 
tained  in  school  by  all  of  its  students. 

There  are  no  vacation  periods  excejit- 
ing  tbe  holidays  at  the  end  of  the  year. 
There  are  no  special  concessions  made  to 
any  student. 

The  school  received  publicity  (hiring 
the  year  through  the  Southern  Xews¬ 
paper  Publishers  Association  newspapers. 
There  is  a  general  res|)onse  to  this  ad¬ 
vertising,  but  it  takes  some  250  iiupiiries 
to  get  one  student  in  the  school.  The 
greatest  difficulty  the  school  has  is  in 
selling  the  printing  industry;  this  due  to 
the  rigid  rctiuirements  in  the  way  of 
education  and  character  of  students  de¬ 
manded  for  training. 

The  school  is  oper.iting  in  1929  along 
the  same  lines  as  in  1928.  with  the  con¬ 
tinued  support  of  the  .A.  X.  P.  A.,  and 
memtxTs  of  the  Southern  M.aster  Print¬ 
ers  Federation  carrying  sustaining  mem¬ 
berships  are  endeavoring  to  increase  that 
revenue  in  order  that  the  work  may  be 
contintied  without  embarrassment. 

The  equipment  of  the  school  is  very 
complete,  and  there  can  be  no  addition 
to  e(|tiipniont  tintil  there  is  more  nxun 
provided  by  an  additional  building  which 
is  not  contemplated  at  this  time. 


MACON  SCHOOL  GRADUATED  50  PRINTERS  | 


'’PHE  Printing  School  which  was  estab- 
^  lished  at  Macon  in  1919.  by  tbe 
Southern  Xewspaper  Publi>hers'  .Associa¬ 
tion.  and  which  the  .Association  after¬ 
wards  resolved  to  assist  by  giving  publi- 
ciD’  in  each  of  the  member  papers  each 
week  in  order  to  help  finance  itself, 
makes  the  following  report : 

It  has  trained  about  fifty  students  dur¬ 
ing  the  past  year,  and  has  received  some 
highly  complimentary  letters  from  em- 
Iiloyers.  The  school  made  arrangements 
with  job  offices  to  do  work  that  would 
let  the  students  get  actual  experience  in 
the  handling  of  lay-outs,  magazine 
changes,  etc.  It  al.so  added  presses,  and 
paper  cutters,  and  other  equipment  that 
would  give  the  student  a  chance  to  learn 


REPORT  OF  ADVERTISING 
COMMITTEE 


‘Vr  OUR  committee  has  been  working 
with  the  South,  Inc.,  an  organiza¬ 
tion  of  which  P.  E.  O’Dell  is  chairman, 
that  has  been  interested  in  raising  a  fund 
from  all  industrial  organizations  for  tbe 
purpose  of  advertising  the  South. 

.A  meel'ing  of  this  .Association  was  to 
have  been  held  in  Xashville  on  .April  2(> 
and  27,  but  was  postponed  until  fall. 

A’our  committee  is  of  the  opinion  that 
close  working  arrangements  between  this 
organization  and  the  advertising  Com¬ 
mittee  of  the  S.  X.  P.  .A.  will  result  in 
raising  funds  that  will  enable  the  South 


the  business  in  the  most  practical  way 
possible. 

Some  of  the  employers  of  the  students 
said  in  letters  to  the  school  th.at  they 
could  not  have  asked  for  any  Ix-tter  help 
than  the  students  were  able  to  give. 

Of  course  the  students’  skill  is  not  de¬ 
veloped  above  a  galley  an  hour,  but  the 
work  that  he  does  is  rc(|uired  by  the 
scIkmiI  to  be  done  t)crfectiy,  and  when 
the  student  goes  out  he  lacks  a  great 
deal  of  being  entirely  green.  The  school 
also  teaches  quite  a  number  of  students 
to  take  good  care  of  the  machines. 

Many  publishers  have  kept  faith  and 
have  cheerfully  given  the  publicity  that 
the  .Association  promised  to  the  school 
when  the  school  agreed  to  finance  itself. 


to  be  advertised  nationally  on  a  large 
scale,  and  will  be  a  great  advantage  to 
all  industrial,  commercial  and  other 
enterprises  in  the  South. 

■Such  a  campaign  would  furnish  direct 
results  to  Southern  newspapers. 

Lukk  Lf.a, 
Chairman. 

FRENKEL  IN  CHICAGO 

Louis  "Tex”  Frenkel  has  been  ap¬ 
pointed  assistant  classified  manager  of 
the  Chicago  Herald  and  Examiner.  He 
was  for  four  years  classified  manager  of 
The  Atlanta  (Ga.)  Telegram  and  for 
nine  years  classified  manager  of  the  Yon 
Antonio  (Tex.)  E.rfress. 
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JAKE  FALSTAFF,  AKRON,  O.,  COLUMNIST, 
SUBBING  FOR  F.  P.  A.  ON  WORLD 

Genial  Writer  of  “Pippins  and  Cheese”  Comes  From  Midwest 
to  Manhattan  With  a  Pocket  Full  of  Contributions  From 
His  Friends — Says  Columns  Should  be  “Interesting” 


By  JOHN  ROCHE 


WITH  the  departure  of  Franklin  P. 

Adams,  “F.P.A.”  of  the  Xcu'  York 
H'orld.  to  spend  his  vacation  on  his  Con¬ 
necticut  farm,  Jake  Falstaff,  genial 
midwestem  columnist,  whose  legal  name 
is  Herman  Fetzer,  this  week  revived  his 
old  Akron  Bcacon-J ourtujl  column,  “Pip¬ 
pins  and  Cheese,”  to  take  the  place  of 
“The  Conning  Tower”  in  the  World 
for  the  next  month  until  Adams  re¬ 
turns.  Fetzer  is  in  New  York  on  leave 
from  the  Akron  Times-Prcss  where  he. 
has  been  working  for  the  past  two 
months  as  rewrite  man. 

When  Fetzer  ran  “Pippins  and 
Cheese”  in  tlie  Beacon-Journal  he  was 
ranked  high  among  the  columnists  of  the 
country,  and  now  that  he  is  turning  it 
out  in  a  metropolitan  daily,  he  declares 
that  he  sees  no  outstanding  difference  be¬ 
tween  column-conducting  in  Akron  and 
in  Xew  York. 

“Of  course  there  is  a  difference  in  the 
amount  of  contributions  you  receive,”  he 
told  Editor  &  Publisher,  “.\dams  gets 
10  times  as  many  contributions  as  came 
to  me  in  .\kron,  but  the  percentage  of 
good  stuff  is  about  the  same.  I’ve  noticed 
so  far  that  the  bulk  of  contributions  is 
made  up  of  verse.” 

Some  of  Fetzer’s  old  stand-bys  of  the 
Beacon-Journal  days  will  probably  see 
their  contributions  in  type  in  the  World 
within  the  next  four  weeks,  for  the  col¬ 
umnist  has  brought  a  pocketful  of  their 
efforts  .with  him,  he  said.  Several  of  them 
knew  he  was  coming  to  Xew  York  to 
pinch-hit  for  F.P..\.  and  they  worked 
their  imaginations  and  typewriters  over¬ 
time  to  nroduce  some  copy  for  Jake. 

Faced  once  again  with  the  daily  prob¬ 
lem  of  conjuring  pointed  paragraphs  out 
of  the  ether,  after  a  two-months'  respite 
from  the  harrowing  routine,  Fetzer 
thinks  it  is  a  pretty  good  job  after  all. 

“I  quit  running  my  column  in  Akron 
because  I  was  getting  sick  of  doing  it, 
but  now  that  I’ve  got  back  into  the  swing 
it  feels  pretty  gfxxl,”  he  said. 

W'ith  his  column  running  now  in  a  met- 
ropfilitan  daily,  Fetzer  has  not  changed 
its  style  a  bit,  working  on  the  theory 
that  a  column  of  comment  and  para¬ 
graphs  should  be  conducted  on  the  same 
lines  either  in  Akron  or  Xew  York.  He 
has  his  own  ideas  on  running  a  column, 
one  of  them  being  that  it  must  interest 
him  before  he  will  permit  it  to  apjiear 
in  print. 

“I’ve  always  looked  on  the  appearance 
of  a  column  in  a  newspaper  as  the  es- 


and  Ben  Hecht’s  “Thousand  and  One 
Xights  in  Chicago”  come  under  the 
classification  of  new  types,  according  to 
Fetzer.  F.  P.  .A.’s  Conning  Tower  is 
considered  by  him  to  be  the  primary 
example  of  the  pure  column. 

With  the  increase  in  types  public  in¬ 
terest  has  increased  accordingly,  the 
World’s  guest  thinks. 

“It  used  to  be  that  only  a  few  sought 
the  columns  in  newspapers,  but  now 
every  district  in  the  country  has  at  least 
one  newspaper  with  a  columnist  running 
a  regular  feature.” 

Fetzer  started  his  newspaper  career 
in  1916  at  the  age  of  16  as  a  cub  on  the 
Akron  Times.  He  worked  in  the  adver¬ 
tising  department,  too,  for  a  short  time. 
By  1919  he  had  achieved  the  heights  of 
the  city  desk,  and  then  left  to  run 
the  Akron  bureau  of  the  Cleveland 
Plain  Dealer  until  1920. 

His  next  job  wa3  as  managing  editor 
of  the  St.  Petersburg  Times,  in  which 
post  he  passed  a  pleasant  winter,  return¬ 
ing  to  .^kron  in  the  spring  of  1921.  He 
-Started  his  column  in  the  Times  before 
he  went  to  Florida  and  wrote  it  from 
the  south  at  long  distance.  When  he 
returned  to  Akron  his  column  became 
a  regular  feature  of  the  Times  until 
1925,  when  he  shifted  to  the  Beacon- 
Journal,  where  he  remained  until  May  1. 

During  his  absence  from  Akron,  Fet¬ 
zer  in  addition  to  writing  paragraphs  for 
the  Conning  Tower  is  sending  a  daily 
news  letter  to  the  Tiines-Press. 

BONHAM  JOINS  N.  Y.  TIMES 

Named  Personnel  Director,  Suc¬ 
ceeding  Willis  Bright 

Fred  T.  Bonham,  former  business 
manager  of  the  Knori’ille  (Tenn.)  Jour¬ 
nal,  left  Knoxville  last  week  to  liecome 
personnel  director  of  the  Xezv  York 
Times.  He  assumed  his  new  duties 
July  1. 

Mr.  Bonham  succeeds  Willis  Bright, 
another  Tennessean,  who  has  been  pro¬ 
moted  by  the  Times  to  European  busi¬ 
ness  manager  with  headquarters  in 
Ixdidon. 

OHIO  GROUP  TO  MEET 

The  Lake  District  Xewspaper  Asso¬ 
ciation,  covering  Cuyahoga.  Lorain, 
Huron.  Erie.  Sandusky  and  Ottawa 
counties  in  northern  Ohio,  will  meet  at 
Vermilion,  O.,  July  13. 


Photo  shows  Harvey  E.  Newbranch, 
editor  of  the  Omaha  World-Herald, 
as  he  appeared  at  Creighton  Univer¬ 
sity's  annual  coninienrenient  recently 
to  receive  the  honorary  degree  of 
doctor  of  laws.  The  award  was 
made  for  “journalistic  achievements 
and  wholesome  editorial  influence.” 

Creighton  is  in  Omaha. 

DENIES  POWER  CONNECTION 

El  Dorado,  Ark.,  Publisher  Prints 
Affidavits  on  Page  One 

Asked  by  the  Federal  Trade  Commis¬ 
sion  to  al'tirm  or  deny  a  report  that  the 
.■\rkansas  Light  &  Power  Company  had 
ownership  interest  in  the  Ed  Dorado 
(.Ark.)  Xezes-Times,  C.  E.  Palmer  pub¬ 
lisher,  on  June  28,  published  on  page  one 
of  his  paper  an  altidavit  denying  the  alle¬ 
gation. 

The  letter  from  the  commission  was 
also  published  in  full. 

After  making  his  declaration,  Mr. 
Palmer  in  his  atiidavit  said  that  he  had 
never  been  solicited  by  any  public  utili¬ 
ties  or  jwwer  interest,  and  that  neither 
he  nor  any  of  his  associates  had  ever 
asked  such  companies  to  become  finan¬ 
cially  interested  in  his  papers. 

The  person  or  persons  who  furnished 
such  a  report  to  the  Federal  Trade  Com¬ 
mission  were  characterized  by  Mr.  Pal¬ 
mer  as  “either  a  malicious  and  slander¬ 
ous  gossip  or  an  unmitigated  and  unprin¬ 
cipled  liar,  probably  both.” 

In  a  letter  to  the  commission,  Mr. 
PalmeT  said  that  the  same  held  true  with 
other  papers  in  which  he  is  interested : 


Ublishment  of  a  personality  in  that 
paper.  It  engages  the  reader  in  a  15 
or  20-minute  conversation  with  the  col¬ 
umnist.  In  former  days  the  editor  used 
to  let  his  personality  dominate  the  paper. 
Xow  the  newspaper  dominates.  "The 
columnist  through  his  daily  conversa¬ 
tions  fills  the  old-time  editor’s  place.” 

Fetzer  thinks  it  is  foolish  for  a  col¬ 
umnist  to  harbor  the  idea  that  he  must 


NEW  TEXAS  PAPER 

ll'ard  County  Journal,  published  at 
Barstow.  Tex.,  by  B.  W.  Barnes,  owner 
and  publisher  of  the  Vpton  County 
Journal,  apjieared  recently. 


the  Jonesboro  (Ark.)  Tributte,  Jonesboro 
Craigshead  County  Journal,  Camden 
(Ark.)  Evening  Xezvs  and  Beacon  Her- 
old,  Stephens  (.\rk.)  Nezvs  Herald,  and 
the  Hope  (.Ark.)  Daily  Star  and  Weekly 
Star. 


PITTSBURGH  TRIO  SAIL  FOR  EUROPE 


always  be  humorous. 

“The  key  word  for  a  column  ought 
to  be  interesting,”  he  declared.  “That 
lets  in  anything  that’s  well  written,  and. 
of  c'lurse,  it  admits  verse  of  varying 
mofjds  to  the  column.” 

.An  observation  made  by  the  mid-west 
bf^ard  is  that  the  numl>er  of  columns 
hc'.e  increased  a  hundred -fold  in  the 
past  few  years,  with  new  types,  such  as 
Walter  Winchell,  and  O.  ().  McIntyre 
entering  the  field. 

These  columns,  which  come  under  the 
classification  of  Broadway  Columns,  are 
not  pure  columns,  he  claims,  declaring 
that  the  originals  of  the  siiecies  were 
devoted  to  iiaragraphs  and  verse. 

“The  new  types  often  carry  no  verse 
at  all  and  do  not  make  use  of  para¬ 
graphs  l>ased  on  the  news.  They  are 
generally  letters,  discussions  of  some  Photo  shows  (left  to  right)  C.  R.  Ferlin,  reporter  for  the  Pittslnir^h  Sun- 

general  subject  or  human  interest  pres-  Telegraph;  Cy  Hungerford,  cartoonist  for  the  Pittsburgh  Post-Gazette,  and 

eritations  of  big  city  side-lights.”  Havey  J.  Boyle,  columnist  on  the  Sun-Telegraph  as  they  sailed  on  the  France 

Heyworxl  Broun’s  “It  Seems  to  Me”  this  week  for  Europe. 


TWO  GO  ON  TRIAL  FOR 
DOCUMENT  FORGERY 

Russians  Charged  With  Concocting 
Borah  Papers  Say  They  Were 
Victims  of  Evening 
Post  Man 

Vladimir  Orloff,  former  Councilor  of 
State  under  the  Russian  Empire,  and 
Michael  Pavlonovsky,  alias  Sumarkoff, 
who  were  arrested  early  in  March  on 
charges  of  attempting  to  sell  to  tlie  Xew 
York  Evening  Post  falsified  documents 
purimrting  to  have  been  written  by  the 
Soviet  Secret  Police  and  concerning  Sen¬ 
ator  Borah,  were  brought  to  trial  in 
Berlin,  July  1. 

They  are  represented  by  two  of  Ber¬ 
lin’s  most  competent  attorneys,  according 
to  a  dispatch  from  Emily  Z.  F'riedkin  of 
the  Evening  Post  F'oreign  Service,  Dr. 
Walter  Jaffee  for  Orloff  and  Dr.  Herbert 
F'uchs  for  Pavlonovsky. 

Adopting  an  attack  as  their  method  of 
defense,  the  two  defendants  declared  that, 
acting  from  a  purely  patriotic  motive, 
without  thought  of  gain,  they  had  been 
made  victims  of  an  agent  provocateur— 
namely  H.  R.  Knickerbocker,  an  Evening 
Post  correspondent.  Miss  Friedkin  said 
in  her  dispatch.  Presiding  Judge  Feld- 
hahn  disregarded  this  claim  and  remarked 
that  the  question  at  issue  was  a  plain 
criminal  charge,  asking  the  defendants 
directly  did  they  falsify  the  documents 
and  try  to  sell  them. 

Orloff  and  Pavlonovsky  have  quar¬ 
relled  since  their  arrest  and  glared  at 
each  other  in  the  court  room.  Miss  Fried- 
kin  reported.  Each  is  now  trying  to  lay 
the  blame  for  the  forgeries  on  the  other. 

The  three  letters,  offered  to  the  Post, 
for  S200,(X)0,  purported  to  prove  that  the 
GPU — the  Soviet  Secret  Police — was  re¬ 
sponsible  for  the  so-called  Paris  Borah 
documents,  which  attempted  to  show  that 
Senators  Borah  and  Xorris  each  had 
received  $100,000  from  the  Soviet  govern¬ 
ment  and  which,  upon  investigation  by 
the  United  States  Senate  in  January, 
were  proved  to  be  false.  Orloff’s  letters 
tried  to  show  that  the  GPU  had  forged 
the  Paris  Borah  documents  to  “disin¬ 
fect”  Senator  Borah’s  name  so  that 
should  any  real  corruption  of  the  senator 
by  the  Soviet  be  discovered,  it  would  be 
discounted  in  view  of  the  disclosures  that 
the  Paris  documents  had  been  forged. 
The  Post  had  paid  100  marks  advance  on 
the  price  of  the  letters. 

In  the  trial  Orloff  first  declared  that 
he  had  copied  two  of  the  letters  from 
a  pencil-copy  of  the  genuine  letters  and 
had  then  torn  up  the  pencil-copy.  He 
said  that,  if  the  handwriting  of  the  pen¬ 
cil-copy  were  traced  the  writer  would 
have  been  shot.  The  judge  asked  him 
why  he  had  used  the  GPU  letterhead,  if 
there  had  been  no  intention  to  defraud, 
and  Orloff  replied  that  the  GPU  paper 
had  been  handiest.  He  had  admitted 
previously  to  having  had  this  paper 
printed.  Later  in  his  testimony  he 
launched  the  supposition  that  the  letters, 
of  which  he  had  the  pencil  copy,  might 
have  been  written  by  Mr.  Knickerbocker, 
the  Post  correspondent  and  planted  with 
him  for  the  purpose  of  having  him  ar¬ 
rested. 

Pavlonovsky’s  attorney  called  attention 
to  his  client’s  noble  ancestry  as  proof 
that  he  could  not  engage  in  the  forging 
of  documents.  Both  the  life  histories  of 
Orlf)ff  and  Pavlonovskv  were  recited  in 
detail. 

Orloff  said  he  wrote  the  Borah  letters 
chiefly  to  help  Pavlonovsky  and  Pavlo¬ 
novsky  said  he  believed  the  letters  to  be 
genuine.  He  denied  that  he  had  received 
1(K)  marks  advance  from  Felix  Dassel,  a 
Russian  journalist  for  the  letters,  saying 
he  got  but  50  marks,  not  as  an  advance, 
hut  as  a  personal  loan. 

A  conqiarison  of  the  date  of  the  writ¬ 
ten  offer  of  the  defendants  to  sell  the 
letters  to  the  Evening  Post'  with  the 
date  of  the  Post’s  complaint  revealed  that 
the  first  was  I'eh.  29  and  the  second 
F'cb.  2.  This  was  declared  by  Dr. 
Jaffee  to  lie  proof  that  the  affair  was 
the  work  of  an  agent'  provocateur. 
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San  Francisco 

NEWS 

has  a  clean  slate 
as  usual 


The  A.  B.  C.  Audit  Report  for  the  San  Francisco  NEWS 
says:  “The  a\  erage  net  paid  circulation  as  reported  by  pub¬ 
lisher  in  statements  to  the  Bureau  has  been  substantiated 
by  this  audit.” 


San  Francisco 

A  SCRIPPS- HOWARD 


NEWS 

NEWSPAPER 


National  advert.ising  department;  stuart  s.  schuyler,  director,  230  park  avenue 
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N.  Y.  CIRCULATIONS  ROSE  WHEN  FIGHT  AUSTRALIAN  ARTIST 
BROADCAST  WAS  PROHIBITED  VIEWS  OUR  COMICS 


“Your  best  artists  here  are  as  good  as 
can  be  found  anywhere  in  the  world  and 
their  work  is  not  surpassed  for  drafts¬ 
manship,  humor,  or  sustained  interest.  In 
Australia,  our  people  have  been  accus¬ 
tomed  to  good  drawing  and  I  think  that 
the  general  run  of  our  comics  show  bet¬ 
ter  draftsmanship  than  do  the  medium- 
grade  comics  in  the  United  States.  Our 
people  also  demand  more  plot  and  story 
than  seems  to  be  afforded  by  some  of 
your  comics,  and  less  of  the  slapstick 
which  furnishes  the  fun  in  a  good  many 
of  your  strips.  Your  people  have  more 
interest  in  and  love  and  affection  for  in¬ 
dividual  characters  than  we  have  b4n 
able  to  develop.” 

The  continuity  strip  has  not  been  used 
in  Australia  to  any  extent,  Mr.  Bancks 
said,  although  on  a  few'  occasions  he  has 

carried  “CIJnrror”  —  . 


J.  C.  Bancks  Praises  Humor  and  Sus¬ 
tained  Interest  in  U.  S.  Car¬ 
toons  —  Continuity  Strips 
More  Popular  Here 


Action  of  Madison  Square  Garden  Corporation  in  Keeping 
Schmeling-Uzcudun  Bout  Off  Air  Credited  for  Gains 
by  A.  M.  Circulation  Managers 


Favorable  increases  in  circulation 
of  New  York  morning  newspapers 
were  reported  by  circulation  managers, 
Friday,  June  28,  the  day  following  the 
Max  Schmeling-Paulino  Uzcudun  bout 
at  the  Yankee  Stadium,  New  York,  due, 
in  the  opinion  of  most  of  them,  to  the 
fact  that  the  fight  was  not  broadcast  oyer 
the  radio.  While  there  was  some  varia¬ 
tion  from  this  view  the  general  consensus 
was  that  papers  beneiited  by  the  lack  of 
regular  broadcasting.  The  result  of  the 
b«nil  and  several  reports  during  its  prog¬ 
ress  were  sent  out  by  the  Xczi’  York 
World  over  station  WMCA  at  intervals, 
but  this  was  not  a  regular  round-by- 
ruurd  broadcast. 

Lveiiing  paper  circulation  managers 
noticed  no  effect  from  the  fight,  as  the 
story  was  considered  “dead”  after  the 
morning  editions  were  out. 

Results  on  the  Xcio  York  Aincrican 
were  e.xceptionally  good  the  morning 
after  the  fight,  according  to  M.  S.  Lunn, 
circulation  manager. 

"There  was  a  big  improvement  notice- 
ible  over  previous  fights,  which  were 
broadcast,”  he  declared.  Most  of  the 
increase  was  on  the  bulldog  editions 
carrying  announcements  of  the  winner, 
Mr.  Lunn  said.  No  “stuffing”  of  news¬ 
dealer  orders  was  undertaken,  as  is  some¬ 
times  done  by  newspapers  on  expected 
news  events  of  importance,  Mr.  Lunn 
told  Editor  &  Publisher. 

The  Daily  Xcu’S  had  a  very  satisfac¬ 
tory  sale  on  the  fight.  J.  S.  Sullivan, 
circulation  manager,  declared,  but  he 
would  not  attribute  this  to  the  absence 
of  round-by-round  radio  coverage. 

"Th're  is  always  a  big  increase  in  sales 
on  a  first-string  fight,”  he  said,  “and  the 
increase  last  Friday  was  not  much  bigger 
than  usual.  Because  of  the  comparative 
lack  of  interest  in  that  fight,  there  is  an 
element  of  doubt  as  to  whether  the  broad¬ 
casting  angle  had  much  to  do  with  circu¬ 
lations  or  not.” 

On  the  other  hand,  Benjamin  Bloom, 
circulation  manager  of  the  Mirror,  New 
York  s  other  morning  tabloid,  was  en¬ 
thusiastic  in  his  declaration  that  the 
prohibiting  of  broadcasting  was  a  great 
boon  to  the  a.  m.  circulation  managers. 

"Considering  that  the  Schmeling- 
Uzcudun  fight  was  nohting  to  shout 
about  in  the  line  of  heavyweight  bouts, 
the  increase  in  the  M>''ror’s  circulation 
was  exceptionally  good.  We  had  some 
pajK-rs  up  to  the  Yankee  Stadium  with  a 
flash  of  the  winner  in  time  to  catch  part 
of  the  crowd.  The  majority  of  our  in¬ 
crease  was  on  this  flash,  although  the 
later  regular  editions  showed  a  jump 
also.” 

Demands  from  wholesalers  in  the  su¬ 
burbs  for  more  papers,  because  the  fight 
was  not  to  be  broadcast,  were  received 
by  the  World,  according  to  Norman 
Hoover,  circulation  manager. 

“The  increase  on  our  Friday  morning 
editions  was  180.()t)0,”  Mr.  Hwjver  said. 
"We  consider  this  very  good  for  a  fight, 
in  which  such  comparative  lack  of  inter¬ 
est  was  shown.  We  sold  several  thou¬ 
sand  early  editions  at  the  stadium.  These 
did  not  contain  fight  results,  but  were 
regular  first  eflitions.”  The  less  round- 
by-round  broadcasting  of  fights  there  is, 
the  l»etter  it  will  be  for  the  newspapers, 
was  Mr.  Hoover’s  opinion. 

A  per  cent  increase  in  sales  was 
achieved  by  the  Morning  Telegraph,  on 
Friday’s  editions,  O.  O.  Scattergood.  cir¬ 
culation  manager  told  Editor  &  Pub¬ 
lisher.  The  Telegraph  specializes  in 
sprjrts  and  theatrical  news  and  sells  for 
10  cents  daily. 

“The  fact  that  the  fight  was  not  broad¬ 
cast  had  a  very  material  effect  on  the 
Telegraph’s  circulation,”  Scattergood 
said.  “We  got  ciut  a  flash  extra  with  the 
final  results  and  had  it  in  the  White  T-ight 
district  immediately  after  the  bout.  If 
there  had  been  a  round -by- round  broad¬ 
cast  of  the  fight,  we  would  not  have  pub¬ 


lished  this  extra.  The  great  majority 
of  our  increase  was  on  this  edition.  The 
elimination  of  radio  broadcasting  of 
fights  certainly  means  a  lot  to  news¬ 
papers.  In  fact  I  sincerely  believe  that 
announcement  of  sporting  results  over 
the  radio  every  evening  is  injurious  to 
evening  newspapers  and  that  they  will 
benefit  considerably  if  such  broadcasting 
is  discontinued.” 

The  fight  was  not  counted  upon  as  a 
circulation-getter  for  evening  papers,  but 
Julian  Mason,  editor  of  the  Xezv  York 
Ez'cning  Post,  discussing  the  policy  of 
not  broadcasting  the  event,  expressed  the 
opinion  that  broadcasting  helps  the 
newspapers. 

"When  a  sporting  event  is  reported  over 
the  radio  it  advertises  the  newspapers’ 
story  and  stimulates  interest  in  it  among 
the  public,"  he  declared. 

Thomas  Dowling,  circulation  manager 
of  the  Xezo  York  Telegram,  evening 
paper,  said  he  did  not  think  broadcasting 
harms  circulation. 

“It  creates  about  the  same  situation  as 
when  people  go  to  see  a  fight  or  any 
other  sporting  event.  They  buy  a  news¬ 
paper  anyway  after  it  is  over  and  read 
alx)ut  what  they  just  saw,”  he  said. 

Robert  Creswell,  circulation  manager 
of  the  Herald  Tribune,  said  his  paper 
had  a  satisfactory  increase  on  the  fight 
editions,  but  would  not  credit  it  to  the 
absence  of  radio  coverage. 

“The  Herald  Tribune  did  very  well 
according  to  the  relative  value  of  the 
fight.”  he  said,  “but  I  am  not  prepared 
to  credit  the  increase  to  the  fact  the  fight 
was  not  broadcast.  I  did  not  notice  any 
unusual  increase  beyond  that  expected 
from  similar  fights.” 

Broadcasting  of  the  Schmeling-Uzcu¬ 
dun  bout  was  forbidden  by  the  Madison 
Square  Garden  Corporation,  promoters  of 
the  fight  for  the  Milk  Fund  sponsored 
by  Mrs.  William  Randolph  Hearst.  be¬ 
cause  it  was  feared  the  radio  would  hurt 
gate  receipts,  according  to  William  F. 
Carey,  president  of  the  corporation. 

“We  have  a  regular  contract  with  the 
National  Broadcasting  Company,”  he  told 
Editor  &  Publisher,  “under  which 
fights  may  be  broadcast,  if  we  wish.  We 
informed  the  company  that  we  did  not 
want  this  bout  put  on  the  air.  The  rea¬ 
son  for  doing  this  was  that  we  feared 
broadcasting  would  injure  the  gate  re¬ 
ceipts.” 

The  profits  from  the  bout  all  went  to 
the  Milk  Fund,  Mr.  Carey  said. 


Newspaper  comics,  the  best  of  which 
compare  favorably  with  the  best  pro¬ 
duced  in  the  United  States,  have  been 
developed  to  a 

high  degree  of  - 

popularity,  ac- 
cording  to  J.  C. 

Bancks,  Austral-  . 

who  - 

nearing  the  end 
of  a  three-months  ^ 

visit  to  this  coun-  A. 

try. 

Mr.  Bancks, 
whose  creation 
“(iinger  Meggs” 
in  some  respects 

the  Australian  — ^ M 

counterpart  of  ^  „ 

Percy  Crosby’s  J' 

"Skippy.”  this  week  gave  an  Editor  & 
I’uiiLisHER  repre.sentative  some  observa¬ 
tions  on  newspaper  art  as  practiced  in 
his  own  country  and  here. 

“Newspaper  comics  as  .-\mericans 
know  them  are  only  about  six  years  old 
in  Australia  and  New  Zealand,”  he  said. 
“Before  that  time,  comic  pictures  were 
regarded  as  something  definitely  for  chil¬ 
dren  and  it  has  taken  some  time  for 
newspaper  readers  generally  to  realize 
that  a  comic  can  be  as  human  as  the 
most  interesting  story. 


‘Ginger”  through  eight  or  ten 
weeks  of  adventure. 

Mr.  Bancks  did  his  first  newspaper 
work  for  the  Sydney  Bulletin  eight  years 
ago,  after  several  years  in  office  work 
which  had  nothing  to  do  with  journalism 
or  art,  except  as  he  practiced  drawing 
as  an  avocation.  Six  years  ago  he  joined 
the  Sun  and  his  work  is  now  published  in 
15  .Australian  and  New  Zealand  news¬ 
papers.  Within  five  years  after  abandon¬ 
ing  his  office  desk  he  had  become,  ac¬ 
cording  to  Australian  trade  information, 
the  highest  paid  newspaper  artist  in  the 
.Antipodes. 


TO  RETURN  TO  LONDON 

Sir  Campbell  Stuart,  of  the  London 
Times,  who  has  been  visiting  the  United 
States  and  Canada  for  several  weeks, 
will  sail  for  London  from  Canada  next 
week. 


Selling  Costs  Are  Lower  In 

The  Booth 
Newspaper 
Area 


-Sr;.  The  Grand  Rapids  l*res8 


FMl  tivu  nv 
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They  are  lower  because 
this  one  group  of  evening 
newspapers  reaches  prac¬ 
tically  every  home  in  this 
market  which  includes  the 
best  of  Michigan  outside 
of  Detroit. 

When  you  use  The  Booth 
Newspapers,  you  cover  a 
big  metropolitan  market 
without  duplication  and 
at  one  rate. 

Booth  Newspaper  cover¬ 
age  is  actual  one-paper 
coverage. 
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CELEBRATES  79TH  BIRTHDAY 

The  Salt  Lake  City  Deseret  News 
celebrated  its  79th  birthday  recently  with 
an  all-day  outing  at  the  Lagoon,  Utah 
summer  resort.  More  than  500  staff  mem¬ 
bers  and  their  families  were  present. 


iuiMLA  vtiva  ’ 
,  oaaivtMMB 
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Tin:  City  Dvilv  Timls 


The  New  York  Times 
Holds  First  Place 

Despite  its  censorship,  which  ex¬ 
cludes  thousands  of  lines  of  ad¬ 
vertisements  monthly,  the  New 
York  Times,  year  by  year  and 
month  by  month,  holds  suprem¬ 
acy  among  all  New  York  news¬ 
papers  in  total  volume  of  adver¬ 
tising.  In  1928  this  total  was 
30,736,530  agate  Unes,  11,002,817 
lines  more  than  any  other  New 
York  newspaper  and  more  than 
any  other  newspaper  in  the 
world. 

In  six  months  this  year  The 
Times  published  approximately 
16,600,000  lines,  a  gain  over  the 
corresponding  perii^  of  last  year 
of  1,315,000  lines. 


TJIP  MrSKEXMJiN..«  lim>.NK  I.i;i'»J 


Tin:  ANN  .\RnoB  Daily  News 


Grand  Rapids  Press  FKnt  DaRy  Jonmal 
f«ginaw  Daily  News  Jackson  Citizen  Patriot  Muskegon  Chroi 
Kalamazoo  Gazette  Bay  CHy  Daily  Tunes  Ann  Arbor  Dail 

I.  A.  KLEIN,  Eattern  Reprttentativ  J.  E.  LUTZ,  WttUrn  Rmpret 
SO  Ernst  42nd  St.,  New  York  ISO  North  Michisui  Ave.,  < 

BOOTH  NEWSPAPERS,  Inc. 

C*ntT€d  OfKct!  2S00  Buhl  Bldg.,  Datrolt,  or  any  ntwtpapor  llstod. 
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S  A  GROUP 


of  twenty-seven  market  cen- 
tersv-^^fe^  Iowa'*s  principal 
cities  share  the  trade  of  2,500,000 

people.  The  average  size  of 
an  Iowa'«4^^niarket,  then,'44^^is  near- 
ly  100,000.  Some  are  larger 
— others  slightly  -4^^  smaller.  4^^  But 
in  Iowa,  4^^  where  purchasing  power 
4^^ is  high,  no  unit  of approximate¬ 
ly  100,000  4^^  consumers  4^^  can 
4^^  profitably  be  overlooked.  4^@»‘ 
That’s  4^^  why  the  use  of  4^»»'  news- 
^«^®^papers  in  each  of  these  twenty-4^&» 
seven  market-centers  4^^  is  essential 
4^5»^to  thorough,  profitable  adver¬ 
tising  coverage  that  4^^  moves  goods. 


IOWA  DAILY  PRESS  ASSOCIATION 

Davenport,  Iowa 


Ames  . Tribune 

Boone  ..News-Republican 

RnrIinKton  . Cazette 

Rurlinaton  ....Hawk-Eye 
Cedar  Rapids 

Gazette  &  Republican 
Centerville 

lowegian  &  Citizen 
Clinton  . Herald 


Council  Bluffs.  .Nonpareil 
Creston.  .News- Advertiser 
Davenport 

Democrat  &  Leader 

Davenport  . Times 

Dubuque  .  Telegraph-Her¬ 
ald  and  Timew-Journal 
Fort  Dodqe 

Messenser  &  Chronicle 


Fort  Madison . . .  Democrat 
Iowa  City.. Press  Citizen 

Keokuk  . Gate  City 

Marshalltown 

Times-Republican 
Mason  City .  Globe-Gazette 
Muscatine 

Journal  &  News-Tribune 
Newton  . Nows 


Oelwein  . Register 

Ookaloosa  . Herald 

Ottumwa  . Courier 

Perry  . Chief 

Sioux  City . Journal 

Sioux  City . Tribune 

Washington  . Journal 

Waterloo.  Evening  Courier 
Waterloo  . Tribune 
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NEW  INQUIRY  BOARD  WILL  SAFEGUARD 
AGAINST  FRAUDULENT  ADVERTISING 

Work  of  New  Group  of  Federal  Trade  Commission  Will  Be 
Largely  Confidential,  Spokesman  Says — Will  Encourage 
Industry  to  Police  Its  Ranks 

By  GEORGE  H.  MANNING 

Wmshington  Correspondent,  Editor  A  Publisher 

^^ASHINGTON,  D.  C.,  July  3. — Es-  to  the  commission  itself  what  action 
”  tablishment  of  a  special  board  of  in-  seems  advisable. 

vestigation  to  inquire  into  false  and  mis-  The  personnel  of  the  present  board  of 
leading  advertising  and  to  report  its  find-  investigation  at  that  time  had  been  en- 


McINTYRE  IN  CALIFORNIA 


ings  to  the  Federal  Trade  Commission,  gaged  in  dealing  with  advertising  agencies 
gives  publishers  another  means  whereby  and  publishers  who  were  adversely  af- 
advertising  contracts  will  be  safeguarded  fected  by  orders  of  the  commission 
both  from  the  unscrupulous  advertiser  against  advertisers  who  placed  fraudu- 
and  from  undue  governmental  meddling,  lent  advertisements.  In  order  to  care  for 
This  board,  set  up  as  an  agency  of  the  the  great  body  of  new  complaints  just 
commission  itself,  will  in  fact  form  an-  ordered,  they  were  formed  into  the  pres- 
other  safeguard  against  premature  action  ent  board  and  given  power  to  deal  with 
by  the  commission  against  individuals  and  the  advertiser  himself  as  well  as  the  ad- 


at  the  same  time  will  provide  still  an¬ 
other  means  whereby  industry  itself  will 
be  encouraged  to  police  its  ranks. 

It  is  regarded  here  as  another  of  the 
growths,  such  as  the  Trade  Pfactice  Con- 


vertising  agent  and  the  publisher. 

In  each  of  the  cases  now  before  it,  the 
board  will  investigate  during  the  summer 
and  report  to  the  commission  on  the 
status  of  the  advertising  of  each  firm 


ferences  of  the  commission  and  the  Sim-  concerned.  If,  when  the  commission  is 
plified  Practice  work  of  the  Department  ready  to  consider  formal  issue  of  com- 
of  Commerce,  which  have  in  the  recent  plaint,  the  board  reports  that  the  firm  in 
past  featured  the  relationship  of  govern-  question  has  abandoned  the  practices  com¬ 
ment  and  private  business.  It  is,  further-  plained  of,  it  is  very  likely  that_  the  corn- 
more,  another  move  toward  conciliatory  mission  will  enter  into  a  stipulauon  agree- 
and  arbitral  action  as  opposed  to  open  ment  with  the  firm  to  desist  from  such 
court  action  and  consequent  undesirable  practices,  and  allow  the  matter  to  rest.  ^ 
litigation.  This  is  not  inevitable,  however.  Under 

The  board  is  composed  of  three  lawyers  commission  may  prosecute  even 

of  the  Federal  Trade  Commission.  For-  after  the  firm  has  abandoned  such  prac- 
mer  Congressman  Martin  A.  Morrison  is  ‘ices.  The  strong  probability  is,  however, 
chairman,  and  his  colleagues  are  James  A.  t^at  the  firm  will  be  allowed  to  carry  out 


Horton  and  Eugene  L.  Culver. 


its  advertising  contracts  on  the  basis  of 


The  rather  vague  announcement  of  the  future  good  conduct, 
commission  some  weeks  ago  when  the  Morrison  pointed  out  that  there 

board  was  formed  gave  little  adeeiuate  three  alternatives  open  to  advertising 


idea  of  its  work.  This  work  itself  will 
nwessarilv  at  present  be  somewhat  indefi¬ 
nite,  and  is  rather  hard  to  define  as  yet. 


agencies  and  publishers  who  are  faced 
with  the  question  of  becoming  parties  in 
such  a  case.  They  may  become  a  party 


the  persons  and  firms  with  whom  we  deal, 
and  it  is  largely  inadvisable  to  detail  any 
individual  hearing  or  other  of  the  circum¬ 
stances  attendant  to  our  actions. 


commission.  It  is  supplementary  in  most 
ways  to  the  work  done  by  the  board  of 
review  of  the  commission.” 

He  then  recalled  the  trade  practice  con- 


for  administration  of  the  industry’s  rules 
by  the  Better  Business  Bureau.  This  was 
in  line  with  the  rules  of  the  trade  practice 
agreements,  by  means  of  which  each  in¬ 
dustry  assumes  the  duty  of  enforcing  the 
rules  which  its  members  adopt. 

Included,  however,  in  such  resolutions 
there  are  always  many  which  are  aimed 
to  condemn  practices  which  are  already 
illegal.  In  the  course  of  its  work,  the 
Better  Business  Bureau  received  com¬ 
plaints  against  practices  which  were  al¬ 
ready  against  the  law.  The  commission 
felt,  after  some  weeks  of  consideration, 
that  it  should  take  action  in  the  public 
interest  in  some  of  these  cases. 

.Accordingly,  following  the  usual  prac¬ 
tice  some  2W  or  more  complaints  were 
ordered  against  concerns  using  advertis¬ 
ing  which  the  commission  regarded  as 
fraudulent.  None  of  these  complaints 
has  lieen  issued,  however. 

This  was  due  mainly  to  the  fact  that 
the  D»ard  of  review  of  the  commission 
was  even  more  overburdened  than  usual, 
and  that  immediate  action  was  needed  in 
mo*-!  of  the  advertising  complaints.  The 
lx)ard  of  review  investigates  such  reports 
as  the  chief  examiner  forwards  to  it  of 
unfair  competitive  methorls  and  fraudu¬ 
lent  advertising,  and  in  turn  recommends 


An  outline  of  the  manner  in  which  it  case  and  follow  the  course  of  the 

came  into  being  is  perhaps  the  best  way  advertiser  in  question;  they  may  agree 
in  which  to  show  what  mav  be  expected  "ot  become  parties  and  thereby  accept 
of  it.  '  the  issue  in  advance;  or  thee  may  dis- 

“Another  thing  that  makes  it  difficult  remain  completely  outside  the 

to  state  in  so  manv  words  what  we  will  whole  matter. 

do  and  how  we  will  go  about  it,”  said  Mr.  I"  ‘he  event  that  the  board  recommends 
Morrison  in  an  interview  for  Editor  &  commission  that  the  firm  has  not 

Publisher  this  week,  “is  that  our  busi-  abandoned  its  practices,  the  commission, 
ness  is  largely  confidential.  It  is  con-  course,  will  proceed  with  its  usual 
trary  to  law  to  make  public  the  names  of  course. 


O.  0.  McIntyre,  noted  newspaper 
writer,  as  he  stepped  from  the  train 
in  Los  Angeles  recently  for  his 
annual  summer  visit  to  Southern 
California. 


carrying  on  a  survey  of  published  adver¬ 
tising,  the  board  will  hold  preliminary 
hearings  on  cases  having  to  do  with  un¬ 
fair  advertising.  An  informal  examina¬ 
tion  of  newspaper  and  periodical  adver¬ 
tising  has  been  under  way  for  several 
months,  so  that  there  are  now  a  number 
of  cases  ready  for  review." 


U.  S.  TO  PROBE  DIRECT. 
SELUNG  CLASSIFIED 

Copy  Placed  by  Houce-to-Hout» 

Firms  Seeking  Agents  Subject  of 
Unfair  Practices  Confer¬ 
ence  in  Dayton 

{Special  to  Editor  &  Pubusbex) 

Washington,  D.  C,  July  2. — Correc¬ 
tion  of  unfair  advertising  practices  which 
have  touched  virtually  every  daily  news¬ 
paper  in  America  will  be  the  subject  of 
a  trade  practice  conference  at  Dayton,  0., 
some  time  in  October,  the  Federal  Trade 
Commission  announced  this  week. 

The  conference  is  to  be  conducted  by 
the  “direct  selling”  industry  under 
auspices  of  the  commission. 

Application  for  the  conference  was 
made  by  the  National  Association  of 
Direct  Selling  Companies,  Inc.,  of 
Winona,  Minn.,  which  is  listed  as  doing 
between  one-third  and  one-half  of  the 
lotal  direct  selling  done  in  this  country. 
The  industry’s  annual  business  volume  is 
reported  as  §600,000,000,  and  the  repre¬ 
sentatives  who  gather  at  Dayton  are  ex¬ 
pected  to  represent  more  than  7,000,000 
people  engaged  in  the  work. 

Direct  selling  is  the  house-to-house 
convass  method,  for  which  manufacturers 
engage  agents  through  advertising  in 
newspapers  and  periodicals.  This  busi¬ 
ness  underwent  a  great  expansion  during 
the  World  War  and  just  afterward,  be¬ 
cause  of  congested  inventories  of  manu¬ 
facturers  and  merchants  unable  to  dispose 
of  their  wares  through  usual  routes. 

The  commission  announced,  incident¬ 
ally,  that  it  has  ordered  complaints 
against  200  companies,  but  that  the  date 
when  these  complaints  will  issue  is  uncer¬ 
tain  because  of  congestion  of  the  com¬ 
mission’s  calendar.  All  of  the  com¬ 
plaints  are  based  on  false  and  misleading 
advertising. 


When  the  commission  orders  the  com¬ 
plaint  against  a  firm,  the  usual  course  is 
for  the  firm  or  its  advertising  agent  or, 
sometimes,  the  publisher  to  request  a  pre- 


“These  are  all  part  of  the'  advisory 

work  which  is  performed  solely  (or  the  "n"-.  it 


request  is  to  gain  time.  When  a  certain 
period  has  elapsed  which  the  board  thinks 
sufficient,  it  will  then  report  to  the  com¬ 
mission  the  result  of  its  investigation  as 
to  whether  the  firm  is  continuing  the 


ference  of  the  periodical  publishing  in-  practices  complained  of,  and  the  commis- 
dustry  some  months  ago.  At  that  con-  ^ion  takes  what  steps  it  feels  the  public 
lerence,  one  resolution  adopted  provideil  interest  requires. 


An  accompanying  duty  of  the  board 
was  stated  in  the  commission’s  announce¬ 
ment,  as  follows :  “In  connection  with 


MY  LIFE 


Leon  Trotzky 

is  being  distributed 


CURRENT  NEWS  FEATURES,  Inc. 

Star  Bldg.,  Wathington,  D.  C. 


I  CIRCULATION  DOMINANCE-  | 

$  SUPERIOR  ADVERTISING  | 

£  PRODUCTIVENESS!  S 


The  St.  Paul 
Sunday  Pioneer  Press 
Has  a  Greater  Circulation 
Than  Any  Other  Twin 
City  Paper— 


K  — in  the  39  Richest  and  the  26  Next  Richest  X 

J  Counties  in  Minnesota.  ^ 

w  — in  the  25  Largest  Towns  in  Minnesota,  JP 

K  Outside  the  Twin  Cities. 

5  — and  in  the  Minnesota  and  Wisconsin  J 

S  Counties  Within  a  100-Mile  Radius  of  St.  * 

Paul,  Outside  Twin  City  Counties.  ■2 

Pispatri^.^ionrcrl^rrs*  « 

Lo»  Angeles,  O'MARA  and  ORMSBEE,  Inc.  New  York, 

San  Francisco.  General  Advertising  Representatives.  Chicago,  Delrort. 


KLAHO 


In  the  Oklahoma  Cit^  68-mile  trade  territor^— 
a  26-countV9  75-town,  One  Million  person  mar¬ 
ket— 230,000  automobiles,  approximately  one- 
half  of  the  state’s  total  registration,  are  owned 
and  hard  used.  It  takes  1,040,000  tires  to  keep 
this  giant  fleet  rolling.  In  the  Oklahoma  City 
market  car  registrations  are  increasing  at  a  rate  of 
more  than  20,000  a  year— car  replacements 
more  than  76,000— tire  replacements  more 
than  108,000. 

Experienced  advertisers  know  that  no  advertis¬ 
ing  campaign  can  be  effective  in  this  market, 
considered  one  of  America’s  most  responsive 
sales  territories,  without  local  contact  in  and 
through  Oklahoma  City,  which  distributes  9S% 
of  the  automobiles,  tires  and  accessories,  and 
7S%  of  all  other  commodities  sold  in  the  state. 

Are  you  covering  this  market  thoroughly,  effect¬ 
ively,  economically?  Not  unless  the  Oklahoman 
and  Times  are  carrying  your  sales  messages! 
Are  you  giving  full  credit  to  the  Oklahoman  and 
Times  for  the  sales  they  influence?  Not  unless 
you  credit  them  for  sales  in  every  county  in  the 
real  Oklahoma  City  Market! 

Maximum  advertising  results  can  be  effected 
quickly,  and  at  one  lew  cost,  through  an  adequate 
schedule  in  the. Oklahoman  and  Times. 


Mean 
76,000 
Car,  an 
[08,00 
Tire 
replace 
-ments 
yearly 


TY  TIME 

OKLAHOMA  PUBLISHING  COMPAN 

-  THE  OKLAHOMA  FARM ER  *  STOCKMAN  -  WKV 

.  CMcaito,  Detroit,  PoUm  E. Kat*  Special  AdverUsing  Agei»cv  Atlanta,  Kamm  Citif,  Son  ’tronciuo 
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The  SCOTT  Extral 


in  the  Plm 


HjeJttr  J3[0rk  1 


li|. 


Runs  Daily  on  the  Wall  Street  Edition  (scheduled 
per  hour.  It  is  not  necessary  to  make  an  appointment 
may  call  at  the  New  York  Evening  Post  any  day  at  tli 
the  machine  performing. 

The  SCOTT  Extra-High -Speed  PRESS  speaks  fori 
speeds,  neatly  and  accurately  folded,  counted  and  delivei 
and  does  not  require  any  auxiliary  paper  feeding  cylinders,  s| 

This  Press  is  equipped  with  the  new  SCOTT  Jones 
belts,  straps  or  other  space-occupying  devices  and  whici 
stantly  self-adjusting  tension  control. 

Other  Prominent  American  Newspapers  have  pure! 
will  be  running  before  the  end  of  this  year. 


Ik 


Walter  Sco 


MAIN  OFFICE 


New  York 


Plainfield, 


I 
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I  High  -  Speed  Press 


m  of  the 


about  3:20  P.M.)  at  speeds  between  50,000  and  60,000 
0  see  this  machine  running  at  these  speeds.  Publishers 
time  (except  Saturdays,  Sundays  and  holidays)  and  see 

If.  It  produces  first-class,  well -printed  newspapers  at  all 
.  It  is  free  from  ink  fog,  chokes,  streaks,  vibration,  etc., 
dal  ink  feeding  devices,  nor  other  “jimcrack”  attachments. 

utomatic  Tension  Three-Roll  Reels,  which  eliminate  all 
are  the  ONLY  Reels  having  entirely  automatic  and  in- 

ied  SCOTT  Extra- High  -  Speed  Presses.  Some  of  these 


&  Company 


eIn'd  factory 


),New  Jersey 


Chicago 
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WHAT  DOES  THIS  MEAN? 

HEN  the  International  Paper  Company,  on 
March  1,  offered  a  new  contract  system  to  its 
newsprint  customers  the  management  plainly 
stated  that  there  was  to  be  no  preferential  treatment 
of  any  customer,  no  matter  what  the  volume  of  his 
constjmption  might  be.  “Equal  treatment  and  pro¬ 
tection,”  was  the  unequivocal  promise  of  the  man¬ 
agement. 

On  March  9  Editor  &  Publisher  published  a 
message  that  the  International  had  sent  out  to  its 
customers,  which  stated  the  basis  of  the  new  con¬ 
tract  plan  and  also  the  form.  The  message  contained 
these  words: 

On  Oct.  30,  1928.  we  wired  you  that  we  had  closed  a 
contract  for  a  term  of  years  with  the  Hearst  Publications 
at  prices  lower  than  our  previously  announced  schedule 
for  1929.  and  that  as  soon  as  our  new  schedule  for  the 
entire  territory  served  bv  us  could  be  worked  out,  we 
would  give  you  the  benefit  of  a  reduced  fyice.  tVe  now 
wish  to  advise  vou  that  our  contract  with  the  Hearst 
Publications  is  for  a  term  of  five  years,  from  Jan.  1, 
1929,  with  no  rebates  or  commissions,  either  directly 
or  indirectly. 

The  company  then  offered  its  new  contract  which 
called  for  a  five-year  term,  or  a  five-year  and  con¬ 
tinuing  term.  The  price  was  fixed  according  to 
territories  for  one  year  only.  It  would  be  possible, 
therefore,  for  the  company  to  change  the  price  at 
the  end  of  the  first  year  and,  to  make  this  equitable, 
the  customer  was  enabled  to  terminate  the  contract 
within  ten  days  after  he  had  received  notice  of  a 
changed  price.  If  he  failed  to  give  notice  of  ter¬ 
mination  within  ten  days  the  contract  would  con¬ 
tinue  for  another  year. 

So,  in  fact,  the  five  year  contract  was  not  a  five 
year  contract,  but  a  one  year  contract  with  renewal 
arrangements  very  much  in  favor  of  the  seller,  unless 
it  could  be  assumed  that  a  ten-day  notice  period  was 
ample  time  for  a  publisher  to  turn  to  a  new  source 
of  supply.  Certainly,  the  contract  was  not  a  five  year 
contract  at  a  fixed  price  for  the  period,  as  many 
publishers  have  erroneously  assumed.  It  was  a  one- 
year  contract  as  regards  price,  with  a  loose  tie-up 
for  four  remaining  years  at  prices  which  the  Inter¬ 
national  might  fix. 

From  time  to  time  since  the  publication  of  the 
message  and  contract  form  Editor  &  Publisher 
has  received  inquiries  from  readers  who  expressed 
doubt  that  the  terms  offered  to  the  Hearst  Publica¬ 
tions  and  to  other  custf>mers  were  in  fact  identical. 
Some  expressed  the  belief  that  the  Hearst  Publica¬ 
tions  were  receiving  preferential  treatment  in  some 
form. 

On  June  5  Editor  &  Publisher  addressed  a  letter 
to  Mr.  A.  R.  Graustein,  President  of  International 
Paper  Co.,  on  the  subject  which  is  a  continuing 
mystery  in  newspaper  offices  and  has  never  been 
cleared  up  by  the  .American  Newspaper  Publishers 
.Association.  Our  letter  in  part  read  as  follows : 

In  view  of  the  fact  that  the  new  contract  was  by  the 
Internatimal  publiciv  predicated  upon  the  contract  signed 
by  the  \S  illiatn  R.  Hearst  organization  for  newsprint,  will 
you  now  tell  me  whether  the  contract  proposal  made 
to  all  other  International  customers  is  in  all  respects 
identical  with  the  Hearst  contract'  •  •  •  Your  com¬ 

pany’s  statement  in  our  paper  was:  “Our  five-year 
contract  assures  all  our  customers,  regardless  of  their 
consumption,  equal  treatment  and  protection."  Do  1 
understand  correctly  that  Mr.  Hearst’s  contract  runs 
for  five  years  with  a  price  stipulation  for  one  year,  the 
retraining  years  left  ojien  to  readjustment  by  the  Inter¬ 
national  Paper  Co.,  or  is  it  true  that  ^fr.  Hearst's 
contract  is  for  a  j^rifd  of  five  years  at  the  price  speci¬ 
fied  for  the  first  year  ?  I>o  I  understand  correctly  that 
the  International  Paper  Co.  is  enabled  bv  the  contract 
with  Mr.  Hearst  to  raise  the  price  at  the  end  of  the 
first  year,  no  matter  how  Mr.  Hearst  may  feel  on  the 
subject.'  *  *  •  If  the  Hearst  contract  is  identical 
in  every  particular  with  the  crmtracts  offered  generally 
to  your  customers  EkiT' i  &  Pcbushes  would  like  to 
say  so,  upon  your  authority,  to  quiet  the  rumors.  If 
Mr.  Hearst  does  have  an  advantage  as  regards  price  or 
in  regard  to  a  guaranteed  jirice  for  five  years,  I  should 
like,  to  lie  in  a  position  to  state  the  fact  and  correct  the 
false  impression  that  Eoitob  Sc  Publishes  has  unwit¬ 
tingly  spread  in  the  field.  PerhafiS  tou  will  think  the 
liest  way  to  settle  the  argument  in  the  field  will  lie  to 
let  us  publish  the  Hearst  contract. 

Twenty  days  after  that  refjuest  was  made  Editdr 
&•  Publisher  received  a  letter  from  J.  L.  Fearing, 
Vice-President  of  the  International  Paper  Co.,  as 
follows ; 

Your  letter  dated  Tune  5th  and  addressed  to  Mr. 
Crau'tein  has  tieen  referred  to  me.  W'e  are  not  willing 
to  eriter  upon  any  further  discussion  of  any  of  our  con¬ 
tracts  but  will  say  to  you  that  our  cust'imers  recognize 
the  service  which  we  have  done  them  in  our  consistent 
adherence  to  a  uniform  price  ixilicy.  Such  has  le-en  and 
it  our  i<olicy. 

It  is  clear  then  that  the  International  would  have 


us  believe  that  the  reports  are  not  true  that  Mr. 
Hearst’s  organization  has  a  five  year  contract  which 
positively  guarantees  a  fixed  price  for  that  term, 
except  as  perhaps  Mr.  Hearst  himself  might  for  any 
reason  decide  that  he  is  willing  to  pay  an  increased 
price  for  newsprint.  But  Mr.  Fearing’s  reply  is 
disappointing  in  that  it  does  not  specifically  deny  the 
rumors  but  generalizes  on  how  the  International’s 
customers  feel  about  the  consistency  of  the  com¬ 
pany’s  policy. 

Editor  &  Publisher  believes  that  the  Hearst  con¬ 
tract  should  be  published.  The  plain  inference  run¬ 
ning  through  all  of  the  published  statements  of  the 
company  is  that  all  International  customers  are 
receiving  exactly  the  same  deal  as  does  the  Hearst 
organization,  with  its  tremendous  consumption.  That 
is  either  true  or  false.  If  the  Hearst  publications 
have  a  price  guarantee  for  five  years,  it  is  certainly 
an  infinitely  better  contract  than  the  form  offered  to 
other  customers,  according  to  the  International 
announcement  of  March  9. 

We  respectfully  repeat  our  invitation  to  Mr.  Grau¬ 
stein  and  Mr.  Fearing  to  submit  to  Editor  &  Pub¬ 
lisher  for  publication  a  statement  which  will  assure 
the  newsprint  consuming  public  in  positive  terms  that 
International  meant  exactly  what  it  said  when  it 
promised  “equal  treatment  and  protection.” 

Today’s  best  Washington  story  is  hoiv  the 
august  U.  S.  Secret  Sendee  chief  threat¬ 
ened  Henry  MilJcr,  free-lance  photographer, 
because  an  editor  to  zvhom  Miller  has  sold  a 
“new  money"  picture  n'rotc  a  caption  tvhich 
the  Treasury  didn’t  like.  Miller  said  he  tcasn’l 
the  editor  and  then  induced  the  chief  to  pose. 

MYSTERY 

AST  week  William  LaVarre,  of  the  famed  firm 
of  Hall  and  LaVarre,  who  a  few  weeks  ago 
suddenly  acquired  control  of  four  important 
newspapers  in  the  Piedmont  section  of  the  south, 
was  widely  quoted  as  saying  that  if  he  was  forced 
to  turn  over  stock  held  by  him  to  a  temporary 
receiver  he  would  reveal  a  secret  that  would  cause 
an  “explosion.” 

To  date  there  has  been  no  explosion,  so  it  is  fair 
to  assume  that  Mr.  LaVarre  has  come  to  some  satis¬ 
factory  arrangement  with  his  partner  Harold  Hall 
and  his  backers,  the  International  Paper  and  Power 
Company.  •- 

But  what  could  the  nature  of  that  “explosion”  pos¬ 
sibly  be?  Mr.  LaVarre’s  statement  was  queer  talk 
in  newspaperdom.  We  are  in  the  habit  of  hearing 
candor  concerning  the  affairs  of  newspapers  that 
assume  to  represent  the  public  interest  and  are 
operated  under  very  special  privileges  from  the  gov¬ 
ernment,  including  a  constitutional  grant  of  freedom. 
That  there  is  an  incongruity  in  a  newspaper  publisher 
holding  secrets  from  the  reading  public  seems  to  lie 
no  part  of  the  mental  ojieration  of  Mr.  I.aVarre. 
His  talk  is  like  that  of  a  rapid-fire  promoter. 

Mr.  I^Varre  has  vehemently  declared  and  reiter¬ 
ated  that  there  was  no  hidden  propaganda  motive  of 
the  International  Paper  and  Power  Company.  His 
Injsiness  in  the  South  was  not  to  take  sides  on  the 
burning  question  of  power  cfintrol.  His  newspapers 
were  to  l)c  editorially  free.  He  gave  a  “life  con¬ 
tract”  which  guaranteed  freedom  of  action  to  one 
editor  after  he  had  threatened  to  quit  bii  job  fearing 
that  the  “power  trust”  might  compromise  his  local 
reputation.  .So,  of  course,  .Mr.  LaVarre’s  secret  does 
not  concern  the  jxiwer  publicity  matter  which  is 
agitating  the  Federal  Trade  ( Vmiinission.  There 
could  lie  no  explosion  of  that  horrid  fact.  It  must 
concern  something  else.  What  on  earth  could  it  be? 


HOW  TO  REDUCE  VOLUME 

HILE  London  newspapers  carry  no  such 
volume  of  advertising  as  do  the  newspapers 
of  even  the  smaller  American  cities,  never¬ 
theless  we  find  the  subject  of  limiting  linage  seriously 
discussed  at  last  week’s  convention  of  British  adver¬ 
tising  men.  A  statement  was  made  by  F.  W,  Doidge, 
of  London  Evening  Standard,  which  our  readers  will 
find  unique. 

He  said:  “The  abolition  of  the  agent’s  commission 
is  something  we  lie  awake  and  think  about.  Would 
we,  if  we  could,  abolish  that  commission?  One 
hundred  and  fifty  million  pounds  sterling  is  spent 
annually  in  advertising  in  this  country.  One  hundred 
millions  sterling  goes  into  newspaper  and  magazine 
advertising.  *  ♦  ♦  In  recent  years  the  three  papers 
with  which  I  am  associated  have  shown  a  profit  of 
10  per  cent  per  annum.  That  means  that  our  profits 
in  any  one  year  do  not  equal  the  sum  we  pay  the 
agents.  The  agent  is  an  integral  part  of  the  adver¬ 
tisers’  organization.  Ninety-five  per  cent  of  the  work 
he  does  is  with  and  for  the  advertiser.  The  adver¬ 
tiser  should  pay  the  agent’s  service  fee.  ♦  *  *  We 
have  witnessed  an  amazing  growth  in  advertising 
since  1905.  The  problem  of  the  future  is:  How  is 
the  great,  the  inevitable  development  in  the  next  few 
years  in  advertising  to  be  accommodated?  If  asking 
the  advertiser  to  carry  the  baby  leads  to  smaller 
appropriations,  it  may  be  a  blessing  in  disguise,  in 
that  we  shall  have  found  a  new  and  mutually  satis¬ 
factory  way  of  rationing  advertising.  The  killing  of 
the  agency  commission  would  also,  I  think,  lead  to 
the  killing  of  various  objectionable  practices  which 
have  developed  under  the  existing  system.  I  refer 
to  the  dubious  action  of  certian  dailies  which,  by 
secret  diplomacy,  have  made  arrangements  with 
several  agents  for  the  payment  of  an  extra  secret 
commission  above  that  shown  on  the  rate  card.  That 
is  unfair  from  every  point  of  view.” 

Mr.  Doidge  plainly  feels  his  subject.  He  would 
not  find  many  newspaper  executives  who  would 
agree  with  his  views.  The  American  newspaper 
does  not  object  to  paying  the  agent’s  commission 
because  he  knows  that  the  agent  serves  the  publica¬ 
tion  to  a  much  larger  degree  than  Mr.  Doidge  rep¬ 
resents.  If  brought  to  a  vote,  we  believe  the  pub¬ 
lishers  of  America  would  overwhelmingly  sustain 
the  agent  system  as  it  now  operates.  But  there 
would  be  agreement  on  the  point  that  the  killing  of 
the  agency  commission  would  reduce  advertising 
volume.  There  would  be  no  doubt  alxiut  that.  -And 
when  .American  newspapers  begin  to  feel  that  it  is 
good  business  to  systematically  reduce  volume  to  the 
size  of  London  newspapers  there  will  be  those  who, 
like  Mr.  Doidge,  will  lie  awake  nights  planning  the 
destruction  of  the  agency  system  which  has  done 
more  to  put  advertising  on  a  safe  and  profitable 
foundation  than  any  single  factor  in  the  realm  of 
publishing. 

Charles  Prestndch  Scott,  brilliant  editor  of 
Manchester  Gtujrdian,  has  retired  after  57 
years  as  editor,  appointing  his  equally  able 
son  to  the  chair.  The  Guardian  has  made 
history  because  it  has  been  both  free  and 
intelligent.  _ 

A  CASE  IN  POINT 

E\V  YORK  morning  newspapers  noticed  an 
interesting  increase  in  circulation  last  Friday 
and  for  a  time  the  editorial  departments 
wondered  what  was  the  cause.  Circulation  depart¬ 
ments  informed  the  editors  that  the  increased  demand 
came  from  fight  fans,  due  to  the  fact  that  the 
Schmeling- Paulino  Uzeudun  scrap  at  Yankee  Stadium 
had  iifit  been  reported  by  radio  broadcast,  which  was 
unusual.  Naturally,  those  who  did  not  see  the  fight 
liought  newspapers  to  read  about  it. 

The  incident  is  worth  reinemliering.  Editor  & 
PuBLisiii-R  remains  convinced  that  the  broadcasting 
of  news  is  a  serious  handicap  to  ncwspai>cr  circula¬ 
tion  promotion  and  that  it  is  a  major  error  for  the 
press  to  build  up  the  radio  as  a  news  instrument  by 
sharing  its  news  reports  with  that  medium  of  public 
communication. 

.■Is  the  weather  is  the  most  popular  topic  of 
conversation  among  men,  it  follows  that  it  is 
the  best  single  nezes  topic. 


Editor 
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PURELY  PERSONAL 


Arthur  K.  REMMEL,  editor  of  the 
fort  IVayne  (Ind.)  Xcivs-ScKthicl, 
has  been  named  a  member  of  the  ad¬ 
visory  board  of  the  Butler  University 
journalism  department  for  a  period  of 
four  years. 

R.  H.  Titherington,  vice-president  of 
the  Xnv  York  Sun,  returned  to  New 
York  with  Mrs.  Titherington  and  their 
two  sons,  William  and  John,  on  the 
Mauretania  on  June  28,  after  making  a 
tour  of  the  British  Isles. 

J.  U.  Eldredge,  Jr.,  co-publisher, 
Ogden  (Utah)  Standard-Examiner,  has 
returned  from  a  trip  to  the  Pacific 
Coast. 

J.  F.  Hurley,  Sr.,  editor  and  publisher 
of  the  Salisbury  (N.C.)  Post  sustained  a 
fractured  left  arm  recently  while  fishing 
at  Blowing  Rock.  He  slipped  while 
crossing  a  small  bridge  over  a  stream. 

Marcellus  E.  Foster,  editor  of  the 
Hotkston  Press,  accompanied  by  Mrs. 
Foster  and  their  daughter  Madora,  left 
on  the  He  De  France  July  5  for  Europe. 
They  will  spend  some  time  in  Paris, 
then  visit  Vichy  Springs  and  in  August 
will  attend  the  I.  A.  A.  convention  in 
Berlin. 

John  Stewart  Bryan,  president  and 
publisher  of  the  Richmond  (Va.)  News 
Leader,  was  the  principal  speaker  at 
exercises  marking  the  laying  of  the 
cornerstone  of  the  new  Richmond  public 
library  recently. 

Ignacio  Lozano,  publisher  of  La 
Prensa,  of  San  Antonio,  Tex.,  and  La 
Opinion,  of  Los  Angeles,  was  in  New 
York  last  week  to  see  the  Schmeling- 
Uzeudun  fight.  He  returned  to  San  An¬ 
tonio  July  1. 

Governor  Clyde  M.  Reed,  publisher  of 
the  Parsons  (Kan.)  Sun.  addressed  the 
annual  union  church  meeting  held  Sun¬ 
day  night  June  30  in  the  Shrine  temple 
at  Pittsburg,  and  on  July  1,  was  princi¬ 
pal  speaker  at  Governor’s  day  exercises 
at  the  State  Teacher’s  college.  While 
in  Pittsburg  he  was  the  guest  of  his  son, 
Robert  M.  Reed,  city  editor  of  the  Pitts¬ 
burg  (Kan.)  Sun. 

Gino  Ravenna,  former  Italian  news¬ 
paper  man,  has  been  in  Chicago  for  a 
visit.  He  was  at  one  time  editor  of  the 
daily,  Adriatico.  in  Venice  ami  assistant 
editor  of  the  Epoea  in  Rome. 


IN  THE  BUSINESS  OFFICE 

T.\MES  P.  C.^SEY,  associate  general 
J  manager,  Ogden  (Utah)  Standard- 
Examiner,  is  recovering  from  an  opera¬ 
tion  for  appendicitis  in  the  St.  Luke’s 
hospital,  Chicago. 

Benjamin  J.  Lasser,  formerly  on  the 
New  York  staff  of  the  Fairchild  Publica¬ 
tions,  has  been  transferred  to  Dallas  as 
manager  of  the  Dallas  branch  of  that 
company. 

Miss  G.  Ina  Sproijl.  for  many  years  a 
member  of  the  business  department  of 
the  Brockton  (Mass.)  Daily  Evening 
Enterprise  and  recently  with  the  Quinev 
(Mass.)  Evening  News,  has  resigned. 
Her  engagement  to  Cornelius  Crowley  of 
Boston  has  just  heen  announced. 

John  B.  Quinn,  advertising  manager  of 
the  Lynn  (Mass.)  Daily  Item,  was  one 
of  four  newspaper  men,  guests  of  the 
Hazzard  Tire  Company  in  an  airplane 
flight  from  Boston  to  Old  Orchard, 
Me.,  June  29. 

^R.  E.  Turner,  business  manager  of  the 
Norfolk  (Va.)  Virginian-Pilot,  who  is 
secretary  of  the  Capital  City  District  of 
Kiwanis  clubs,  has  returned  from  Mil¬ 
waukee,  Wis.,  where  he  attended  the 
international  convention. 


IN  THE  EDITORIAL  ROOMS 

M.  WILKINSON,  managing  edi- 
tor  of  the  Buffalo  Times.  left  Mon- 
d.iy  for  his  annual  fishing  pilgrimage  to 
the  I>ake  Muskoka  region  of  Ontario. 
Mrs.  Wilkinson  accompanied  him. 

Reginald  Wright  Kauffman,  Geneva 
Correspondent  of  the  New  York  Herald 
Tribune,  is  the  author  of  a  new  novel, 
“I.ove  de  Luxe.” 


David  W.  Hazen,  for  many  years  a 
special  writer  on  the  Portland  (Ore.) 
Telegram,  is  the  author  of  a  140-page 
volume  just  issued  under  the  title,  “Amer¬ 
ican  History  Shelves.”  In  it  he  lists  the 
outstanding  texts  on  American  history. 

Harold  Bowman,  mining  editor.  Salt 
Lake  City  Deseret  News,  has  returned 
from  a  pleasure  trip  through  the  north¬ 
west. 

C.  G.  Campbell,  of  the  Medford  (Ore.) 
Daily  News,  has  resigned  to  join  the 
Klamath  Falls  Neu’s. 

George  C.  Dworshak,  former  member 
of  the  copy  desk  Buffalo  Courier-Express, 
has  been  appointed  director  of  advertis¬ 
ing  and  press  relations  of  the  Buffalo 
Broadcasting  corporation. 

Peyton  Davis,  assistant  city  editor, 
Pittsburg  (Kan.)  Headlight,  will  spend 
his  vacation  visiting  relatives  in  Mis¬ 
souri  and  Texas. 

Thomas  F.  Young,  photographer  for 
the  Indianapolis  Star,  w'as  injured  when 
last  week  struck  by  an  automobile  \yhile 
attempting  to  make  a  photograph  in  a 
busy  street. 

Gerald  P.  McCarthy, //arZ/ord  ZConn.) 
Courant  political  writer,  was  tendered  a 
farewell  banquet  under  auspices  of  the 
Hartford  Press  Club,  at  the  Hotel  Bond 
on  June  24.  McCarthy  became  publicity- 
director  of  White  Sulphur  Springs,  W. 
Va.,  July  1. 

John  Shively,  court  house  reporter  for 
the  Pittsburg  (Kan.)  Sun,  spent  two 
weeks’  vacation  visiting  in  VV^ashington, 
D.  C..  Philadelphia  and  New  York. 

Dr.  Margaret  von  Falkenberg,  wife  of 
Friedrich  von  Falkenberp  of  the  staff  of 
the  Cincinnati  Commercial  Tribune,  was 
honor  guest  at  a  tea  given  by  James 
Hoeck,  also  of  the  Commercial  Tribune 
staff,  recently  during  her  vacation  which 
was  .spent  with  her  husband  in  Cincin¬ 
nati.  Mrs.  van  Falkenberg  is  a  Cleve¬ 
land  psychologist. 

Robert  S.  Harvey  of  the  copy  desk, 
Indianapolis  Star,  has  been  made  state 
editor,  succeeding  Richard  P.  Overmyer, 
who  resigned  last  week  to  become  night 
editor  of  the  Toledo  Blade.  Harvey 
formerly  was  city  editor  of  the  Marion 
(Ind.)  Chroniele  an<\  also  was  on  the 
staff  of  the  Marion  Leader-Tribune. 

M.  Scott  Waldon,  editor-in-chief  of  the 
Butler  University  daily  in  Indianapolis 
during  the  first  semester  of  last  year, 
has  joined  the  staff  of  the  Indianapolis 
News. 

Harold  Taylor,  reporter  on  the  Pitts¬ 
burg  (Kan.)  Sun.  is  spending  two  weeks 
vacation  fishing  in  the  Ozark  country. 

Charles  F.  McConnell,  Kewanee.  Ill., 
representative  of  the  Peoria  (Ill.)  Jour¬ 
nal-Transcript.  has  been  appointed  editor 
of  the  Gcncsco  (111.)  Republic  and  will 
assume  his  new  duties  at  once.  He  is  a 
graduate  of  the  Ohio  Wesleyan  school 
of  journalism,  class  of  1916. 

Mrs.  Mark  Sullivan,  wife  of  Mark 


E.  H.  SMITH,  JR.,  recently  appointed 
editor  of  the  Hiekory  (N .  C.) 
Record,  did  his  first  newspaper  work 
covering  student 
news  at  the  Uni¬ 
versity  of  Florida 
for  the  Gaines- 
ville  Sun,  owned 
by  his  uncle,  W'il- 
liam  M.  Pepper. 
He  worked  his 
way  through  the 
University  in  that 
manner  and  at  19 
he  left  college  to 
work  on  the 
Valdosta  (Ga.) 
Times  as  news 
editor. 

A  short  time 
later,  when  Edmund  Walker  purchased 
the  Times,  Mr.  Smith  was  made  editor 
of  the  paper,  which  position  he  held  for 
several  months,  until  Mr.  Walker  sold 
the  paper. 

.\bout  this  time,  the  young  editor  was 
taken  ill  with  influenza,  which  kept  him 
confined  to  his  home  for  several  weeks. 
Upon  his  recovery  he  obtained  a  posi¬ 
tion  on  the  copy  desk  of  the  Charlotte 
(N.  C.)  Observer.  From  this  post  he 
went  to  the  Hickory  Record  as  editor. 


E.  H.  Smith,  Jr. 


Sullivan  of  the  Nezv  York  Herald  Trib¬ 
une,  and  their  daughter,  sailed  for  Eu¬ 
rope  last  week. 

Edmond  Paul  Gibson  is  now  associate 
editor  of  the  Grand  Rapids  (Mich.) 
Chronicle. 

Francis  B.  Leary,  formerly  of  the  edi¬ 
torial  staff.  Fall  River  (Mass.)  Herald. 
and  later  the  Fall  River  (Mass.)  Globe. 
has  been  appointed  purchasing  agent  for 
Fall  River  by  City  Manager  Edward  F. 
Harrington. 

.\lbert  W.  Coote,  of  the  Sunday  de¬ 
partment,  Hartford  (Conn.)  CoMraiif, has 
returned  from  a  vacation  trip  to  the 
home  of  his  parents,  Oriskany  Falls,  X. 
Y.  He  was  accompanied  by  his  wife 
and  small  daughter,  Sally.  Wilbert 
D’.\rche.  district  man.  also  returned  last 
week  from  a  vacation.  John  Perry, 
church  news  editor,  is  now  on  vacation 
in  New  York  City. 

Thomas  J.  McCabe,  sports  writer  for 
the  Boston  Herald,  was  painfully  in¬ 
jured  Tune  21  when  crushed  between  an 
automobile  and  truck  near  the  Herald 
office. 

Thomas  Baird  is  the  new  editor  of  the 
Big  Rapids  (Mich.)  Pioneer,  succeeding 
R.  H.  Megargle.  resigned.  Baird  was 
formerly  with  the  Mt.  Pleasant  (Mich.) 
Times. 

Hampton  Godbc,  police  reporter  for  the 
Salt  Lake  Telegram,  has  returned  from 
(Continued  on  next  page) 
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an  airplane  trip  to  Los  .Xngeles,  made 
because  of  the  ilhiess  of  his  father  in 
that  city.  ■ 

Heber  Smith  has  resigned  from  the 
Salt  Lake  Telegram  to  join  the  Idaho 
Falls  (Idaho)  Post. 

George  Moore  has  left  the  Jackson 
(Mich.)  Citizen-Patriot  to  join  the  re¬ 
write  desk  of  the  Detroit  Daily,  Bernard 
Macfadden’s  new  tabloid. 

William  D.  Cissna,  formerly  of  the 
staff,  Indianapolis  Xetvs,  has  joined  the 
Logan  sport  (Ind.)  Press. 

Wallace  Biggs  of  the  faculty  of  the 
Department  of  English  Composition  of 
DePauw  University,  Greencastle,  Ind., 
has  joined  the  staff  of  the  Indianapolis 
Times. 

Frank  Winn,  copy  reader  for  the  Salt 
Lake  City  Deseret  Xetvs.  is  spending  his 
vacation  as  a  member  of  the  Utah  Na¬ 
tional  Guards’  summer  encampment. 

H.  1).  Vollmer,  .state  editor  of  the 

or  folk  (Va.)  Ledger-Dispatch,  with 
Mrs.  Vollmer,  and  their  two  children,  is 
spending  his  vacation  at  Rochester.  N.  Y. 

W.  G.  Vorpe,  Sunday  and  feature  edi¬ 
tor  of  the  Cleveland  Plain  Dealer,  is  act¬ 
ing  as  manager  editor  during  the  ab¬ 
sence  of  Paul  Bellamy,  who.  with  Mrs. 
Bellamy,  sailed  from  New  York  July  1 
for  Europe.  They  will  be  gone  several 
weeks. 

Walter  .Xhlum.  industrial  editor  of  the 
Tul.sa  (Okla.)  World,  is  making  a  three 
weeks’  tour  and  business  survey  of  east¬ 
ern  states. 

Orville  T.  Hale,  editor  and  manager  of 
the  Hinton  (W.\'a.)  Daily  Xetes  for 
the  past  four  years,  has  resigned.  John 
E.  Faulconer,  with  the  Hinton  News 
since  1925,  as  advertising  manager, 
sports  editor  and  reporter  has  succeeded 
him. 

Eleanor  Kellogg,  of  the  editorial  staff, 
.Veil'  )'ork  World,  sailed  for  Europe  last 
week,  where  she  will  spend  her  vacation. 
She  will  remain  in  Scotland  most  of  the 
time  and  will  return  to  New  York  in 
September. 

Frank  Sullivan,  rewrite  man  and  col¬ 
umnist  on  the  Xeiv  York  World,  is 
sjiending  his  summer  leave  of  absence  at 
his  home  in  Saratoga  Springs,  New 
5'ork.  He  will  return  to  his  desk  in  the 
fall. 

W.  E.  Debnam,  naval  affairs  reporter, 
of  the  Xorfolk  (V’a.)  Virginian-PUot, 
has  returned  from  Spring  Hope,  N.  C., 
where  he  spent  his  vacation. 

Harlan  Miller,  feature  writer,  George 
^'ates,  photographer,  and  Charles  Gats- 
chett,  pilot,  flew  the  “Goctd  News”  plane 
of  the  Des  Moines  (la.)  Register  and 
Trihunc,  in  the  second  Iowa  air  tour, 
which  ended  at  Des  Moines  June  30. 
'I  hey  covered  more  than  1,000  miles  on 
the  trip. 

Charles  Day,  formerly  of  the  Xorfolk 
(\’a. )  Ledger-Dispatch,  has  joined  the 
city  staff  of  the  Port.tmouth  (Va.)  Star. 

Eugene  Koch,  for  four  months  with 
the  Cashmere  Record  has  joined  the  news 
'taff  of  the  Wenatchee  (Wasli. )  Daily 
World.  His  elder  brother,  Fred,  is  a 
memf)er  of  the  fiaily’s  advertising  staff. 

l^arle  Lutz,  .Sunday  cflitor  of  the 
Richmond  (\’a. )  Times-Dispatch,  re¬ 
cently  had  a  story  on  “.Some  Booms  that 
1-ell  Down”  printed  in  Nation's  Busi- 
Tiess. 

William  fjreene  is  a  new  reiK)rter  on 
the  lYenatchee  (Wash.)  Daily  World 
vtaff. 

1-ugene  RojK-r,  telegraph  editor  of  the 
Memphis  Commercial  Appeal,  left  Inly  1 
on  a  two  weeks’  vacatiem.  He  will  visit 
in  ()zarks  and  Ibit  Springs. 

Ray  Torr  •>{  Terre  Haute.  Ind..  Uni¬ 
versity  of  Illinois  man  and  formerly 
with  the  Hosttm  American,  is  now  doing 
jKilice  for  the  Lynn  (Mass.  •  Telegram- 
Xeti's. 

lohn  F,  Leavitt  of  Marblehead.  f<irm- 
erly  with  the  Philadelphia  Piihlie  Ledger. 
is  now  a  district  man  with  the  Lynn 
<  .M ass. )  Tetegram-Xcu's. 


M.  P.  Conde  of  Peabody  has  been  en¬ 
gaged  to  cover  that  district  for  the 
Lynn  (Mass.)  Telegram-News. 

Katherine  Dooley  of  the  Lynn  (Mass.) 
Telcgram-Xcws  staff  is  convalescing 
after  an  operation. 

Robert  M.  Lee,  city  editor  of  the  Chi¬ 
cago  Tribune,  arrived  in  New  York 
aboard  the  France  June  29,  alter  spend¬ 
ing  several  weeks  in  Europe. 

Paul  Coppock,  courthouse  reporter  for 
the  Memphis  Commercial  Appeal  and 
Mrs.  Coppock  are  parents  of  a  son. 

Miss  Florence  Minor  has  joined  Mem¬ 
phis  Press-Scimitar  as  assistant  to  Miss 
.\fton  Wynn,  columnist  and  feature 
writer. 

John  Presley  Fletcher,  city  editor  of 
Memphis  Press-Scimitar,  returned  from 
a  three  weeks’  vacation  in  the  east  July  6. 

Clarence  A.  Noble,  president  of  the 
Borough  Publishing  Company,  publishers 
of  the  Richmond  Hill  (N.Y.)  Record, 
left  June  IS  for  a  month’s  vacation  in 
the  White  Mountains  of  New  Hampshire. 

George  Garner,  of  the  editorial  depart¬ 
ment  of  the  Manufacturers  Record,  Bal¬ 
timore.  and  Mrs.  Garner  have  left  for  a 
tour  of  the  West,  including  the  Pacific 
coast  from  Los  .Angeles  to  Seattle. 

Carl  Williams,  editor  of  the  Oklahoma 
City  Oklahoma  Farmer  Stockman,  has 
been  proposed  for  the  federal  farm  board 
of  President  Hoover. 

.Xrdis  Smith,  of  the  Cleveland  Press 
editorial  staff,  has  been  transferred  to 
the  Buffalo  Times  as  dramatic  editor. 

Robert  Kipp,  high  school  sports  re¬ 
porter  for  the  Peoria  (Ill.)  Star,  has  left 
on  a  two  months’  vacation  trip  through 
the  west. 

Raymond  Gram  Swing,  head  of  the 
London  bureau  of  the  Xew  York  Evc-\ 
ning  Post  and  Philadelphia  Public'- 
Ledger,  and  Mrs.  Swing  are  parents 
of  a  son,  born  recently  . 


PRESS  ASSOCIATION  NOTES 

George  COURCIER,  assistant  sec¬ 
retary  at  national  headquarters  of 
Sigma  Delta  Chi,  journalistic  fraternity, 
has  joined  the  sales  staff  of  International 
News  Service  in  the  New  York  office. 

Robert  James,  Kansas  City  manager  of 
International  News  Service,  is  on  his 
vacation. 

Frank  Mason,  general  manager,  and 
Barry  Faris,  general  news  manager,  of 
International  News  Service  left  New 
York  to  attend  the  Southern  Newspaper 
Publishers’  Association  convention  at 
.\sheville,  N.  C..  this  week.  Jack  R. 
Hornada.v,  superintendent  of  the  south¬ 
ern  division  for  I.  N.  S.,  was  to  join 
them  at  Asheville.  , 

Stephen  Stone,  rejx)rter  for  the  .\s.so- 
ciated  Press  at  .Salem.  Ore.,  accompanied 
by  his  wife  and  family,  is  spending  his 
vacation  at  his  former  home,  Walla 
M’alla,  Wash. 

Lester  M.  Hill,  .Associated  Press  cor- 
resjKjndent  at  Centralia,  Ill.,  has  been 
transferred  to  the  Chicago  office  to  suc¬ 
ceed  Giles  L.  Findlay,  resigned. 


WEDDING  BELLS 

ACOB  DESCHIN,  Sunday  editor, 

Hartford  (Conn.)  Courant,  to  Miss 
Celia  Spalter,  at  Hartford,  April  22,  but 
not  announced  until  June  9. 

Donald  L.  Fessenden,  city  staff,  Hart¬ 
ford  (Conn.)  Courant,  to  Miss  Margaret 
Wood,  of  Townsend,  Mass.,  at  Towns¬ 
end,  June  29. 

Cecil  W.  Etheridge,  of  .San  Francisco, 
formerly  city  editor  of  the  Santa  Ro.sa 
(('al.)  Republican,  to  Miss  Susan  M. 
Thompson  of  San  Francisco,  recently. 

John  Bishop,  advertising  man  on  the 
Pittsburg  (Kan.)  Hcadlight-.^un,  to  Miss 
Maurine  (,'herry  of  Pittsburg,  recently. 

Edwin  V.  ri'Neel,  city  hall  reiKirter, 
Indianapolis  Times,  and  national  secre¬ 
tary  of  Sigma  Delta  Chi,  national  profes¬ 
sional  journalistic  fraternity,  to  Miss 
.\nna  C.  Gardner  of  Indianapolis,  June 
2P. 

Joseph  J.  Critic,  of  the  O.  T.  Rolx-rts 
Coiniiany  of  ludianatiolis.  iiublishers' 
n-iiresentatives,  to  Miss  Marjorie  Joan 
Brown  of  Indiana|iolis,  daughter  of  J^ihn 


A.  Brown,  secretary  of  the  Indiana 
board  of  state  charities,  June  22. 

Miss  Alice  L.  Vahey,  of  the  statistical 
department,  Boston  Globe,  to  Frank 
Cadigan,  of  Dorchester,  Mass.,  at  St. 
Matthew’s  church,  Dorchester,  June  27. 

Kent  L.  Pellet,  Wayne,  Neb.,  news¬ 
paper  man,  to  Miss  Marie  Summerbell 
of  Roslindale,  Mass.,  recently. 


SPECIAL  EDITIONS 

Fairfield  (Conn.)  News,  seventh 
anniversary  number,  36  pages 
June  22. 

Somerset  (O  )  Press,  special  edition 
dedicated  to  the  business  and  professional 
women’s  clubs  of  Ohio,  26  pages,  June  26. 

Tulsa  (Okla.)  World,  special  section 
in  honor  of  Optimist  International  an¬ 
nual  convention,  recently. 

Peoria  (Ill.)  Journal-Transcript,  an¬ 
nual  building  section,  14  pages,  June  23. 
Considerable  space  was  given  over  to 
promotion  of  the  home-building  idea. 

Zeitung-Bcrlag,  (jerman  magazine,  is 
issuing  a  special  edition  in  honor  of  the 
25th  annual  convention  of  the  Interna¬ 
tional  Advertising  Association  at  Berlin, 
August  12  to  15. 

White  Plains  (N.Y.)  Daily  Press. 
Winged  Foot  Qub  edition,  June  27,  40 
pages,  commemorating  the  national  open 
golf  tournament. 

Beni'ick  (Pa.)  Enterprise,  dedication 
edition  on  the  opening  of  its  new  home. 
June  28,  96  pages.  R.  L.  Harder  and 
R.  E.  Eyerly  are  publishers. 

Providence  (R.I.)  Suttday  Journal, 
.Annual  Summer  Resort  Number,  June 
23. 


CHANGES  OF  OWNERSHIP 

D.  SHERMAN,  publisher  of  the 
•  Montague  (Cal.)  Messenger,  a 
weekly,  has  sold  the  i)ai)er  to  Mrs.  L.  R. 
Flowers  and  son,  formerly  of  Mt.  Ver¬ 
non.  Wash. 

Washouga!  (Wash.)  Record  has  been 
sold  by  U.  H.  Gibbs  to  R.  D.  Fisher  of 
McMinnville,  Ore.,  a  teacher  in  McMinn¬ 
ville  high  school. 


SUSPENSIONS 

CAMERON  (Wis.)  Press  weekly, 

published  by  Hollis  D.  Babcock,  has 
.suspended  publication.  Mr.  Babcock 

will  continue  his  job  printing  depiirtment. 


FLASHES 


Dance  marathons  this  year  are  being 
jazzed  up  by  the  addition  of  such  fea¬ 
tures  as  flagpole  sitters,  chair  rockers 
and  handcuffed  auto  drivers.  Now  if 
the  program  makers  could  just  ring  in 
some  coffee  drinkers,  gum  chewers.  a 
couple  of  Pyle’s  robots  and  some  peanut 
pushers,  the  zoo  would  be  almost  com¬ 
plete. — Bradenton  (Fla.)  Herald. 


We’re  not  astonished  to  hear  that  there 
is  dissension  in  the  staff  of  the  Daily 
Cardinal,  the  organ  of  the  University  of 
Wisconsin.  It  has  six  Jiight  editors.— 
J.  R.  Wolf,  Mihvaukee  Journal. 


When  the  professor  remarked  the  de¬ 
plorable  tendency  to  the  use  of  slang, 
the  flapper  agre^  by  saying:  “You  sure 
slobbered  a  bibful,  sir.’’ — Florence  (.Ala.) 
Herald. . 


Helen  Wills  scored  brilliantly  at  the 
Queen’s  court,  showing  .she  was  onto 
the  racket. — .Wew  York  American. 


Brethren,  we’ve  honestly  come  to  be¬ 
lieve  that  anything  is  possible,  and  here’s 
Sister  Willebrandt  excitedly  advocating 
the  rule  of  reason  in  enforcement.— 
Columbus  Ohio  .State  Journal. 


Those  who  would  supiiress  all  news 
of  crime  have  the  hearty  approval  of 
the  bandits. — Florence  (.Ala.)  Herald. 


It  is  announced  that  the  president  of 
the  largest  playing  card  company  in  the 
world  doesn’t  play  bridge.  But  the  Pf- 
trait  Xe7i's  thinks  it  is  also  true  that  the 
biggest  mannf.'icturer  of  baby  carriages 
diK-sn’t  ride  in  them. — Neiu  Orleans 
.States. 
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VISIBILITY-/?^/ 

6-RM.  furn.  bung.  Lg.  sleeplhg  porch.  I  7>RM.  bung.,  nice  location.  Vermont  I  9  COMMODIOUS  Ige.  rms..  well  loe. 


Plano.  149  N.  Mariposa.  WA.  9916. 


Sq.  Nr.  2  car  lines.  1116  W.  50  St. 


6-ROOM  bungalow  with  garage.  1908  7  RMS..  3  bedrms.  Gar.  Car  line.  Ref. 


W.  20th  st..  near  Normandie. 


req.  4280  Dalton  ave. 


5-ROOM  house.  3  beds.  $47.50,  less  6-R.  cosy  mod.  bung.  A  real  home. 


&  adaptable  for  renting  rms.,  inside 
reflnished.  gar.,  $75.  Ph.  TR.  0851. 
9-RM.  res.  1546  5th  ave.  Double  gar. 
Close  to  Mt.  Vernon  School.  EM. 5063. 


lease.  2614  W.  17TH  ST.  MU.  5822.  complete  exce 
6-RM.  mod.  home.  3  bedrms.,  twin 
beds.  1044  S.  Manhattan  P1.WA.0645.  faundry.  yard 
5  RMS  ,  fireplace,  gas  furnace,  2  lg.  74TH  OT. 
bedrms.,  bath,  shwr.,  dble.  gar.  1  5— svfS — 
blk.  schl.  It  church,  2  blks.  Carthay  ®  RMS.,  beauty 
Theatre.  DU.  2699.  RO.  9702.  'i'"llll  ' 

5-RM.  2  bedrms.  upstairs.  IdgiM 
gar.,  nr.  2  cars.  Bet.  H®  ,  Y  TLJ 

sunset  Blv^ds^“^1602  N.  Al|  ^ 

5-ROOM  bungalow,  double  gai\\  i-iriH  In  nni  11 

ults  and  references.  1 . .  1  |  '  ""1 

2311  South  Mansfield  ave..  LTA.  Fl^’eroa  *Do 

5-R.  bung.  $75.  comp.  fur.,  piano,  yd.  |  ng  st.  TH.  19f 
cared  for,  water  pd.  Adits.  Nr.  W  — tt; 

car.  10c  bus.  WH.  0111.Eve.WH.0434.  ®  furn..^vsifd.y 
5-R.  bung.  comp.  furn.  Bev.  Hills.  Orchard  ave.’ 

Conv.  loc  .  dbl.  gar.  137  N.  Rex-  g-RMS.r  beaut. 

ford.  OX.  0565. _  beds,  fine  loc 

5-RM.  attractively  furn.,  newly  decor-  2704  S.  VERM 


complete  except  linen.  $50.  2  bed-  {  8-RM.  handsome  duplex,  2  baths,  unit 


rms.  &  large  sunny  sleep,  porch,  1 
grand  piano,  o'stuff.  furn.  Electric  I 
laundry,  yard,  gar.  Adults.  429  W. 
74TH  ST. _ ^ 


heat.  elec,  refrig.  Rent  reduced  to 
$85  on  year  lease. 

QBESS  a.  GREENE 

alizing  in  Wilshire-La  Brea 
(Open  Sunday.  I 
S.  LA  BREA.  WH.  1704 
[lower,  beautiful  brick  du- 
|32  N.  Mansfield.  Owner. 


_  .lUUn-Veautlful  stuccos,  everything 

Smith  Marfsfleld  ^  lines,  off 

2311  South  Mansfield  ave..  ^  Figueroa.  Double  garage.  425  W. 

-R.  bung.  $75.  comp.  fur.,  piano,  yd.  118  St.  TH.  1963.  R.  3. _ 

rar"inr  hii-s*  WH  ofil'Eve  Vh  043^  8-RM.  mod.  bung.,  newly  dec.,  well 
car.  10c  bus.  WH.  0lll.Eve.WH.O434.  ovstfd.,  gar.,  adults.  Key  4601 

-R.  bung.  comp.  furn.  Bev.  Hills.  Orchard  ave.  VE.  5378.  UN.  4277. 

’nefle  ■  5  RMS.,  beaut.  furn.,  overstuffed.  4 

ford.  OX.  0565. _  beds,  fine  loc.  Near  car.  etc.  $70. 

-RM.  attractively  furn.,  newly  decor-  2704  S.  VERMONT.  BE.  1093. _ 

ated.  1833  Carmona  av.,  near  W.  3  rms.  and  gar.  $50.  Phone  and  wa- 


Washlngton.  Phone  WH.  2583. 


ter  paid.  3666  5th  ave.  RO.  6564. 


5-RM.  stucco  dbl.,  $85.  Gar.,  nice  yd.,  5-RM.  upper  duplex.  Call  WH.  3901. 
627  N.  Fuller  nr.  Melrose.  WA.  5190.  1  3969  8.  NORMANDIE. 


8-KM.  home,  fine  location,  reas.  rent. 

4516  Lomita  st.  OR.  9604. _ 

8-RM.  house,  unfurn.  Heart  of  Wil- 
shire.  $90  per  mo.  525  S.  Gramercy 
8-RM.  HOUSE.  $60  MO.  1656  ROCK- 

WOOD  ST.  PH.  593981. _ 

8  RMS.  fresh  &  clean.  2  sip.  pchs., 
nice  back  yd.  4  gar.  1014  Venice  Bl. 
7-R.  duplex.  2  baths,  Frigidaire.  Real 
fireplace,  unit  heat,  patio,  balconies, 
all  tile  kitch.  Lg.  rms.  New  &  beau- 
tifully  finished.  6506  W.  6th  st. 

7-R..  Beverly  Hills.  2-sty.  Eng.  home, 
4  bed.  2'ii  'baths,  lot  85x200.  Beaut, 
shrubbery,  fine  nbrhd.,  lust  off  Sun¬ 
set  Blvd.  Call  morn.  WA.  1527. 


Linotype  ionic  no.  5  can  aid  ma¬ 
terially  in  increasing  the  effectiveness 
of  want  ads — and  in  two  directions; 

It  will  add  visibility 
It  will  save  space 

Increased  visibility  is  made  possible 
through  Ionic’s  more  legible  design.  Its 
lower-case  letters  are  larger  than  other 
news  faces,  they  are  fitted  better,  there 
is  no  wasted  white  space  between  letters 
to  take  up  room  and  handicap  reading. 

Space  saving  is  made  possible  because 
Ionic  No.  5  may  be  set  1 4  lines  to  the  inch 
— and  still  be  more  legible  than  many 
type  faces  now  being  used  for  want  ads 
that  are  cast  on  a  larger  point  body  size. 

This  space-saving  feature  of  Ionic 
alone  is  worth  thousands  of  dollars  an¬ 
nually  to  many  great  publishing  organi¬ 
zations.  At  a  30  cent  a  line  rate,  for 
instance,  the  saving  of  14  lines  to  the 
inch  means  a  net  dif¬ 


iMNttmiMmHiiinmiiimmiuiimmwwiuiiitiiiiiiiiiifftmnnmiuiM 


ference  of  $45.60  per  page,  or  $  1 6,644, 
saved  annually  on  one  page  alone,  surely 
an  appreciable  amount!  Other  rates  are, 
of  course,  proportionate — all  made  pos¬ 
sible  by  saving  a  trifle  less  than  half  a 
point  a  line,  which  in  turn  means  a  sav¬ 
ing  of  nineteen  lines  to  each  column  and 
152  lines  to  each  and  every  page. 

Many  great  newspapers  are  finding 
Linotype  Ionic  No.  5  unexcelled  for 
classified  lineage.  Among  those  using  it 
for  this  purpose  are;  New  York  Herald- 
T ribune,  Chicago  Daily  News,  Brooklyn 
Eagle,  New  York  Telegram,  Kansas  City 
Star,  Philadelphia  Record,  Washington 
Post,  Buffalo  News,  Los  Angeles  Herald, 
Indianapolis  Commercial,  Syracuse  Post 
Standard,  Los  Angeles  Times,  Atlanta 
Journal,  New  Orleans  Item  Tribune, 
Indianapolis  Tribune,  Hartford  Times, 
San  Francisco  Chronicle,  and  hundreds 
of  others  that  space  will  not  permit  of 
. . .  their  Hstiog  them  here. 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  N.  Y. 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED  •  TORONTO  2 
Representatives  in  the  Principal  Cities  of  the  World 


LiNOTTFtD  IN  C.NAMONO  tOLD  AND  IONIC  NO.  S,  EICIPTINt  TlTlt  LINt.  DtCOKATIONl  MATNII  SlIDC  6  POINT  NO.  IS87.  (lOADIN  (•  ANAANStO  PNOM 
Nesulan  so. Pica  Sluss  or  S  Point  matnii  Slide  ISS7 — one  sius  move  the  Other,  kith  Slace  and  White  Portions  Altirnatinr . ) 
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NEW  YORK  PUBLISHERS 
TO  SURVEY  CITY 


Will  Compile  Market  Data  in  Form 
Sponsored  as  Standard  by  Bureau 
of  Advertising  of  A.  N.  P.  A. — 
To  Pro-rate  Cost 


Compilation  of  a  market  survey  of 
New  York  City  in  accordance  with  the 
standard  form  adopted  by  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers’  Association  will  be  un¬ 
dertaken  by  New  York  newspapers,  it 
was  announced  this  week  by  the  Bureau 
and  the  Publishers’  Association  of  New 
York  City.  Discussions  of  such  a  plan 
have  been  going  on  for  some  time,  ac¬ 
cording  to  V\  illiam  A.  Thomson,  director 
of  the  Bureau. 

The  plan  adopted  by  the  New  York 
publishers  is  presented  as  follows  in  a 
report  of  their  statistical  committee  given 
at  a  recent  meeting : 

"First ;  .\11  representatives  of  news¬ 
papers  present  agreed  that  we  should  have 
standard  statistics  so  that  each  newspaper 
would  be  using  the  same  figures. 

"Second :  It  was  agreed  that  the  news- 
I»pers  represented  would  work  collec¬ 
tively  in  sending  out  a  four-page  data 
folder,  containing  therein  the  information 
requested  in  the  market,  suggested  by 
the  Bureau  of  Advertising  of  the  .Amer¬ 
ican  Newspaper  Publishers’  .Association, 
but  that  additional  data  other  than  their 
requests  would  also  be  contained  as  per 
exhibit  agreed  upon  by  the  promotion 
managers  of  the  New  York  newsnapers. 

“Third :  That  the  cost  of  printing  and 
mailing  would  be  pro-rated  equally  by 
the  newspapers  participating. 

“Fourth:  That  upon  submission  to  the 
acting  chairman  of  the  cost  of  printing 
and  mailing,  he  in  turn  should  ask  the 
other  newspapers  not  represented  on  the 
committee  to  participate  if  they  desire, 
giving  them  an  approximate  cost  which 
of  course  would  be  reduced  according  to 
the  number  of  newspapers  participating. 

“Fifth:  It  was  agreed  generally  that 
four  pages  of  intensive  data  of  general 
statistical  character  was  not  sufficient  to 
properly  portray  the  market,  and  that 
from  time  to  time  as  the  promotion  man¬ 
agers  created  further  general  statistical 
data  we  would  take  under  consideration 
at  that  time  preparation  of  additional 
sheets  on  the  market  to  be  sent  out  and 
placed  in  the  four-page  standard  statis¬ 
tical  New  York  folder. 

“Sixth:  That  very  prominently  on  the 
front  page  of  the  data  folder  should  be 
placed  a  notice  stating:  ’For  further  in¬ 
formation  refer  to  your  New  York  and 
Brooklyn  files  of  the  various  news¬ 
papers.’  ’’ 

The  newspapers  agreeing  to  cooperate 
in  the  survey  are:  Sen'  York  Aoterican. 
Daily  Sen's,  Evenitiff  Post,  Graphic, 
Herald  Tribune,  Journal,  Sun,  Tcleorant, 
Times,  World  and  the  Brooklyn  Eaqle. 

BOYCE  ESTATE  $1,050,000 


Cbicafo  Publisher  Place*  Property  in 
Trust  for  Family 

The  will  of  the  late  William  D.  Boyce, 
Chicago  publisher,  which  was  filed  for 
probate  this  week,  disposes  of  an  estate 
of  $l,050,Wi.  Of  the  total  S700.fX)0  is 
in  life  insurance  and  the  remainder  is  in 
stocks  and  securities.  The  will  provides 
that  the  estate  shall  be  held  in  trust 
until  twenty-one  years  after  the  death  of 
the  last  surviving  beneficiary.  The 
widow,  Mrs.  Mary  Jane  Boyce,  is  to 
receive  two-thirds  of  the  income  and 
the  l*alance  will  Ije  shared  equally  by 
the  Boyce  children  and  the  children  of 
the  Boyce’s  dead  son,  Ben  S.  Boyce. 

Mr.  Boyce,  who  died  June  11,  was 
publisher  of  the  Saturday  Blade  and  the 
Chicago  ledger,  weekly  publications. 


WILL  ADDRESS  L  A.  A.  MEET 

Joseph  H.  Appel,  chairman  of  the 
executive  committee  of  the  John  Wana- 
maker  department  store  in  New  York, 
will  be  one  of  the  speakers  at  the  25th 
annual  convention  of  the  International 
.Advertising  Association  in  Berlin,  Aug. 
12  to  15,  it  was  announced  this  week  by 
the  program  committee.  Mr.  Appel  will 
discuss  the  present  trend  in  department 
store  advertising. 


TWO  FOUND  GUILTY  OF 
SLAYING  REPORTER 

Long  Prison  Sentences  Meted  Out 
to  Murderers  of  Harry  Williams, 
Laredo  (Tex.) — Former  City 
Editor  Testifies 


{By  telegraph  to  Editok  &  Publishes) 

S.AN  .Antonio,  Tex.,  July  3. — Found 
guilty  of  slaying  Harry  Williams,  former 
Muncie,  Ind.,  newspaper  man  and  at  the 
time  reporter  of  the  Laredo  (Tex.) 
Times,  two  former  Laredo  peace  officers, 
Raymond  West  and  Tomas  Hernandez, 
were  assessed  prison  terms  of  99  years 
and  20  years,  respectively. 

Williams  disappeared  last  Jan.  18. 
.After  weeks  of  search  on  both  sides  of 
the  border  his  body  finally  was  found  in 
the  Rio  Grande.  The  state  charged  that 
West  and  Hernandez  choked  the  reporter 
to  death  in  the  Commercial  Hotel  in 
Laredo  and  then  threw  his  body  into  the 
river. 

.Among  witnesses  who  testified  was 
Buck  Hood,  at  the  time  of  Williams’  dis¬ 
appearance  city  editor  of  the  Laredo 
Times,  now  an  .Austin  newspaper  man. 
He  told  of  having  gone  with  Williams 
following  a  party  in  Nuevo  Laredo,  Mex¬ 
ico,  just  across  the  border,  to  the  Com¬ 
mercial  Hotel. 

Other  witnesses  told  of  the  two  officers 
having  come  to  the  hotel  and  of  hearing 
an  argument  and  fight.  The  officers 
attempted  to  prove  an  alibi,  claiming  to 
have  been  at  a  stag  party  on  a  ranch  the 
night  of  the  alleged  murder. 


THREE  JOIN  S.  S.  KOPPE 

“Special”  Firm  Adds  to  Sales  Staff — 
J.  B.  Colonna  Promoted 

Three  new  members  have  been  added 
to  the  staff  of  S.  .S.  Koppe  &  Co..  Inc., 
New  York,  international  publishers  rep¬ 
resentatives,  it  was  announced  this  week. 

■Alexander  McFcggens,  who  has  been 
engaged  for  several  years  in  publishing 
and  advertising  in  South  .Africa  has 
joined  the  sales  staff  and  will  specialize 
in  South  .African  markets.  Melchor 
Guzman,  for  the  past  two  years  with 
T.  B.  Powers.  Inc.,  New  York,  has  also 
joined  the  Koppe  sales  staff,  together 
with  R.  D.  Boswell,  of  the  Radio  Cor¬ 
poration  of  America. 

J.  B.  Colonna.  with  the  Koppe  agency 
for  the  past  year  and  a  half,  has  been 
promoted  to  manager  of  the  sales  pro¬ 
motion  department. 


ASK  STATE  AD  FUND  AID 

Payment  to  three  tourist  and  resort 
associations  of  S8,298  to  match  identical 
sums  spent  by  the  associations  in  adver¬ 
tising  the  state  of  Michigan  was  recom¬ 
mended  to  the  state  administrative  board 
this  week  by  Edward  Hyer.  director  of 
tbe  bureau  of  education  of  the  conserva¬ 
tion  department.  The  three  associations 
arc  the  Eact  Michigan  Tourist  Asso¬ 
ciation,  the  Michigan  Tourist  and  Resort 
.Association  and  the  Southeast  Tourist 
and  Publicity  Association. 


PLAN  GOLF  TOURNAMENT 

The  Chicago  Advertising  Council  and 
the  Advertising  Men’s  Post  of  the  Amer¬ 
ican  I.egion  will  take  part  in  a  golf 
tournament'  July  11  at  the  Wilmette 
Country  club. 


REPORTER  WRITES  SERIAL 

William  Huljert  Kelley,  reporter  for 
the  Kansas  City  .Sitar,  and  formerly  on 
the  Kansas  City  Journal,  is  author  of 
“Blow,  Bugle,  Blow,’’  a  war  novel  which 
the  Star  has  begun  running  serially  on 
Sursdays. 


Hewtpaper  AdTertiftin^  Bolicitor  wfint<*d.  I^pnd* 
Ins  In  NVw  York  Statp  fity 

untjRHal  opffortnnlty  to  ontorprUlDu  odv^r* 
tUiniT  Hfdi^ltor  U>  fl(*v<*Iofi  and  aerTire  lor*al 
arronntii.  Wa  want  man  with  a 

rfford.  ona  who  haa  rofwl  lay- 
otit  and  ntftf  Id^a,  and  who  hat  a  kDow]<>dfl:e 
of  r«*tall  TnenhandlHlnit.  Writ»«  Rf^inir  paat 
^xp^rlpnrfk,  rpf«*r«>nppa  and  aalary  required,  to 
Advertlaer,  Itoz  f'*877,  Editor  A  rublluber. 


SCOFFERS  SAW  POLICE 
MAN’S  STORY  BREAK 


Federal  “Dry”  Cleanup,  Forecast  by 
Memphis  Reporter,  Happened 
Despite  Denial*  from  All 
Officials 


.A  lot  of  persons,  including  newspaper 
men,  smiled  Friday,  June  21,  when  V. 
M.  Culver,  police  reporter  for  Memphis 
Press-Scimitar,  announced  in  an  exclusive 
signed  story  that  15  government  under¬ 
cover  agents  had  been  working  in  Mem¬ 
phis  for  several  weeks  and  that  within 
a  week  would  begin  serving  more  than 
200  warrants  in  the  greatest  liquor  drive 
in  the  history  of  the  city.  Denials  from 
the  district  attorney  and  prohibition 
chief  followed.  A  telegram  query  to  W. 
O.  Mays,  prohibition  director  of  Ken¬ 
tucky  and  Tennessee,  brought  a  reply, 
“Nothing  unusual  planned  in  Memphis.’’ 

But  Culver  and  his  city  desk  stuck  by 
his  original  story,  having  follow  stories 
the  next  two  publication  days.  On 
Tuesday  morning,  June  25,  Press-Scimi¬ 
tar  learned  the  serving  of  the  warrants 
was  to  begin  at  8  a.  m.  and  prepared  a 
first  edition  story.  At  9  a.  m.  alleged 
violators  of  the  liquor  law  began  to 
arrive  at  the  county  jail,  headquarters 
of  the  liquor  drive,  by  the  taxi  and 
truck  load.  By  night  75  had  been 
arrested. 

Fifteen  minutes  before  the  deadline  on 
the  first  edition  Finis  Wilson,  prohibition 
chief  at  Memphis,  called  Press-Scimitar 
and  asked  the  city  editor  to  withhold  the 
story  until  2  p.  m.,  admitting  at  last  a 
great  liquor  drive  was  under  way.  This 
the  city  desk  refused  to  do,  after  con¬ 
sultation  with  other  executives. 

Col.  W.  O.  Mays  directed  the  drive  in 
Memphis,  arriving  in  Memphis  the  night 
before  the  raids  began.  He  and  Wilson 
admitted  Culver’s  story  caused  them  to 
advance  the  date  of  their  cleanup,  which 
netted  nearly  L50  arrests  in  a  few  days. 

Source  of  the  tip  on  the  presence  of 
government  agents  in  Memphis  was 


kept  confidential,  although  verified  from 
other  confidential  sources  before  Culver 
wrote  his  first  story.  Culver  formerly 
worked  for  the  Little  Rock  (Ark.) 
Democrat. 


ASKS  FOR  LOCAL  COPY 


Okla.  Publisher,  Printing  Mail  Order 
Ad,  Offers  Merchant*  First  Chance 

In  an  effort  to  whip  the  local  mer¬ 
chants  into  line  and  induce  them  to  ad¬ 
vertise  in  his  paper,  Frank  S.  Nipper 
editor  and  publisher  of  the  Shidler 
(Okla.)  Review,  published  a  frank  state¬ 
ment  on  the  front  page  of  his  paper  in 
a  recent  issue  in  which  he  carried  a  full- 
page  advertisement  from  Montgomery 
Ward  &  Co.,  mail  order  house.  On  his 
front  page,  displayed  so  that  all  would 
read  it,  Mr.  Nipper  had  this  notice: 

“The  Review  has  372  inches  of  ad¬ 
vertising  space  to  sell  each  week.  It  is 
offered  to  the  merchants  of  Shidler  first. 
If  they  do  not  want  to  use  it,  we  will 
sell  it  to  those  who  will.  Shidler  can 
not  retain  its  trade  volume  when  its 
merchants  refuse  to  advertise,  and  invite 
the  buying  public  to  do  its  trading  here.’’ 


ACKNOWLEDGES  ELECTION 

Commander  Richard  Byrd  in  winter 
camp  in  Little  America,  Antartica,  radi¬ 
oed  a  message  of  appreciation  to  the 
Advertising  Club  of  New  York  last 
week,  acknowledging  his  election  to 
honorary  membership  in  that  organiza¬ 
tion.  In  his  message  he  said  in  part; 
“It  is  cold,  dark  and  dreary,  but  I  shall 
always  remember  it  as  a  r^  letter  day 
because,  to  be  frank  with  you,  I  am  de¬ 
lighted  beyond  measure  that  you  fellows 
have  been  thinking  of  me  enough  to  do 
this  big  thing  for  me.” 


NEW  EDITOR  NAMED 

Thomas  Baird,  formerly  city  editor 
of  the  Mt.  Pleasant  (Mich.)  J'imes,  is 
the  new  editor  of  the  Big  Rapids  (Mich.) 
Pioneer,  succeeding  R.  H.  McGargle, 
resigned. 


One  Price 
To  All 


Wherever  Certified  Dry  Mats  are  bought 
theyareusedontheirmeritsand  not  becausethey 
are  cheaper  or  because  of  special  concessions. 

We  make  only  one  quality  of  mat  for  news¬ 
paper  work  and  maintain  one  and  the  same 
price  to  all  of  our  customers  without  discrim¬ 
ination  or  favor.  There  are  no  open  or  secret 
contracts  or  rebates  allowing  any  of  our  cus¬ 
tomers  special  prices. 

We  never  lose  sight  of  the  fact  that  Certifieds 
are  but  a  means  to  an  end — the  production  of 
well  printed  papers — and  it  is  on  that  basis  that 
we  invite  you  to  get  acquainted  with  our  mats. 

To  compare  is  to  know. 


Certified  Dry  Mat  Corporation 

340  Madison  Avenue  ^  New  York,  N.Y. 

FOR  DEPENDABLE  STEREOTYPING'USE CERTIFIED  DRY  MAT.S 

MAnC  IN  II. S. A. 
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"YOUR  LAST  COPY  SOUNDED  POMPOUS” 


RALPH  M.  BLANKENBAKER 
Accouot  Rrpre»enutire 
.Veu’  York 


KATHERINE  McGOWAN 
Cbeckiog  Drpartm^Dt 
Aew  York 


I^ecently  we  published  an  advertisement  in  this  paper 
that  most  of  us  thought  was  all  right — until  one  person 
remarked,  "Your  copy  last  week  sounded  like  the 
pompous  stuff  that  some  hanks  put  out." 

One  criticism  of  one  advertisement  should  not  greatly 
disturb  any  advertiser  —  should  not,  though  it  some¬ 
times  does. 

The  pictures  here  are  photographs  of  several  of  the 
very  human  human  beings  who  make  up  the  organization 
that  we  call  "us."  Maybe  you  know  some  of  us.  If  not, 
maybe  you  will  some  day.  And  if  you  find  any  one  of  us 
talking,  looking,  or  writing  pompously,  please  shoot  him. 


E.  RUSSELL  PALMER 
Account  Representative 
Chicago 


DONALD  VELSEY 
Auiotant  .Account  Representative 
.Vett’  York 


BOYNTON  HAYWARD 


Account  Representative 
.Veu’  York 


PAUL  STEVENSON 
Writer 
Neu'  York 


EDWARD  A.  IIOSP 
Assistant  Account  Representative 
JVew  York 


Batten,  Barton,  Dnrstine  &  Osborn 

IN  CORPORATE  I) 

ADVERTISING 

383  Madison  Avenue,  New  York 


C  II  I  C  A  G  O 


B  O  S  T  O  N 


BUFFALO 


McCOKMICK  BUM.  I>  INC 


10  STATE  STKEET 


RAND  BUILDING 
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WOMEN  JOURNALISTS 
ELECT  MISS  BLACK 

Washington  Correspondent  Named 
President  of  Theta  Sigma 
Phi  at  Convention  in 
Columbus 

Action  to  continue  and  expand  its  vari¬ 
ous  projects  for  the  advancement  of 
women  in  journalism  was  taken  by  the 
biennial  convention  of  Theta  Sigma  Phi, 
national  honorary  and  professional  fra¬ 
ternity  for  women  in  journalism,  held  in 
Columbus  June  24-29  inclusive. 

This  convention  celebrated  the  2()th 
anniversary  of  the  establishment  of 
Theta  Sigma  Phi,  founded  at  the  Uni¬ 
versity  of  Washington,  Seattle,  April  8, 
19(»9.  ■ 

National  officers  elected,  representing 
every  phase  of  journalism,  were:  Presi¬ 
dent,  Miss  Kuby  A.  Black.  Washington 
correspondent,  for  several  dailies;  vice- 
president.  Miss  Amanda  A.  Thomas.  Co¬ 
lumbus,  daughter  of  the  warden  of  the 
Ohio  State  Penitentiary  and  a  director 
of  the  newspaper  issued  by  the  prisoners 
there:  secretary.  Miss  Gladys  \\  hitley, 
.\ustin,  Tex.,  publicity  director.  National 
Congress  of  Parents  and  Teachers :  treas¬ 
urer,  Mrs.  Georgina  McDougal  Davis, 
Spokane,  Wash.,  a  free-lance  writer  and 
one  of  the  founders  of  the  fraternity: 
organizer.  Miss  Mildred  Whitcomb,  Chi¬ 
cago,  Ill.,  associate  editor  of  Hygcia; 
editor  of  The  Matrix,  the  bi-monthly 
published  by  the  fraternity;  Mrs.  Helen 
Scott  Mann,  instructor  in  journalism. 
University  of  Missouri ;  and  adviser  of 
the  W'oman’s  National  Journalistic  Regis¬ 
ter.  Inc.,  the  employment  agency  of  the 
fraternity;  Mrs.  Susan  Shafer  Dibelka. 
advertising  department,  Chicago  Evening 
Post. 

Miss  Black  succeeds  Mrs.  Sara  Lock- 
wood  Williams  as  national  president. 

The  fraternity  voted  to  hold  its  next 
biennial  convention  at  the  University  of 
Missouri,  Columbia,  in  1931,  with  Gamma 
Chapter  of  Theta  Sigma  Phi  and  the 
Kansas  City  Alumna  Chapter  as  hos¬ 
tesses. 

Theta  Sigma  Phi  announced  at  the 
convention  that  it  would  continue  its  an¬ 
nual  award  of  $100  for  the  best  essay 
on  any  aspect  of  the  subject,  W  omen  in 
Tournalis.m.”  In  order  to  encourage  re¬ 
search  on  this  subject  in  schools  of  jour¬ 
nalism,  the  contest  is  limited  to  women 
students  in  schools  and  departments  of 
journalism  where  there  is  an  undergrad¬ 
uate  chapter  of  Theta  Sigma  Phi. 

CHICAGO  NEWS  SUES  HECHT 

Breach  of  Contract  Laid  to  Writer  in 
Action  by  Newspaper 

That  the  Chicago^  Daily  News  has 
brought  suit  in  the  New  York  Supreme 
Court  against  Ben  Hecht,  author  and 
playwright,  who  for  many  years  was_  a 
columnist  on  that  newspaper,^  was  dis¬ 
closed  this  week  when  a  notice  of  ap¬ 
pearance  in  behalf  of  Mr.  Hecht  was 
filed  by  the  law  firm  of  Murray,  Aldrich 
&  Webb.  No  other  papers  are  on  file. 

At  the  office  of  Van  Doren,  Conklin 
&  McNevin,  attorneys  for  the  Chicago 
Daily  News,  it  was  said  that  the  suit  was 
for  breach  of  contract  on  the  ground  that 
while  employed  by  the  newspaper  Mr. 
Hecht  obtained  a  loan  and  subs^uently 
left  the  paper.  The  amount  claimed  is 
less  than  $5,000,  it  was  said. 

PARIS  HONORS  W.  T.  DEWART 

Plen  for  Franco-American  Amity  at 
Luncheon  for  Him 

A  historical  and  political  necessity  for 
the  United  States  and  France,  to  go  con¬ 
stantly  forward  in  mutual  friendlin«s 
in  all  fields  was  emphasized  by  Lucien 
Hubert,  chairman  of  the  Foreign  Affairs 
Committee  of  the  Senate,  at  a  luncheon 
July  2  in  honor  of  William  T.  Dewart, 
president  of  the  New  York  Sun  company, 
by  Dr.  Marcel  Knecht,  managing  director 
of  the  Matin. 


STAFF  HONORS  HOLLAND 

Employes  of  the  Spartanburg  (S.C.) 
Herald  attd  Journal  held  a  picnic  at 
Chimney  Rock,  N.  C.,  June  30,  to  honor 
W.  \y.  Holland,  business  manager  on  the 
occasion  of  his  birthday.  An  apprecia¬ 
tion  of  Mr.  Holland  was  expressed  in  a 
short  talk  by  Pierre  Fike  of  the  Journal. 

BE  KIND  TO  PUBLICITY, 
AGENCY  MAN’S  PLEA 

Oregon  Editor*  Asked  Not  to  Dis¬ 
criminate  Against  Copy  With 
News  Value  at  Albany 
Meeting 

plea  for  the  publicity  agent,  as  long 
as  he  confines  his  releases  to  material  of 
news  value,  was  made  before  the  Oregon 
State  Editorial  Association  at  its  22nd 
annual  convention,  held  in  Albany,  June 
28  and  29,  with  an  excursion  the  follow¬ 
ing  day  to  the  beaches  at  Newport.  The 
speaker  was  Frank  L.  Perkins,  Portland 
manager  of  the  Campljell-Ewald  Com- 
I)any,  which  distributes  advertising  for 
several  large  automobile  companies  and 
also  handles  publicity  for  the  cars  repre¬ 
sented.  I’erkins  made  a  plea  that  such 
news,  when  it  is  of  interest,  should  not 
be  discriminated  against  because  of  the 
advertising  element.  The  benefits  of  state 
and  community  advertising  were  told  at 
the  annual  banquet,  at  which  the  mem¬ 
bers  were  guests  of  the  Albany  Chamber 
of  Commerce.  Tlie  speaker,  John  Cuddy, 
managing  director  of  Californians,  Inc., 
said  the  development  of  that  state  had 
been  in  great  measure  due  to  paid  adver¬ 
tising  placed  in  newspapers  and  maga¬ 
zines  by  his  own  organization  and  a  sim¬ 
ilar  agency  in  Los  Angeles.  He  esti¬ 
mated  the  income  of  California  from 
tourists  thus  attracted  at  $350,000,000  a 
year,  with  a  publicity  campaign  expendi¬ 
ture  of  approximately  $2,000,000  a  year. 
He  urged  Oregon  editors  to  sponsor  en¬ 
largement  of  a  similar  campaign  in  their 
state. 

Ben  R.  Litfin  of  The  Dalles,  president 
of  the  Pacific  Northwest  Circulation 
Managers’  Association,  urged  the  paper 
to  keep  their  circulation  lists  clean  and 
to  confine  them  to  paid-up  subscribers. 

presentation  of  the  society  and  fra¬ 
ternal  page  as  a  benefit  to  country  papers 
was  made  by  Mrs.  W.  S.  Roberts  of  the 
Forest  Grove  New-Times. 

.Astoria  will  be  the  scene  of  next  year’s 
convention. 

Officers  elected  were:  George  Aiken, 
Ontario  Argus,  president;  Arne  G.  Rae, 
Eugene,  re-elected  secretary  and  field 
manager ;  Ralph  R.  Cronise,  .Albany,  re¬ 
elected  treasurer,  and  the  following  vice- 
presidents  acting  in  the  various  districts: 
Merle  R.  Chessman.  ‘Astoria  Budget, 
Western  Oregon ;  Sheldon  R.  Sackett, 
.'Tfl/em  Statesman,  Willamette  Valley; 
Harris  Ellsworth,  Roselmrg  New.s-Re- 
siezf.  Southern  Oregon;  Arthur  Prilaux, 
Chiloquin  Neivs,  Central  Oregon ;  George 
Chaney,  Record  Chieftain,  Enterprise, 
Eastern  Oregon. 

COMPLETE  AIR-RAIL  TRIP 

Nine  N.  Y.  Newspaper  Men  Guests  of 
Transcontinental  Transport 

Nine  New  York  newspaper  men  this 
week  completed  a  round-trip  air-rail  trip 
to  the  Pacific  coast  as  guests  of  the 
Transcontinental  Air  Transport,  Inc., 
in  the  inauguration  of  its  new  48-hour 
line.  The  newspaper  men  spent  two  days 
on  the  west  coast. 

Included  in  the  party  were  Francis 
Walton,  New  York  Herald  Tribune;  L. 
D.  Lyman,  New  York  Times;  C.  B. 
.Allen,  New  York  World;  Bruce  Gould, 
New  York  Evening  Post;  William 
Chaplin,  Associated  Press;  Frank  Cur¬ 
tis,  Nezv  York  Sun;  John  Finley,  New 
York  'Times;  John  Ingram,  New  York 
American;  and  F.  Rechnitzer,  New  York 
Telegram. 

NELSON  IN  NASHVILLE 

Franklin  P.  Nelson,  formerly  on  the 
advertising  staff  of  the  Chicago  Daily 
Journal,  and  before  that  with  the  Chicago 
Tribune,  has  been  appointed  assistant  busi¬ 
ness  manager  of  the  Nashinlle  Banner. 


JOINS  S.  S.  S.  COMPANY 

Roy  Wallis  Leaves  Macon  News  to  do 
Advertising  Field  Work 

Roy  R.  Wallis,  of  the  advertising  de¬ 
partment  of  the  Afacon  (Ga.)  News, 
recently  joined  the  S.  S.  S.  Company  as 
special  field  representative  in  advertising 
and  promotion.  Mr.  Wallis  was  with  the 
News  for  several  years  and  has  a  wide 
acquaintance  in  advertising  in  the  South. 

The  S.  S.  S.  Company  is  among  the 
largest  users  of  national  newspaper 
space,  plans  for  its  1929  campaign  call¬ 
ing  for  twelve  million  lines  in  key 
dailies  throughout  the  country. 

ROGER  W.  PERRIN 

Roger  W.  Perrin  of  .Alden  House, 
Larchmont,  N.  Y.,  died  of  heart  disease 
July  1  in  Baltimore.  He  was  40  years 
old  and  was  the  son  of  Frank  L.  Perrin, 
chief  editorial  writer  of  the  Christian 
Science  Monitor,  and  Mrs.  Fannie  Ball 
Perrin.  His  brother,  Dwight  S.  Perrin, 
is  assistant  managing  editor  of  the  St. 
Louis  Post-Dispatch.  His  widow  and  a 
daughter  survive.  Masonic  and  Christian 
Science  services  were  held  at  2  p.  m. 
Wednesday. 

WILLIAM  J.  DODSON 

_\\  illiam  J.  Dodson,  business  manager 
of  the  Olcan  (N.Y.)  Times,  died  June 
29  in  his  home  in  that  city,  following 
an  iljness  of  several  years.  Mr.  Dodson 
had  just  been  reelected  to  a  second  term 
on  the  Olean  board  of  education.  His 
wife,  a  son  and  a  daughter  survive. 

CLUB  PLANS  DINNER 

.A  Get-.Acquainted  dinner  will  be  held 
at  the  .Advertising  Club  of  New  York, 
July  9,  for  members  planning  to  attend 
the  convention  of  the  International  Ad- 
verti^sing  Association  in  Berlin.  .Aug.  12 
to  15.  Herman  G.  Halsted,  chairman  of 
the  On-to-Berlin  committee,  has  planned 
several  unusual  entertainment  features. 


^bftnarp 


U  W.  GILL  AND,  61,  a  newspaper 
man  for  more  than  40  years,  died 
June  23  of  an  acute  attack  of  appendi¬ 
citis.  He  was  born  in  Indiana  and  first 
worked  on  the  Itidiaiuipolis  News.  Later 
he  worked  for  a  number  of  New  York 
papers,  the  Denver  Rocky  Mountain 
Nezvs,  and  was  business  manager  of  the 
N.  E.  A.  service  for  a  number  of  years 
Going  to  Hollywood  two  years  ago,  he 
became  editor  of  a  local  screen  publica¬ 
tion,  later  becoming  a  screen  agent. 

William  S.  Hughes,  veteran  Illinois 
newspaper  man  who  for  the  last  20  years 
has  been  city  editor  of  the  Pana  (Ill.) 
Daily  Palladium,  died  June  30,  of  heart 
disease.  He  was  72  years  old.  Mr. 
Hughes  was  born  in  Pana  and  had  been 
connected  with  newspapers  there  for  the 
last  38  years. 

W.  L.  Sullivan,  editor  of  the  U’axncs- 
boro  (Ga.)  True  Citiaen,  died  June '23 in 
a  hospital  in  Augusta,  Ga.  He  had  been 
ill  for  some  months.  He  is  survived  bv 
his  wife  and  daughter. 

R.  L.  Bennett,  74,  editor  of  the  Hat¬ 
tiesburg  (Miss.)  Citiaen,  died  June  29 
at  South  Mississippi  Infirmary,  Hatties¬ 
burg.  Mr.  Bennett  was  a  correspondent 
for  the  paper  for  many  years,  becoming 
editor  in  1927. 

Felix  Mitchell,  74,  for  more  than 
25  years  a  confidential  employee  of  the 
late  C.  S.  Jackson,  publisher  of  the 
Portland  Oregon  Journal,  and  connected 
with  the  Journal  up  to  the  last,  died  at 
his  home  in  Portland,  June  20.  He  was 
74  years  old  and  had  been  in  poor 
health  for  several  years. 

Joseph  Francis  Geraghty  of  the 
circulation  department  of  the  New  York 
Times,  died  of  pneumonia  at  his  home 
in  Rye,  N.  Y.,  June  29.  He  had  been 
with  the  Times  for  some  time  and  was 
a  graduate  of  Villa  Nova  College. 


Our  Service  Men 
Welcome  Letters 

1^  EEPING  in  close  touch  with  the  men 
and  the  newspapers  using  Wood 
Dry  Mats,  is  one  of  the  reasons  why 
Wood  service  men  and  Wood  Dry  Mats 
are  of  such  real  help  to  publishers. 
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FOR  REAL 

ECONOMY 

Intertype  Your  Display 
the  KEYBOARD  way 


Display  composition  from  any  kind  of  a 
case  is  slower  and  more  expensive  than 
keyboard  composition. 

Any  composition  which  requires  extra 
handling  after  a  semi-slug  is  cast  is  more  ex¬ 
pensive  than  a  complete  full  size  slug. 

The  Intertype  with  Standard  Equipment 
D3-3  s.m.  sets  any  of  the  standard  every  day 
popular  Intertype  faces  from  5  point  up  to  60 
point  Bold  Condensed  in  complete,  ready-for- 
the-form  slugs — and  from  the  narrowest  meas¬ 
ures  up  to  42  picas  wide. 


abcdefghijklninop 

qrslnw  123456789 

'  lower  case 


21  P<»int  Rodoni  Bold — lower  case  and  figures 


ABCDEFG  IIIJKLMNO  PQRSTUVVt 

abcdefghijklniiiop(|rstuvwxyz  123456 


18  Point  Bodoni  Bold 


ABCDKFGHIJKl.MNOPQRSTUVWXYZ  ABCDKFGHIJKI. 
A ItCDEFGlilJKLMNOPQRSTVVWX YZ  ABCDEFGHIJKL 

alxMlefgliijklmnoixirstuvwxyz  alKMlefghijklninopqrstuv  12345 
abcdefghijklmnop(]rstuvwxyz  abrdofghi jklmnopqrstuv  12345 

10  Point  Bodoni  with  Italic  and  S.  C. 


ABCDEFGH 


2t  Point  Bodoni  Bold — Caps 


ABC12 


36  Point  Bttdoni  Bold — Caps  and  Figures 


$1.00  $10 

21  and  42  Point  Rugged  Black  Ad.  Figures 


6 


TO  9  DISPLAY  ALPHABETS 

or  as  many  as  Tft  EI^TY^ONE  Text  and  Display  Alphabtas 


INTERTYPE 
STANDARD  FACES 


ON  1  INTERTYPE  Garamond 


The  operator  of  an  Intertype  D3-3  s.ni. 
can  have  at  his  instant  command  six 
complete  fonts  of  matrices  (caps,  lower 
case,  points  and  figures)  and  two  sets 
of  advertising  figures,  without  substi¬ 
tution  of  extra  magazines.  For  a  line  of 
text  or  display  he  has  a  choice  of  twelve 
faces — on  the  maehine.  ith  extra  mag¬ 
azines  and  matrices,  the  range  is  almost 


I-  ivithoiit  replacing  magazines 

unlimited.  One  operator  with  this  ver¬ 
satile  machine  can  set  almost  all  the 
display  composition  required  for  a  mod¬ 
ern  newspaper,  as  well  as  a  wiile  range 
of  joh  composition. 

For  fast,  economical  ipiality  display 
composition  get  in  touch  with  the  near¬ 
est  Intertype  office  or  write  for  further 
interesting  facts. 


&  BOLD 
ITALIC  &  BOLD  ITALIC 


Bodoni 


MODFRN 


RFGULAR  &  ITALIC 
BOOK  &  ITALIC 


BOLD  &  ITALIC 


Century 


&  BOLD 


W' Standardized  ^ 


ITALIC  &  BOLD  ITALIC 


CONDENSFD 


I  N  T  E  R  T  Y  P 


Caslon 


RADE  MARK 


&  BOLD 


ITALIC  &  BOLD  ITALIC 


INTERTYPE  CORPORATION:  Xew  York  1440  Broadway;  Chicago  130  North 
Franklin  St.;  iVeie  Orleans  816  Howard  Ave.;  San  Francisco  L52  Fremont  St.; 
Los  Angeles  1220  South  Maple  Ave.;  Boston  80  Federal  St.;  London  and  Berlin 


Cheltonian 


FAMILY 


and  many  others 


Bet  in  Intertype  Bodoni  Family 
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SUCCESSFUL  REAL  ESTATE  DRIVES  IN 
DAILIES  SHOWN  TO  CONVENTION 

Prizes  Awarded  at  Boston  Meeting  of  Dealers  for  Most 
Effective  Copy — Jacksonville,  Fla.,  Board  Wins 
in  Cooperative  Division 

By  CARROLL  E.  PELLiSSIER 


A  NEWSPAPER  advertising  contest, 
the  aim  of  which  was  to  increase  the 
interest  of  members  in  this  form  of  pro¬ 
motion  and  provide  them  with  working 


One  of  the  series  of  newspaper  ads 
which  won  second  place  for  Houston 
realtors. 


samples  of  prize-winning  copy  upon 
which  to  base  their  own  advertisements 
was  a  feature  of  the  22nd  annual  con¬ 
vention  of  National  Real  Estate  Boards, 
held  in  Boston,  June  23-28. 

Judges  were:  Neil  H.  Borden,  pro¬ 
fessor  of  advertising.  Harvard  Uni¬ 
versity;  Susan  B.  Sturgis,  head  of  the 
woman’s  department  of  the  Old  Colony 
Trust  Company,  Boston;  and  William  F. 
Rogers,  advertising  manager,  Boston 
Transcript. 

Class  A  was  divided  into  three  groups 
and  was  restricted  to  real  estate  boards 
advertising  either  as  a  group  or  indi¬ 
vidually.  The  divisions  were  classified 
according  to  members  of  each  board. 
Class  B  was  advertising  other  than  news- 
pai^rs.  Class  C  was  restricted  to  di¬ 
visional  advertising  of  which  there  were 
seven  divisions.  The  final  winners  in  the 

and  C  groups  follow: 

Class  A — Real  Estate  Board  .Adver¬ 
tising,  best  exhibition  of  newspaper  dis¬ 
play  advertising :  Jacksonville,  Florida, 
Real  Estate  Board  (less  than  50  mem¬ 
bers)  ;  Houston,  Tex.,  Real  Estate 
Board  (between  50  and  100  members) ; 
I..OS  Angeles,  Cal.,  Realty  Board,  (more 
than  100  members). 

Class  C — Divisional  Advertising: 

1.  Brokerage,  W'alter  Channing,  Inc., 
Boston  Real  Estate  Exchange. 

2.  Farm  lands,  Edminister  Sc  Davis, 
Wichita,  Kansas,  Real  Estate  Board. 

3.  Homebuilders  and  subdividers, 
River  Oaks  Corporation,  Houston,  Tex., 
Real  Estate  Board. 

4.  Industrial  property,  Knukle  Factory 
Site  Service,  Cleveland  Real  Estate 
Board. 

5.  Mortgage  and  Finance,  Chicago 
Trust  Company,  Cliicago  Real  Estate 
Board. 

6.  Property  Management,  Carlton 
Schultz,  Cleveland  Real  Estate  Board. 

7.  Co-operative  .Apartments,  M.  &•  R. 
B.  Warren,  Washington,  I).  C.,  Real 
Estate  Board. 

In  Class  .A  the  winning  advertisements 
were  part  of  a  campaign  now  running  in 
the  Houston  (Tex.)  Post-Dispatch.  The 


campaign  consists  of  25  half  page  ads 
of  which  ten  have  already  appeared. 
These  appear  weekly  in  the  Sunday  edi¬ 
tions.  The  original  plan  called  for  quar¬ 
ter  page  ads  but  the  real  estate  editor. 
Low  W.  Duddlesten,  convinced  the 
board  that  the  half  page  would  be  more 
effective  and  they  took  a  chance  on  his 
judgment  with  excellent  results. 

The  aim  of  the  campaign  was  to  sell 
the  public  the  value  of  the  Realtor  Serv¬ 
ice.  It  cost  the  board  $4,095  to  do  it. 
To  date  four  important  results  have 
been  noted,  listed  as  follows : 

1.  The  public  is  beginning  to  recognize 
the  importance  of  the  realtor,  as  indi¬ 
cated  by  the  increased  number  of  queries 
received  at  the  board  office. 

2.  Marked  interest  among  realtors 
themselves  as  indicated  by  the  increasing 
number  of  tie-up  ads  by  dealers. 

3.  A  decided  increase  in  the  amount  of 
business  done. 

4.  Put  the  real  estate  business  locally 
on  an  ethical  basis  and  induced  many 
other  dealers  to  join  the  local  board. 

The  winning  ads  from  the  Los  .Angeles 
Board  were  from  a  newspaper  campaign 
in  progress  for  the  past  18  months.  Four 
dailies  were  used,  two  morning  and  two 
evening,  and  also  several  district  papers. 
No  copy  was  carried  on  Sunday  or  spe¬ 
cial  editions.  Copy  was  inserted  approx¬ 
imately  every  other  day  in  two  papers 
each  day,  both  morning  and  evening.  The 
entire  cost  averaged  afx)ut  $800  a  month. 

The  aim  of  the  campaign  was  to  pub¬ 
licize  the  word  “Realtor”  and  the  code 
of  ethics  under  which  the  realtor  oper¬ 
ates,  as  well  as  to  convince  the  public 
of  the  advantages  in  dealing  with  a 
realtor. 

The  results  indicated  an  increased 
amount  of  business  for  the  board  mem¬ 
bers.  The  conservative  and  confidence¬ 
building  messages  given  in  these  ads  have 
built  up  greater  interest  by  the  public  in 
the  business  of  members  of  the  board. 
Many  new  members  also  have  been  at¬ 
tracted.  The  real  estate  market  has  also 
been  definitelv  stimulated. 

In  Class  C  space  does  not  permit  de¬ 
tailed  descriptions  of  the  campaign  run. 
Each  one  proved  to  be  very  effective  in 
that  particular  field  and  the  advertise¬ 
ments  shown  were  excellent  examples  of 
productive  copy.  As  examples  two  such 
campaigns  will  be  briefly  outlined. 

The  Chicago  Trust  Company  ran  a 
campaign  locally  costing  $5.(X¥).  The  aim 
was  to  obtain  first  mortgage  loans  on 
improved  real  estate  and  to  sell  real 
estate  mortgage  bonds  on  such  loans. 
Two  large  metropolitan  papers  were  used 
and  nine  suburban  papers.  The  conv 
was  repeated  in  series  of  three  in  dif¬ 
ferent  sizes  with  a  total  of  10  new  ads 
appearing  once  a  week.  The  results 
showed  that  the  volume  business  of  $14.- 
000.000  in  loans  was  maintained  and 
slightly  increased  during  a  period  when 
the  market  was  at  a  low  ebb.  .A  10% 
increase  in  the  sale  of  mortgage  bonds 
was  also  noted  as  a  result  of  this  news- 
paner  campaign. 

The  advertising  campaign  on  farm 
lands  bv  the  F.dminster  Sc  Davis  Com- 
panv  of  Wichita.  Kan.,  in  the  Wichita 
(Kan.)  P.aqle  and  Wichita  Beacon  called 
for  an  expenditure  of  $3,000.  The  win¬ 
ning  ads  were  part  of  this  regular  cam¬ 
paign.  Buver  interest  was  created  and 
maintained  by  a  consistent  use  of  news¬ 
paper  space.  The  companv  reports  that 
considerable  business  resulted  from  ads 
ran  as  late  as  a  vear  ago.  The  customer 
bad  read  the  ad  at  that  time  and  bad 
remembered  the  firm  when  they  were  in 
the  market  for  real  estate. 

SHAW  RETURNS  TO  LONDON 

Douglas  Shaw.  I,ondon  manager  of 
(be  .Associated  Newspapers  of  Ccvlon, 
returned  to  London  recentiv  after  a  busi¬ 
ness  visit  to  New  A'ork  and  CTiicago. 


DALLAS  NEWS  MAN  WALKS 
FIVE  MILES  DAILY 
H.  BENNERS,  purchasing 
•  agent  and  personnel  officer  of 
the  Dalla.s  (Tex.)  Morning  News 
and  Journal,  keeps  fit  physically 
hy  walking  from  his  home  in' Oak 
Cliff  to  the  office  each  morning 
and  home  when  the  day’s  work  is 
finished.  The  distance  is  a  little 
more  than  two  and  one-half  miles, 
across  the  Oak  Cliff-Dallas  viaduct 
that  spans  the  Trinity  river. 

Mr.  Benners  has  walked  this  dis¬ 
tance  twice  daily  during  the  period 
of  more  than  35  years  that  he  has 
l>een  with  the  News  organization. 
He  formerly  was  business  manager. 


POSTERS  ANGERED  MAYOR 


Lynn,  Mas*.,  Official  Ordered  Cigarette 
Advertisements  Down 

Cigarette  posters  on  billboards  so  in¬ 
censed  Mayor  Ralph  S.  Bauer  of  Lynn, 
Mass.,  recently,  that  he  held  up  the  bill¬ 
board  company’s  permits  and  gave  the 
firm  24  hours  to  change  their  adver¬ 
tisements. 

The  poster  which  roused  the  mayor 
was  one  which  depicted  a  winsome  young 
lady  helping  herself  to  a  cigarette  and 
casually  handing  it  over  to  a  young 
man. 


DAILY’S  SANITARIUM  OPENED 

The  Fresh- Air  Fund  Sanitarium  main¬ 
tained  by  the  Chicago  Daily  News  in 
Lincoln  park  to  minister  to  sick  children 
and  their  mothers  was  opened  July  1  for 
the  summer  season  with  an  increased 
staff.  Dr.  Herman  N.  Bundesen,  health 
editor  of  the  News,  will  direct  the  activ¬ 
ities  of  the  sanitarium. 


OGDEN  TO  SPEND  $25,000 

Ogden.  Utah,  is  planning  an  extensive 
community  advertising  campaign.  About 
$25,000  will  be  appropriated. 


CONSUMERS  PICK  NEWSPAPERS 

Advertising  in  Them  Influences  Buyers 
Most,  School’s  Survey  Shows 

Newspaper  advertising  influences  a 
larger  percentage  of  buyers  than  all 
other  advertising  mediums  combined. 

.Advertised  goods  are  higher  in  qual¬ 
ity  than  unadvertised  products. 

These  are  among  the  conclusions 
reached  in  a  recent  survey  conducted 
under  the  direction  of  Dr.  J.  Freeman 
Pyle,  dean  of  the  Marquette  university 
college  of  business  administration.  Ten 
students  in  the  course  in  the  technique  of 
business  research,  for  seniors,  interviewed 
3(X)  men  and  women  in  nine  states  and 
Canada  to  determine  what  they,  as  con¬ 
sumers,  think  of  advertising. 

Exactly  144  rated  newspaper  advertis¬ 
ing  as  the  most  effective  medium,  with 
magazine  advertising  second.  Direct 
mail,  billboards,  radio,  hand-bills,  motion 
pictures,  talking  pictures  and  car  cards 
follow  in  order. 

The  number  of  votes  given  newspaper 
advertising  was  almost  twice  that  of 
magazines.  All  other  mediums  were 
overwhelmingly  behind  in  the  tabula¬ 
tion. 

Ninety-five  per  cent  of  the  consumers 
cooperating  in  the  Marquette  survey  de¬ 
clared  that  advertising  helps  them  in 
their  buying.  Many  indicated  a  belief 
that  advertising  increases  the  cost  of 
selling  but  decreases  the  cost  of  produc¬ 
tion,  and  that  it  tends  to  raise  and  fix 
the  price  of  advertised  goods. 


SPANS  62  YEARS 

The  Albion  (N.Y.)  Orleans  Republi¬ 
can  on  July  1  completed  62  years  of 
continuous  publication  in  its  quarters  of 
the  Dow'd  building  and  then  moved  to 
new  quarters  at  35  East  Bank  street, 
.Albion,  where  new  equipment  has  been 
installed.  The  Republican  is  now  a 
seven  instead  of  a  six  column  paper  as 
formerly. 


3iaptonaJ^eacf)i^tos!=foumaI  | 

The  only  daily  in  Daytona  Beach,  Florida 

i 

MKMHEK 


Associate  Press  —  Audit  Bureau  of  Circulations 

ONE  OF  THE  BIG  NEWSPAPERS  OF  FLORIDA’S 
FAMOUS  EAST  COAST. 

The  News-Journal  gives  complete  coverage,  thereby  obviating  the  need 
of  any  other  advertising  in  this  section.  Windows  for  display  are  avail¬ 
able  weekly  to  national  advertisers. 

The  News-Journal  report  for  last  quarter 
(ending  March  31,  1929)  to  Audit  Bureau 
of  Circulations  shows  an  average  net  paid 
circulation  daily,  5522:  Sunday,  6036. 

Rate  for  2800  lines  or  more. 

With  its  unsurpassed  bathing  beach.  Daytona  Beach  is  the  Atlantic  City 
of  Florida,  attracting  affluent  summer  tourists  from  all  Florida  and 
other  southern  territory,  as  well  as  an  enormous  winter  tourist  popu¬ 
lation.  It  is  prosperous  and  growing  steadily. 


Yom  cannot  cover  Florida  without  the  News-Journal, 


NATIONAL  REPRESENTATIVES: 
Frost,  Landis  &  Kohn 

New  York  —  Chicago  —  Detroit  —  Atlanta. 
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Pennsylvania’s 

Gigantic  Buying  and 
Consuming  Power 

Pennsylvania  is  truly  the  country’s  greatest  industrial  work 
shop.  It  produces: — 

One-eighth  of  all  manufacture  in  America. 

One-fifth  of  all  electrical  machinery. 

One-fourth  of  all  minerals  in  America. 

One-sixth  of  the  pig  iron,  coal,  electrical  machinery  and 
sugar  refining  of  the  world. 

One-half  of  America’s  production  of  work  products,  oil 
cloth  and  linoleum,  cotton  lace  and  felt  goods. 

One-third  of  America’s  glass,  silk,  carpets,  rugs,  knit  goods, 
railroad  cars  and  confectionery. 

This  is  conclusive  that  the  Keystone  State  is  a  producer  of  real 
wealth,  where  earning  and  buying  power  run  high.  Since  all 
these  industries  are  basic,  production  continues  from  day  to 
day,  year  after  year,  employing  vast  armies  of  labor  at  extremely 
high  wages. 

The  buying  power  that  these  industries  alone  represent  should 
be  of  sufficient  incentive  to  interest  any  and  every  national  ad¬ 
vertiser  in  Pennsylvania’s  sales  possibilities. 

The  newspapers  listed  below  are  in  touch  with  the  buying  power 
of  Pennsylvania.  Let  them  send  you  the  facts. 


Circulation 

2.500 

lines 

10.000 

lines 

‘•Allentown  Call . 

..(M) 

36,630 

.11 

.11 

•‘Allentown  Call . 

..(S) 

27,033 

.11 

.11 

tfBeaver  Falls  News  Tribune.. 

..(E) 

8,.50,3 

.01 

.01 

ttBethlehem  Globe  Times.... 

..(E) 

1.1,610 

.07 

.07 

“Chester  Times . 

..(E) 

20,690 

.08 

.07 

tfCoatesville  Becord . 

..(E) 

6,881 

.03.1 

.03 

tConnelsville  Courier . 

..(E) 

6,10.1 

.01 

.01 

“Easton  Express . 

..(E) 

3i,08,'> 

.12 

.12 

•Erie  Times . 

..(E) 

32,867 

.09 

.09 

ttCreensburg  Tribune  Review, 

,(EM) 

11.208 

.0.1 

.0.1 

ttHazleton  Plain-Speaker . 

ttHazleton  Standard-Sentinel. . 

,..(E)  1 
..(M)  1 

21,4,i.> 

.08 

.07 

ttEebanon  News  Times . 

..(E) 

10,811 

.0.3 

.0.3 

•Mount  Carmel  Item . 

..(E) 

1,783 

.03,1 

.035 

“Oil  City  Derrick . 

..(M) 

7,781 

.0', 

.03 

Circulation 

2,500 

lines 

10,000 

lines 

“Scranton  Times . 

..(E) 

16,391 

.13 

.11 

•Sharon  Herald . 

..(E) 

7,932 

.0357 

.0357 

“Sunbury  Item . 

..(E) 

6,711 

.035 

.035 

tWashington  Observer  and 
Reporter  . 

.(ME) 

17,.307 

.06 

.06 

“West  Chester  Loral  News... 

...(E) 

11,191 

.03 

.03 

“Wilkes-Barre  Times  Leader. 

..(E) 

26,962 

.07 

.07 

ffWilliamsport  Sun  and 

Gazette  &  Bulletin . (M&E) 

29463 

.10 

.10 

ttYork  Dispatch . 

..(E) 

20,916 

.06 

.06 

*A.  B.  C.  Publishers’  Statement,  October  1,  1928. 
t  Government  Statement,  October  1,  1928. 

**  A.  B.  C.  Publishers’  .Statement.  April  1,  1929. 
tt  Government  Statement,  April  1,  1929. 
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BYRNE  WITH  BLAKER 


Former  Porter-Ea»tman-Byrne  Partner 
Named  Vice-President 

Charles  W.  Byrne,  formerly  a  partner 
in  the  Porter-Eastman- Byrne  advertising 
agency,  has  been  named  vice-president 
and  general  manager  of  the  Chicago  of¬ 
fice  of  the  Blaker  Advertising  agency  of 
New  York,  which  was  opened  July  1  in 
the  Pure  Oil  building.  Associated  with 
Mr.  Byrne  in  the  Chicago  office  are  R.  E. 
Hackenger,  Everett  Davis,  John  L.  Jones, 
E.  G.  Steele.  J.  Edward  Long  and  Marie 
Carney,  all  of  them  formerly  with  the 
Porter-Eastman-Byrne  company. 

The  following  are  some  of  the  ac¬ 
counts  to  be  handled  by  Mr.  Byrne  and 
his  associates :  The  Standard  Sanitary 
Manufacturing  Company.  Pittsburgh ; 
Mars.  Inc.,  Chicago;  Stark  Bros.  Nurs¬ 
ery  Company,  Louisiana,  Mo.,  and  the 
C.  A.  Dunham  Company,  heating  sup¬ 
plies,  Chicago. 


New  Buffalo  Agency 

Organization  of  a  new  advertising 
agency  has  been  completed  at  Buffalo,  a 
corporation  having  bwn  formed  to  take 
over  the  general  agency  formerly  operat¬ 
ed  by  Ward  C.  Harlow,  who  becomes 
president  of  the  new  firm,  known  as  Ward 
C.  Harlow.  Inc.,  J.  D.  Fleischman.  form¬ 
erly  of  the  .\ddison  Cars  and  the  .\dams, 
Hildreth  and  Davis  agencies  at  Buffalo, 
becomes  vice  president  and  treasurer  and 
M.  E.  Schara  becomes  secretary.  Offices 
are  now  open  at  403  Ellicott  Square, 
Buffalo. 


Houdaille-Herchey  Appoints 

Williams  &  Cunningham,  Chicago, 
have  lieen  appointed  to  handle  the  adver¬ 
tising  of  the  Houdaille-Hershey  corpora¬ 
tion.  which  includes  the  Houde  Engineer¬ 
ing  corporation  of  Buffalo,  makers  of 
Houdaille  shock  absorbers;  the  Hershey 
Manufacturing  company,  Detroit  and 
Chicago,  makers  of  Hershey  automobile 
locks;  Oakes  Products  corporation  of 
Indianapolis,  makers  of  automobile  equip¬ 
ment  ;  the  General  Spring  Bumper  cor¬ 
poration.  Detroit,  and  the  Biflex  Products 
company  of  Waukegan,  Ill. 


New  Accounts  With  Hearn,  Inc. 

The  .Mfred  S.  Hearn  Company,  Inc., 
New  York,  has  been  appoint^  the  ad¬ 
vertising  agency  for  Hotel  Barclay,  New 
York;  American  Creosote  Works,  New 
Orleans,  La. ;  Hamilton  Gas  Company, 
New  York;  Stearns  Knight,  New  York; 
Hotel  Seymour,  New  York;  Powis- 
Brown,  New  York  and  Paris ;  Indiana 
Flooring  Company  Liquidation. 

Schick  Joins  Millis  Staff 

Leonard  B.  Schick,  who  has  been  with 
the  art  department  of  the  Indianapolis 
Star  for  about  eight  years,  has  been 
engaged  as  layout  man  for  the  produc¬ 
tion  department  of  the  Millis  Advertis¬ 
ing  Company.  Indianapolis  and  Chicago. 
He  sailed  June  26  for  Paris,  where  he 
will  spend  six  weeks  in  study  before 
taking  up  his  new  duties. 


Franklin  Spier  in  Larger  Quarters 

Franklin  Spier,  New  York  advertising 
agenc>',  mov^  recently  from  45  West 
4Sth  Street  to  545  Fifth  Avenue.  Fa¬ 
cilities  in  the  new  headquarters  are  tw’ice 
the  size  of  the  old. 


Malt  Diastase  to  Churchill-Hall 

The  Malt  Diastase  Company  of 
BrookK-n,  N.  Y.,  manufacturers  of  malt 
products,  have  placed  their  advertising 
with  Churchill-Hall,  Inc.  Newspapers 
are  being  used. 


To  Advertise  Roosevelt  Field 

Roosevelt  Field.  Inc.,  has  appr^nted 
tieare,  Marston  &  Pilling,  Inc.,  Phila¬ 
delphia  and  New  York,  as  advertising 
agents.  Magazines  and  newspapers  will 
be  used. 


New  McKee  Account 

Powel  Crosley,  Jr.,  president  of  the 
Crosley  Radio  Corpfjration.  Cincinnati, 
has  app<^<inted  the  Homer  McKee  Com¬ 
pany,  Chicago  agency,  to  direct  the  na¬ 
tional  advertising  for  station  Wl^W. 


Sherer  on  Bank  Board 

Albert  S.  Sherer,  snee-president  of 
I^rd  &  Thomas  and  Logan,  and  Wey¬ 
mouth  Kirkland  of  the  law  firm  of 
Kirkland,  h'leming.  Green  &  Martin,  at¬ 
torneys  for  the  Chicago  Tribune,  are  on 
the  board  of  directors  of  the  Upper 
.\venue  bank,  recently  organized  by  a 
group  of  prominent  Chicago  bankers  and 
business  men.  The  bank  is  located  in 
the  Palmolive  building  c«i  North  Michi¬ 
gan  avenue. 

Miss  Cheney  Joins  Nichols 

Bess  Cheney,  whose  resignation 
from  the  staff  of  the  University  of  Pitts¬ 
burgh  was  recently  announced,  has  joined 
the  marketing  organization  of  the  F.  J. 
Nichols  Company,  counselors,  Dayton,  O. 
Her  immediate  assignment  is  to  the  appli¬ 
cation  work  to  follow  the  completion  by 
the  Department  of  Commerce  of  its  fact¬ 
findings  in  the  Louisville  grocery  survey. 


$1,000,000  Apple  Drive  Planned 

Directors  of  the  Apples  for  Health 
•Association  planned  a  million-dollar-a- 
year  advertising  campaign  in  the  interest 
of  apple-eating,  at  a  meeting  in  Chicago 
last  week.  The  association  voted  to 
finance  the  advertising  cost  by  assessing 
one  cent  on  every  bushel  sold  by  a  pro¬ 
ducer. 


Crane  Take*  New  Post 

Robert  P.  Crane,  until  recently  a  mem¬ 
ber  of  the  firm  of  Crowell,  Crane  and 
Williams,  Chicago,  will  join  Henri, 
Hurst  &  McDonald,  Chicago,  in  August, 
as  a  director  and  member  of  the  execu¬ 
tive  staff.  Mr.  Crane  was  for  a  num¬ 
ber  of  years  copy  chief  of  the  Chicago 
office  of  Lord  &  Thomas  and  Logan. 
He  is  at  present  in  California. 


Agency  Holds  Outing 

The  Blackman  Company,  New  York 
advertising  agency  held  an  outing  at  Port 
Jefferson,  L.  I.,  Saturday,  June  29. 
Arrangements  were  made  for  members 
of  the  organization  to  make  the  trip  to 
Port  Jefferson  in  automobiles.  A  golf 
tournament  was  held  at  the  Belleterre 
Golf  Club.  Edward  Marks,  assistant 
production  manager,  was  in  charge  of 
arrangements. 


New  Rankin  Client 

The  William  H.  Rankin  agency  will 
use  newspapers  and  magazines  for  the 
advertising  of  the  Stetson  Shoe  Com¬ 
pany,  South  Weymouth,  Mass.,  whose 
account  it  has  obtained. 


Coffee  Account  for  Dailies 

J.  R.  Hamilton  Advertising  agency, 
180  North  .Michigan  avenue,  Chicago, 
has  Ijeen  named  to  handle  the  advertising 
of  W.  F.  McLaughlin  &  Co.,  Chicago, 
importers  and  roasters  of  Manor  House 
coffee.  Newspapers  will  be  the  chief 
medium  used  on  this  account. 


Kip  Corporation  Names  Agency 

Williams  &  Cunnyngham  have  been 
appointed  to  handle  the  advertising  of 
the  Kip  corpf>ration  of  l^s  Angeles, 
manufacturers  of  Pyrol  and  other  phar¬ 
maceutical  products.  Newspapers  and 
magazines  will  be  used. 


Shell  Names  Calkins  A.  Holden 

B.  Shell  Eastern  Petroleum  Products, 
Inc.,  Boston,  has  appointed  Calkins  & 
Holden  to  direct  its  advertising  account 
effective  July  1. 


Plane  Account  to  Bement 

Edward  S.  Evans,  president  of  the 
Detroit  Aircraft  Corporation,  has  an¬ 
nounced  the  appfjintment  as  advertising 
counsel  of  Austin  F.  Bement  Incorpor¬ 
ated,  Detroit  and  Chicago  advertising 
agency. 


Has  Machinery  Account 

The  Dearborn  Advertising  Agency, 
180  North  Michigan  avenue,  Chicago, 
has  been  appointed  to  handle  the  account 
of  the  Scott- Bansbach  Machinery  com¬ 
pany,  Chicago,  manufacturers  of  Wonder 
jigsaws  and  woodworking  machinery. 


Walk-Over  Name*  Agency 

The  George  E.  Keith  Company,  Brock¬ 
ton,  Mass.,  manufacturers  of  Walk-Over 
shoes,  have  appointed  the  b'erry-Hanly 
Advertising  Company  to  take  charge  of 
all  its  advertising  program,  including 
newspapers  and  magazines. 


Soap  Company  Appoints 

The  Porter  Corporation  of  Boston, 
Mass.,  advertising  agency,  announce  they 
will  handle  the  advertising  of  the  Ranier 
Mine  Company,  Bennington,  Vt.,  mak¬ 
ers  of  the  Ranier  Natural  Soap.  New 
England  newspapers  are  to  be  used  first 
to  introduce  this  product. 


Motor  Executive  Joining  Erickson 

Sedley  Brown,  formerly  advertising 
and  sales  promotion  manager  of  oDdge 
Brothers  Corj)oration  and  latterly  sales 
I)romotion  manager  of  Hudson  Motor 
Car  Company,  will  join  the  executive 
staff  of  the  Erickson  Company,  July  15. 


MOVING  EDITORIAL  STAFF 


Buffalo  Times  Consolidates  Writing 
Force  on  Fourth  Floor 

The  Buffalo  Times  is  moving  its  now 
scattered  editorial  departments  to  the 
fourth  floor  of  its  building.  The  sports, 
women’s,  feature,  Sunday  and  daily  edi¬ 
torial  departments  will  l)e  con.solidated 
on  the  entire  fourth  floor  when  the 
removal  is  completed. 

Marshall  Taylor,  who  returned  to  the 
Times  editorial  staff  recently,  has  been 
made  city  editor.  Kay  O’Mara  has  been 
advanced  to  financial  editor,  and  is  be¬ 
ing  assisted  by  Steve  O’Leary,  formerly 
of  the  Buffalo  Enquirer  staff.  Ardis 
W.  Smith  and  Clifford  Hull,  formerly 
of  the  Cleveland  Press,  are  now  on  the 
Times  staff,  the  former  as  dramatic 
editor  and  critic  and  the  latter  in  charge 
of  makeup.  William  Wilmer,  formerly 
of  the  Buffalo  Express,  has  joined  the 
staff  as  rewrite  man.  Roy  Albertson, 
former  staff  member,  has  returned  as 
general  assignment  man. 


Aitkm-Kynett  Company,  1420  Walnut  gtreot 
1‘hiladelpliia.  Reported  will  aburtly  make  new 
iiews|ui|>er  euntruets  for  tbe  Cuuaolidated  CbiiT 
Coiupun.v,  K1  1‘rudueto  Cigars,  etc.,  New 
Making  contracts  and  placing  copy  with  newi’ 
liu|>ers  in  selected  sections  for  the  Marvin  Rtao, 
Tube  Company,  New  York.  “ 


Calkins  tc  Holden,  Inc.,  247  I*ark  avenue,  New 
York.  Now  liandling  account  for  Shell  Rasters 
Petroleum  Products,  Inc.,  Boston.  ™ 


Erwin,  Wasey  &  Co.,  Graybar  Building,  Kew 
York.  Has  secured  account  of  R.  M.  Hollings- 
bead  and  Company,  Camden,  N.  J.,  maker*  of 
Whiz  automobile  products. 


Ewing.  Jones  &  Higgins.  Inc.,  34  West  44th 
street.  New  York.  .Making  contracts  with  news- 
liaiiers  in  selected  sections  for  tbe  Holmes  Prod¬ 
ucts  Company,  New  York. 


Faxon,  Inc.,  Wrigley  lluilding,  Chicago.  Again 
placing  copy  with  newsiiaiicrs  in  various  sec¬ 
tions  for  D.  D.  D.  Corporation,  Batavia,  Illinois. 

Harry  M.  Frost  Company,  26i>  Tremont  street 
Boston.  I’lacing  orders  with  iiewspui>ers  in  se’. 
lected  sections  for  the  Triad  Manufacturbit 
Company,  radio  tubes,  Pawtucket,  R.  I.  * 
J.  R.  Hamilton  Advertising  Agency,  180  North 
.Michigan  avenue.  Chicago.  Now  handling  ac¬ 
count  for  W.  F.  McLaughlin  &  Company,  “Manor 
House  Coffee,’’  Chicago. 


Kling-Gibson  Company,  8  South  Michigan 
avenue,  Chicago.  Has  secured  account  of  the 
ScieutiSc  Cosmetic  I.,aboratorie8,  Chicago. 

Lyddon,  Handord,  Kimball,  Inc.,  llu  East  42nd 
street.  New  York.  Now  liandling  account  for 
Belding  Heminway  Company,  silks.  New  York. 

Carroll  Dean  Murphy,  Inc.,  3.>  East  Wacker 
l>rlve,  Chicago,  i’lacing  orders  with  newspapers 
in  selected  sei'tlons  for  George  A.  Hormel  A 
Company,  Austin,  Minesota. 


Olson  Ic  Enzinger,  Inc.,  tHM)  Century  Building, 
Milwaukee.  Reported  to  have  secured  account 
of  the  Sprayo-Flake  Company,  Milwaukee. 


Peck  Advertising  Agency,  271  Madison  avenue. 
New  York.  1‘laclng  accounts  for  the  Maid-Rite 
CoriHiratlon,  Brooklyn,  manufacturers  of  slippers 
ami  Joseph,  Inc.,  New  York,  retailers  of  high 
ty|)e  women's  apparel. 


Porter  Corporation,  tks  Pearl  street,  Boston. 
Now  liandling  account  for  the  Rainier  Mine 
Company,  Bennington,  Vermont. 


L.  E.  Schneider,  3  West  2'Jth  street.  New 
York.  I’lacing  orders  with  a  few  newspapers 
in  selecteil  sections  for  tlie  Rosedor  Cigarette 
Comiiany,  Brooklyn. 


Street  &  Finney,  40  West  40th  street.  New 
York.  Placing  account  for  the  Argent  Financial 
Corporation,  New  Y’ork. 

J.  Walter  Thompson  Company,  420  I.exington 
avenue,  .New  York.  Will  shortly  make  new*. 
Ii:i|ier  contracts  for  Simmons  Company,  lieds. 
New  Y'ork. 


BURGESS 

iZ 


NATS 


A  m  LABORATORY  ■  PRODUCT 

NU-TEX 

THE  NEW  BURGESS  DRY  MAT 

'T'HE  C.  F.  Burgess  Laboratories,  Inc.  created  quite  a 
commotion  in  the  smaller  Stereotype  Shops  when 
they  introduced  their  E-Z  Mat  to  the  stereotypers 
throughout  the  country.  It  was  a  very  soft,  flexible, 
easy-moulding  and  quick-scorching  mat,  with  the  same 
facing  as  their  other  grades. 

Now,  it  has  been  further  improved — the  good  qualities 
combined  with  our  REPEATER  grade  and  given  the 
name  NU-TEX.  This  mat  may  be  secured  in  various 
thicknesses,  suitable  for  casting  equipment  from 
Tubular  to  Autoplate  which  covers  the  work  done  by 
75%  of  Stereotype  Shops. 

It  has  been  demonstrated  that  when  Burgess  mats 
are  properly  conditioned  and  handled  they  will  give 
excellent  results.  To  encourage  the  use  of  mats  per¬ 
fectly  conditioned  under  laboratory  supervision  in  our 
own  plant,  we  are  now  making  no  charge  for  furnish¬ 
ing  you  with  mats  mill  conditioned. 

Write  for  Details 


STgRIOTVPC  DIVISION 


C.  F.  BURGESS  LABORATORIES^  Inc. 

Harris  Trust  Building,  Chicago 
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Concentrate 
in  the  Right  Medium 

The  leadership  of  EDITOR  PUBLISHER  in  advertising  from 
newspapers*  is  an  indication  of  the  wisdom  of  the  policy  of  con¬ 
centration  in  the  right  medium. 

EDITOR  i&Z  PUBLISHER  readers  in  the  national  advertiser  and 
agency  field  invest  91.4%  of  all  the  known  national  newspaper 
advertising  appropriations. 

And  each  complete  issue  of  EDITOR  6z  PUBLISHER  is  devoted 
exclusively  to  the  national  advertiser,  the  agent  and  the  daily 
newspaper — the  major  advertising  medium. 

Here  is  a  medium  which  most  of  the  important  advertisers  are  now 
studying  with  more  interest  and  thoroughness  than  ever  before. 
There  is  being  witnessed  a  tremendous  swing  to  the  news¬ 
papers.  Newspaper  advertising  brings  results  and  manufacturers 
today  want  5a/e5  instead  of  fine-spun  theories.  Those  manufac¬ 
turers  who  are  partially  convinced  are  keeping  a  close  check  on  the 
strategic  moves  of  others. 

Those  who  think  of  EDITOR  ^  PUBLISHER  as  a  journal  for 
journalists  have  but  an  incomplete  picture  of  this  publication  as  it 
is  today.  ^Get  the  agency’s  picture  of  EDITOR  &  PUBLISHER 
— get  the  advertiser’s  picture  of  this  journal  with  its  wealth  of  ex¬ 
clusive  information  of  vital  importance  to  him  in  meeting  the  sell¬ 
ing  problems  of  the  present  day.  They  realize  that  newspaper 
advertising  alone  is  a  subject  worthy  of  ALL  of  a  trade-journal’s 
attention — that  it  is  not  a  side-line  to  be  discussed  editorially  in  the 
same  breath  with  direct  mail,  magazines,  farm  papers,  street  car 
and  outdoor  advertising,  etc. 


♦EDITOR  B  PUBLISHER  advertisers  are 
successful  newspapers.  Advertising  PAYS 
when  it  is  concentrated  in  the  right  medium. 

^  r 

EDITOR  &z  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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AVIATION  INDUSTRY  UNDER-ADVERTISED 

Present  and  Future  Application  of  Paid  Space  to  Flying  Discussed  by  Agency  Executive — Says  Current 

Free  Publicity  Fails  to  Convert  Public  to  Use  of  Planes 


The  present  and  future  relatitm  of 
aviation  to  advertising  was  discussed 
by  Don  Francisco,  vice-president  of  I-ord 
&  Tliomas  and 
Logan  in  an  ad¬ 
dress  before  the 
Southern  Califor¬ 
nia  Chapter  of 
the  National 
Aeronautic  Asso¬ 
ciation,  meeting 
in  Los  Angeles 
recently. 

Today  aviation 
is  an  under-ad¬ 
vertised  industry 
with  tremendous 
potentialities,  he 
declared,  adding 
that  the  great 
amount  of  publicity  it  has  been  receiv¬ 
ing  can  never  build  up  public  accept¬ 
ance  of  aviation — a  job  which  advertis¬ 
ing  must  do. 

“While  I  do  not  believe  that  the  avia¬ 
tion  industry  will  prove  to  be  an  exact 
parallel  to  the  automobile  industry  I 
think  much  can  be  learned  by  studying 
the  history  and  advertising  methods  of 
the  automobile  manufacturers,”  Mr. 
I'rancisco  said. 

“National  advertising  early  became  the 
dominant  factor  in  automobile  merchan¬ 
dising  and  all  selling  programs  were 
predicated  on  it.  Fifteen  years  ago  it 
was  perfectly  clear  that  the  number  of 
companies  would  be  materially  lessened 
and  those  that  would  survive  would  be 
the  builders  of  sound  products  who  best 
succeeded  through  advertising  in  creating 
confidence  in  the  performance  and  style 
of  their  cars. 

“It  is  estimated  that  at  least  140  com¬ 
panies  are  building,  or  prci)aring  to  build, 
airplanes  during  1029.  There  are  about 
260  companies  making  automobiles — not 
so  many  as  a  few  years  ago. 

“One  cannot  help  thinking  of  the  auto¬ 
mobile  industry  in  1913  when  supply 
overtook  demand,  and  wondering  if  the 
aviation  industry  is  not  face  to  face  with 
a  difficult  selling  problem.  In  many  ways 
it  may  be  more  difficult  than  that  of  the 
automobile  industry. 

“I>cmand  ff>r  equipment  may  l>e  com¬ 
paratively  large  but  volume  of  sales  and 
profits  will  eventually  go  to  those  com¬ 
panies  with  an  established  record  of  effi¬ 
cient  performance  for  their  product — 
and  a  market  that  knows  about  it. 

“Every  industry  is  fighting  overhead — 
and  with  a  new  industry  like  aviation  it 
is  an  acute  problem.  .Xdveftising  that 
widens  the  market  and  increases  sales 
makes  possible  many  economies  through 
production  and  sale  in  larger  volume. 
This  in  turn  opens  the  way  for  lower 
prices  thus  opening  up  a  still  wider  field 
for  selling.  The  automobile  industry 
used  advertising  to  push  itself  through 
these  stages. 

“The  princijtles  underlying  aviation  ad- 
vertisini'  and  the  technique  involved  art 
fundamentally  the  same  as  those  devel¬ 
oped  for  other  industries,  products  and 
services. 

“The  real  advertising  problem  is  to 
find  the  correct  answer  to  these  two 
questions  ;  first,  what  are  the  markets  for 
aviati'm?  Second,  what  do  those  markets 
want  ? 

“ftpinions  regarding  the  future  of  pri¬ 
vate  ownt  rship  of  airplanes  have  ranged 
all  the  way  from  abject  r*cssimism  to  un¬ 
qualified  optimism.  Wherever  a  group  of 
men  get  together  and  talk  al>out  avia¬ 
tion  someone  is  certain  to  sav  something 
alKiut  ‘flivvers  of  the  air.’  They  Itelicve 
the  airplane  will  follow  the  automobile 
into  a  widespread  mass  market.  On  the 
other  hand  are  those  who  hold  that  the 
airnlane  is  exclusively  a  commercial 
vehicle. 

“Probably  the  true  prediction  will  be 
ff>und  to  l)e  somewhat  between  the  two 
extremes,  for  while  the  airplane  is  pri¬ 
marily  a  vehicle  of  transpeirtation,  certain 


D<'n  Fr.^xcisco 


types  fit  them.selves  admirable  into  the 
field  of  sport. 

"It  seems  clear  that  flying  is  destined 
to  develop  along  at  least  three  distinct 
lines:  (1)  Regitlar  transport  services  fly- 
itig  ott  schedule.  (2)  Commercial  flying 
of  other  types.  (3)  Private  flying  chiefly 
for  sport. 

"Just  what  will  Ik?  the  relative  impor¬ 
tance  of  these  three  major  groups  can¬ 
not  be  predicted  with  any  degree  of  ac¬ 
curacy.  It  seems  probable  that  the  first 
two  will  always  exceed  the  third  but  this 
does  not  mean  that  private  flying  will  l>e 
insignificant.  Indeed,  the  probability  is 
that  the  private  owners  of  airplaties  will, 
at  some  time  in  the  future,  be  at  least 
as  numerous  througlmut  the  country  as 
the  owners  of  m(jtor  boats  now  are  ott 
our  coasts  and  inland  waters.  If  this 
premise  is  true,  then  the  task  of  adver¬ 
tising  in  helping  to  sell  airplanes  to  pri¬ 
vate  owtiers,  will  lie  more  comparable 
to  its  use  in  selling  motor  Ixiats  than  its 
aid  in  selling  automobiles.  For  the  pres¬ 
ent,  I  imagine  that  transp<irt  service  will 
be  the  branch  of  the  industry  that  will 
do  the  most  advertising. 

“From  an  advertising  viewpoint,  the 
market  for  airplanes  might  be  likened  to 
a  bull  s  eye  target.  In  the  center,  let  us 
say,  are  the  transport  services,  companies 
using  planes  for  the  conduct  of  their  own 
businesses,  distributors,  dealers,  flying 
schools,  and  miscellaneous  operators.  In 
the  next  circle  of  this  marketing  target 
are  those  who  want  to  fly  as  a  sport. 
The  outer  band  on  the  target  represents 
the  general  public. 

“Obviously,  the  immediate  market  lies 
in  the  center  of  the  target  and  it  is  here 
that  the  early  advertising  darts  should  l)e 
aimed.  Only  those  manufacturers  who 
can  afford  to  invest  in  the  development 
of  the  general  market  and  write  off  their 
advertising  expen.se  over  a  period  of 
years  can  afford  at  this  time  to  advertise 
to  this  general  market.  The  mass  market 
is  too  thin  at  the  present  time  for  gen¬ 
eral  advertising  to  winnow  out  enough 
buvers  to  make  it  immediately  profitable. 

“Finding  a  buyer  in  the  general  avia¬ 
tion  market  is  a  much  more  difficult  sift¬ 
ing  process  at  the  present  time.  It  means 
(1)  finding  those  who  want  to  fly  or 
can  be  persuaded  to  try  it;  (2)  out  of 
these  must  be  selected  those  who  can 
afford  to  buy  a  plane:  (3)  out  of  these 
must  in  turn  l)e  picked  those  who  can 
spare  the  time  to  learn  to  fly. 

“War  pictures  and  stunts  have  not  sold 
aviation  as  a  safe  pastime.  One  can’t 
learn  with  a  few  trials  at  low  speed 
on  country  roads.  Flying  fields  and 
hangar  facilities  are  not  as  convenient  as 
garages. 

“I  cannot  visualize  airplane  sales  in 
Ford  or  Chevrolet  volume  with  hangars 
in  every  backyard.  Manufacturers  who 
try  to  ‘rush’  the  consumer  market  within 
the  next  few  years  may  be  doing  a  great 
service  to  the  industry  but  they  will  need 
liberal  amounts  of  capital  and  patience. 
The  average  manufacturer  will  do  well 
to  concentrate  on  (1)  creating  a  nation¬ 
wide  distributor  organization;  (2)  build¬ 
ing  a  nation-wide  network  of  sales  and 
service  representatives;  (3)  developing 
business  among  industrial  concerns ; 
transport  companies,  sportsmen,  etc. 

“In  aiming  at  business  men  in  the  cen¬ 
ter  of  the  target,  advertising  will  be  not 
only  following  the  line  of  least  resistance 
but  laving  a  solid  foundation  for  the 
market’s  future  expansion.  Speed  means 
more  to  the  business  man  than  anyone 
else.  It  increases  his  range  of  contact, 
his  efficiency,  and  earning  power.  If  this 
speed  costs  more  than  slower  travel  his 
company  foots  the  bill. 

“From  this  concentration  in  the  center, 
waves  of  thought  and  confidence  will 
move  outward  on  our  market  target. 
If  leading  business  executives  use  planes 
for  travel  that  fact  becomes  an  endorse¬ 
ment.  Others  follow. 

“Then,  too,  the  operations  of  transport 


companies  are  under  control  and  definite 
facts  concerning  their  operation  can  be 
pointed  out  so  as  to  build  confidence  in 
aviation. 

“Hence,  in  transport  advertising  the 
industry  is  putting  its  best  foot  forward 
to  oltset  the  ertect  of  individual  failure. 

".\  glance  at  present  day  aviation  ad¬ 
vertising  shows  that  this  is  exactly  what 
has  haiijxned.  The  industry  has  pro¬ 
duced  a  host  of  new  advertisers,  as  a 
glance  at  imr  bulging  young  flying  mag¬ 
azines  will  reveal.  But  few  have  had 
the  courage  and  the  resources  to  pioneer 
in  the  development  of  the  general 
market. 

“The  one  outstanding  example  of 
aviation  advertising  which  may  serve  as 
a  phoiihesy  of  what  is  to  come  in  the 
general  field  is  furnished  by  the  b'ord 
Motor  Company. 

“This  advertising  which  has  Ix-en  run¬ 
ning  as  a  scries  of  full  pages  in  10 
national  magazines  makes  no  endeavor 
to  get  direct  sales  of  airplanes,  although 
the  campaign,  as  the  copy  plainly  indi¬ 
cates,  is  Ixing  undertaken  for  the  pur- 
l)ose  of  making  the  American  public 
air  travel  conscious,  it  does  make  clear 
that  the  F'ord  Company  expects  aviation 
to  be  one  of  the  world’s  greatest  indus¬ 
tries  and  that  it  is  in  that  business  to 
stay. 

“.Such  advertising  will  go  far  toward 
making  the  airplane  as  practical  and 
commonplace  as  any  other  metluxl  of 
transportation  now  in  use — a  result  that 
will  be  contributed  to  the  advancement 
of  the  entire  industry. 

“At  this  stage  in  the  development  of 
the  aviation  industry  I  do  not  believe 
an  advertising  man  can  discuss  anything 
that  will  lie  of  more  value  to  the  indus¬ 
try  than  to  jKiint  out  the  difference  be¬ 
tween  uncontrolled  publicity  and  adver¬ 
tising — between  stunts  and  practical 
demonstrations. 

“Whenever  the  two  are  discussed, 
somcfnie  inexperienced  in  the  art  of  in¬ 
fluencing  the  public  is  sure  to  remark 
that  he  would  ‘rather  have  one  pub¬ 
licity  story  than  a  dozen  ads.’  On  the 
contrary  publicity  is  rarely  found  to 
lie  as  valuable  as  advertising. 

“The  fundamental  difference  between 
advertising  and  publicity  is  that  the 
former  is  perfectly  controlled  while  the 
latter  is  imperfectly  controlled,  or  not 
controlled  at  all. 

“Publicity  depends  upon  its  news 
value  to  get  into  print.  If  it  hasn’t 
enough  news  value  to  get  past  the  editor 
then  it  is  probably  futile  anyway  be¬ 
cause  few  people  will  read  it. 

“Once  a  newsy  publicity  story  has 
appeared,  the  facts  are  dead  and  it 
cannot  be  repeated. 

“The  effectiveness  of  advertising  rests 
upon  repetition  of  facts  and  ideas. 
Only  by  using  paid  space  can  you  say 


to  the  public  in  a  certain  market  on  a 
certain  day  exactly  what  you  would 
like  to  have  it  know — and  then  come 
back  and  say  the  same  things  over  and 
over  again  in  new  ways  until  they  get 
into  the  public’s  consciousness  and  be¬ 
come  talked  about. 

"To  date  the  development  of  adver¬ 
tising  has  been  pronxited  more  by  pub¬ 
licity  than  by  advertising.  The  present- 
day  interest  in  aviation  is,  of  course,  a 
direct  result  of  the  space  that  news¬ 
papers  and  magazines  have  given  to  the 
recent  daring  exploits  of  .American 
aviators.  Not  long  ago  newspapers  and 
magazines  did  the  same  job  for  radio. 
Radio  manufacturers  thought  that  radio 
would  always  be  news  but  it  soon  lost 
its  news-making  qualities. 

“We  are  considering  not  only  a  new 
industry  but  one  with  unlimited  poten¬ 
tial  avantages.  Although  it  has  its  ro¬ 
mantic  aspect  and  appeals  strongly  to 
the  imagination  and  has  received  much 
attention  from  writers  for  that  reason, 
it  has  been  demonstrated,  I  think,  that 
the  industry  cannot  rely  on  free  pub¬ 
licity  for  its  development.  It  demands 
advertising  for  a  prompt  and  profitable 
recognition  of  the  value  of  its  service. 

"People  will  read  columns  about  the 
daring  exploits  of  famous  flyers,  the 
details  of  every  take-off,  the  weight 
carried,  the  number  of  sandwiches  con¬ 
sumed,  the  amount  of  gas  at  the  end 
of  the  trip,  the  reception  at  the  landing 
field,  what  the  pilot’s  fiancee  said  and 
what  she  wore — yet  tell  their  friends 
that  flying  is  something  for  dare-devils 
only. 

"Business  men  will  get  out  bands, 
organize  parades,  throw  ticker  tape, 
blow  whistles,  make  speeches,  cheer 
themselves  hoarse — and  then  gladly 
promise  their  wives  that  they  will  stay 
on  the  ground. 

“Publicity  has  made  the  public  air- 
minded  but  it  will  require  advertising  to 
sell  it  on  flying. 

“Today  aviation  is  an  under-advertised 
industry.  The  average  man  does  not 
realize  that  the  air  mail  service  has  been 
flying  millions  of  miles  with  a  quiet 
efficiency  which  speaks  well  for  the  fu¬ 
ture  of  aviation. 

“In  this  task  the  Ford  advertisements 
on  aviation  stand  out  as  lonely  beacons 
to  point  the  way.  I  have  carefully  read 
the  first  seventeen  aviation  advertise¬ 
ments  to  be  released  by  Ford.  I  believe 
they  will  do  more  to  popularize  flying 
among  the  reading  public  than  most  of 
the  stunts  that  have  ever  been  arranged. 

“Advertising  is  simply  the  voice  of 
business.  It  is  industry’s  means  of  com¬ 
municating  frequently  with  millions  of 
people.  Thus  far  the  aviation  industry 
has  been  much  talked  about  but  it  has 
had  little  to  say  for  itself.  The  time 
is  near  when  it  must  tell  the  public 
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those  things  which,  in  its  own  interest, 
it  wants  tliem  to  know,  and  not  leave 
itself  dependent  upon  what  the  news 
seekers  may  choose  to  say  about  it. 

"If  advertising  is  to  serve  as  the 
voice  of  aviation,  as  it  is  serving  our 
otlier  great  industries,  then  it  is  going 
to  be  useful  and  necessary  whenever 
one  group  within  the  industry  wishes 
to  appeal  to  another,  or  when  one  or  all 
wish  to  go  before  the  court  of  public 
opinion.  For  example: 

“1.  Aircraft  manufacturers  will  use 
advertising  to  appeal  to  transport  com¬ 
panies.  commercial  operators,  flying 
schfKils,  dealers,  business  men,  sportsmen. 

"2.  -Air  transport  companies  will  use 
advertising  as  it  is  now  u.sed  by  our 
railroads,  steamship  and  bus  lines  to  sell 
the  advantages  of  their  mode  of  travel, 
it  can  also  be  used  to  stimulate  the  use 
of  air  mail. 

“3.  Railroads  will  advertise  the  com¬ 
bination  plane-and-rail  service.  They  will 
realize  that  they  are  primarily  selling 
transportation — not  any  particular  mode 
of  transportation — and  they  will  not  be 
caught  napping  as  in  the  early  stages  of 
travel  by  motor  bus. 

"4.  Manufacturers  of  prcxlucts  needed 
by  the  industry  are  already  following 
the  example  of  similar  members  of  the 
automotive  industry  and  using  advertis¬ 
ing  to  sell  motors,  gasoline,  oil,  tires, 
instruments,  propellors,  starters,  crank¬ 
shafts,  and  other  special  parts.  While 
most  of  this  advertising  is  directed  at 
the  airplane  manufacturer  and  to  a  less 
extent  the  commercial  operator,  we  will 
undoulrtedly  .see  members  of  this  group 
eventually  advertising  to  the  general 
public  as  has  been  <lone  by  makers  of 
Fisher  bcKlies,  Willard  batteries,  Timken 
bearings,  and  other  original  or  replace¬ 
ment  parts  where  pulilic  demand  was 
an  important  factor  in  making  sales  as 
standard  eciuipment. 

F'lying  schools  are  already  using 
advertising  to  enroll  students.  Some 
day  they  will  build  prestige  by  advertis¬ 
ing  their  graduate  pilot>  to  commercial 
operators. 

"6.  Airports  will  advertise  to  manu¬ 
facturers,  distrilnitors,  air  transport 
companies,  service  companies  and  private 
operators. 

“7.  While  the  big  job  of  selling  the 
mass  market  on  the  safety,  dependabil¬ 
ity,  practicability  and  economy  of  flying 
may  be  left  to  a  few  f)f  the  leading 
manufacturers  and  transport  companies 
it  would  be  logical  for  a  group  of  these 
interests,  or  an  association  which  repre¬ 
sented  the  industry,  to  undertake  this 
educational  effort  through  a  cooperative 
advertising  campaign.  This  would  leave 
each  member  free  to  push  the  advantages 
of  his  own  line  while  the  central  cam¬ 
paign  was  expanding  the  market  as  has 
been  done  by  the  paint  and  varnish 
manufacturers,  florists,  and  numerous 
other  industries  which  have  had  to  solve 
a  common  educational  problem. 

“One  of  the  things  that  advertising 
men  have  found  to  be  axiomatic  is  that 
the  easiest  way  to  sell  a  product  is 
through  a  sample  or  demonstration.  No 
dc»ubt  the  aviation  industry  will  utilize 
this  fact.  One  thing  is  certain,  a  ride 
in  an  air  transport  plane,  or  someone 
else’s  plane  is  almost  sure  to  produce  a 
desire  for  further  trips  by  plane  and  in 
numerous  instances  awaken  the  first  de¬ 
sire  to  own  and  pilot  a  ship. 

“Advertising  has  spent  a  lot  of  money 
on  the  airplane.  I  Ix-lieve  the  airplane 
is  about  due  to  return  the  compliment 
and  spend  a  lot  of  monev  in  advertis¬ 
ing.” 


STAFF  CHANGES  ON  DAILY 


NEW  ENGLAND  GROUPS  MEET 

Newspaper  men  and  their  families 
from  all  corners  of  Vermont  and  New 
Hampshire  were  gathered  last  week  at 
Fairlee,  \T.,  for  the  third  annual  three- 
day  outing  of  the  Vermont  Press  Asso¬ 
ciation  and  the  New  Hampshire  Weekly 
Publishers’  Association. 


CORRECTION 

Last  week,  through  a  typographical 
error.  Editor  &  Ptrm-i.suKR  stated  that 
the  new  Buffalo  branch  of  the  Scripps- 
Howard  national  advertising  department 
was  located  at  192.‘5  Main  street,  instead 
of  lO.*)  Main. 


Danville  (III.)  Commercial-News 
Reorganizes  Editorial  Department 

With  the  enlargement  of  its  staff 
recently,  almost  a  complete  reorganiza¬ 
tion  of  the  editorial  department  has  been 
effected  by  the  Danville  (Ill.)  Comnicr- 
cial-Xczvs. 


H.  Clyde  Gibson,  managing  editor,  has 
been  relieved  of  his  duties  as  telegraph 
editor,  Haskell  -Armstrong  taking  over 
this  desk.  Mr.  Armstrong  recently  sold 
his  weekly,  the  Peoria  Illinois  I’alley 
Herald.  Howard  Keck,  formerly  witii 


the  Fond  du  Lac  (Wis.)  Comniomvealth 
Reporter,  is  the  new  city  editor,  succeed¬ 
ing  Russell  Cunningham,  who  has 
returned  to  the  rewrite  desk  of  the  Chi- 
caf/o  Herald  &  Ilxaminer. 

Gerald  Murray,  formerly  with  the  Red 
Wing  (Minn.)  Daily  Republican,  has 
become  night  editor,  succeeding  Mal¬ 
colm  Moore,  who  has  gone  with  the  Mt. 
Clemens  (Mich.)  Monitor  and  associated 
weeklies,  which  are  headed  by  James  F. 
McKenna,  formerly  city  editor  of  the 
Commercial-N  ews. 

Miss  Sue  White  has  been  promoted  to 
society  editor  succeeding  Jean  Rose, 
resigned.  Miss  Ruth  Bernice  Thompson 
has  been  named  assistant  society  editor. 


CORRECTION 


In  reporting  the  story  of  the  National 
Broadcasting  Company’s  difficulty  in 
broadcasting  the  Poughkeepsie  regatta 
last  week,  EinnoR  &  Publisher  inad¬ 
vertently  stated  that  W.  S.  Quimby 
Company  were  sponsors  of  the  White 
House  Coffee  Hour.  The  Dwinell- 
Wright  Company  are  sponsors  of  this 
program. 


COMPLETING  NEW  PLANT 


The  Pittsburg  (Kan.)  Headlight  Sun 
will  move  into  its  new  building  July  29. 
.A  new  24  page  press  is  being  installed. 


Ready 


4  4  4 


Again  the  Buffalo  Evening  News  announces  the  completion  of  its  route 
lists  of  Grocers,  Chain  Grocers,  Meat  Markets,  Drug  Stores  and  Confec¬ 
tioners — but  this  time  the  book  will  contain  lists  for  practically  every  city, 
town  and  village  in  the  eight  Western  New  York  counties — the  Buffalo 
Area.  In  addition,  lists  of  wholesalers,  jobbers,  department  stores  with 
individual  buyers,  population  of  areas  and  type  of  areas  has  been  included. 
Eighty-four  pages,  filled  with  the  sort  of  information  every  manufacturer 
and  sales  manager  should  have. 


Complete  Route  Lists 


BUFFALO 


and  its  Eight>Coanty  Trade  Area 


Covering  Independent  Grocers,  Chain  Grocers,  Meat  Dealers, 
Druggists  and  Confectioners 


These  route  books  are  available  to  all  manufacturers  and  national  adver¬ 
tisers  upon  request.  Use  them  when  you  are  planning  to  come  into 
Western  New  York.  Fix  your  quotas  after  you  have  studied  the  possi¬ 
bilities  of  the  Buffalo  market.  Buffalo  families  spend  $107,835,000  an¬ 
nually  for  foodstuffs — surely  a  volume  of  interest  to  every  manufacturer 
of  food  products.  And  the  Buffalo  Evening  News  is  their  accepted  guide 
in  their  grocery  purchases  because  it  carries  more  food  advertising  than 
all  other  Buffalo  newspapers,  daily  and  Sunday,  combined. 


You  Can  Reach  86%  of  the  [Buffalo  Market  Through 
the  Exclusive  Use  of  the 


Buffalo  Evening  News 


EDWARD  H.  BUTLER,  Editor  and  Publisher 
KELLY-SMITH  COMPANY 


Graybar  Bldg. 
New  York  City 


Post  Bldg. 
Chicago 


National  Representatives 
Atlantic  Bldg.  Gen.  Motors  Bldg. 

Philadelphia  Detroit 


Glenn  Bldg. 
Atlanta 


Waterman  Bldg. 
Boston 
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BRITISH  AD  MEN  DISCUSS  NEW  MARKETS 

Fifth  Advertising  Convention  Held  at  Newcastle-Upon-Tyne — Doidge  of  London  Evening  Standard 
Tells  Newspaper  Section  Agency  Commission  Should  Be  Paid  by  Advertisers 


A  MESSACiK  from  the  Prime  Minis- 
ter  J.  Kamsay  MacDonald  to  Hrit- 
ish  industry  was  read  by  the  Rt.  Hon. 
Lord  Riddell,  president  of  the  Adver¬ 
tising  Association,  at  the  opening  con¬ 
ference  of  the  Fifth  Advertising 
Convention,  at  Xewcastle-upon-Tyne, 
June  17. 

In  a  pre-convention  message  to  mem¬ 
bers  of  the  British  Advertising  .Associa¬ 
tion  Lord  Riddell  said :  "Our  fate  as  a 
nation  depends  on  extending  and  develop¬ 
ing  our  trade.  ...  In  this  pmpaign 
advertising  must  play  a  leading  part. 

It  is  believed  that  these  con¬ 
ferences  will  have  far-reaching  practical 
results." 

From  all  parts  of  the  country  dele¬ 
gates  and  others  attending  to  the  num¬ 
ber  of  more  than  l.(XK)  reached  New¬ 
castle  on  Saturday.  June  15.  -A  special 
train  took  an  important  contingent  from 
London. 

The  program  provided  for  a  civic 
reception  and  ball  at  the  grand  assembly 
rooms.  Newcastle  on  Saturday  night 
when  delegates  were  received  by  the 
Ix»rd  Mayor  of  Newcastle-upon-Tyne 
(Councillor  .Arthur  \V.  Laml>ert,  M.C., 
J.  P. )  and  the  l.ady  Mayoress.  .A  dis¬ 
play  of  foreign  advertising  material  was 
opened  by  Lord  Riddell. 

On  Sunday  the  delegates  were  invited 
to  a  motor  tour  through  85  miles  of  his¬ 
toric  and  beautiful  Northumberland  with 
tea  in  the  grounds  of  .Alnwick  Castle. 

In  his  presidential  address  on  Monday 
Lord  Riddell  said  the  Council  had  no 
hesitation  in  .selecting  “The  Quest  of 
Markets"  as  the  main  subject  for  dis¬ 
cussion.  He  cited  Great  Britain's  de¬ 
pendence  upon  export  trade,  and  the 
vital  necessity  of  extending  her  overseas 
markets,  on  which  the  45  million  people 
living  on  the  British  Isles  have  to  rely 
for  their  very  existence. 

"Price,  quality  and  suitability  must  he 
the  chief  factors  in  commercial  pros¬ 
perity,”  he  said,  "(iood  marketing  and 
good  advertising  cannot  sell  had  mer¬ 
chandise.” 

He  made  the  follow  ing  suggestions : 

“In  view  of  new  conditions  our  sales 
arrangements  overseas  demand  immedi¬ 
ate  investigation. 

“British  manufacturers  and  merchants 
are  to  maintain  atid  increase  their  over¬ 
seas  sales,  they  must  -see  that  their  g<M)ds 
are  properly  marketed  and  in  suitable 
cases  advertised.  They  must  help  the 
retailer  with  the  public.  They  must  fol¬ 
low  up  their  gorxis  into  the  hands  of  the 
consumer.  They  must  recognize  that  in 
hif^hly  civilized  countries  efficient  adver¬ 
tising  is  an  essential  part  of  a  selling 
campaign.  The  increase  in  .American 
foreign  trade  is  largely  due  to  recogni¬ 
tion  of  this  fact. 

“Manufacturers  must  keep  in  close 
personal  touch  with  their  overseas  mar¬ 
kets.  In  default  of  this  it  is  impossible 
to  judge  whether  goods  are  being  sold 
to  the  best  advantage  and  whether 
methods  that  have  proved  successful  in 
the  past  are  becoming  obsolete. 

“The  interdependence  of  home  and 
foreign  markets  is  a  subject  which  re¬ 
ceives  closer  attention  in  .America  than 
it  does  here.  .A  manufacturer  often 
recognizes  that  if  by  increased  effort  and 
increased  advertising  he  can  put  up  his 
home  sales,  he  can  thereby,  owing  to 
reduced  overheads,  etc.,  improve  his 
chances  in  foreign  markets.  Here  again 
business  is  entering  into  a  new  region  of 
scientific  development.” 

Sir  Gilliert  Vyle,  who  followed  I>ord 
Riddell,  discussc-d  why  some  markets 
have  lieen  lost  to  Great  Britain,  and  how- 
new  markets  can  be  obtained.  “The 
quest,”  he  said,  “is  not  so  much 
for  a  market  as  for  new  products  to  fill 
the  markets  which  already  exist.  Uncon¬ 
scious  markets  probabiy,  nevertheless 
markets  of  vast  potentiality.” 

Ernest  Remnant,  editor  of  the  English 


By  ALLAN  DELAFONS 

London  Editor,  Editor  &  Publisher 

AVf/Vic  and  leader  of  the  British  Trade 
1  )elegation  to  Russia,  suggested  that  in 
the  "Quest  for  Markets”  Russia  must  not 
merely  lx;  included  but  is  even  probably 
entitlerl  to  first  place.  There  is  no  other 
Country  which  within  the  next  few  years 
Cfuild  absorb  such  a  large  quantity  of 
British  manufactures,  he  declared. 

.A  glowing  tribute  to  the  efficacy  of 
newspaper  advertisement  was  voiced  by 
.Sir  Ralph  \\'edgewood.  general  manager 
of  the  Umdon  North  Eastern  Railway. 

"Useful  as  poster  advertising  may  be.” 
he  said,  "it  is  through  the  newspaper 
press  that  most  of  our  advertising  is  done 
—and  the  newspaper  press  is  undoubtedly 
by  far  the  most  valuable  medium  of  ad¬ 
vertisement  to  us.  Not  less  than  one- 
half  of  our  total  advertising  expenditure 
is  devoted  to  press  advertisements.” 

Sir  W  illiam  Berry,  chairman  of  .Allied 
Newspapers,  Ltd.,  presided  over  a  distin¬ 
guished  assemblage  at  the  luncheon  given 
by  the  proprietors  of  the  Xcrccastlc 
Chronicle. 

“The  .Advertising  Association,  coupled 
with  the  name  of  Ijord  Riddell.”  was  the 
toast  suhmittetl  by  Sir  (iomer  Berry, 

Bart.  It  was  only  in  the  fitness  of  things, 
said  Sir  Gomer,  that  a  toast  should  be 
given  to  the  .-Advertising  Association. 

During  the  discussion  at  the  News¬ 
paper  Alanagement  Session  on  the  rela¬ 
tionship  between  advertising  and  the 
newspapers,  it  was  stated  that  of  the 
£1.^0.(KK).000  spent  annually  on  advertise¬ 
ment  in  the  country,  £100.(X10.000  went 
into  newspaper  and  magazine  advertise¬ 
ments. 

J.  C.  .Ackerman  (of  United  News¬ 
papers,  (1919)  Ltd.,)  presiding,  observed 
that  they  were  meeting  in  a  period  of 
intense  newspaper  competition. 

"How  far  it  is  to  go  on”  he  remarked. 

“is  not  too  clearly  defined  in  some  of 
our  minds.  But  so  long  as  it  is  good 
for  the  advertiser,  no  one  will  com¬ 
plain.  It  keeps  us  alert.” 

!■'.  P.  Bishop,  of  the  l.ondon  Time.'!. 
who  discussed  “Truth  in  .Advertising” 
said  that  English  law  allowed  the  ad¬ 
vertiser  to  praise  his  go<Kls  in  the  most 
glowing  terms,  but  it  did  not  allow 
him  to  make  a  misstatement  alxmt  them, 
so  as  to  deceive  the  purchaser.  In  the 
case  of  a  misstatement  of  fact  made 
fraudulently,  a  purchaser  may  refuse  to 
accept  the  goods  and  get  his  money  back, 
and  may  also  be  able  to  obtain  damages 
in  an  action  for  fraud. 

In  dealing  with  the  moral  responsi¬ 
bility  of  a  newspaper  publisher  to  his 
readers,  Arthur  Grime,  of  the  Hlaek- 
pnol  Gazette,  suggested  that  publishers 
should  be  no  less  scrupulous  about  the 
advertising  columns  than  those  devoted 
to  news. 

F.  \V.  Doidge.  London  Evening 
Standard,  speaking  on  the  question : 

“Sho'uld  .Agency  Commission  be  .Abol¬ 
ished?"  asked  could  a  more  tantalizing 
problem  beset  a  publisher? 

“The  abolition  of  the  agent’s  commis¬ 
sion  is  something  we  lie  awake  and  think 
about.  Would  we,  if  we  could,  abolish 
that  commission?  Just  play  awhile  with 
the  picture  of  what  it  would  mean  to 
us”  he  said. 

“One  hundred  and  fifty  million  pounds 
sterling  is  spent  annually  in  advertising 
in  this  country.  One  hundred  millions 
sterling  goes  into  newspaper  and  maga¬ 
zine  advertising.  Take  the  group  of 
papers  with  which  I  am  as.sociated.  The 
advertising  revenue  on  those  three  papers 
reaches  as  high  as  £70,000  per  week. 

Seven  thousand  pounds  per  week  goes 
hack  into  the  pockets  of  the  agents. 

From  our  three  papers  the  agents  de¬ 
ceive  more  than  £2.5(1,000  per  annum.  A 
quarter  of  a  million  per  year  is  a  lot  of 
money.  In  recent  years  our  three  papers 
have  shown  a  profit  of  10  per  cent  per 
annum.  That  means  that  our  profits 


in  any  one  year  do  not  etjual  the  sum 
we  pay  the  agents. 

"The  agent  is  an  integral  part  of  the 
advertisers’  organization.  Ninety-five 
per  cent  of  his  work  is  with  and  for 
the  adverti.ser.  Onl^-  an  infinitismal 
section  of  his  staff  is  ^employed  to  pre¬ 
serve  association  with  the  newspaper, 
surely  it  is  reasonable  to  suggest  that 
the  advertiser,  receiving  95  per  cent  of 
the  agent's  service,  should  pay  the 
agent's  service  fee.  And  if  that  is 

agreed,  then  1  would  say  that  the  agent 
is  pwrly  paid  and  that  instead  of  re¬ 
ceiving  10  per  cent  as  at  present,  he 

should  receive  from  the  advertiser  a 

.service  fee  equivalent  to  at  least  15  per 
cent,  or  even  20  per  cent,  of  the  adver¬ 
tising  appropriation.  Some  people  may 
say  that  that  is  going  to  re-act  to  the 
detriment  of  the  newspaper  since  if  the 
advertiser  has  to  carry  the  whole  of  the 
burden  the  sum  left  for  newspaper  ad¬ 
vertising  must  suffer  a  proportionate 

decrease.  I  don't  think  that  matters. 

“We  have  witnessed  an  amazing 
growth  in  advertising  expenditure  in 
this  country  since  1905.  In  my  opinion 
we  have  only  started  the  ball  rolling. 
The  real  problem  of  the  future  is  this: 
'How  is  the  great,  the  inevitable  devel¬ 
opment  of  the  next  few  years  in  adver¬ 
tising  to  be  accommodated?’  I  very- 
much  doubt  whether,  in  our  time,  we 
shall  see  the  establishing  of  another 
national  newspaper  in  this  country.  The 
cost  of  such  an  undertaking  is  too  co¬ 
lossal  to  contemplate.  One  of  the  real 
problems  of  the  future  will  be  to  ac- 
commixlate  the  wealth  of  advertising 
which  will  accumulate,  and  if  asking  the 
advertiser  to  carry  the  baby  in  this  case 
leads  to  smaller  appropriations,  it  may¬ 
be  a  blessing  in  disguise,  in  that  wc  shall 
have  found  a  new  and  mutually  satis¬ 
factory-  way  of  rationing  advertising. 

“The  killing  of  agency  commission 
would  also,  I  think,  lead  to  th"  killing 
of  various  objectionable  practices  which 
have  developed  under  the  existing  sys¬ 
tem.  There  is  one  practice,  for  instance, 
which  the  advertiser  himself  must  view 
with  distaste,  if  not  alarm.  I  refer  to 
the  dubious  action  of  certain  dailies, 
which  by-  means  of  secret  diplomacy, 
have  made  arrangements  with  three, 
four  ('r  hrilf  a  dozen  agents  for  the 
payment,  in  certain  circumstances,  of 
an  extra  secret  commission  above  that 
shown  on  their  rate  card. 

“We  pay  the  agent  10  per  cent  for 
service.  We  don’t  always  get  what  we 
pay-  for.  Or  at  least  we  fail  to  get  full 
value  for  our  money.  For  how  often 
does  the  agent  make  a  rebate  to  the 
advertiser?  That  is  unfair  from  every 
ptrint  of  view.” 


Ralph  Winter-Thomas,  F.  1.  P.  A., 
an  address  at  the  Newspaper  Manage¬ 
ment  Session,  on  “What  Qualifications 
.Are  Necessary  to  Entitle  an  .Agent  to 
Recognition?”,  after  tracing  the  rise  of 
the  advertising  agent  and  re-stating  the 
ideals  of  the  Institute  of  Incorpirated 
Practitioners  in  .Advertising,  epitomised 
"the  broad  conditions  which  an  advertis¬ 
ing  agency  should  fulfill  in  order  to  ^ 
efficient  and  merit  recognition.” 

These  conditions  constitute  a  mini¬ 
mum  requirement,  he  stated  :  ( 1 )  An 

agency  should  be  an  organization  the 
principal  business  of  which  is  that  of  a 
bona  fide  practitioner  in  advertising. 
(2)  An  agency  should  be  controlled  by 
men  who  are  properly  qualified  to  give 
advice  and  handle  advertising,  a  quali¬ 
fication  to  be  judged  by  the  experience 
in  actual  advertising  practice  of  those 
who  control  the  agency.  (3)  In  prin¬ 
ciple,  an  agency-  should  be  financed  by 
those  by-  whom  it  is  conducted.  Its 
profits  are  then  more  likely  to  be  used 
in  the  development  of  the  agency-  and 
advertising  than  if  they-  go  to  persons 
merely-  interested  in  their  annual  divi¬ 
dends. 

“Whether  we  are  asked  direct  by  an 
advertising  customer  or  by  an  advertis¬ 
ing  man  on  behalf  of  a  customer  to 
undertake  the  production  of  printing  of 
whatever  shape  or  form,  let  us  as 
printers,  give  of  our  best,  using  our  in¬ 
fluence  always  towards  the  pure,  the 
beautiful  and  the  chaste.”  Such  was  the 
keynote  of  an  address  given  by  William 
Maxwell,  of  Edinburgh,  president  of 
the  Federation  of  Master  I’rinters  and 
.Allied  Trades  of  (ireat  Britain  and  Ire¬ 
land.  at  the  printers’  session.  Other 
speakers  emphasized  printing  as  a  busi¬ 
ness-builder. 

The  advertising  agents  considered  the 
subject  “Advertising:  A  Weapon  Against 
L’nemployment.” 

Sir  I^wrencc  Weaver,  director,  Lon¬ 
don  Press  Exchange,  Ltd.,  in  opening  the 
discussion,  developed  the  theme  that  the 
present  trend  of  British  industry  was 
towards  the  manufacture  of  goods  which 
could  be  identified,  and,  therefore  sold 
hy  advertisement.  The  wide  consump¬ 
tion  by  a  vast  body  of  people  of  an  in¬ 
creasing  range  of  commodities  would 
call  for  a  larger  production,  and  this 
would  automatically  increase  employ¬ 
ment.  Such  larger  demand  by  the 
public  would  be  brought  about  without 
any  added  burden  to  manufacturers’ 
costs. 

-At  the  Industrial  Press  Section  Session 
Sir  Gerald  Healey,  Bt.,  of  Morgan 
Brothers  (publishers)  Ltd.,  appealed  for 
a  closer  bond  of  sympathy  and  thought 
between  the  manufacturers  and  the  indus¬ 
trial  press. 

Charles  Crane,  president  of  the  Fleet 
Street  and  Advertising  Club,  presided  on 


77?e  T^ublisher’s  ’building  'Problem 


Th 


his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 
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Tuficlay,  June  18,  at  the  Press  Repre¬ 
sentatives  session.  He  called  attention 
to  the  factors  which  make  the  modern 
press  representative  a  valuable  ally  of 
the  advertiser  in  the  planniiiR  of  cam¬ 
paigns  and  in  the  quest  of  markets. 

1.  Reid  Adam,  chairman  of  the  British 
l)i*rect  Mail  Advertising  Association, 
who  presided  at  the  Direct  Mail  Adver¬ 
tising  session  at  the  convention  on  June 
18,  criticized  the  lack  of  good  direct  mail 
advertising  methods  in  this  country  and 
referred  to  the  fact  that  in  the  United 
.States  each  home  receives  18  pieces  of 
direct  niail  advertising  literature  each 
week  while  in  Britain  the  percentage  was 
only  three  per  week. 

Methods  of  some  newspapers  in 
rounding  up  advertisements  from  various 
business  houses  by  running  composite 
pages  with  which  one  firm  is  usefully 
associated  and  then  getting  further  ad¬ 
vertising  for  that  feature  by  dragging 
in  firms  that  might  be  under  some  obli¬ 
gation  to  the  first'  one,  were  deprecated 
by  Cecil  Taylor,  of  (ieneral  Mott)rs, 
Limited.  Similar  tactics  employed  by 
jjeriodicals  publishing  special  numbers ; 
the  trade  paper  frightening  a  small  busi¬ 
ness  man  into  thinking  that  if  he  did 
not  advertise  he  'would  be  forgotten  by 
the  trade;  local  newspapers  quoting  spe¬ 
cial  prices ;  house  organs  forcing  sup¬ 
pliers  to  the  firm  publishing  them  to 
take  space;  the  old  stunt  of  offering  to 
insert  an  article  describing  a  business 
and  then  charging  heavily  f(jr  the  blocks 
used  as  illustrations ;  "T  ^C  orders" 
signed  on  a  newspaper's  own  form,  which 
contained  in  small  type  a  note  that  the 
advertisement  would  be  repeated  until 
cancelled  by  the  advertiser,  and  that  un¬ 
less  fresh  copy  were  sent  the  old  ad¬ 
vertisement  would  be  inserted;  the  “last 
minute  bargain" — a  suddenly  vacant 
si)ace  going  at  a  cut  price ;  "autocratic 
publications"  which  laid  down  definite 
rules  on  editorial  support  of  advertisers, 
refusal  to  disclose  sales,  limitation  of 
tyi)e  sizes  in  displayed  advertisements ; 
various  type  areas  because  of  varied  page 
sizes;  these  were  some  of  Mr.  Taylor’s 
e.xamples  of  “advertising  under  duress." 
He  concluded  his  list  of  good-natured 
grumbles  by  the  statement  that  an  ad¬ 
vertiser  should  know  enough  about  busi¬ 
ness  not  to  fall  for  such  methods. 

X'iscount  Leverhulme,  chairman  of 
Lever  Brothers,  opened  the  Sales  Mana¬ 
gers’  session  on  Tuesday  afternoon, 
speaking  on  “The  Functions  of  Sales 
Management.”  .-Mthough  the  customer 
knows  what  he  does  not  want,  he  some¬ 
times  does  not  know  exactly  what  he 
wants,  he  declared.  It  was  the  function 
of  the  sales  manager  to  tell  him  in  con¬ 
vincing  form.  Cheapness  was  not  the 
first  consideration  with  the  average  cus¬ 
tomer,  who  would  not  cavil  too  much 
alxiut  the  price  if  his  wants  were  satis¬ 
fied.  The  desire  of  the  ultimate  con¬ 
sumer  was  the  most  important  considera¬ 
tion,  sales  managers  should  remember. 
Let  that  be  imperfectly  understood  and 
the  most  comprehensive  selling  organ¬ 
ization  would  fail.  “Shoot  at  the  bird 
and  not  at  the  covey,”  concluded  the 
\’iscount.  “In  other  words,  concentrate." 

.\t  the  closing  session  of  the  conven¬ 
tion  at  the  Station  Hotel,  Newcastle,  on 
Wednesday,  June  1*).  the  invitation  of 
W.  H.  Dyer,  publicity  agent  for  Hast¬ 
ings,  to  hold  the  1930  convention  in  that 
town  was  accepted.  Hastings,  one  of  the 
old  Cinque  ports  in  southeast  England, 
famous  for  its  association  with  the  Nor¬ 
man  coiKiuest  of  Kmrland  in  1066.  will 
therefore  be  invaded  in  1931  by  an  army 
representative  of  the  most  modern  branch 
of  commerce. 


TO  SEE  INDUSTRIAL  MOVIE 

A  moving  picture  to  be  compiled  by  a 
joint  committee  of  the  National  Indus¬ 
trial  .Advertisers  .Association  and  the  As¬ 
sociation  of  National  .Advertisers,  show¬ 
ing  .American  manufacturing  methods, 
will  be  shown  at  the  convention  of  the  In¬ 
ternational  .Advertising  .Association  in 
Iferlin,  .Aug.  12-l.s.  It  is  expected  that 
2iK)  manufacturers  will  co-operate  in  the 
niaking  of  the  film,  thus  giving  a  com- 
|)osite  picture  of  mass  production  as  prac¬ 
ticed  in  the  I'nited  States. 


PULPWOOD  USE  UP 
6  PER  CENT  IN  1928 


7,160,100  Cord*  Consumed,  Figures 
Issued  by  U.  S.  Department  of 
Commerce  Show  —  Maine 
Consumption  Highest 


l’ulpwo(xl  consumed  in  the  United 
States  last  year  amounted  to  7,160,1(K) 
Cords,  a  gain  of  O.l  per  cent  over  the 
1927  Consumption  of  (t.7,s0,935  cords. 

The  1928  production  of  wood  pulp 
reached  a  total  of  4.510, 8(M)  tons,  an  in¬ 
crease  of  4.6  per  cent  as  compared  with 
the  output  of  4.313,403  tons  during  1927, 
the  Department  of  Commerce  announced. 

The  production  of  paper  and  paper 
boards  last  year  was  greater  than  in 
1027  by  4  per  cent,  amounting  to  10.- 
403.338  tons  as  against  10,(K)2,070  tons 
turned  out  in  1927. 

Maine  ranked  first  of  all  the  states  in 
tlie  (|uantity  of  pulpwood  consumed  and 
wi:<k1  i)ulp  produced,  the  Department’s 
tal)ulation  indicated. 

Last  year  Maine’s  consumption  amount¬ 
ed  to  1.160,1(K)  cords  while  its  production 
reached  4,510, 8(K)  tons,  as  contrasted 
with  6.7.50.935  cords  and  4,313,403  tons 
consumed  aud  produced,  res|H'ctivelv,  in 
1927. 

Massachusetts  consumed  the  least  of 
all  pulpwood  with  a  total  of  only  51,325 
Cords  as  against  49.473  cords  consumed 
in  1927,  while  A^ermont  ])roduced  the 
smallest  (luantity  of  19.931  tons  of  wood 
pulp,  a  considerable  drop  from  its  pro¬ 
duction  of  32.562  tons  in  1927. 

The  1928  consumption  of  other  States 
was:  Wisconsin,  l,225.6.k)  cords;  N’ew 
A'ork.  802,115;  Washington.  651,657; 
Louisiana,  413.()02:  Pennsylvania,  405.- 
276:  New  Hampshire.  351.349;  A'irginia, 
342.813;  Michigan.  331.697;  Oregon  and 
California  combined.  .108,264:  Minnesota, 
28  2.691:  Massachusetts.  51..325;  A’er- 
mont.  20.081  ;  and  other  States,  663.612 
cords. 

Last  year’s  production  of  woocl  pulp 
bv  States  was:  Wisconsin.  720.781  tons; 
New  A'ork.  6.13,182;  Wasbington.  .149.- 
107:  Louisiana.  226,708;  Pennsvlvania, 
218.598;  New  Hamp.sbire.  198.587;  A'ir¬ 
ginia,  189.925;  Michigan.  19(),20.1;  Ore¬ 
gon  and  California,  21.1.407;  .Aliimesota, 
194. .l‘D;  Massachusetts  ,12,370;  A'ermont, 
19.8,11 ;  and  other  States,  ,147.012  tons. 

Of  the  total  quantity  of  pulpwood  con¬ 
sumed.  2.(KX1.4,1.1  was  domestic  spruce  and 
1.063,348  imjMirted  spruce;  1.158.958 
cords  was  domestic  hemlock  and  18,677 
im|xirted  hemliKk  ;  925.698  cords.  South¬ 
ern  yellow  pine;  225,194  cords,  domestic 
poplar  and  199.871  imported ;  257,379 
domestic  balsam,  and  102.287  cords  im- 
l)ortcd. 

Jack  pine  consumed  in  1928  amounted 
to  175,957  cords;  yellow  poplar,  122.7.18 
cords;  white  fir,  105.161  cords;  while 
beech,  fir  and  maple,  domestic,  amounted 
to  65,227  cords  and  imported.  17,100 
cords. 

Gum  consumed  was  72,611  cords;  tam¬ 
arack.  67. .194;  and  other  woods.  126,462. 
which  includes  8.128  cords  of  inqxirted 
woods. 

Of  the  woixl  pulp  priKluction  in  1928, 
1,610,988  tons  were  nr<Kluce(l  by  mechan¬ 
ical  means.  1.5.58.8.58  tons  by  sulphite, 
774.225  tons  by  sulpbate ;  488,641  by 
soda ;  29,%7  tons  by  semi-chemical 

means,  and  48.121  tons  by  screenings 
lx)th  mechanical  and  chemical. 

Newsprint  produced  in  the  United 
States  last  year  t<*taled  1.415.450  tons, 
represented  a  slight  decline  from  the 
1927  output  of  1,. 516,929  tons. 

Other  p:iper  and  paper  manufactures 
produced  in  1928  included  hanging  paper, 
%..190  tons;  catalogue.  1.18  660  tons; 
h<M)k  pai)cr.  uncoated,  1..1.14,.126:  cover 
paper.  27,04,1 ;  writing  paner,  550,472 ; 
wrapping  paper  sulphite,  351,786;  wrap¬ 
ping  paper,  kraft,  873,578;  Ixiards, 
4.065.378  tons. 


PLANNING  SUMMER  OUTING 

The  ninth  annual  summer  social  meet¬ 
ing  of  the  Michigan  League  of  Home 
Dailies  will  be  held  at  Cadillac,  Mich., 
July  11,  12  and  13. 


A 

Worlfl-Wide 
Picture  of  Advertising 


No  le.siser  term  can  describe  Germany's  wonderful 
Advertising  Exposition,  to  be  held  in  Berlin  from 
August  10  to  September  8.  and  thus  available  to  every 
visitor  to  the  International  Advertising  Convention, 
August  12-15. 

From  many  countries  of  both  hemispheres 
exhibits  will  be  sent,  illustrating  the  newest  and  most 
striking  developments  in  every  field  of  advertising. 
Will  yon  see  them? 

Spares  85,  86  and  87  in  this  Exposi¬ 
tion  have  been  reserved  by  The 
Christian  Science  Monitor,  and  tve 
invite  you  to  view  the  display  of  this 
International  Daily  ISewspaper. 

For  complete  information  regarding  steamships 
chartered,  sailing  dates,  trips  and  tours  arranged, 
write  International  Advertising  Association,  420 
Lexington  Avenue,  Ncav  York  City,  New  York. 


The 

Christian  Science 
Monitor 

A  DAILY  NEWSPAPER  FOR  THE  HOME 
Published  by 

The  Christian  Science  Publishing  Society,  Boston,  Mass,,  V,  S.  A, 


European  Advertising  Offices: 
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By  MARLEN  PEW 


SOME  weeks  ago  Vernon  McKenzie, 
Dean  of  the  School  of  Journalism, 
University  of  Washington,  asked  me  to 
jot  down  the  names  of  "newspaper  stories 
that  every  newspaper  man  should  know 
or  every  journalism  student  should  read 
before  graduate m.”  I  gave  him  a  list 
of  books  which  had  influenced  me  and 
notice  that  the  university  has  published 
the  list,  with  additions,  in  a  useful 
pamphlet  which  also  gives  similar  book 
selections  for  the  benefit  of  the  students 
of  all  of  its  various  colleges  and  depart¬ 
ments.  The  journalism  department 
“shelf”  is  as  follows : 

Success,  Samuel  Hopkins  Adams ; 
Street  of  Adventure,  Sir  Philip  Gibbs; 
CalH'an,  W.  L.  Cieorge;  Alias  Ben  Alibi, 
Irvin  S.  Cobb;  A  Hind  Let  Loose,  C.  E. 
Montague ;  The  Stolen  Story,  Jesse  L. 
Williams;  The  Derelict,  Richard  Har¬ 
ding  Davis;  Hi(jlt  Ground.  Jonathan 
Brooks;  Koutlcdi/c  Rides  Alone,  Will 
Levington  Comfort;  Splendor,  Ben 
Ames  Williams ;  Through  Thirty  Years, 
Wickham  Steed ;  Changes  and  Chances, 
H.  W.  \evinson ;  Adventures  and  Let¬ 
ters,  Richard  Harding  Davis;  Twice 
Thirty,  Edward  W.  Bok ;  lYhen  James 
Gordon  Bennett  ft'as  Caliph  of  Bagdad, 
A.  S.  Crockett ;  Ballyhoo,  Silas  Bent ; 
Trials  and  Tribulations  of  an  Editor,  L. 
Frank  Tooker;  Life  and  Letters  of  IV al¬ 
ter  H.  Page,  edited  by  Burton  J.  Hen¬ 
drick  ;  Adventures  in  Journalism,  Sir 
Philip  Gibbs;  Ad'ventures  in  Interview¬ 
ing,  Isaac  F.  Marcosson;  Life  of  Vol¬ 
taire,  Victor  Thaddeus;  The  Peasants, 
Ladislas  Reymont;  You  Can’t  Print 
That,  George  Seldes ;  Open  Conspiracy, 
H.  G.  Wells;  Your  Money’s  IVort'h, 
Stuart  Chase. 

*  •  * 

^rHE  romance  of  journalism  is  fairly 
well  bound  up  in  that  list,  but  there 
are  dozens  of  b<x>ks  dealing  with  the 
technique  of  .American  newspaper  work, 
in  all  departments,  which  ought  to  be 
included  in  the  complete  library  of  any¬ 
one  who  takes  newspaper  work  seriously. 

I  think  particularly  of  the  many  excel¬ 
lent  biographies,  including  those  of  the 
late  M.  E.  Stone,  Dana,  Greeley,  Ben¬ 
nett,  Watterson  and  Xorthcliffe;  John 
K.  Winkler's  “Hearst,”  and  the  auto¬ 
biography,  "My  Own  Story,”  by 
Fremont  Older.  They  inspire  action 
and  also  chart  the  fierils  of  journal¬ 
ism  seas.  I  am  always  inspired  by 
reading  the  bir^graphies,  also  many  of 
the  works,  of  \  oltaire.  Dickens  and 
Tolstoy.  They  set  my  wheels  in  motion. 
Romain  Rolland.  George  Bernard  Shaw, 
Mark  Twain,  H.  Wells.  John  (Jals- 
worthy,  and  HavclrKrk  Ellis  stir  me 
deejdy.  French,  Russian  and  .■\merican 
short  stories  provide  the  cocktails,  if 
they  are  aV^ut  the  struggle  of  life. 
f).  Henry  and  tiuy  de  Maupassant  never 
wear  out.  .Ml  ‘Vjciety”  or  “detective” 
yarns  seem  insipid,  unreal,  not  by  half  so 
thrilling  as  the  news  columns  of  any 
metrojKditan  new-pajM-r. 

•  »  * 

^EW.SI'.APER  men  often  ask  what 
IxKjks  con>-titule  the  lj<-t  desk  com¬ 
panions  of  the  working  editor,  meaning 
one  who  is  keeping  abreast  of  the  tides 
of  news  and  opinif>n,  directing  a  staff 
of  rejKjrters  and  C'jpy-desk  men  anri 
writing  editfjrials  and  jKdicy  stories. 
Every  man  mu^t  sjH-ak  for  himself  in 
this  matter,  Init  I  find  indisi>ensable  t^/^ds 
the  follow  ing  Ij'j'/ks : 

The  World  .-Mmanac,  Who's  Who  in 
America,  the  Congressional  Directory, 
the  Standard  Dictionary,  March's  The¬ 
saurus  Dictionary,  Fernald's  English 
Syn'jjiyms  and  Antonyms,  N'ew  York 
T  imes  Index,  Bartlett's  Familiar  Quota- 
ti<-nis,  any  g^Xfd  up-to-the-minulc  atlas, 
state  and  city  official  directorie-,  Bryce’s 
American  Commonwealth  for  historic 


references,  an  encyclopedia,  Xezespaper 
Reporting  of  Public  A ffairs,  C.  R.  Bush ; 
&  PuBLisHtJt  Market  Guide  and  l.b.n.l. 
tlie  Holy  Bible. 

Eiutor  &  Pliii,ishkr  Year  Book,  Editor 

»  *  * 

^  EORGE  F.  PIERROT,  I  learn  from 
the  current  issue  of  The  (J»i7/,  official 
organ  of  Sigma  Delta  Chi,  recently  cir¬ 
culated  a  questionnaire  among  editors, 
critics  of  the  press  and  journalism  teach¬ 
ers  on  this  matter  of  appropriate  books 
for  journalists.  I  am  sure  Mr.  Pierrot 
will  not  object  if  1  pass  on  to  the  Edi¬ 
tor  &  PuiiLiSHER  audience  the  recom¬ 
mendations  made  by  the  persons  he  in¬ 
terviewed. 

Five  newspaper  men  urged  their  col¬ 
leagues  to  read  the  Bible.  They  were 
Walter  M.  Harrison,  Frank  B.  Stone- 
ham,  George  E.  Miller,  Casper  S.  Yost 
and  Frederick  Sullens.  Silas  Bent, 
journalism’s  critic,  offered  the  following 
suggestions;  New  Viewpoints  in  Ameri¬ 
can  History,  Schlesinger ;  The  Philosophy 
of  IVilliam  James,  edited  by  Horace  M. 
Kallen;  The  Rise  of  American  Civilisa¬ 
tion,  by  Charles  and  Mary  Beard  and 
The  Education  of  Henry  Adams. 

Dean  Walter  Williams,  of  the  School 
of  Journalism,  University  of  Missouri, 
made  these  selections:  The  Art  of 
Thinking,  .\bbe  Dimnet ;  The  Creative 
East,  Mason;  Tranquility  of  Mind  and 
Arabian  Rights,  Seneca;  J.  A.  Spender’s 
recent  volumes  on  .\merica. 

William  J.  Robertson,  executive  editor, 
IVilmington  (Del.)  Every  Evening,  se¬ 
lected  Plato,  Shakespeare’s  Hamlet,  Vic¬ 
tor  Hugo’s  prose.  The  Autobiography  of 
John  .Stuart  Mill,  and  Papini’s  Life  of 
Christ. 

Kent  Cooper,  general  manager.  Asso¬ 
ciated  Press,  recommended  John  Brown’s 
Body,  Benet :  As  I  Knew  Them,  Stod¬ 
dard  and  The  Radio  Industry,  with  an  in¬ 
troduction  by  David  Sarnoff. 

Henry  Justin  Smith,  managing  editor 
of  the  Chicago  Daily  Xews,  himself  the 
author  of  the  excellent  newspaper  story 
Deadlines,  recommended  the  following 
l)ooks.  li'ar  and  Peace.  Tolstoy;  Outline 
of  History.  Wells;  Life  and  Letters  of 
Joseph  Conrad;  Good  Morning,  Amer¬ 
ica,  Sandburg;  John  Brozvn's  Body, 
Benet. 

Casper  S.  Yost,  of  the  .St.  Louis  Globe 
Democrat,  favored  Channing’s  History  of 
the  United  States  and  the  prKtry  of 
Sliakcspeare,  Wordsworth,  Tennyson  and 
Browning. 

Dr.  Willard  (i.  Blever,  head  of  the 
Schoe>l  of  Journalism.  University  of  Wis¬ 
consin :  Readings  in  Public  Opinimi,  W. 
Brorjks  Graves;  American  Press  Opin¬ 
ion  from  Washington  to  Cnolidge;  Netvs- 
paper  Reporting  of  Public  Affairs,  C. 
K.  Bush  and  .Middlelouni ;  .d  Study 
of  Contemporary  American  Culture. 
Kolx-rt  I.  and  Helen  M.  I.ynd. 

“I  AM  THE  NEWSPAPER” 

(.'I  Table) 

By  Charles  F.  Ame* 

''HE  Publisher  sat  in  the  inner  rfRim, 
that  one  si)acious  place  in  the  plant 
where  luxury  was  more  imjKjrtant  than 
efficiency.  It  was  the  <-anctum  where 
bank  presidents,  business  men.  lawyers. 
IKiIiticians.  those  with  comjilaints  and 
those  without,  rame  to  sit  in  deep  leather 
rhairs  and  lay  their  cases  licfore  the 
Head  of  the  PajK-r. 

The  I’ublisher  dictated  letters  to  Cfm- 
gressmen.  talked  long  distance  with 
other  iiublishers  in  spacious  offices,  and 
indicated  what  the  pap<-r  .shoultl  “come 
<iut  for.”  Here  was  authority,  this  was 
the  actual  heart  of  the  publication. 

In  a  nearby  room,  elderly,  serious- 
jowled  men  wrote  Ivlitorials.  They  tint 
on  white  pajicr  in  forceful  terms  what 


the  pai>er  stood  for  and  what  it  would 
not  stand  for.  Their  power  it  was  to 
contradict  and  condemn  and,  now  and 
then,  to  praise.  This  must  be  the  real 
vital  spot  of  the  sheet — where  would  the 
Publisher’s  vagaries  be  without  the  liv¬ 
ing  e.xpression  they  gave  them  ? 

The  Managing  Editor  prowled  about 
"the  busy  floor,”  going  from  one  depart¬ 
ment  to  another  with  suggestions,  orders, 
criticism,  changes,  keeping  an  eagle-eye 
on  all  the  processes  of  news-production. 
His  glance  awakened  reporters;  the 
sound  of  his  tread  down  the  hall  carried 
a  warning.  He  ordered  headlines  rewrit¬ 
ten,  added  or  killed  pages  in  the  next 
edition,  ruled  out  a  poorly  reproduced 
cut.  He  decided  What  Was  to  Re. 
Theories  and  talk  and  editorials  were 
all  right  liut  someone  had  to  see  to 
things.  Every  government  had  to  have 
its  nominal  head  but  there  was  always 
an  actual  driving  force  behind  the 
throne.  He  was  the  paper’s  prime  min¬ 
ister,  his  office  the  real  sanctum. 

Under  his  watchful  eye  the  City  and 
State  Editors  lashed  reporters  and  cor¬ 
respondents  into  action,  goaded  ever  by 
the  twin  evils  of  fleeting  time  and  empty 
columns.  In  their  spheres  they  ruled 
supreme,  for  them  copyreaders  and  re¬ 
porters  toiled.  W'hat  did  it  matter, 
after  all,  if  thev  weren’t  running  the 
whole  paper?  They  got  out  the  news 
columns  and  what’s  a  newspaper  if  it  has 
not  news? 

True,  quite  true,  thought  the  Copy- 
readers  as  they  labored  over  good  and 
bad  stories,  but  what  good  would  all  their 
orders  be  if  it  wasn’t  for  us?  It’s  the 
underpaid  underlings,  toiling  along  with¬ 
out  credit,  who  make  the  editor’s  strut¬ 
ting  possibile.  Just  like  the  linemen  on 
the  football  squad,  the  backs  get  all  the 
glory. 

The  Reporters  gazed  with  anything  but 
admiration  at  the  Desk  and  wondered 
just  how’  much  a  newspaper  would 
amount  to  without  reporters  T  It’d  be 
like  a  dairy  without  any  cows.  All  the 
copyreaders  in  the  world  wouldn’t  weigh 
much  if  they  didn’t  have  any  copy  to 
cut. 

Downstairs  the  leaders  of  the  Adver¬ 
tising  and  Business  Offices  were  “get¬ 
ting  out  the  paper”  with  their  subordin¬ 
ates  taking  orders  but  all  the  time  think¬ 
ing  their  own  thoughts.  What  good  is  a 
paper  without  advertising?  Like  a  job 
without  wages.  It’s  the  Ad  staff  that 
gets  the  revenue;  we  fill  the  p<ay  envel¬ 
opes  for  all  of  ’em  as  well  as  our  own. 

The  Business  Office?  We  keep  ac¬ 
counts  and  chart  the  course.  We’ve  got 
our  own  idea  who’s  important  to  this 
paper.  The  Composing  Room  rustled 
with  activity  as  the  hours  slipped  by.  It 
put  into  metal  for  the  presses  both  ad¬ 
vertising  and  etlitorial  copy.  Obviously, 
a  paper  wouldn’t  lie  much  with  nobofly 
to  set  type. 

In  the  cellar  grimy- faced  men  crawled 
over  a  huge  metal  octopus,  making  ad 
justments.  an  octopus  that  took  into  itself 
plates  and  paper  and  spewed  forth  edi¬ 
tions  by  the  thousand.  The  deadline 
'neared.  .\  foreman  yelled  “Let  ’er  go!” 
and  another  day’s  issue  was  on  its  way 


to  the  streets.  Could  there  bs  a  paper 
without  pressmen?  Out  in  the  mailing 
room  that  night  a  dirty,  tough  newskid 
shuffled  to  the  circulator’s  counter. 
“Huh !”  he  grunted,  as  he  butted  a 
cigaret  and  grabbed  50  first  editions, 
“Where  d’hell  would  all  youse  guys  be 
widout  me?” 


ASKS  U.  S.  BODY  TO  ACT 
ON  CIGARETTE  ADS 


Lucky  Strike  Copy  Both  “Deceptive 
and  Unfair’’  Representative 
Celler  of  Brooklyn 
Declares 


tSfcciat  to  Editor  &  Publishkr) 

W.\shi.m;tox,  D.  C.,  July  2.— Char¬ 
acterizing  the  advertising  campaign  of 
the  American  Tobacco  Company  advocat¬ 
ing  cigarettes  as  substitutes  for  sweets 
as  "deceptive  as  it  is  unfair”  within  the 
meaning  of  the  Federal  Trade  Coinniis- 
sion  .\ct.  Representative  Emanuel  Celler 
of  Brooklyn  this  week  asked  the  com¬ 
mission  to  take  such  advertising  under 
consideration. 

"The  campaign  now  being  waged  by 
the  -American  Tobacco  Company  in 
advertising  Lucky  Strike  cigarettes  is  to 
my  mind  as  deceptive  as  it  is  unfair,” 
Celler  wrote  the  commission.  “Vast 
sums  of  money  are  being  spent  for  indoor 
and  outdoor  advertising,  in  the  news¬ 
papers,  by  radio,  and  through  other  chan¬ 
nels  in  a  rather  unusual  and  inequitable 
manner. 

“Attempt  is  being  made  to  popularize 
this  cigarette  by  constant  repetition  of  the 
phrase  'Reach  for  a  Lucky  instead  of 
a  Sweet.’  There  is  thereby  conveyed  the 
impression  that  one  should  smoke  a 
Lucky  Strike  cigarette  whenever  one  is 
seized  with  the  desire  to  eat  something 
sweet,  such  as  a  piece  of  chocolate  candy 
or  some  other  confection. 

“As  far  as  I  am  aware,  this  is  the 
first  time  that  one  industry  has  tried  to 
spread  itself  by  disparaging  another  in¬ 
dustry.  The  broad  assertion  made  by 
the  American  Tobacco  Company  that 
Lucky  Strike  smoking  tends  to  make  one 
slim  is  ba.seless  and  misleading.  The 
I'ederal  Trade  Commission  certainly 
.should  have  jurisdiction  for  the  purpose 
of  curbing  such  deceptive  advertising. 

“The  spirit  as  well  as  the  letter  of  the 
Federal  Trade  Commission  Act  clearly 
embraces  unfair  competition  of  this  sort.” 

Mr.  Celler  went  on  to  point  out  that 
the  sweets  industry  employs  large  num¬ 
bers  of  persons,  and  that  if  it  in  turn 
had  resorted  to  such  advertising  methods, 
the  cigarette  manufacturers  w’ould  have 
been  protesting. 


JOINS  LIGHTING  ASSOCIATION 

Charles  L.  Benjamin,  who  for  nine 
years  was  advertising  manager  of  the 
Cutler-Hammer  Company,  Milwaukee, 
has  been  appointed  managing  director  of 
the  Artistic  Lighting  F?quipment  .Asso¬ 
ciation  of  Xew  York.  Until  recently  he 
conducted  his  own  agency  in  Chicago. 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Sti'eet 


Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 


"Perhaps  the  mo.t  coemopolitan  spot  in  New  York  City  U  Forty-thlrd  Street 
■  i  and  Broadway.  .  .  Here  is  a  mammoth  news-stand  which  sells  newspapers  from 
I'  every  city  in  the  world.  .  .  Every  town  has  similar  stands,  hut  none  as  hufe  as 

this,  and  none  as  varied  and  as  picturesque  in  its  patronage. 

— Botton  Transcript,  Oct.  29,  1921. 


Editor 

trade  journal  men 

NAME  COMMITTEE 

Will  Pats  on  Eligibility  of  Writers  to 
Attend  Conferences  With 
Hoover — All  Accredited 
Men  Admitted 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  2. — Misap¬ 
prehension  concerning  the  status  of  trade 
paper  correspondents  in  connection  with 
White  House  newspaper  conferences,  re¬ 
sulted  this  week  in  reaffirmation  by  George 
Akerson,  secretary  to  the  President,  of 
previous  statements  that  representatives 
of  these  journals  were  to  be  admitted  to 
the  conferences  under  conditions  similar 
to  those  under  which  regularly  accredited 
newspaper  men  are  admitted. 

Following  issuance  of  rules  governing 
the  conferences,  together  with  statements 
on  hehalf  of  the  President  as  to  his  de¬ 
sire  to  guard  the  conferences  carefully, 
a  number  of  stories  were  written  which, 
according  to  business  journal  corre¬ 
spondents  here,  placed  them  in  a  false 
position. 

Paul  WiKiten  of  the  McGraw-Hill 
Publications,  chairman  of  the  trade  jour¬ 
nal  correspondents’  committee,  immedi¬ 
ately  conferred  with  .Akerson  and  re¬ 
ceived  assurance,  he  said,  that  there  has 
been  no  change  in  the  attitude  of  the 
administration  toward  admittance  of  duly 
accredited  representatives  of  such  jour¬ 
nals. 

These  representatives  are  to  be  ad¬ 
mitted  if  their  “entire  attention  is  given 
to  news  and  editorial  correspondence.” 
The  trade  journal  field,  it  was  said,  is 
regarded  as  being  fully  as  legitimate  a 
news  gathering  department  as  regular 
newspaper  correspondence.  Admittance 
of  these  men  to  the  conferences  carries 
with  it  the  same  responsibility  as  does 
that  of  their  fellows  on  the  dailies  and 
the  wire  services. 

A  committee  of  trade  journalists  has 
been  annointed  corresponding  to  the 
White  House  correspondents’  committee. 
This  committee  exercises  jurisdiction  as 
to  who  sh.all  be  admitted,  and  is  charged 
with  similar  duties  to  the  correspondents’ 
committee. 

Eligibility  rules  are  as  follows: 

“The  applicant  shall  be  the  bona  fide 
and  accredited  editorial  repre.sentative,  in 
reputable  standing,  of  one  or  more  peri¬ 
odicals  of  an  industrial,  technical  or  trade 
character  presenting  news  matter  relating 
to  industry  or  business,  but  published  for 
profit  independently  of  any  industry,  busi¬ 
ness  or  association,  whose  entire  attention 
is  given  to  news  and  editorial  corre¬ 
spondence.” 

The  committee  is  at  present  compo.sed 
of  the  following : 

Paul  Wooten,  \fcGraw-Hill  Pubilca- 
tions.  chairman ;  Harold  I.ane.  of  Sim¬ 
mons  Roqrdman:  Trvin  D.  Foos,  of  Mc- 
Hraw-Hill  Publications:  George  H. 
Manning,  of  Editor  &  Pt’iu.isfiKR ; 
Henry  D.  Ralph,  of  The  OH.  Paint  and 
Dnia  Rct'ortrr;  T,.  W.  Moffett,  of  Iron 
Ajte;  T.ynn  T.amm,  of  Penton  Publica¬ 
tions,  and  .A.  K.  Ileiss  of  Traffic  U’nrfd. 


CORRECTION 

In  re])orting  the  settlement  of  a  $100,- 
nOh  libel  suit  against  the  .Xcw  York  Her¬ 
ald  Tribune  with  a  verdict  of  si.\  cents 
award  to  the  plaintilT,  William  H. 
Kelioe,  Kdikir  &  Prm.ism-.K  last  week 
erroneously  stated  that  Harold  L.  Cross 
was  a  member  of  the  editorial  staff  of 
the  Herald  'I'ribune.  Mr.  Cross  is  a 
nieniher  of  the  firm  of  .Sackett,  Chap¬ 
man.  Urown  and  C'ross,  attorneys  for  the 
Herald  Trihnne.  This  firm  was  chief 
Counsel  for  the  paper  during  the  trial  and 
Mclionald  DeVVitt,  of  IVWitt  &  \’an 
Aken,  was  only  retained  as  snecial  trial 
counsel,  not  as  chief  counsel  as  was 
stated  in  Ilhitor  v'v  Pi'iii.isiii  r. 
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NEW  A.  N.  P.  A.  MEMBERS 

The  Halifa.v  (N’..S.)  Herald  and  the 
Hyraeuse  (N.V.)  Jonrnal-.Uneriean  on 
July  1  he  came  members  of  the  .Amer- 
•can  N'cwspaiKT  Publishers  .Association. 


DROPS  SATURDAY  EDITION 

The  Connneree  (Tex.)  Journal,  which 
has  been  issued  as  a  six-day  afternoon 
newspaper,  has  discontinued  its  Satur¬ 
day  edition  and  is  now  issuing  a  Sunday 
morning  paper  instead. 

$5  00,0  00  LIBEL  SUIT 
AGAINST  FISHBEIN 

Ora-Noid  Company,  Chicago,  Action 
Based  on  Medical  Journal 
Editor’s  Criticism  of  Their 
Product 

Dr.  ’Morris  Fishbein  has  been  made 
defendant  in  a  $5tMl,0(K)  libel  suit  the 
praecipe  of  which  was  filed  last  week 
by  the  Ora-Xoid  Company  of  Chicago, 
in  the  circuit  court,  Chicago.  The  suit 
is  based  on  oral  remarks  and  on  written 
statements  appearing  in  the  Indiana folis 
Star.  Cbieafio  Evening  Post.  Hyi/eia,  of 
which  Ur.  Fishbein  is  editor,  and  else¬ 
where. 

H.  Liitzenkirchen.  president  of  the 
Ora-Xoid  company,  issued  the  following 
statement  in  explanation  of  the  com¬ 
pany’s  action : 

“The  suit  against  Dr.  Morris  I'ish- 
bein  has  been  commenced  because  of  his 
alleged  oral  and  written  statements  con¬ 
cerning  the  product  of  the  Ora-Xoid 
company,  which  we  consider  libelous  and 
misleading.  .Apparently  these  statements 
are  intended  to  be  destructively  harmful 
and  appear  to  us  to  be  ba.sed  upon  a 
lack  of  knowledge  as  either  to  the  type 
and  kind  of  such  product  or  the  method 
of  distribution  thereof.” 

The  Ora-Xoid  company  manufactures 
a  “synthetic  saliva”  composed  of  sodium, 
calcium,  potassium  and  magnesium,  ac¬ 
cording  to  Mr.  Lutzenkirchen. 

Dr.  Fishbein  in  a  recent  article  on 
“Dental  Quackery”  in  Hygeia,  a  publica¬ 
tion  of  the  .American  Medical  Associa¬ 
tion.  had  this  to  say: 

“.A  so-called  synthetic  saliva  exploited 
as  a  cure  for  pyorrhea  by  a  charlatan 
who  had  previously  exploited  three  other 
pyorrhea  remedies  was  found  to  be 
merely  a  mixture  of  table  salt,  baking 
soda,  chalk,  magnesia  and  starch,  flavored 
with  essential  oil.  and  vaunted  as  the 
exact  duplicate  of  the  human  saliva.  The 
ferments  of  saliva  were  absent,  but  even 
were  this  not  the  case,  it  has  not  yet 
been  shown  that  saliva  will  cure  pyor¬ 
rhea.  Ten  cents’  worth  of  these  common 
salts  put  up  in  fancy  packages  with 
sufficient  claims  on  the  label  bring  to 
the  exploiter  the  sum  of  $1  and  gniaran- 
tee  to  him  a  tremendous  margin  of 
profit.” 

.According  to  Dr.  Fishbein,  it  is  prob¬ 
ably  this  statement,  which  was  also  con¬ 
tained  in  a  svndicated  article  by  him. 
which  is  the  basis  of  the  libel  suit,  al¬ 
though  it  does  not  mention  the  Ora-Xoid 
company  by  name. 

CUP  FOR  BEST  WEEKLY 

Silver  Trophy  to  be  Awarded  at 
Danville  Convention 

.A  beautiful  silver  enp  will  be  awarded 
at  Danville.  Va.,  July  lS-20,  during  the 
annual  meeting  of  the  A'irginia  Press 
.Association,  for  the  best  weekly  news¬ 
paper  in  A’irginia. 

Publishers  wishing  to  compete  must 
select  four  copies  of  their  papiTs  pub¬ 
lished  since  the  first  of  July,  1*128,  and 
attach  a  statement  covering  his  office 
e(|nipment.  The  point  system  used  in 
making  the  award  takes  cognizance  of 
the  shop  with  meagre  e<inipment  and 
hell). 

President  \A’.  \.  Morg.'in  will  name 
a  Committee  to  judge  the  paiK'rs. 

The  cup  is  donated  by  Fred  C.  Grum¬ 
man,  of  the  Mergenthaler  Linotype 
Company,  Xew  York. 

RETURNS  TO  DAILY 

William  G.  Cook,  who  resigned  from 
the  Hiiffalo  /■'•eeninti  .AVte.v  staff  to  be¬ 
come  announcer  for  Station  WGR  in 
that  city,  has  returned  to  the  Xews  as 
radio  editor. 


V 


— and  Now  Comes  the 
Fourth  Generation 


Junior  Paiitagrapli  Club 
Parade  Attracts  Thousands 

This  annual  event  attracts  thousands  of  proud  parents  to 
see  from  700  to  1,000  boys  and  girls  in  every  conceivable 
costume,  pass  in  review  in  competition  for  substantial 
awards. 

This  colorful  spectacle  is  just  one  of  the  many  project.-^ 
that  have  contributed  to  gaining  and  holding  the  friend¬ 
ship  of  8.886  members  of  the  Junior  Pantagraph  Club. 


Winning  the  Friendship  of  the 
Buyers  of  Tomorrow 

ITH 

lii-.Monthly  Birthday  Parties 
Chri.stmas  Jubilee 
Model  .iirplane  Contest 
Junior  Pantafiraidi  Dramatie  Club 
Tu'o  II  eehly  Junior  Pufies 
.iuuual  Pet  and  Costume  Parade 


iatlg  Ipantagraph 

iii,oomin(;ton,  Illinois 

C.hax.  11.  Eddy  Co.,  Nrw  York.  Chirago.  Ro>ton 
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»UR  OVN 
‘  or  LetTbRS 


By  JAMES  MELVIN  LEE 


'T'  HE  biRRest  single  factor  in  the  con- 

trol  of  big  business  over  govern¬ 
ment,  according  to  Norman  Thomas,  is 
its  domination  over  the  agencies  of  in¬ 
formation  and  communication.  Other 
opinitnis  held  by  Mr.  Thomas,  about  the 
so-called  perverted  power  of  the  press, 
may  t)e  found  in  his  article  in  The 
1  orum  for  July,  under  the  title  “Pluto¬ 
cracy  in  the  Saddle.” 

Mr.  Thomas  believes  that  we  live  in 
an  age  in  which  newspapers  are  no 
longer  the  mouthpieces  of  political  teach¬ 
ers  and  pif»us  leaders.  He  holds  that 
•journalism  in  the  United  States  has  be¬ 
come  an  immense  and  expensive  industry, 
dependent  upon  big  advertising.  He 
stresses  that  more  and  more  newspapers 
liecome  links  in  a  chain,  the  owner  of 
which  is  both  the  business  and  the  social 
friend  of  other  magnates.  His  general 
theme  is  that  “he  who  pays  the  pii)er 
picks  the  tunes.” 

*  *  » 

'V  0\V  that  “Eindy  and  .\nne”  have  left 
'^the  front  page  and  are  at  present 
receiving  only  a  “stick  of  type-”  in  the 
s<xriety  news,  the  perioriical  press  is  com¬ 
menting  on  the  amount  of  space  .'\meri- 
can  newspapers  gave  to  their  wedding. 

<  )ne  of  the  most  striking  comments  is 
that  which  Harold  Norman  Denny  pub¬ 
lished  in  The  Sen'  Repithlic  for  June 
twenty-sixth. 

Relieve  it  or  not,  he  insists  that  next 
to  the  Lindberghs  and  the  Morrows,  the 
grr.un  who  most  enjoyed  the  escape  of 
the  bridal  couple  was  tbe  newspai>ers. 
even  though  the  vigilance  of  the  press 
had  been  circumvented.  In  making  this 
assertion  he  remarks  that  when  he  says 
“newspaper^."  he  means  the  standard- 
size  papers  and  not  the  tabloids.  On  the 
latter  he  puts  the  blame  of  going  to 
the  most  fantastic  lengths  to  invade 
the  Morrow  estate  and  to  find  the  Lind- 
lierghs,  once  they  had  esca|>ed. 

Returning  to  his  main  theme,  he 
expresses  his  belief  that  the  newspapers 
themselves  have  become  the  victims,  along 
with  the  people  whose  private  lives  they 
reoird.  of  the  crrtwd's  mania  for  know¬ 
ing  fither  people's  business.  Because  tbe 
jiublic  likes  keyhole  peeps  so  well — once 
it  has  had  a  look — he  is  positive  that 
now  a  newspaper,  no  matter  how  decent, 
must  print  intimate  news,  for  if,  out  of 
delicacy,  it  refrain  from  printing  an 
account  of  a  sensational  divorce  case, 
large  blocks  of  its  readers  wmild  desert 
to  read  competitors’  papers  that  print 
“juicy”  stories. 

He  adds  that  no  good  end  would  be 
served  by  this  delicacy,  for  the  story 
would  be  read  by  just  as  many  persons. 
Omsequently  the  newspaper  that  prints 
such  a  story,  “sanely  and  decently,”  has 
a  right  to  feel  it  is  performing  a  public 
service. 

He  goes  still  further; 

The  new<r>ay>crs  themselves,  conceivably, 
could  turn  tneir  backs  on  the  fact  that  mit>- 
press’on  is  a  dangerous  thinf?  to  toy  witn, 
and  ajrree  amoni?  themselves  to  omit  cer¬ 
tain  classes  of  news.  But  such  an  agree¬ 
ment  would  la«t  only  until  the  first  bijt 
story  in  the  forbidden  catejjory  broke.  Some 
publication  certainly  would  fiermit  it.  There 
would  be  tr»o  much  circulation  in  it  for 
the  temptation  to  l»e  resisted.  And  how 
the  readers  would  flock  to  the  otfendiiii? 
publication ! 

Hut  the  part  to  be  marked  with  the  red 
liencil  follows: 

The  truth  is  that  newspapers,  for  alt  their 
invasions  of  privacy,  have  a  high^'r  regard 
for  the  right  of  privacy  than  have  any 
other  agencies  that  this  writer  can  now 
think  of.  And  the  vast  majority  of  new- 
paper  workers  have  fir  more  respect  for 
the  reticence  of  the  m#m  and  women  whose 
sublimities  and  obscenities  they  r^ord  tr.^n 
has'e  most  of  the  tteople  who  get  intc  t  rir>t, 
not  to  mention  the  public  who  read  their 
stories.  For  the  progress  of  daily  I'ublica- 
lions  in  breaching  |>rivacy  has  been  at  least 
matched,  in  the  general  public,  by  a  vclun- 
tary  abandonment  of  reticence.  This  is  as 
true  of  the  people  who  might  I»e  assumed 
to  have  good  taste  as  it  is  of  the 


The  quotation  just  given  fKcurs  alxjut 
the  middle  of  the  article.  Somctbiiig  of 
the  .same  note  is  struck  in  conclusi(jn  in 
this  bit  of  dialogue  between  a  rejxjrter  and 
his  wife  who  found  tliem.selves  driving 
through  an  estate  where  l.indbergh  had 
often  tH*en  a  guest : 

“I'll  t>ct  the  Lindberghs  are  right  here,’’ 
the  wife  remarked. 

“Well,  then  we’d  letter  turn  around 
and  go  back/*  said  the  re|»orter.  “They 
might  hapt>en  to  lie  out  walking  and  I'd 
hate  to  run  into  them.” 

Relieve  it  or  not,  tbe  reporter  spoke  the 
truth. 


^EWSPAPER  workers  will  read  with 
^  ’  interest — to  Ixtrrow  a  phrase  of  the 
magazine  office — the  personality  sketch  of 
Honorable  (irover  .Aloysius  \\'balen,  by 
Henry  F.  Pringle,  printed  in  The  Ameri¬ 
can  Mercury  for  July.  Mr.  Pringle,  who 
formerly  worked  on  the  .Yeti'  York 
U’orltf.  beads  his  story,  “(irover,  the 
Magnificent.” 

The  Police  Ciommissioner  of  New 
York,  according  to  Mr.  Pringle,  "rode 
to  fame  on  a  winning  smile,  irreproach¬ 
able  manners,  and  the  meticulous  atten¬ 
tion  to  bis  wardrolie,”  but  that  is  not  all 
the  story.  .Some  credit  is  given  to  his 
IKTsonal  public  relations  council. 

*  *  * 

D  ICH.-XRD  .SURREY  proves  himself 
both  an  artist  and  a  practitioner  in 
bis  "I.ayout  of  Technique  in  .■\dvcrtis- 
ing"’  (McGraw-Hill  RfM»k  Company).  He 
has  tbe  true  aversion  of  the  artist  for 
dogmatic  rules,  yet  at  the  same  time  he 
realizes  that  there  are  certain  "tendencies” 
that  must  l>c  observed. 

In  this  volume  Mr.  Surrey  presents  a 
central  scheme  of  dynamic  design.  To 
justify  bis  positiftn,  why  such  is  so  fruit¬ 
ful,  be  presents  lx)th  practical  and  psycho¬ 
logical  reasons.  \Ybat  makes  tbe  iK)ok  so 
practical  is  that  through  easy  description 
be  shows  how  to  achieve  dynamic  designs. 

He  insists  that  design  in  advertising 
should  not  be  considered  as  something  to 
t>e  applied  to  each  piece  separately,  but 
rather  a  scheme  of  presentation,  so 
flexible  that  it  permits  adaptation  to  every 
size  and  shape  offered  within  tbe  scope 
of  the  media  selected,  without  losing  the 
“family  resemblance”  that  should  exist 
through  the  campaign.  In  tbe  second 
Iilace  he  ermsiders  layout,  not  as  putting 
together  of  units,  hut  as  a  dividing  space 
to  1)0  used  in  proportions  that  arc  inter¬ 
esting  in  themselves. 

In  discussing  units  he  insists  that  thev 
shfHild  be  arranged  within  the  snace  with 
relation  to  reader  attention.  When  so 
considered,  the  advertising  man  finds 
there  are  three  main  areas  of  unequal 
imnortance ; 

(1)  Focus- — just  alx)ve  the  exact 
sentence. 

(2)  Field-area — that  surrr) unding 
focus. 

(.1)  Fringe-area — that  rnitside  the  field 
mentioned  in  (2). 

Many  of  the  other  principles  set  forth 
in  “[.ayoiit  (li  Techniduc  in  .Advertising” 
arc  mtich  more  technical.  Rut  they  are 
clearly  outlined  and  they  can  1h‘  worked 
out — for  proof  see  the  advertisements 
used  by  wav  of  illustration.  Over  and 
over  again  the  point  is  stressed  that  lines 
must  not  merely  act  for  text  matter  as 
enclostires  and  borders;  “they  must  do 
something,  go  somewhere,  and  have 
vitality  and  direction.” 

One  f)f  the  chief  merits  of  the  text  is 
that  Mr.  Surrey  d<K‘s  not  let  his  principles 
hang  in  midair.  He  practices  what  he 
nrcaches  by  bringing  in  illustration  after 
illustration  to  prove  his  points. 

*  *  • 

The  modern  newspaper  strongly 
resembles  the  m<Klcrn  drug  store.  The 
drug  store  originally  solrl  drugs.  For  the 
[  convenience  of  its  patrons  it  sold  postage 
stamps;  then  it  added  IvKiks.  magazines,  a 


soda  fountain,  and  this  and  that  commod¬ 
ity,  until  today  many  drug  stores  get 
more  than  fifty  per  cent  of  their  revenue 
from  sales  of  things  other  than  drugs. 

The  evolution  of  the  modern  newspaper 
has  been  along  similar  lines.  Originally 
it  sold  news,  then,  for  the  convenience 
of  its  patrons,  it  sold  advertising;  after 
advertising  came  pictures,  cartoons,  comic 
strips,  the  serial  stories,  special  informa¬ 
tion  and  service,  and  departments  of  all 
kinds.  More  revenue  comes  today  from 
advertising  than  from  the  sale  of  news. 

With  such  a  comparison  S.  D.  Jacobs, 
editor  of  the  Baltimore  Post,  begins  his 
article,  "Influence  of  Modern  Journalism” 
in  the  Scripps-Hoivard  Nnvs  for  June. 
Rut  the  point  stressed  by  Mr.  Jacobs  is. 
that  despite  all  its  trimmings,  the  main 
excu.se  for  publishing  a  newspaper  is 
exiictly  what  it  was  in  the  beginning — 
the  dissemination  of  news. 

But  the  paragraph  I  want  to  quote  is 
found  'under  the  sub-head,  “A  Few 
Rules.”  This  paragraph  reads  as  follows; 

Time  heals  all  things  hut  a  woman's 
damaged  reputation.  Be  careful  and  fair 
an(l  decent  in  dealing  with  a  man’s  reputa¬ 
tion.  hut  doubly  so— and  then  some— when 
a  woman’s  name  is  at  stake. 

•Space  will  he  found  for  another  quota¬ 
tion  because  it  is  so  brief : 

I'nder  no  circumstances  use  the  name  of 
a  minor  child  involved  in  any  crime. 

The  article  is  made  up  of  excerpts 
from  a  speech  that  Mr.  Jacobs  recently 
delivered  in  Baltimore., 

«  «  « 

L.-\WRENCE  PERRY,  an  alumnus  of 
the  A’crt)  York  Sun,  tells  how  that 
newspaper  caught  two  murderers  in  the 
days  when  police  court  reporters  had  to 
be  detectives.  His  .story  may  be  found 
in  the  Nkh’.t  Rays — the  plant  paper  of  the 
Sun — for  June. 

In  this  same  issue  Rob  Davis  is  shown 
putting  a  wreath  on  the  grave  of  O. 
Henry. 

.-Another  interesting  photograph  repro¬ 
duced  is  that  showing  the  copy  desk  at 
work  on  the  Ri'cning  Sun  for  1915. 

.An  editorial  tells  how  the  stock  of  the 
Sun  is  marketed  to  employes  in  order 
to  carry  out  a  wish  of  the  late  Frank 
■A.  Munsev. 

♦  ♦  * 

CLUB  chat  almost  invariably  conveys 
the  impression  that  Paris  is  a  wom¬ 
an’s  town.  Rut  two  newspaper  women 
have  just  put  out  “Paris  Is  a  NYoman’s 
Town”  (Coward-McCann). 

.At  least  the  authors  of  this  volume, 
Helen  Joseph  and  Margaret  McBride, 
present  that  city  from  the  feminine  point 
of  view.  It  makes  no  difference  whether 
a  woman  goes  to  Paris  to  shop,  to  live, 
for  an  education,  or  just  to  have  a  good 
time.  As  a  matter  of  fact,  the  contents 
of  the  volume  take  up  Paris  from  the 
four  points  of  view  just  given. 

In  view  of  the  fact  that  the  authors 


are  newspaper  women,  it  is  surprising 
that  they  have  not  offered  suggestions 
about  what  papers  or  periodicals  to  buy 
in  Paris.  Here  is  where  help  is  sadly 
needed  by  visitors  to  that  gay  city.  ^ 

Both  Helen  Joseph  and  Mary  Margaret 
McBride  were  on  the  Seze  York  MaH 
in  the  good  old  days  when  the  late  f.  R 
Niles  was  its  managing  editor.  The 
former,  not  necessarily  for  the  prepara¬ 
tion  of  this  volume,  spent  three  years  in 
Paris  where  she  worked  for  the  Paris 
Herald  and  chatted  about  fashions  for 
Vogxte. 

GERMAN  PRESS  TOUR  STARTS 

Newspaper  Group  from  Chicago  Sails 
for  Europe 

A  group  of  Gernian-Am'’rican  news¬ 
paper  men  from  Chicago,  their  families 
and  friends  .sailed  from  New  A'ork,  June 
29,  aboard  the  Mauretania,  for  Europe. 
They  will  visit  London  and  will  attend 
the  convention  of  the  International  Ad¬ 
vertising  Association  in  Berlin.  The 
tour  was  organized  by  the  Chicagoer 
Herald  in  co-operation  with  other  Ger¬ 
man  newspapers  of  the  city. 

.Among  those  on  the  tour  arc;  Emil 
Leicht.  general  manager  of  National 
Weeklies,  a  German  publishing  syndi¬ 
cate:  William  1.  Klein,  manager  of  the 
t  hicagoer  Herald's  German  radio  hour; 
Fgmont  Sondcrling.  National  Weeklies; 
and  Joseph  R(X)z,  German-. American 
Press  Association.  Invitations  have 
lieeu  received  by  the  group  from  the 
Mayors  of  .Stuttgart,  Cologne,  Berlin  and 
Danzig  to  visit  their  cities. 

BILLBOARDS  CONDEMNED 


Real  Estate  Men’s  Convention  Attacks 
Poster  Advertising 

Outdoor  billboard  advertising  was 
condemned  in  a  resolution  pas.sed  by  the 
22nd  annual  convention  of  the  National 
.Association  of  Real  Estate  Boards  in  ses¬ 
sion  at  Boston  last  week.  The  resolution 
included  a  clause  requesting  the  Depart¬ 
ment  of  Commerce  to  investigate  the 
possibilities  of  billboard  regulation  and 
restriction. 

The  resolution  stated ;  “Outdoor  ad¬ 
vertising  which  detracts  from  the  sightli¬ 
ness  of  residential  areas  and  mars  rural 
scenic  beauty  is  unfair  to  the  general 
public  and  the  property  owner.  The 
natural  beauty  of  our  country  is  a  public 
heritage  to  be  conserved.” 

WINS  CREDIT  PRIZE 

.Asa  Schenck,  credit  manager  of  the 
Oklahoma  City  Oklahoman  and  Times 
and  Oklahoma  Parmcr-Stockman,  was 
recently  awarded  a  prize  of  $.50  for  his 
l)aper  on  credit  by  the  Oklahoma  City 
Credit  Men’s  Association. 


^  Nearly  Two  Galleys  More 

^  Per  Day  Per  Linotype  with 
p  LINOTYPE  METAL  FEEDERS 

"Our  production  has  increased  nearly  two  galleys  per  day 
on  each  Linotype  since  installing  Linotype  Metal  Feeders,” 
declares  Erskinc  M.  Brooks,  general  manager  of  the 
mk  Masonic  Home  Journal,  Louisville,  Ky. 

"When  it  comes  to  efficiency,  these  feeders 
are  worth  their  weight  in  gold.” 

■li|  1 1  OrJer  from  Sesrest  Agency 

Mergen thaler  Linotype  Co. 

SAN  IRANCISCO  CttlCAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED.  TORONTO  2 
Rrpreientstuft  in  tlj€  PrincipsI  Cities  of  tbe  WortJ 

(-"LINOTYPE"-’) 

F-4420 — Linoty^  Metal  Feeder,  for  gai  poti,  all  models 
F-4422'— Linotype  Metal  Feeder,  for  electric  pots,  all  models 

I  .  ... 

I  {All  prices  subject  to  ebunge  uitbout  notice) 

Linotyped  in  the  Garamono  family 


WHAT  OUR  READERS  SAY 


CLOCK  PUBLICITY  DEFENCE 

To  Kwtor  &  PL-BLiSHFJi:  Naturally 
we  were  greatly  surprised  to  note  the 
article  which  appeared  in  your  June  15th 
issue  about  our  appeal  for  free  public¬ 
ity.  You  overlooked  four  points: 

1.  Jewelry  stores,  department  stores 
and  other  local  retailers  in  every  com¬ 
munity,  carry  considerable  paid  space 
every  year,  advertising  clocks. 

2.  Many  papers  throughout  the  coun¬ 
try  carry  feature  pages  of  items  written 
by  decorators  and  special  writers  on 
home  decoration  and  use  of  furniture 
and  furnishings. 

3.  From  our  clipping  service  we  know 
that  frequently  editors  of  papers  are 
asked  all  sorts  of  questions,  and  we  have 
seen  copies  of  letters  published  and  the 
answers  given  by  editors  on  questions 
regarding  the  types  of  clocks  and  those 
appropriate  to  use  in  each  room,  conse¬ 
quently  our  desire  to  place  one  of  these 
books  in  the  hands  of  editors  interested 
was  to  give  them  helpful  information  for 
their  files.  We  might  also  add  that  we 
have  in  our  files,  letters  from  editors  of 
home  service  pages  of  large  newspapers 
asking  for  just  such  data  as  the  clock 
hook  contains.  This  is  one  of  the  rea¬ 
sons  why  we  sent  copies  of  our  book  to 
the  important  newspapers  in  the  country. 

4.  The  writer  happens  to  be  chairman 
of  a  committee  of  relations  with  the 
business  papers,  and  would  he  glad  to 
have  our  committee  function  for  confer¬ 
ences  and  relations  with  newspapers  on 
this  whole  '‘ublicity  question. 

If  you  could  see  the  inquiries  Ihr.i 
come  into  this  office  and  into  all  of  our 
members  offices  and  that  the  retail  trade 
receives,  for  information  on  what  kind  of 
clocks  to  use  and  how  they  should  be 
used  in  various  rooms,  you  would  realize 
that  there  was  public  need  for  such  in¬ 
formation. 

We  are  furnishing  these  books  to  local 
retailers  at  a  nominal  cost  urging  them 
to  advertise  them  locally  in  their  news¬ 
papers  in  paid  space. 

There  is  a  difference  between  news  and 
publicity,  or  “space  grabbers"  as  you  fel¬ 
lows  call  it.  and  the  sooner  Mr.  Ford 
and  his  new'  Bureau  and  the  newspaper 
puhli.shers  adopt  the  same  policy  which 
has  l)een  adopted  by  the  business  papers, 
of  working  in  cooperation  with  the  trade 
associations  and  making  full  use  of  the 
service  of  the  trade  associations  to  gather 
and  give  them  the  real  news  of  the  in¬ 
dustries.  the  better  it  will  be  for  all  con¬ 
cerned. 

Trade  associations  have  cultivated  and 
developed  a  tremendous  amount  of  adver¬ 
tising  on  the  part  of  local  interests,  in¬ 
dividually  and  collectively.  Tn  this  day 
of  cooperation,  we  believe  that  the  news¬ 
papers  of  the  country  are  not  working 
cooperatively  with  the  trade  associations 
as  they  should.  Instead  of  encouraging 
the  development  of  some  space  advertis¬ 
ing.  they  have  adopted  rules  and  regula¬ 
tions  which  make  space  advertising 
collectively  prohibitive  in  many  localities 
and  at  much  higher  rates  than  given  any 
other  space  buvers  in  the  locality. 

Constructive  news  and  developments  in 
industries  which  give  public  service  of 
improved  standards  of  living  to  make 
the  world  a  better  place  to  live  in.  are 
certainlv  entitled  to  space  as  large  as  the 
gobs  of  space  devoted  to  murders,  scan¬ 
dal  and  other  sensational  non-construc- 
tive  news  published. 

\V.  B.  II.w.s. 

Secn-tarv-Treastirer  Clock  Manufac¬ 
turers  .Association  of  .America. 


long  moot  question  as  to  the  relative 
values  of  publicity,  or  so-called  “free 
stuff.”  and  paid  display  advertising. 
From  time  immemorial  it  has  been  the 
custom  to  extend  more  or  less  reading 
matter  to  amusement  advertisers.  As  a 
consequence  the  amusement  business  pays 
one  of  the  highest  line  rates  and  in  many 
instances  provides  complimentary  ticket's 
— the  showman’s  only  stock  in  trade,  the 
same  as  a  publisher's  space. 

Where  many — possibly  most — indus¬ 
tries  in  the  present  day  buy  space  on 
the  value  of  pure  advertising,  regardless 
of  free  puffs,  amusement  matter  is 
handled  as  it  was  thirty  years  ago. 

From  the  standpoint  of  the  publisher 
the  query  comes :  Is  the  immense  amount 
of  free  matter  compensated  for  by  reader 
interest  and  the  revenue  from  paid  ad¬ 
vertising?  This  does  not  contemplate 
matter  of  actual  news  value.  Were 
Douglas  F'airbanks  to  make  a  non-stop 
flight  from  San  I'rancisco  to  Tokio 
every  paper  in  the  land  would  carry  it 
on  page  one  whther  his  pictures  used 
a  line  of  paid  space  or  not.  On  the 
other  hand  if  Ethel  Barrymore  were  to 
suddenly  go  loco  and  assassinate  Jimmy 
Walker  page  broadsides  at  flat  rate 
would  not  kill  banner  heads. 

.As  viewed  by  showmen,  how  much 
box-office  magnetism  is  there  in  the  col¬ 
umns  of  press  agent  hogwash  printed 
throughout  the  broad  land?  Do  the 
chatter  paragraphs  and  pseudo  news 
stories  yclept  “specials”  make  anyone  lay 
down  money  at  the  ticket  wicket?  This 
drivel  may  have  a  reader  interest  for 
the  moron-minded  and  doubtless  has 
some  cumulative  and  institutional  value 
but  it  is  doubtful  whether  any  man, 
woman  or  child  ever  delved  into  his  or 
her  poke  for  an  admission  price  from 
reading  the  saccharine  bilge  of  (iussie 
(jazcKikus'  home  life  or  the  Gerald  Ga- 
zinkus'  fund  for  the  preservation  of 
toadstools. 

The  solution  of  the  problem  is  in  the 
use  of  paid  display  advertising.  Not  the 
limited  “directory”  advertising  space  now 
customary.  This  merely  directs  the  pro¬ 
spective  patron  to  an  attarction  he  is 
already  sold  on.  Sufficient  space  must 
be  employed  to  carry  a  sales  talk  just 
as  though  the  advertiser  were  merchan¬ 
dising  flour  or  automobiles.  The  whole 
technique  of  amusement  advertising  must 
then  undergo  a  change.  There  is  prob¬ 
ably  more  trite,  inane  and  misdirected 
amusement'  copy  published  than  that  of 
any  other  classification. 

Divorced  from  any  tacit  or  agreed  pro¬ 
vision  of  “free  stuff”  the  amusement 
business  is  entitled  to  and  should  be 
accorded  a  line  rate  equal  to  that  of  the 
lowest  classification  requiring  similar 
linage.  I'roni  the  point'  of  a  publisher, 
five  to  ten  times  the  current  linage  of 
amusement  advertising  at  the  lower  rate, 
without  publication  of  expensive  “free 
stuff”  is  far  more  desirable  than  cur¬ 
rent  revenue  under  the  present  amuse¬ 
ment  rate  and  conditions. 

Both  publishers  and  showmen  will  re- 
([uire  considerable  selling  to  bring  about 
a  change  of  a  system  so  firmly  in¬ 
trenched.  .A  host  of  critics,  dramatic 
editors,  press  agents  and  space  grabbers 
will  oppose  the  new  condition  with  a 
fanaticism  worthy  of  the  Indian  chief 
who  thf)Ught  to  halt  the  onward  march 
of  the  white  man’s  iron  horse  but.  if 
sound  economics  and  business  common 
sense  have  their  innings,  their  discom¬ 
fiture  will  he  as  complete. 

It  is  first  up  to  the  publishers  to  deter¬ 
mine  that  the  change  is  sound  and  then 
sell  the  showmen. 

X.  Y.  Z. 


AMUSEMENT  RATES 

To  Kiiitor  &•  Bi  ri.ishkr:  The  rela¬ 
tions  of  the  newspapers  and  the  amuse¬ 
ment  industry  are  as  archaic  as  buggy 
whips  and  corsets.  Publishers  do  not  re¬ 
ceive  sufficient'  revenue  for  the  expendi- 
ttire  involved  while  showmen  are  not 
capitalizing  to  the  jHitential  i)ossibilities 
of  tlieir  advertising.  .A  critical  analysis 
of  the  situation.  l(K>king  to  mutual  bene¬ 
fit.  points  to  a  radical  change  of  the 
methods  now  in  vogue. 

The  situation  resolves  itself  into  the 


TO  HOLD  FASHION  CLINIC 

One  hundred  and  forty  stores  in  the 
F'nitetl  .States  and  Canada  have  made 
reservations  for  the  .Amos  Parrish 
I'asliion  Merchandising  Clinics.  .Aug.  5 
to  and  .Aug.  12  to  16.  The  programs 
of  the  clinics  include  a  presentation  of 
the  leading  fashions  in  apparel  anrl  ac¬ 
cessories.  millinery,  hosierv,  handliags, 
gloves,  shoes,  jewelry  and  furniture  and 
home  furnishings. 


Mail  the 

Coupon 

for 

shottimR  OUT 
hnt  of  stock 
jpecwl  bool 


*1  HARLW-I 

1  Dept.  E.  I 

full  \  Interested 
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COL.  DAY  IS  HONORED 
BY  SCRIPPS-HOWARD 


FLINT  INK  EXPANDS 


Resolution  Praisinf  His  46  Years' 
Service  to  Group  Passed 
by  Board  of 
Directors 


Election  of  Colonel  William  M.  Day 
as  president  of  the  Scripps-Howard 
Supply  Company  recently  was  the  oc¬ 
casion  of  a  laudatory  resolution  adopted 
June  27  by  the  directors  of  the  com¬ 
pany:  Robert  P.  Scripps,  Roy  W.  How¬ 
ard.  W.  W.  Hawkins,  R.  A.  Huber,  W. 
G.  Chandler,  and  H.  E.  Neave. 

The  resolution  follows : 

“Wherea.s,  Colonel  William  M.  Day, 
vice-president  and  Reneral  manager  of 
the  Scripps-Howard  Supply  Company 
and  a  member  of  the  board,  has  been 
connected  with  the  Scripps-Howard 
Newspapers  in  widely  varying  capacities 
since  1883,  and  since  the  organization  of 
this  corporation  in  1907  has  been  its 
vice-president  and  in  active  charge  of 
all  its  business  and  affairs ;  and 

“Whereas.  throughout  the  more 
than  twenty  years  of  his  loyal  and  faith¬ 
ful  ser\’ice  to  this  corporation  and  to 
the  Scripps-Howard  Newspapers, 
Colonel  Day  has  conducted  its  increas¬ 
ingly  difficult  and  responsible  activities 
most  economically,  with  the  utmost 
fairness,  efficiency  and  honesty,  and  has 
l>een  eminently  successful  in  maintain¬ 
ing  for  the  several  Scripps-Howard 
Newspapers  a  constant  supply  of  news¬ 
print  paper  at  most  advantageous  prices, 
in  spite  of  extraordinary  occurrences 
during  his  term  of  service;  and 

“Whereas,  Colonel  Day  has  con¬ 
stantly  sought  to  establish  and  maintain, 
and  has.  by  reason  of  his  ability,  his 
knowledge  of  the  newsprint  paper  in¬ 
dustry,  his  ability  and  personality,  estab¬ 
lished  and  maintained  most  cordial  rela¬ 
tions  with  all  persons  with  whom  he  has 
been  brought  in  contact,  and  has  thereby 
secured  for  the  Scripps-Howard  News¬ 
papers  the  respect  and  good  will  of  all 
persons  with  whom  this  corporation, 
through  him.  has  or  has  had  business 
dealings;  and 

“Whereas,  the  office  of  president  of 
this  corporation,  by  reason  of  the  resig¬ 
nation  of  Harold  Hall  therefrom,  is  now 
\acant,  and  Colonel  l>ay  has  been  jier- 
forming  the  duties  of  that  office  since 
such  resignation ;  Now,  Therefore,  lie  it 

“kESftLVEii.  That  \\  illiam  M.  Day  be 
and  he  is  hereby  appointed  and  elected 
president  of  this  corporation,  and  is 
liereby  desi^^ated  as  its  general  mana¬ 
ger.  his  resignation'  from  the  office  of 
vice-president  l>eing  hereby  accepted ; 
and  further,  that  said  appointment,  elec¬ 
tion  and  designation  Ik*  and  hereby  is 
made  retroactive  to  and  effective  on  and 
after  January  1.  1929;  and  Ite  it  further 

“Re.soi.ve:d.  That  the  secretary  of  this 
Cfirpf»ration  be  and  he  is  hereby  author¬ 
ized  and  directed  to  deliver  an  engrossed 
copy  of  these  resolutions  to  Colonel 
l>ay,  as  a  token  of  the  regard  and 
esteem  in  which  he  is  held  by  his  fellow 
member^  (<{  this  Ixcird  and  his  co- 
worker^  in  the  Scripps-Howard  con¬ 
cern." 


$1  LIBEL  AWARD 

Plaintiff  Wins  Small  Verdict  in 
$50,000  Suit  Against  Ohio  Paper 

'Hie  S.sO.OOff  libel  suit  brought  by 
Ge<jrge  R.  Walker  and  Henry  Norwich, 
Dayton  architects,  against  the  iXmocrat 
Publishing  Co.,  publishers  <>{  the  AVre 
Philadelphia  (().)  Daily  Tinier,  was 
settled  recently  \shcn  the  common  pleas 
court  directc-<l  a  verdict  of  $1  for  the 
plaintiffs. 

Costs  of  the  case  are  to  lie  divided 
iK-tween  Ixjth  parties  to  the  litigation. 

The  suit  was  based  upon  a  newsiiaper 
article  jirinte*!  three  years  ago  which 
cliarg<-d  collusion  Ix-tween  the  architects 
and  tile  contractor  in  connection  with 
the  coii'-truction  of  the  junior  high 
schoc!. 


New  Manufacturing  Plant  in  Dallas, 

Tex.,  Close  to  Source  of  Supply 

Howard  Flint  Ink  Company,  Detroit, 
has  taken  a  long  lease  on  a  building  in 
Houston,  Tex.,  which  it  will  use  as  a 
manufacturing  plant.  Machinery  and 
equipment  representing  about  $55,000  is 
now  being  installed  and  the  building 
will  be  ready  for  operation  about 
Sept.  15. 

(iuy  Hrooks,  of  the  company's  Indi¬ 
anapolis  office,  will  be  manager.  The 
company  in  its  new  location  will  be 
closer  to  its  source  of  supplies,  it  was 
stated. 

REPORTER  PILOTS  PLANE 

Ray  Livingstone,  a  Cleveland  Plain 
Dealer  reiwrter  who  is  studying  aviation, 
recently  piloted  an  amphibian  passenger 
plane  from  Cleveland  to  Detroit.  Liv¬ 
ingstone  wrote  a  feature  story  of  his 
experience  for  his  paper. 

NEWSPAPERS  STANDARDIZING 
ADVERTISING  CENSORSHIP 


{Continued  from  page  5) 


and  opportunity  for  the  investor  the  copy 
should  not  be  published. 

“No  financial  copy  should  be  allowed 
to  appear  which  promises  unusual  divi¬ 
dends  or  which  quotes  profits  made  by 
other  concerns  in  the  same  line  of  busi¬ 
ness. 

“When  copy  offers  securities  on 
monthly  jayments  the  concern  making 
the  offer  should  be  investigated  to  see 
if  it  is  financially  able  to  carry  out  its 
arrangements  with  purchasers  and  deliver 
the  certificates  under  trying  conditions. 

“Copy  offering  publications,  books  or 
other  literature,  the  purpose  of  which  is 
to  interest  readers  in  the  purchase  of 
securities,  should  lie  judged  just  as 
would  be  the  offering  of  the  securities 
themselves.” 

".No  attempt  is  made  to  censor  local 
store  copy,”  Stuart  Schuyler,  director  of 
the  National  .Advertising  Department  of 
the  Scripps-Howard  group  told  Editor 

&•  riBEISHER. 

“The  vigilance  committees  in  each  city, 
especially  the  Better  Business  Bureaus, 
are  generally  efficient,  and  are  usually 
able  to  detect  false  or  misleading  copy. 
Occasionally  some  fraudulent  material 
is  liable  to  creep  in,  but  this  is  being 
largely  overcome  as  etlitors  are  increas¬ 
ing  their  knowledge  of  ‘rackets.’  ” 

The  Hearst  newspapers  have  a  general 
ruling  regarding  censorship,  leaving  the 
decision  up  to  the  publisher  of  each 
pajier. 

Rules  very  similar  to  those  employed 
by  other  newspapers  are  sent  out  to  all 
publishers,  covering  the  general  pro- 
liibited  material,  and  warnings  as  to 
what  the  publishers  ought  to  lie  on  the 
lookout  for. 

The  publisher  is  responsible  for  all  the 
advertising  that  appears  in  his  iiaper,  a 
representative  of  the  organization  .said 
this  week.  If  he  is  in  doubt,  he  is 
authorized  to  withhold  publication  of  the 
advertisement  until  it  is  investigated. 

.Another  newsjiaper  which  carefully 
scrutinizes  and  checks  up  when  it  is 
doubtful  is  the  Christian  Science  Monitor. 
Superlatives  of  all  description  are  dis¬ 
couraged  by  this  daily,  and  all  advertisers 
are  asked  to  eliminate  them  from  their 
copy. 

cither  jKilicies  of  this  paper  were  given 
by  an  official  as  follows; 

“We  avoid  all  heavy  blacks  lioth  in 
illustrations  and  in  tyiK*  faces,  using  a 
iK-nday  process  to  lighten  such  areas  and 
give  the  (laper  a  generally  gray  tone. 

“We  do  not  )K*rinit  any  reflections  on 
coniiietitors. 

“In  mail  order  copy,  post  office  box 
numlK*rs  for  addresses  are  acceptable, 
provided  we  know  the  street  address  of 
the  advertiser  and  are  convincerl  that 
the  jiroduct  featured  is  good  and  that 
the  comjiany  is  well  run  and  properly  and 
honestly  managed. 

“With  reference  to  correspondence 
scIkkiIs  we  must  lie  assured  before 
accepting  the  advertising  that  the  school 


has  been  organized  a  sufficient  lei^th  of 
time  to  warrant  the  belief  that  it  is  a 
permanent  one.  We  must  be  assured  that 
they  have  one  price  to  everybody  and  we 
request  them  to  submit  their  follow  up 
literature  and  complete  course.  Corre¬ 
spondence  schools  of  a  trivial  nature  are 
not  desired. 

“Testimonial  advertising  is  acceptable 
if  the  testimony  is  legitimate,  honest, 
timely  and  worth  while.” 

The  New  York  World  is  one  of  the 
newspapers  which  clamps  the  lid  down 
on  all  classified  advertising  of  a  doubtful 
nature.  In  its  help  wanted  sections,  the 
following  terms  and  references  are  not 
acceptable : 

Actors  or  Actresses;  Agents  Wanted 
in  Help  ads ;  Alcoholic  beverages ;  Beer, 
whiskey,  wine ;  mention  of  words  for¬ 
bidden  ;  Beverages,  unless  specified ; 
Catholics:  no  religious  objections  ac¬ 
cepted  :  Cash,  security  or  deposit  re¬ 
quired  ;  Children  to  pose  for  photo¬ 
graphs  :  Chorus  girls  wanted ;  l^tectives 
wanted  (except  from  licensed  agency)  ; 
Envelopes ;  requests  for  stamped  envel¬ 
opes  ;  Free ;  use  of  word  forbidden ; 
Girls  to  pose  for  photographs ;  Guaran¬ 
teed  ;  use  of  word  forbidden ;  Hotel  ad¬ 
dress  ;  permission  of  management  neces¬ 
sary  ;  Housework  and  housekeeper  adver¬ 
tisements  subject  to  censorship;  Hops 
and  malt  not  accepted;  Investment  in 
connection  with  employment ;  Jews ;  no 
religious  objections  accepted ;  License  se¬ 
cured  or  guaranteed  ;  Maternity  ;  use  of 
word  forbidden ;  Masseur,  masseuse, 
massage:  use  of  words  forbidden;  Men 
for  movie  productions  ;  Money  ;  requests 
for  money :  .Non-union ;  must  be  on  ad¬ 
vertiser’s  letterhead ;  No  sales  proposi¬ 
tion  ;  use  of  iihrase  prohibited ;  Open 
shop ;  must  be  on  advertiser’s  letterhead ; 
Photographs ;  requests  for  photographs ; 
Protestants ;  no  religious  objections  ac¬ 
cepted  ;  Salaries,  exorbitant ;  Salary, 
connection  with  investment ;  Security, 
cash :  Stamps  or  stamped  envelope  re¬ 
quests  ;  Women  to  travel ;  Women  for 
movie  production :  Widow  as  partner. 

Under  “Business  Opportunities,”  the 
following  terms  and  references  are  taboo: 

Beer,  whiskey,  wine;  use  of  words 
forbidden.  Bonds  for  sale.  Catholics  to 
invest.  Christians  to  invest.  Deposit  and 
requests  for  money.  Drawing  account,  in 
connection  with  investment.  Extravagant 
offers.  Free ;  word  not  permissible. 
Gentiles  to  invest.  Guaranteed;  use  of 
word  forbidden  Indefinite  propositions. 
Investments;  use  of  word  forbidden. 
Jews  to  invest.  Ijidy  partner.  Malt  and 
Hops  for  sale.  Mines,  gold  or  silver. 
f)il  fields  or  stock.  Proimsitions,  ex¬ 
travagant.  Protestants  to  invest.  Salary, 
in  connection  with  investment.  Slot  ma¬ 
chines  and  routes  for  sale;  subject  to 
censfirship.  Stamps ;  requests  for  stamps. 
Stocks,  other  than  merchandise.  Theatri¬ 
cal  shows.  Widow  to  invest. 

In  adilition  the  World  stipulates  that 
ambiguously  worded  advertisements  are 
not  acceptable,  and  that  advertisements 
that  require  investments  should  be  sub¬ 
mitted  two  days  before  the  date  of  inser¬ 
tion  in  order  to  give  the  newspaper  time 
to  investigate. 


NEA  Service  Is  sold 
without  contract. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


The  New  York  Times  manual  for 
classified  advertising  is  likewise  compre¬ 
hensive  in  scope. 

Advertising  representatives  of  news¬ 
papers  told  Editor  &  Publisher  this 
week  that  the  publisher  who  would  take 
any  copy  as  long  as  he  was  sure  of  get¬ 
ting  paid  for  it  was  fast  disappearing 
from  the  scene. 

Harry  J.  Prudden,  of  Prudden,  King  & 
Prudden,  said  that  while  the  smaller 
papers  did  not  have  their  set  rules  of 
acceptable  advertising  as  did  most  of  the 
metropolitan  dailies,  there  was  a  senti¬ 
ment  against  publishing  anything  that 
was  the  least  off  color. 

“I'he  newspapers  are  tightening  up 
more  and  more,”  he  said,  “with  the  re¬ 
sult  that  standards  of  advertising  are  be¬ 
ing  raised.  The  censorshiii  of  advertising 
has  greatly  aided  the  general  status  of 
advertising,  and  has  built  up  prestige  for 
the  newspapers. 

“Each  paper  relies  on  its  own  judg¬ 
ment,  generally  speaking,  and  treat  their 
different  problems,  separately.  There  is  a 
growing  tendency  to  attach  greater  im¬ 
portance  to  the  papers’  advertising 
columns.” 

The  Prudden  special  agency  serves 
alxiut  40  papers  in  the  west  and  New 
York  State. 

.Another  representative  was  of  the 
opinion  that  while  the  publishers  of  the 
smaller  papers  were  becoming  educated 
to  the  needs  of  censorship  of  copy,  some 
still  have  made  little  progress. 

He  said  that  in  some  cases  he  thought 
publishers  were  "finicky,”  refusing  to  run 
legitimate  copy  because  it  seemed  to  of¬ 
fend  them,  treating  the  matter  purely 
personally  instead  of  from  the  viewpoint 
of  their  readers. 

\\ .  R.  Stecher,  of  Ford,  Parsons  & 
Stecher,  lielieved  that  most  of  the  “fly 
by  night”  advertising  was  out  of  the 
newspapers,  and  that  “gyp”  advertisers 
were  Ix'coming  discouraged. 

“However,”  he  said  “publishers  of 
smaller  papers  are  not  nearly  so  fussy  as 
the  metropolitan  papers.” 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  Y  ork 
newspaper. 

NEW  YORK 

3Kctalb  tribune 


The  Trend 
is  to  the 

LLDLOW 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue 
Chicago,  Illinois 
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WOMAN  WRITER  NOW 

editing  weekly 

Mrs.  Dorothy  G.  Wayman  Directing 
Falmouth  (Ma*i.)  Enterprise — 
Author  of  Two  Books  and 
Many  Magazine  Articles 

Under  the  pen  name  of  Theodate  Geof¬ 
frey,  Mrs.  Dorothy  G.  Wayman  is  busily 
establishing  a  literary  reputation.  Her 
by-line  appears - 


frequently 
in  magazines  and 
is  on  the  covers 
of  two  books. 

But  down  in 
Falmouth.  Mass., 
where  she  now 
lives,  she  is 
known  chiefly  as 
a  hard  working 
manager  and  edi¬ 
tor  of  the  Fal- 
muth  Enterprise, 
a  weekly.  Al¬ 
though  she  has  Mrs.  Dorothy  G. 
been  with  the 

paper  some  years,  it  was  just  recently 
that  she  assumed  her  new  title,  when 
the  paper  was  purchased  by  George  A. 
Hough,  Jr.,  and  George  A.  Hough,  Sr., 
of  the  New  Bedford  (Mass.)  Mercury 
and  Standard. 

Mrs.  Wayman  took  up  writing  and 
newspaper  work  following  the  death  of 
her  husband  in  Japan.  She  wrote  a 
book,  “An  Immigrant  in  Japan,”  which 
was  serialized  in  the  Saturday  Evening 
Post,  and  later  published  in  book  form. 
Then  she  wrote  articles  which  were 
accepted  by  several  magazines. 

She  did  it  because  she  had  three  sons, 
she  says,  who  quite  naturally  had  to 
be  supported. 

Her  landing  and  settling  in  Falmouth, 
which  is  in  Cape  Cod,  was  also  an  acci¬ 
dent.  She  went  there  for  a  summer — to 
give  herself  time  to  recuperate  from  a 
breakdown,  and  to  give  her  boys  the 
advantages  of  the  country  life — and  liked 
it  so  well  she  stayed.  Her  connection 
with  the  Enterprise  began  some  time 
later. 

Before  her  first  book,  however,  Mrs. 
Wayman  did  some  free  lance  feature 
work  for  John  Gowen,  managing  editor 
of  the  Boston  Sunday  .Advertiser.  But 
it  was  with  the  Enterprise  that  she  got 
most  of  her  experience. 

“Since  the  job  meant  chasing  news, 
writing  ads,  collecting  hills,  making  up 
the  paper  and  turning  out  20,000  words 
of  copy  a  week,  like  anv  other  country 
newspaper,”  she  says,  “it  has  proved  a 
liberal  education  and  unfailing  entertain¬ 
ment.  I  like  it.” 

Just  now  she  is  undertaking  an  ex¬ 
pansion  for  the  paper.  In  the  last  six 
weeks  the  staff  has  been  doubled  and 
more  and  more  modern  machinery  in¬ 
stalled. 

Mrs  Wavman  has  written  articles  for 
the  Saturday  Evening  Post,  World’s 
U'nrk.  forum,  and  other  magazines.  She 
has  also  done  feature  work  for  the 
Poston  Transcril<t.  Boston  Globe  and 
the  Hearst  papers.  She  is  the  local 
correspondent  for  the  Globe  and  the  Nesv 
Bedford  .Standard. 

Her  latest  book  was  “Powdered 
Ashes.” 


A.  B.  Zacher  Retires 

.■\.  Pi.  Zacher,  operator  of  the  Buffalo 
Subscription  ,\gency,  rcpre.senting  Buf¬ 
falo  newspapers,  for  the  past  30  years, 
rcl'ircil  July  1  and  is  motoring  to  the 
Pacific  coast  where  he  will  rest  for  some 
time.  Mr.  Zacher  also  was  circulation 
manager  of  the  old  Buffalo  Commercial 
for  many  years,  prior  to  its  suspension. 

Serving  Yellowstone  Visitors 

To  reach  Yellowstone  National  Park 
visitors,  the  .9(7//  Lake  Tribune  has  in¬ 
stalled  a  special  truck  service  in  the  park. 
Under  Circulation  Manager  Blaine  G. 
Wilson  two  routes  were  established  and 
pai)ers  are  sent  to  West  Yellowstone 
by  rail  and  thence  over  the  routes  by 
trucks. 


Writes  Aviation  Serial 

A  new  serial  with  an  aviation  angle 
has  been  written  for  the  Ledger  Syndi¬ 
cate  by  Barbara  Webb.  It  is  called 
“Broken  Wings”  and  runs  in  42  install¬ 
ments.  The  first  eight  are  illustrated. 

DAILY  SAVES  WOMAN 
FROM  LIFE  SENTENCE 

Cleveland  News  Fought  Long  Battle 
to  Obtain  Jury  Trial  After 
Accused  Had  Pleaded 
Guilty 

After  a  fight  running  through  more 
than  a  year  the  Cleveland  News,  Dan 
W.  Gallagher,  its  feature  writer,  and 
attorney  Ben  Sacharow,  last  week  scored 
a  partial  victory  in  their  efforts  to  free 
Ruth  Marie  Livermoore,  a  23-year-old 
woman  who  was  formerly  a  school 
teacher.  She  was  the  common-law  wife 
of  Lester  Livermoore,  now  doing  a  life 
sentence  in  the  Ohio  state  prison  for  rob¬ 
bing  a  dwelling  of  about  $7,500. 

Ruth,  when  arrested,  pleaded  guilty  to 
complicity  in  the  crime  and  was  also 
given  a  life  sentence. 

Soon  after  she  was  sentenced  Galla¬ 
gher  started  to  obtain  her  release.  The 
case  attracted  national  attention  because 
it  was  alleged  the  young  woman  was 
denied  her  constitutional  rights  of  trial 
by  jury.  Gallagher  and  others  prepared 
a  iTctition  signed  by  thousands  and  sought 
to  have  former  Governor  Vic  Donahey 
consider  the  case,  but  the  governor 
ignored  the  petitioners. 

The  News  and  others  took  the  stand 
that  sending  her  to  prison  for  life  with¬ 
out  giving  her  a  trial  by  jury  constituted 
a  blot  upon  Ohio  justice. 

The  battle  of  the  News  and  others  re¬ 
sulted  in  an  appellate  court  abrogating 
her  life  sentence,  reversing  a  decree  of 
the  common  pleas  court  of  Mahoning 
county.  The  case  went  to  trial  in  Youngs¬ 
town  a  few  days  ago  and  was  threshed 
out  before  a  jury  of  five  women  and 
.seven  men,  who,  after  23  hours,  returned 
a  verdict  of  guilty,  with  a  recommenda¬ 
tion  for  mercy.  The  trial  judge  imiTOsed 
a  sentence  of  si.x  to  thirty  years. 

RAISES  STREET  PRICE 

Washington  (D.  C.)  Post  Abandons 
Two-Cent  Price  After  Tryout 

Effective  on  Monday,  July  8,  the 
Washington  (D.  C.)  Post  will  raise  its 
street  sale  price  from  two  to  three  cents. 
The  home  service  rate  will  remain  the 
same. 

The  U'ashington  Herald  i)ublished  by 
W’.  R.  Hearst  sells  for  two  cents.  Some 
time  ago  when  the  Herald  put  an  early 
"bulldog”  edition  in  the  field,  the  Post 
dropped  its  price  from  three  to  two  cents. 

KING  OBTAINS  WAR  NOVEL 

Buys  Syndicate  Rights  to  “All  Quiet 
on  the  Western  Front” 

King  Features  Syndicate  has  bought 
rights  to  “.Ml  Quiet  on  the  Western 
I'Vont”,  rated  by  critics  as  one  of  the 
best  war  novels,  and  selected  by  the 
Book-of-the- Month-Club  as  its  choice  for 
June.  The  book  is  an  indictment  of  war, 
written  by  a  German  soldier.  Tbe  first 
newspaper  release  date  is  July  14. 

United  Features  Expands 

Rearrangement  of  the  headquarters  of 
United  Feature  Syndicate  was  effected 
this  week  in  i)reparation  for  the  fall  .sea¬ 
son.  Office  space  was  expanded  so  that 
all  feature  wr.lers  and  artists  have  desks 
in  one  large  rtMim  and  a  newly  decorated 
private  office  has  been  provided  for 

.\lonte  Bourjailly,  manager  of  the 

syndicate. 

To  Serialize  Van  Dine  Novel 

S.  S.  VanDine’s  mystery  novel,  “The 
Bishop  Murder  Case”  will  be  serialized 
by  Bell  Syndicate,  Inc.  N'o  date  for 

start  of  the  of  the  serial  has  been  an¬ 

nounced.  Serial  rights  to  “The  Black 
Circle,”  another  mystery  novel  by  Mans¬ 
field  Scott,  have  also  been  obtained. 


Indiana’s 
Farm  Wealth 


During  1928  Indiana  produced  crops  valued 
at  $214,419,320,  a  gain  of  over  thirteen  mil¬ 
lion  dollars  over  1927. 

Indiana’s  farmers  obtained  their  incomes 
from  over  38  different  crops,  from  corn 
valued  at  $111,312,000  to  grapes  valued  at 
$300,000,000.  Indiana  is  fortunately  situated 
in  the  very  heart  of  our  country’s  richest 
agricultural  valley.  Its  farm  lands  yield  high 
acreage  value  in  all  the  crops  they  produce 
and  the  Hoosier  farmer  as  a  class  is  very 
prosperous.  To  cultivate  their  farms  the 
Hoosiers  employ  scientific  principles  of 
farming  and  are  great  users  of  labor-saving 
implements.  As  a  result,  their  farms  are  con¬ 
ducted  on  a  highly  profitable  basis. 

As  consumer  prospects  for  products,  par¬ 
ticularly  the  advertised  brand,  national  adver¬ 
tisers  have  found  them  highly  desirable. 
They  live  so  close  to  the  large  newspaper 
cities  that  they  form  part  of  the  great  news¬ 
paper  reading  public  of  Indiana.  And  be¬ 
cause  they  enjoy  the  modern  comforts  and 
conveniences  of  American  Home  Life,  they 
are  unusually  large  buyers  of  home  products. 

Advertising  in  Indiana’s  daily  newspapers 
places  you  in  direct  contact  with  this  rich 
buying  class. 
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MAKING  FINANCIAL  COPY  MORE  PROFITABLE 

Editorial  Features  Teaching  Average  Man  How  to  Get  Ahead  Through  Sound  Investments  Suggested 

By  Agency  Man — Says  Circulation  and  Linage  Would  Result 


By  HARVEY  BLODGETT 

President,  Harvey  Blodgett  Company, 


TT'HEX  I  “say  "profitable"  I  am  tliink- 
”  ing.  not  of  one  interest,  but  of  three, 
— the  newspapers,  the  financial  institu¬ 
tions,  and  the  public.  .-Ml  are  vitally  con¬ 
cerned.  for.  as  the  public  prospers,  learns 
the  ways  of  money  and  acquires  capital, 
banks,  trust  companies,  investment  houses, 
merchants,  and  newspaiters  enjoy  oppor¬ 
tunities  for  greater  profit. 

It  requires  no  stretch  of  imagination 
to  include  the  merchant-advertiser  as  a 
beneficiary.  Does  be  not  draw  bis  liest 
patronage  from  those  who  have  acquired 
a  degree  of  economic  independence?  And 
is  not  his  credit  department  keenly  inter¬ 
ested  in  the  financial  responsibility  of 
patrons? 

During  my  twenty-odd  years  in  finan¬ 
cial  advertising.  I  have  been  the  middle¬ 
man  between  newspapers  and  the  financial 
institutions.  All  these  years  1  have  tried 
consistently  to  impress  upon  bankers  the 
importance  of  using  the  daily  press  in  a 
manner  that  will  make  it  a  vital  factor 
in  enhancing  their  profits.  Obviously, 
the  more  profitable  this  medium  proves 
to  financial  institutions,  the  more 
dependence  they  will  place  upon  it;  the 
more  seriously  they  will  regard  it.  and 
the  more  liberallv  thev  will  use  it.  It  is 
truer  with  financial  advertisers  than  with 
any  other  business  I  can  think  of.  that 
the  very  things  which  make  the  press 
yield  profits  to  advertisers,  contribute  to 
the  profit  and  well-being  of  newspaper 
readers.  Yet  all  of  the  interests  con¬ 
cerned  are  bereft  of  certain  benefits 
because  some  things  are  amiss. 

There  are  upwards  of  2.S.OOO  banks, 
trust  companies  and  legitimate  investment 
houses  in  this  country,  and  practically  the 
entire  population  is  l)enefited  by  their 
operations. 

If  you  consider  financial  advertising, 
by  and  large,  from  the  standpoint  of 
prrpmoting  the  financial  interests  of  the 
public  and  imparting  a  very  necessary 
dollar-education.  without  which  economic 
prrigress  is  next  to  imp<issible.  you  can¬ 
not  fail  to  see  that  something  is  amiss. 
There  are.  of  course.  lugable  exceptif>ns. 
but  the  percentage  of  users  in  this  field 
whose  publicity  is  base-d  on  sound  prin¬ 
ciples  is  unduly  small.  Compare  your 
local  financial  advertising  w  ith  that  along¬ 
side  it  of  natirmal  advertisers  ami  retail¬ 
ers  who  operate  with  trained  publicity 
men.  and  you  will  sc*  what  I  mean. 

We  hear  a  great  deal  about  the  vast 
increase  in  the  number  of  savings  deposi¬ 
tors  acquired  by  Iianks  during  the  pa-t 
few  years.  More  than  a  third  of  the 
p^ipulati'jn  is  rec'irdefi  on  bank  leilgers. 
But  when  we  consider  that  7?  to  80  per 
cent  of  these  accounts  actually  show  little 
t»r  no  jtrogress.  the  number  of  real 
‘  savers"  dwindles. 

^  ou  hear  much  alxiut  the  w  idespread 
prosf>er:t\.  It  is  undeniable.  But  nar¬ 
row  your  observation  down  to  immediate 
circles.  \\  hy  are  not  more  jK-ople  prac¬ 
ticing  habitually  the  principles  bv  which 
econrrmic  indefxndence  and  ix-rsonal  fin¬ 
ancial  success  are  achieved?  .Simply 
because  the  grtat  majoritv  do  not  know¬ 
how  ’o  organize  themselves.  Tliey  ti'attt 
to  surreed  but  they  don't  know  hme  to, 
^id  you  can  search  in  vain  in  current 
financtal  adverti-ing  f(,r  anvtbing  but 
sjKiradic  counsel  on  the  subje-t.  No 
<'i’'gan!z»-d,  sustained  plan  is  in  evidence 
for  g-jiding  the  public  in  the  accumula¬ 
tion.  profitable  use.  and  ultimate  con- 
serva’ion  of  wealth.  There  are  a  few 
notable  except i<, ns. 

There  is  a  widespread  misunderstand¬ 
ing  of  banks.  Lut  if  is  not  Ixitig  allayed, 
save^  in  exrep;if,nal  cases,  by  m-wspaps  r 
publicity.  A  small  pr'(p'»rtion  »if  jx-rsons 
who  have  accumulated  projx-rty.  direct 
threjugh  well-drawn  wills,  its  dis]Kisition 
and  csxiservation ;  ami  ni  the  nunilK-r  wh'» 
do,  a  fractisrti  jiroside  ff,r  the  organized 
Cfjntrol  providH  by  trust  lompanies.  The 
trust  c'/mpanies  are  taking  advanced  steps 
tO'Aard  public  education  on  proix-rty  con¬ 


servation  ;  yet  there  is  still  room  for  im¬ 
provement  and  unappropriated  opportuni¬ 
ties  for  creating  a  better  public  under¬ 
standing  of  matters  of  such  vital  con¬ 
cern  to  widows-to-be  and  children. 

While  the  unsophisticated  are  pouring 
several  hundred  millions  annually  into 
the  coffers  of  blue  sky  artists,  and  while 
speculation  runs  wild,  you  see  some,  but 
not  enough,  sustained  counsel  emitted  in 
newspaper  space  hy  dealers  in  sound  in¬ 
vestments.  If  you  look  into  current  in¬ 
vestment  advertising  you  will  ob.serve  that 
most  of  it  is  directed  to  those  who  have 
already  accumulated  some  cash.  It  is 
hard  to  find,  however,  anything  under 
investment  house  sponsorship  which 
encourages  the  idea  of  saving  for  in¬ 
vestment,  or  that  tells  the  potential  large 
investor  of  the  future  how  to  lay  the 
foundation  of  a  successful  career  as  an 
investor. 

In  a  word:  If  you  study  critically  the 
advertising  columns  of  any  newspaper, 
you  will  find  that  practically  all  adver¬ 
tising  is  designed  to  induce  people  to 
spend  money,  or  to  invest  money  already 
accumulated.  But  you  will  find  little  in 
the  way  of  orfianizcd  attempt  to  show- 
people  how-  to  accumulate  the  w-ealth 
which  will  make  them  preferred  cus¬ 
tomers  of  merchants  and  financial  insti¬ 
tutions. 

Perhaps  I  am  ‘‘rushing  in  where  angels 
fear  to  tread"  when  I  suggest  a  little 
team  w-ork  betw-een  the  editorial  and 
business  department  of  the  iiew-spaper  in 
finding  the  remedy  for  this  situation,  and 
applying  it.  Sfime  popular  newspapers 
are  apparently  doing  it. 

Pleading,  in  extenuation  for  my  temer¬ 
ity,  my  long  years  of  experience  as  bank 
publicity  counsel,  and  some  slight  knowl¬ 
edge  of  new-spapers  and  their  aims  and 
metho<ls,  I  am  going  to  hazard  some 
concrete  suggestions  by  which  I  dare  to 
lielieve  newsnaiiers  can  exert  a  greater 
influence  on  financial  advertising,  encour¬ 
age  and  abet  a  great  improvement  in  it, 
anil  contribute,  in  no  small  way,  to  the 
creation  of  capitalists:  w-ho.  in  turn,  will 
liecome  larger  patrons  of  the  new-snaper’s 
advertising  clients,  and  lietter  credit  risks 
for  mercantile  advertisers,  thereby  mini¬ 
mizing  their  losses  and  enhancing  their 
pn  ifits. 

Profitable  financial  advertising  will 
seek  the  new-spaper  which  creates, 
through  its  policies,  a  proper  setting  for 
it ;  and  whose  editorial  and  feature  con¬ 
tent  will  put  readers  in  a  frame  of  mind 


New  York 

to  receive  and  ponder  financial  advertising 
directed  toward  their  financial  betterment 
and  economic  progress. 

1  find  iti  the  newspapers  which  I  read 
habitually,  splendid  feature  articles  by 
well-known  writers  on  maintaining  and 
improving  physical,  mental  and  spiritual 
health.  There  is  no  lack  of  articles  de¬ 
signed  for  the  comfort  and  amelioration 
of  the  lovelorn.  Child  training  and  in¬ 
tellectual  development  come  in  for  a 
generous  share,  as  do  the  culinary  and 
home-making  arts.  Financial  counseL 
too,  is  in  evidence,  but  mostly  for  the 
consumption  of  those  who  have,  in  some 
degree,  arrived.  The  humorist  is  repre¬ 
sented,  copiously ;  also  the  purveyor  of 
light  entertainment.  The  needs  of  my 
funny  bone  are  more  than  satisfied  in  the 
comic  strip.s — and  I  say  “more”  advisedly. 
But  in  how  few  newspapers  do  you  find 
w-ell  planned  and  organized  counsel  for 
the  lieginner,  which  will  inspire  him  to 
start  on  the  long  road  to  fortune,  show 
him  exactly  how  to  do  it, — how  to  start, 
how-  to  stay  there,  even  arrange  for  his 
successors  to  hold  successfully  on  to 
“father’s”  lifetime  accumulations? 

It  is  not  there,  in  a  consistent  way,  so 
far  as  I  have  been  able  to  see.  I  cannot, 
of  course,  see  everywhere,  but  I  have  a 
fair  knowledge  of  what  the  newspapers 
contain. 

.^11  editorial  policy  which  provides 
rudimentary  instruction,  authoritatively 
written,  and  which  has  as  its  prime 
objective  the  creation  of  capitalists  and 
their  development,  will  inevitably  open 
up  new  sources  of  wealth  and  purchasing 
pow-er.  It  will  make  the  public  money¬ 
conscious,  investment-conscious,  estate¬ 
conscious.  The  natural  result  will  be 
that  an  enlightened  public,  instead  of 
spending  mere  w-ages,  will  obviously  have, 
in  time,  investment  income  also  to  spend. 
The  more  capital  the  individual  acquires, 
the  greater  his  spending  power  becomes. 
The  better  he  is  guided  past  the  pitfalls 
of  investment,  the  quicker  he  becomes 
a  citizen  of  property, — thus,  surely,  a  bet¬ 
ter  patron  of  the  merchandiser. 

Irrespective  of  what  this  may  do  for 
the  business  side  of  the  newspaper,  such 
a  discriminating  editorial  policy  would 
make  for  the  general  prosperity  of  the 
community,  the  raising  of  living  stand¬ 
ards — objectives  w-hich  have  a  definite 
appeal  to  editorial  vision. 

With  such  an  atmosphere  manifest  in 
its  editorial  and  feature  columns,  a  real 
setting  is  created  for  the  intensive 


development  of  financial  advertising.  If 
a  newspaper  representative  can  go  to  a 
banker  or  investment  house  official  and 
say.  “see.  we  are  preparing  the  public 
to  become  better  patrons  for  you,’’  surely 
he  will  receive  a  hearing.  And,  as  such 
an  editorial  policy  persists,  it  is  evident 
that  the  paper  w  ill  be  sought  by  the  suc¬ 
cess-seeker.  Accordingly,  its  columns 
will  be  most  inviting  to  advertisers  seek¬ 
ing  their  patronage. 

One  thing  more  remains  to  be  done 
in  order  to  assure  permanent  results.  The 
banker  must  be  made  alive  to  the  neces¬ 
sity  of  making  proper  use  of  his  space. 
A  big  job  ahead! 

In  a  morning  newspaper  appeared  a 
full  page  advertisement  of  the  Hearst 
Newspapers.  It  was  a  dynamic  adver¬ 
tisement.  Its  first  paragraph  read: 
“Eager,  restless,  ambitious  America  has 
one  great  dominating  passion — IT 
WANT.S  TO  KNOW!"  Meaning,  of 
course,  as  the  advertisement  developed, 
it  wants  to  know  the  NEWS. 

I  have  lately  had  abundant  proof  that 
that  same  “eager,  restless,  ambitious 
-America”  wants  to  know  something  else. 
It  w-ants  to  know  how-  to  get  ahead  in 
the  world.  Whether  this  is  the  jazz  age 
or  not,  aside  from  religion,  there  is  noth¬ 
ing  for  which  the  .American  people  are 
possessed  with  a  greater  desire  than  for 
aids  to  higher  living  standards. 

That  is  the  great  onportunity  for  finan¬ 
cial  advertising.  How  much  of  that 
which  is  current  satisfies  this  desire? 
Look  over  your  newspapers  and  judge 
for  yourself. 

-And  so,  it  is  incumbent  on  the  new-s- 
paper  to  persuade  bankers  to  make  their 
advertising  satisfy  the  great  hunger  of 
the  masses  for  financial  independence. 

The  best  way  to  convince  the  banker 
of  this  is  to  have  something  in  the  edi¬ 
torial  and  feature  columns  to  prove  it. 
.Set  the  pace,  then  w-ork  with  the  banker, 
the  trust  official,  and  the  investment 
bouse,  to  take  advantage  of  the  sentiment 
thus  created. 

If  readers  arc  persuaded  in  the  new-s 
and  feature  columns  to  organize  their 
finances  and  become  consistent  investors, 
is  it  not  logical  that  they  should  search 
more  eagerlv  the  advertisements  of  finan¬ 
cial  institutions  which  profess  to  afford 
them  the  means  for  making  financial 
progress? 


INLAND  TO  MEET  OCT.  22 

Fall  Section  in  Chicago  Will  Continue 
Circulation  and  Advertising  To|ficc 

Annual  fall  meeting  of  the  Inland 
Daily  Press  Association  will  be  held  ir 
Chicago  Octolier  22  and  23,  instead  of 
October  lii  and  Ifi  as  the  constitution 
provides.  The  change  in  dates  was  made 
liy  President  E.  H.  Harris,  of  the  Rich- 
utotid  find.)  I'tdladiuin,  so  that  the  In¬ 
land  group  could  meet  concurrently  with 
the  .-\udit  Bureau  of  Circulations,  Agri¬ 
cultural  Publishers,  and  the  Advertising 
I’lireaii  of-  the  .American  Newspaiier  Pub¬ 
lishers  AssfKriation. 

On  the  first  day  and  the  morning  of 
the  second,  in  continuation  of  the  meet¬ 
ing  in  May,  the  .Association  will  engai'C 
in  a  discussion  of  circulation  and  adver¬ 
tising. 

PREPARING  NEWSPAPER  DRIVE 

Henri,  Hurst  A-  McDonald,  Chicago, 
will  use  lu-wsiiajiers,  magazines  and  trade 
papers  for  the  advertising  of  the  Ameri¬ 
can  l-'lyer  Manufacturing  company, 
(  hicago. 

AGENT  ADDRESSES  MERCHANTS 

Charles  Bi-nnett  Miller  of  the  llolie- 
Miller  Ailvertising  .Agency  of  Dallas, 
Texas,  was  principal  speaker  at  a  meet¬ 
ing  of  the  ( )ak  Cliff  merchants  last  week. 
He  sixike  on  "Pr(-i>;iring  New-sp;iper 
Copy.” 


MONTREAL  STAR  HOST  TO  1.  C.  M.  A.  GROUP 


Meniberii  of  the  Iiileriialioiial  Cireiilalioii  Managers'  Assoeialioii  photographed 
on  .Mount  Royal,  .Montreal  where  they  were  guests  of  the  Mimlrenl  Sitir,  fol¬ 
lowing  their  recent  eonvention  in  Ottawa.  Luncheon  was  served  at  the 
observatory  atop  Mount  Royal,  with  W.  J.  Little,  circulation  manager  of  the 
*  *  Star  acting  as  host  for  l.oril  Atholstan,  publisher. 
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80  PER  CENT  OF  IOWA  FARMERS  TAKE 
A  DAILY  NEWSPAPER,  SURVEY  SHOWS 

Data  Obtained  by  University  Students  Who  Sent  Question¬ 
naires  to  282  Postmasters — Carrier  and  Newsstand 
Total  Not  Included 


By  WAYNE  WEISHAAR 


Students  of  the  college  of  com¬ 
merce  at  Drake  University  in  Des 
Moines,  la.,  have  conducted  a  survey 
of  the  reading  habits  of  Iowa  farmers 
and  established  the  fact  that  four  out 
of  five  farm  families  in  the  Hawkeye 
state  read  daily  papers. 

The  survey,  which  contacted  through 
Iowa  postmasters  one- fourth  of  the  farm 
families  of  the  state,  was  made  as  a  re¬ 
sult  of  a  classroom  argument  between 
students  of  the  commerce  department 
over  the  question  whether  Iowa  farmers 
do  or  do  not  read  daily  papers.  Several 
students  held  that  only  one  farm  family 
in  five  takes  a  daily  paper.  Others 
asserted  that  “practically  all”  take  at 
least  one  daily.  Dean  U.  K.  Hoffman  of 
the  college  of  commerce  proposed  that 
the  classmen  themselves  should  get  the 
facts  and  not  be  content  with  guesses. 
So  they  did,  94  students  participating  in 
collecting  material  for  the  survey,  prob¬ 
ably  the  most  complete  analysis  of  the 
reading  habits  of  farmers  in  any  state 
since  radio,  paved  highways,  electric 
lights  and  power  machinery  have  wrought 
a  change  in  the  life  of  agriculturalists. 

Seeking  to  get  their  information 
from  an  authentic  yet  unprejudiced 
source,  the  ninety- four  students  ad¬ 
dressed  personal  letters  to  282  Iowa 
|)ostmasters,  asking  questions  about  the 
reading  habits  of  farmers.  The  towns 
were  .selected  at  random  from  each  of 
the  99  counties  of  the  state.  Of  the  282 
postmasters  queried,  191  distributed  over 
83  counties,  responded.  Their  replies 
gave  definite  information  regarding 
54,504  Iowa  farm  families,  of  approxi¬ 
mately  one- fourth  the  farm  population. 
The  strictly  farm  population  of  Iowa  is 
1,018,265  and  there  are  208,789  persons 
operating  farms, .  or  about  4.8  persons 
per  farm  family. 

Tabulation  from  the  191  postmasters 
showed  that  of  the  54,504  rural  free  de¬ 
livery  patrons  they  served,  43,210  or  1^) 
per  cent  take  daily  papers  and  11.294  or 
20  per  cent  do  not. 

To  obtain  the  information  each  of  the 
94  students  of  the  class  wrote  letters 
to  three  Iowa  postmasters. 

The  Drake  survey  showing  that  80 
per  cent  of  Iowa  farm  families  subscribe 
for  daily  papers  was  completed  at  about 
the  same  time  the  National  Fertilizer 
.\ssociation  completed  a  study  showing 
somewhat  similar  results.  The  associa¬ 
tion's  survey  interviewed  personally  456 
Iowa  farmers  and  of  this  number  405 
or  88.8  per  cent  took  a  daily  paper. 
The  slight  difference  in  the  result  ob¬ 
tained  is  accounted  for  by  the  fact  that 
many  farmers  who  live  within  a  half- 
mile  or  a  mile  of  a  postoffice  get  their 
daily  papers  from  a  newslxiv  or  news- 
paiKT  carrier.  Some  of  the  larger  Iowa 
newsixipers  maintain  rather  extensive 
private  motor  delivery  systems,  hut  of 
course  none  of  such  circulation  was  con¬ 
sidered  in  the  Drake  students  survey 
since  it  was  concerned  only  with  papers 
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DAILY  POST  442,4.38 

SUNDAY  POST _ 384,957 
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distributed  through  the  postoffices  to 
K.  F.  D.  patrons. 

“Too  many  business  men  select  medi¬ 
ums  and  buy  space  without  having  made 
a  proper  preliminary  investigation.  Too 
many  advertising  campaigns  are  based 
on  hunches.  Facts  are  hard  to  get. 
They  cannot  be  obtained  by  sitting  in  an 
office  chair.  The  person  that  wants  them 
must  go  after  them.  To  us  a  figure  is 
a  figure.  We  are  anxious  only  to  get 
the  facts  not  to  prove  or  disprove  any 
particular  theory.  If  we  accomplish  this 
we  have  done  what  we  have  tried  to 
do  in  training  our  students.  The  under¬ 
graduates  were  very  enthusiastic  in  their 
work  in  getting  the  facts  for  the  analysis 
of  the  reading  habits  of  Iowa  farmers.  I 
believe  the  training  has  been  invaluable 
because  the  students  have  been  forced  to 
get  their  own  information  first  hand.” 


NEW  PENNSYLVANIA  DAILY 


Somerset  Herald  Enters  A.  M.  Field — 
Established  100  Years  Ago 

The  Somerset  (Pa.)  Herald,  estab¬ 
lished  100  years  ago  as  a  weekly,  began 
publication  as  a  morning  daily,  July  1. 
It  has  Associated  Press  Service. 

The  Herald  was  founded  Sept.  16, 
1828,  by  George  Mowry,  who  published 
it  until  1847  when  Edward  Scull  and 
his  brother-in-law,  Hon.  J.  Ogle 
obtained  control  of  it  together  with  the 
Somerset  IVliig.  The  paper  was  pub¬ 
lished  as  the  Herald  and  Whu)  until 
1870  when  the  Whig  was  dropped. 

The  paper  is  now  published  by  Somer¬ 
set  Newspapers.  Inc.,  of  which  Henry 
Haker  Keiley  is  president.  Robert  S. 
.Scull  is  editor;  John  I.  Scull,  associate 
editor;  and  Paul  1).  Jonas,  managing 
editor. 


NEWS-POST  DINES  VETS 

In  honor  of  its  employes  who  have  been 
with  the  paper  for  many  years,  the 
I'rederiek  (\id.)  News-Post  tendered  a 
banquet  recently  to  members  of  the 
organization.  The  managers,  Robert  E. 
Delaplaine  and  William  T.  Delaplaine, 
presided.  Folger  McKinsey,  of  the  Balti¬ 
more  Sun,  one-time  editor  of  the  News- 
Post,  was  the  principal  speaker. 


MAAS  WITH  BANK  PAPERS 

William  H.  Maas,  vice-president  and 
a  director  of  the  Press  (.'lub  of  (.Tiicago, 
has  been  made  a  vice-president  of  the 
DePuy  Publishing  Company,  DesMoines, 
la.  ile  will  represent  the  six  DePuy 
banking  and  insurance  publications  in  the 
Chicago  territory. 


Cline- Westing^house 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

IS  used  by 

San  Francisco  Bulletin 
San  Francisco,  Calif. 

Ask  them  about  it 

CLINE  ELEC.  MFC  CO. 
Chicago:  111  West  Washington 
Street 

New  York:  47  West  34th  St. 
San  Francisco:  First  National 
(  Bank  Building  j  ^ 


STAFF  ON  OUTING 

Annual  outing  of  the  Worcester 
(Mass.)  Evenhuj  Post's  Benefit  Associa¬ 
tion  was  held  at  the  Tatassit  Clubhouse 
on  Lake  Quinsigamond,  W'orcester,  June 
26.  Frank  Carlson,  Miss  Grace  Abra¬ 
ham,  Miss  Elizabeth  Cotman,  John  M. 
Kearnan  and  Charles  Trainor  were  in 
charge. 


BUILDING-LOAN  GROUPS 
FAVOR  NEWSPAPERS 

Revealed  as  Preferred  Medium  in 
Survey  Made  by  Michigan 
League  —  Some  Spending 
$100,000  Yearly 


Use  of  newspaper  advertising  is  the 
preferred  method  of  the  larger  building 
and  loan  associations  of  the  country  in 
bringing  their  message  to  the  prospec¬ 
tive  investor  and  borrower. 

Direct  mail,  blotters,  street  car  cards 
and  other  forms  of  advertising  are  in 
fairly  general  use,  yet  the  majority  of 
the  ^  associations  showing  resources  of 
more  than  $10,000,(XK)  are  spending  most 
of  their  advertising  appropriations  with 
the  newspapers  in  the  cities  in  which  they 
are  located.  This  is  the  conclusion 
drawn  as  the  result  of  a  survey  made  by 
the  Michigan  Building  &  Loan  League, 
in  which  questionnaires  were  mailed  to 
the  as.sociations,  which,  according  to  the 
report  of  Seeretary  H.  F.  Cellarius,  are 
in  the  $10,(XM),(X)0  class. 

Sixty-four  returned  the  questionnaire 
and  their  reports  showed  that  they  invest 
an  average  of  $12, (KX)  annually  in  adver¬ 
tising.  The  total  amount  being  invested 
this  year  by  these  associations  is  $767.0(X). 
To  the  question  dealing  with  the  forms 
of  advertising  used,  almost  invariably 
they  answered  by  one  word,  “news¬ 
papers.”  A  few  of  the  associations  re¬ 
ported  that  thev  did  comparatively  little 
advertising,  and  several  others  replied 


that  they  hold  their  appropriation  down 
to  $5,(XX)  annually.  Others,  notably  the 
largest  in  the  group  with  resources  total¬ 
ing  $40,000,000  and  $50,000,(XX)  reported 
appropriations  running  as  high  as 
$1(X),(XX). 


EDITOR’S  WILL  FILED 

The  will  of  Merton  F.  Thompson, 
former  editor  of  the  LeRoy  (N.Y.) 
Gazette  Nezos,  has  been  filed  for  probate, 
disposing  of  an  estate  nominally  valued 
at  S10,0(X)  and  upwards.  son  receives 
$1,000,  the  balance  of  the  estate  going 
to  the  widow. 


BUILDING  COMPANY  CHARTERED 

The  Houston  Post-Disf'atcli  Building 
Company  has  been  organized  and  eharter 
granted  by  the  secretary  of  state.  The 
capitalization  is  l.(XX)  shares  of  no  par 
value.  Incorporators  are:  \V.  G.  Ster¬ 
ling,  A.  E.  Kerr  and  \V.  M.  Cleaves. 
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Free  Pre.ss  cireiilatiun  is 
gi’owiiiji  at  an  average  rate 
of  nearly  3000  new  fainily- 
reader.s  per  niontli.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  liome  worth 
advertising  to. 
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the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600,(X)0  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater 
New  York. 
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GRADUATES  FIND  JOBS 

Eleven  of  Sevecieen  Leaving  Sjrracuae 

Enter  Newspaper  Work,  Publicity 

Out  of  a  total  of  17  graduates  from 
the  Syracuse  University  Department  of 
Journalism,  this  year  11  already  have 
jobs  on  newspapers,  periodicals,  or  in 
publicity'.  They  are : 

William  Swallow,  Central  New  York 
Business  Reznew;  ^Iarion  Clayton,  Bing¬ 
hamton  Press;  Howard  Barnard,  editor 
Waterznlle  Times  during  the  absence  of 
the  editor  who  will  study  at  Cornell  Uni¬ 
versity  this  summer ;  Howard  Taylor, 
New  York  Telephone  Reznew;  Lester 
Hardwich.  Syracuse  Herald;  Eleanor 
Allen,  telegraph  editor.  Little  Falls 
Times:  Sally  Green,  publicity  depart¬ 
ment.  Rockefeller  Foundation;  Catherine 
Hughes,  Syracuse  Herald;  Jane  Bishop, 
Pulaski  correspondent,  Syracuse  Post- 
Standard;  Stuart  Jones,  publicity  de¬ 
partment,  General  Aviation  Company. 

Seniors  who  are  on  the  staffs  of  dif¬ 
ferent  papers  for  the  summer  are:  Wil¬ 
liam  Reddy,  Plattsburg  correspondent, 
Syracuse  Herald;  Willis  E.  Davis,  Bald- 
zinnsz-ille  Gazette;  Wilhelmina  VVeichel, 
Scranton  Republican;  Joseph  Coakley, 
Worcester  Telegram;  John  Wiggans, 
Herkhner  Telegram. 


GIFT  SPACE  TOTALED  $123,000 

An  unusually  frank  statement  of  the 
worth  of  free  publicity  is  being  made 
by  the  Niagara  Falls,  N.  Y.,  Chamber 
of  Commerce,  which  promoted  its  an¬ 
nual  “festival  of  lights,”  for  the  benefit 
of  hotels,  restaurants  and  merchants  of 
that  city.  The  Chamber  announces  that 
newspapers,  including  “all  the  metro¬ 
politan  dailies,”  contributed  space  worth 
"more  than  $123,000”  to  the  festival, 
which  will  be  repeated  next  year.  A 
tabulation  is  given  to  show  that  this 
estimate  is  conservative. 

ISSUES  VACATION  BOOKLET 

\  32-page  rotogravure  booklet  called 
the  “Evergreen  Playground,”  was  re¬ 
cently  issued  by  the  Victoria  (B.C.) 
Daily  Colonist.  A  cardboard  cover  for 
the  bodclet  contains  promotional  mate¬ 
rial  for  the  paper,  although  the  booklet 
itself  is  exclusively  devoted  to  pictures 
of  the  country  in  and  around  Victoria. 

TWO  MEETINGS  FOR  TACOMA 

The  annual  conference  of  the  National 
.Association  of  State  Press  Field  Mana¬ 
gers  will  be  held  at  the  Hotel  Winthrop, 
Tacoma,  Wash.,  Aug.  19-22.  This  will 
be  followed  by  the  summer  semi-annual 
meeting  of  the  Washington  Press  Asso¬ 
ciation  at  the  Winthrop,  Aug.  23  and  24. 


OPPOSES  SECRET  VOTES 

Sen.  Vandenberg  Addresses  Michigan 
Newspaper  Group 

Sen.  Arthur  H.  Vandenberg,  editor 
of  the  Grand  Rapids  Herald,  was  the 
principal  speaker  at  a  meeting  of 
Michigan  newspaper  editors  held  in 
Grand  Rapids  June  25  and  26.  A  group 
of  forty  executives  of  Associated  Press 
newspapers  who  are  members  of  the 
Michigan  Eiditorial  Association  heard 
the  senator  recount  events  of  the  special 
session  of  Congress  and  tell  of  the  suc¬ 
cess  of  the  plan  for  reapportionment 
which  Senator  Vandenberg  sponsored. 

Declaring  himself  heartily  in  favor  of 
the  opening  of  the  doors  of  the  Senate 
in  the  matter  of  confirming  executive 
appointments,  Senator  Vandenberg  said 
the  public  must  know  what  Congress  is 
doing.  “I  can  think  of  no  business  of 
the  public  that  it  is  not  the  public  busi¬ 
ness  to  know,”  he  said. 

The  state  editors,  following  the  open¬ 
ing  session,  were  entertained  with  a 
motor  tour  of  Grand  Rapids,  and  on 
Wednesday  a  number  of  them  partici¬ 
pated  in  a  golf  tournament.  The  invita¬ 
tion  of  Richard  Tobin  of  the  Niles 
Star,  who  was  elected  chairman  of  the 
association  for  next  year,  to  hold  the 


1930  meeting  in  Niles  was  accepted. 

Other  officials  elected  were:  Vice 
chairman,  J.  E.  Campbell,  Owosso  Argus 
Press;  secretary,  David  J.  Wilkie,  De¬ 
troit,  re-elected.  Members  of  the  ad¬ 
visory  board  chosen  were:  Louis  .\ 
Weil,  Port  Huron  Times-Herald;  Paul 
A.  Martin,  Lansing  State  Journal;  and 
Michael  A.  Gorman,  of  the  Flint 
Journal. 

BOUND  FOR  EUROPE 

A  group  of  newspaper,  business  and 
professional  men  from  Pittsburg  sailed 
for  Europe,  July  1,  aboard  the  S.  S. 
France.  The  party  was  banded  together 
by  Charles  R.  Ferlin,  of  the  Pittsburg 
Sun-Telegraph  editorial  staff.  Others  on 
the  trip  are  Harvey  Boyle,  conductor 
of  the  Sun-Telegraph’s  column,  “Side¬ 
walks  of  Pittsburg”;  and  Cy  Hunger- 
ford,  cartoonist  for  the  Pittsburg  Post- 
Gazette. 

TEXAS  CITY  TO  ADVERTISE 

A.  B.  Davis,  manager  of  the  Lubbock 
(Tex.)  Chamber  of  Commerce,  has  been 
in  Dallas  conferring  with  officials  of  the 
Tracy-Locke- Dawson  Advertising  Agency 
with  reference  to  display  advertising  to 
be  placed  bv  the  city.  The  Lubbock 
chamber  has  appropriated  $22,000  for 
newspaper  and  magazine  space. 


Supplies  and  Equipment 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Engirtmoru 

Flatiron  Building 

175  Fifth  Ave.  at  23rd  St. 
Telephone:  Algonquin  1620 


Deaigners  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 
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1535  So.  Paulina  Street 

New  YORK  CHICAGO  SAN  TKANCISCO 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof>face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 

You  can  save  waste  paper,  increase 
production  and  obtain  better  print¬ 
ing  when  your  machines  are 
properly  blanketed. 

We  specialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A 
Cable  Address  NENSCO 
Worcester,  Mass. 


Reach  your  prospect  direct  through  the  advertising  pages 
of  Editor  &  Publisher 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40,000  per  tar.  The  heavlaat 
and  most  productive  high  speed  unit  press.  Equipped  with  latest  quiek 
lock-up  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  Autoplate  aad 
dry  mat  equipment.  All  materials,  steels,  bronees,  etc.,  of  the  latest 
aigtroved  mechanical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  30,000  running 
■peed  with  single  plates.  All  stereotype  costs  (material  and  labor)  cut  In 
half.  Bcunomy  for  the  growing  moderate  sized  daily.  Unit-designed  ;  built 
In  8  pg..  12  pg.,  10  pg.,  20  pg.,  etc.  And  any  size  can,  by  adding  units,  be 
Increased  In  ite  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dailies  and  weekUea. 
Prints  from  the  roll  and  outs,  folds  and  deUveri  perfected  newspapers. 
6,  8,  10,  12,  14  or  16  pages  complete  In  one  operation.  Speed  8,000  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Write  os  your  press  needs — Let  us  help  you  solus  your  pressroom  problemt— 
Our  Mtutf  it  at  your  tarviet 

Duplex  Printing  Press  Company 

Battle  Creek,  Michigan,  U.  S.  A. 
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Employment 

Equipment 

Services 

EDITOR  &  PUBLISHER 

Classified  Advertising 

SITUATIONS  (Cash  with  Order) 

1  Tliiw  — *10  per  line 

3  Timee  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7S  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in¬ 
sertion.  Minimum  space,  three  lines.  The 
Editor  A  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 

^  ADVERTISING 

Promotion 


Build  Up  Your  Classified— Will  corroH|Miml  witli 
pnlillslicrH  on  tlieir  |irot)lem8.  Koe  Imseil  on  wrv- 
k'p*  or  Tolnnip  Increiiao.  Address  "Advertis- 
ine  Connselor,”  C  STit,  Kditor  &  ruhllslier. 


BUSINESS  OPPORTUNITIES 


Brokers 


Kiddle  West  Properties — Exclusive  listings.  No 
damagini;  publicity.  Personal  service  in  every 
deal.  Everything  confidential.  Clyde  B.  Knox, 
K1  Board  of  Trade,  Kansas  City,  Mo. 


Money  Makers  for  Sale;  Two  dtiilies,  exclusive 
fields;  one  in  .Minnesota,  one  Indiana.  Also 
semi  wis-kly,  Wiseonsin,  earning  SilO.tKMI  year. 
I/onis  Eddy,  Wrigley  lildg.,  Cliieago.  Illinois. 


Hare  Opportunity — Have  yon  g.'itt.OOO?  If  so,  1 
can  offer  yon  an  evening  I>ap<  r,  exclusive  fertile 
field,  middle  west;  good  ei|ni|>inent.  giard  ciren- 
lation,  adeipiate  e<|ni|>nient.  allowing  average  of 
net  during  the  past  six  years  and  not  over¬ 
priced.  J.  It.  Sliale,  Times  Itidg.,  New  York. 


CIRCULATION 


Promotion 


OirouUtion  Builders — Blair  A  Austin,  380  North 
Sixth  St.,  Reading,  Penn.  Orlglaaters  of  Sales¬ 
manship  Club  Campaigns. 


The  W.  S.  Kendall  Company,  104  N.  Bailey 
Are.,  Louisville,  Ky.— Superior  Circnlatlon 
Builders — Crestors  and  sole  owners  of  The 
Kendall  Plan. 


The  Interstate  Circulation  Builders — An  organ¬ 
ization  of  circulation  specialists.  campaign 
for  every  territory,  a  plan  for  every  paper.  No 
campaign  too  large  or  too  small.  Consult  us  for 
your  needs.  Expert  advice  gladly  furnished. 
Cse  Interstate  Plans  for  results.  147  East  .soth 
St..  Suite  3.  N.  Y.  City.  Tel.  Sacramento  7371. 


Recent  Drives  net  4,000  to  15,000  new  subscrib¬ 
ers.  Weeklies  and  dallies.  Former  publisher, 
understsnds  publishers’  problems.  Hudson  De 
Priest.  P.  O.  Box  771,  Brooklyn,  N.  T. 


The  World's  Largest  Circulation  Building  Organ¬ 
ization — The  only  circnlatlon  building  service 
In  Newspaperdoin  furnishing  publishers  afflda'’’lts 
of  the  exact  results  of  its  every  campaign.  The 
Charles  Partlowe  Company,  Occidental  Building, 
Indianapolis. 


EDITORIAL 


Syndicate  Features 


Editorial  Comment  Sunday  S<'bool  Ijessons,  Inter¬ 
national  aeries.  Newspaper  article  by  an  editor. 
1.000  words.  $1.50  weekly.  Wm.  Southern,  Jr., 
Independence.  Miasourl. 


News  Service  Rights 


Leading  English  national  daily  newepnpor  pre¬ 
pared  t<»  s<‘Il  exrlnulve  Anieriean  rights  ita 
news  s(*rvieps,  also  tiiese  of  I.nMdoii  evening 
joiirnal.  Address  inquiries,  (' S78,  Editor  & 
Eiiblislier. 


Magazine  Offer 


You  can  start  an  illustrated  weekly  or  monthly 
maKS/inc  in  your  own  loenlity.  Invest  to  suit 
yourself,  (’ontidential  serviee.  The  Balauee, 
525  North  ('lareinont  av.,  i’hieago. 


Newspaper  Plant  For  Sale 


An  Opportunity — riant  rea<ly  to  begin  piibliea* 
tioii  (laily  evening  newspaper;  Goss  octuple  press, 
new  laidlow  and  eninpesing  room  <‘4iuipinent 
efiniplete  witli  exeeption  typesetting  machines. 
Ihisiness  fdliiee  and  eflitorial  r<H>ins  fully  fur¬ 
nished.  Plant  located  on  busy  corner  In  stare 
capital  city  of  10.5.000  and  only  one  newspaper. 
Wonderful  field  and  remarkable  ndviTtising  pa- 
tronaife  assured.  Aihlress  W.  (’.  Jarnagin,  Her 
aid  Ihiiiding,  lies  Moines,  Iowa. 


Newspaper  Wanted 


Have  $5C00.  lirst  paynnuit  for  paying  country 
weekly,  (’-K74,  Editor  A:  Publisher. 


Partner  Wanted 


A  publisher,  tiioroughly  acquainted  with  all  the 
prohhuns  of  niaiinfaetiiring  a  line  of  school  books 
and  materials,  desires  an  associate  who  will 
l>ecoine  treasurer  of  tl)e  company  and  assist  in 
the  niHiiageiinmt.  The  business  did  $40,000  Inst 
year  and  promises  to  do  two  or  three  times  that 
much  next  year.  Tlie  Imsiness  will  bejtr  fullest 
Investigation.  There  is  on  hand  finished  prod¬ 
ucts  alM»nt  $1.5,0(M»  and  plates  and  copyrights 
•nioiintiiig  to  over  $HM).000.  A  tiioroughly  com¬ 
petent  and  reliable  man  with  $25, WH)  for  work¬ 
ing  capital,  which  money  will  be  secured,  can 
acquire  u  1/H  intert'st  in  the  business  and 
eventually  U*come  u  %  owner.  C-800,  E<Iitor  & 
Publisher. 


Partner  wanted  with  $.5<M)o;  must  be  experienced 
•dvertlslng  solicitor,  .lewlsh  English  monthly, 
very  prolltalde,  desires  to  expand  territory. 
Wonderful  chance  for  live  wire.  References  re¬ 
quired.  (’  872.  Kditor  &  I*ublislier, 


Side  Line  for  Salesmen 


Profitable  Bide  Line  for  Syndicate  Salesman. 
Very  attractive  coiiimission  arrangement  being 
made  with  salesmen  to  call  on  high  grade  retail 
furniture  stores  to  sell  course  of  weekly  les- 
•ons  In  interior  decoration  for  sales  people. 
C-8D0.  Editor  &  Publislier. 


Locate  a  bigger  opportunity 
through  a  Classified  ad.  When 
you  mail  in  your  copy,  send  a 
brief  outline  of  your  experience. 
We  may  be  able  to  use  it  to  your 
advantage. 


EMPLOYMENT 

Help  Wanted 


Advertising  Man — Dally  newspaper  in  exclusive 
northern  Wisconsin  Held,  circulation  5. .500,  city 
ll.DOO,  w'ants  comi>etcnt  advertising  man;  now 
one  man  joi»,  but  can  readily  be  developed  to 
where  assistant  Is  necessary;  opportunity  for 
right  man  to  build  himself  permammt  and  satis, 
factory  place;  $40  and  commission  to  start;  fu¬ 
ture  up  to  man,  himself.  Address  C'851,  Editor 
d;  Publisher. 


Advertising  Solicitor  w’nnted  by  large  Southern 
morning  newspaper.  Must  he  capable  copy 
writer  and  able  to  present  records  to  prove  tliat 
he  is  a  producer  and  salesman  of  proven  ability. 
Want  a  Hgliter  and  man  looking  for  future 
opiMirtunity.  Send  picture  and  all  qunliflentions 
and  references  in  first  letter.  Address  C-871, 
Editor  A  Publislier. 


Assistant  Editor  wanted;  a  young  man  as  assist¬ 
ant  oilitor  of  a  New  York  suburban  weekly. 
News  and  advertisements.  Plenty  of  work  with 
go(Nl  opportunity  for  advancement.  Reply  Rox 
(’  S7d.  Editor  &  Publisher. 


Circulation  Contest  Manager  and  field  man.  Wire 
or  write  Harry  J.  Smith,  Pendulum,  East  Green¬ 
wich,  R.  I. 


Classified  Solicitor — Real  future  for  pro<lucer; 
sulunit  record,  also  stating  ago.  references,  sal¬ 
ary  required,  plioto  if  possilile.  Herald,  ('llnton, 
Iowa. 


Display  Salesman — Near  Washington,  D.  C. 

.To!)  Printing  Manager — Indiana. 

(’ity  Editor — Small  Ohio  Daily, 
t'lassified  Manager — ('lassitied  Salesmen. 
Pireulation  Manager — ^Near  New  York. 

Other  openings,  all  departments —  IMacement 
S4‘rviee.  P.  O.  Rox  78.q.  Wilmington,  Del. 


Situations  Wanted 


Accountant-manager,  diversified  experience,  grad- 
iiate  Pace  Institute.  At  pres«‘nt  connected  with 
large  mail  order  liouse.  Desires  a  change.  Avail 
aide  two  weeks.  Salary  $5.2b0.  C-847,  Editor  A 
Pnhlisher. 


Advertisings 

E\perlenc*ed  man  witli  record  ns  go-getter, 
wants  to  eonneet  witli  newspaper  witli  Rni.ckmi. 
or  larger  idreniatioii.  Emplnyed,  produeing,  and 
giving  entire  satisfaetioii  Imt  desires  ehange  to 
field  ofTerlng  bigg*T  <»pportunlty .  Pan  wll  clren- 
hitlon  to  advertiser  as  well  ns  ngeiiey.  Iliglily 
eompetitive  field  inspin‘s  keem'r  and  more  coii- 
eeMtrat«‘d  eflTort.  P  ''75,  F)4|itor  »S;  Pnlilislier. 


EMPLOYMENT  EMPLOYMENT 


Situations  Wanted 


Situations  Wanted 


Advertising  and  Business  Manager 

Thorough  experienced  business  producer,  over 
fifteen  years  in  highly  competitive  field.  Devel¬ 
oped  paper  to  first  place  in  city  of  1(K),000. 
Earned  post  of  General  Manager.  Merger  and 
sale  reason  for  transfer.  Now  open  to  serve  in 
city  of  over  50.()(K)  as  udv.  director.  National 
protlucer  or  assistant  to  Rusiness  Manager. 
Forty,  married,  highest  references.  Address 
C-839.  Rlltor  &  Publisher. 


Advertising  and  Business  Manager,  New*  York 
and  small  town  experience,  desires  |>osition,  sec¬ 
ond  or  third  daily.  (Pity  of  RH),(KK)  or  more). 
Thoroughly  versed  In  all  branches,  advertising, 
merchandising,  management.  Salary  $fi,.500  or 
commission  agreement  on  new*  business.  Age  34. 
A  producer  with  national  contacts.  C‘865,  Editor 
A  Publisher. 


General  Manager 
Business  Manager 
Advertising  Director 

Executive,  witli  many  years  of  utm.sually  suc¬ 
cessful  operations,  open  for  engagement  July 
first;  thoroughly  capable  of  handling  any  paper 
in  any  size  city;  regarded  as  one  of  the  best 
and  most  experienced  newspaper  executives  in 
the  east.  Records,  exiierience  and  references 
gladly  given  on  personal  interview,  p  953,  Bditor 
&  Publisher. 


Circulation-— I f  your  Circulation  Department  has 
lieen  a  sore  spot  with  you  or  a  constant  source 
of  annoyance,  take  advantage  of  this  opportun¬ 
ity  to  put  an  end  to  your  worries.  I  know  cir¬ 
culation.  I  am  as  intimately  acquainted  wrlth 
scientific  circulation  system,  finance  and  promo¬ 
tion  ns  it  Is  possible  to  be  in  eighteen  years  of 
steady  application  to  circulation  problems. 
Thirty-five  next  birthday  and  brimful  of  pep. 
Employed  now  but  want  to  change. 

My  ex|>erlence  Is  both  small  town  and  metro¬ 
politan,  morning,  evening  and  Sunday,  and  cov¬ 
ers  all  circulation  classifications  specializing  in 
boy  carrier. 

Will  provide  gilt  edge  references  and  give 
complete  history  to  Intere.sted  persons.  Prefer 
West  or  Middle  West.  Will  come  for  Interview 
if  tliere  is  definite  prospect  of  a  suitable  con¬ 
nection.  r-842,  Editor  aV:  Publisher. 


Circulation  Manager  or  Assistant.  Young  man 
wiio  lias  made  gooil  record  wdth  present  publica¬ 
tion  desires  change  due  to  present  limited  field. 
Thoroughly  exp<*iiein  ed  in  every  pliase  of  circu¬ 
lation.  Rest '  of  references.  (’-S7.3,  Editor  & 
Publislier. 


Circulation  Manager  Publislier  who  wishes  to 
take  the  burden  of  circulation  off  his  slioulders 
and  plai'o  it  on  tlie  shoulders  of  a  man  who 
lN>yoiid  any  doulit  can  carry  it,  sliould  get  inio 
communication  with  tlie  advertiser  wlio  will 
prove  by  past  re<*ord  ami  references  of  former 
imblishcrs  that  he  knows  circulation,  especially 
large  metropolitan  circulation.  Higlicst  charac¬ 
ter.  Mas  never  lieeii  discciiargcd.  2d  years’ 
ex|M*rlencc.  (’-S.57,  Editor  A  Publislier. 


Composing  Room  Foreman 


I  know'  a  composing  room  foreman  wlio  de¬ 
sires  to  make  a  new*  connection.  lie  is  the 
most  capable  superintendent  I  have  known.  A 
tireless,  intelligent  and  loyal  man.  He  will 
bring  down  tlie  coinisisltion  costs  of  tlie  news¬ 
paper  that  needs  him.  He  will  get  the  paper 
to  press  on  time.  Ilis  experience  ranges  from  a 
small  town  paper  to  one  of  New  York  City’s 
largest  dailies. 

If  .vou  are  interested  in  obtaining  the  services 
of  such  n  man  I  will  lie  glad  to  put  you  in 
toucli  witli  him.  11.  D.  Rradley.  General  Man¬ 
ager,  Times  Star,  Rridgepnrt,  Conn. 


Classified 

Advertising 

means 

To-day’s 

Opportunities 

List  your  wants  and 
supply  your  demands 
tIirou"h 

Classified  Service 
Editor  iy  Publislier 


Linotype  Operator  availaldc  for  steady  situation. 
Twelve  years’  experience  on  newspapers  and 
piiiilications.  Also  valuable  inacliinist  experi¬ 
ence.  Single,  union,  age  .*{,3.  tlo  anywliere  on 
Atlantic  sealHiard.  liOiiking  for  steady  job  only. 
C-vStM,  Editor  tS:  Publisher. 


Manager  engraving  shop.  Experienced  in  adver¬ 
tising  and  newspaper  art.  Can  give  references. 
Address  C-8fiS,  Editor  A  Publislier. 


Sports  Editor,  ten  years’  ex|H*rience  in  North 
Carolina,  desires  change.  Rest  references.  Mar¬ 
ried.  C-S70,  Editor  A  Pulillsher. 


Telegraph  Editor,  2»».  married,  seeks  change  to 
afternoon  jiaper.  College  graduate.  Rest  refer¬ 
ences.  (LSbb,  Editor  A  Publisher. 


MECHANICAL 


Equipment  for  Sale 


For  Sale— Two  (Joss  doiilile  pneiiiiiatio  steam 
drying  tables,  with  gas  boilers.  In  first  class 
condition.  Virginian  and  Pilot  Pulilishing  Co., 
Norfolk,  Va. 


Job  Presses,  Paper  Cuttsrs,  Wire  Stitohers.  etc. 
— A  complete  line.  Overhauled  and  guaranteed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Type  A  Engraving  Co.,  114  B.  13tb  at., 
New  York  City. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  4WI 
West  Broadway,  N.  Y.  C. 


We  Have  for  early  delivery  one  Goss  (’oinet 
and  one  Duplex  Model  R,  8  page  press.  Guar¬ 
anteed  gmid  condition.  FIrector  furnisiied.  Grlf- 
fitlis  Publishers’  Excliange,  150  Nassau  St.,  New 
Y'ork. 


Harwell  &  Rockwell 

Specializing  in  confidential  ne¬ 
gotiations  for  the  pnrehase, 
sale  and  consolidation  of  news¬ 
papers,  magazines  and  trade 
publications. 

We  also  welcome  consultation 
on  newspaper  financing  and  ap¬ 
praisals.  Our  record  of  busi¬ 
ness  activity  in  these  lines  ex¬ 
tends  over  18  years. 

Write  or  call  at  the  nearest 
office. 

Comer  Building  Timet  Building 
Birmingham,  Ala.  New  York  City 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 
350  Madison  Are.  New  York 
Pacific  Caast  Representative: 

H.  C.  Moore.  272  Narth  Rodeo  Driva. 
Beverly  HilU.  Calif. 
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I  DOLLAR  $$ 

I  $$  PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'T'  HE  Rhinelander  (Wis.)  Daily  News 
-■-  has  found  that  several  Rhinelander, 
Wis..  merchants  will  contract  for  a  small 
ad  daily,  where  they  formerly  used  a 
larjre  ad  once  or  twice  a  week,  and  the 
daily  ads  brinp  in  more  revenue.  A 
grocery  store  ad  carries  the  weather 
forecast  at  the  top  daily,  a  clothing  store 
ad  carries  “Only  10  days  until  July 
Fourth;  dress  up,”  “Four  days  until 
Father’s  Day ;  remember  Dad,”  etc.  A 
battery  station  ad  carries  at  the  top ; 
"Feature  on  the  Air  Tonight — 7:30, 
Harman’s  Orchestra.  \VL\V\” — J.  C. 


“Guaranteed  Monday  Shopping  Spe¬ 
cials”  are  featured  in  many  Sunday 
papers.  Why  couldn’t  the  idea  be  car¬ 
ried  in  the  Saturday  issues  as  well? — 
U.  S.  V.,  Akron. 


Local  dyers  and  cleaners  will  want  to 
take  space  at  this  time  to  advertise  their 
service  in  freshening  frocks  and  suits  to 
l)e  folded  in  suit-cases  and  trunks  for 
the  vacation  season,  to  save  expenses  in 
buying  new  clothes  when  mcMiey  is 
needed  for  the  summer  trip. — C.  M.  L. 


Appealing  especially  to  the  week-end 
motorist,  the  Indiattapolis  News  is  run¬ 
ning  a  weekly  series  of  ads,  under  the 
heading.  “Week-End  and  V’acation 
Guide — W^here  You  Can  Spend  a  Day 
or  a  Month.”  C<^y  is  obtained  from 
hotels  and  resorts  in  Indiana  and  adjoin¬ 
ing  states.  Most  of  the  ads  in  the  half 


There's  been  a  lot  of  talk  lately  _  in 
various  parts  of  the  country  regarding 
teaching  in  the  public  schools  by  married 
women.  What’s  the  status  of  the  ques¬ 
tion  in  your  community?  Do  they  allow 
married  women  to  teach?  Have  some 


page  layout  stress  rates  and  road  guides 
for  the  convenience  of  the  motorist. — 
Donovan  A.  Turk. 


“Start  Parking  in  a  Garage  Today!” 
is  the  line  used  in  a  display  classified  ad 
sold  by  the  Dcs  Moines  (la.)  Sunday 
Register.  Avoidance  of  possible  damage 
to  a  car  and  convenient  location  of 
garages  was  stressed  in  copy.  The  ad 
was  signed  by  nine  garages. — L.  G.  M. 


“Take  a  Vacation  by  Bus!”  Perhaps 
bus  lines  will  do  some  co-operative  ad¬ 
vertising  to  boost  bus  travel  to  vacation 
spots. — C.  M.  L. 


“Tomorrow  Is  Leader  Day  on  Wash¬ 
ington  Street”  is  the.  title  of  a  page  pub¬ 
lished  by  the  merchants  of  that  street  in 
Binghamton,  N.  Y.,  every  Monday  eve¬ 
ning.  A  picture  of  one  of  the  stores  is 
placed  at  the  top  of  the  page  and  the 
balance  is  solid  advertising.  Each  mer¬ 
chant  offers  a  “special”  for  Leader 
Day.-J. 


The  Ottumwa  (la.)  Courier  regularly 
runs  the  co-operative  display  advertise¬ 
ment  of  several  repair  men  under  the 
heading  of  “Phone  for  the  Repair  Man.” 
The  ad  is  three  columns  wide  and  a 
quarter  column  deep  and  carries  a  1  col¬ 
umn  cut  of  a  telephone.  Under  the 
classified  column  these  small  ads  might 
not  attract  much  notice.  Grouped  in  this 
way  they  are  more  effective. — R.  T.  C. 


McCLURE 

FEAfURES 


.\re  many  books  returned  after  being 
overdue  for  some  weeks  or  months  ? 
Does  the  public  fail  to  return  books 
more  through  indifference  or  oversight  in 
the  opinion  of  the  librarian?  Are  fines 
on  overdue  books  cheerfully  paid? — 
Fred  L.  W.  Bennett. 


There’s  a  gixxl  story  in  how  your 
gasoline  inspector  works  and  how  he 
finds  filling  station  operators  attempting 
to  give  short  measure  and  watered  gas. 
— C.  E.  F. 


WELCOMED  SHRINERS 


Salt  Lake  Tribune  Carried  Names  of 
Each  Trainload  Passing  Through 

The  Salt  Lake  Tribune  did  some  un¬ 
usual  good-will  promotion  in  connection 
with  the  annual  convention  of  the  Shrin- 
ers  held  in  Los  Angeles  during  June. 
The  Tribune  obtained  advance  informa¬ 
tion  of  each  Shrine  train  either  passing 
through  Salt  Lake  City  or  stopping  over 
there,  and  on  the  day  of  its  arrival,  made 
over  its  front  page  with  an  eight  column 
panel  welcoming  each  Shriner  by  name. 

While  it  retjuired  20  make-overs  on  one 
day  the  result  made  it  worth  while,  offi¬ 
cials  said.  Eiach  visiting  Shrine  serenad¬ 
ed  the  Tribune  and  hundreds  of  letters 
of  commendation  on  the  paper’s  enter¬ 
prise  were  received. 

.\t  the  same  time  the  Los  Angeles 
Times  had  a  crew  of  five  men  working  in 
Salt  Lake  welcoming  Shrine  trains  and 
taking  subscriptions  for  souvenir  spe¬ 
cial  editions  issued  daily  during  the  con¬ 
vention. 


LIBEL  CASE  DROPPED 

The  Eugene  (Ore.)  Register  Publish¬ 
ing  Company  has  been  allowed  a  non¬ 
suit  in  the  $20,000  libel  action  brought 
against  it  by  A.  L.  Williamson,  ex¬ 
mayor  of  Eugene.  George  C.  Stanley 
was  co-defendant  with  the  Register,  the 
suit  being  based  on  an  advertisement 
inserted  in  the  Register  by  Stanley  dur¬ 
ing  a  mayoralty  campaign. 


KAY  FEATURES,  Inc. 

offers 

CUDDLES 

An  American  Flapper  at 
King  Arthur^e  Court 

A  Novel,  Distinctive  and  Amusing 
Comic  Strip  by  Charles  M.  Forbell 
of  LIFE  and  JUDGE  Fame. 

For  terms  WRITE  or  WIRE 

KAY  FEATURES,  Inc. 

M.  Koenigsberg,  Pres. 

1650  Broadway,  New  York  City 


LA  PRENSA 

of 

BUENOS  AIRES 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


\  DAILY  flying  report  is  given  on  page 
one  each  day  by  the  Fort  Worth 
Star-Telegram.  It  is  placed  in  a  10-em 
box  above  the  regular  weather  report 
and  is  set  7  point  light  italic.  There  is 
a  special  bureau  at  the  airport  which 
provides  the  information,  which ’includes 
nature  of  winds  at  surface  and  aloft, 
visibility,  height  of  ceiling. — R.  L.  R. 


reporter  make  a  study  of  the  teacher’s 
list  in  your  community  and  see  how 
many  widows  or  wives  there  are  teach¬ 
ing.  Are  the  majority  of  them  support¬ 
ing  themselves  or  families?  What  are 
the  ranges  in  salary  for  them?  And 
what  percentage  of  the  total  number  do 
they  compose. — D. 


.\sk  a  photographer  of  prominence 
where  he  gets  the  most  portrait  business. 
From  men,  women  or  children?  These 
questions  should  lead  to  an  interesting 
human-interest  story  regarding  the 
“types”  that  are  most  photographed  and 
the  reasons  therefor,  if  any. — Fred  L. 
W.  Bennett. 


The  Mason  City  (la.)  Globe-Gasette 
is  offering  prizes  totaling  $25  to  readers 
for  filling  out  a  ballot  listing  features  of 
the  paper  they  prefer  and  for  letters  giv 
ing  their  reasons  for  first  choice.  Twen¬ 
ty-eight  features  were  listed  in  the  ballot. 
Letters  were  limited  to  200  words. — 
L.  G.  M. 


Bird  stories  are  just  as  interesting  as 
fish  stories  and  a  bit  more  unusual.  How 
alK)ut  a  bird  story  contest  for  either 
child  or  adult  readers  with  small  prizes 
for  the  most  interesting  reports  of  the 
activities  of  native  birds? — R.  T.  C. 


Ask  the  head  of  your  public  library 
how  many  books  that  have  been  loaned 
fail  to  return.  Is  the  situation  worse,  or 
better,  in  the  juvenile  division?  On  the 
whole,  is  it  getting  worse  or  better  ? 


Newspaper  Engineering 


\ 


An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  ncwspaiier  en- 
v  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
valuations. 


S.  P.  WESTON,  INC. 

Nmtpafrr  BniUinfft, 
Production,  Operation, 

Snrvejt,  Valnationt. 

420  Lexington  Avenue,  New  York 


develop 

Circulafion 

Prestige 

Advertising 

Revenue 

McCLURE  SYNDICATE 

373  FOURTH  AVENUE,  N.  Y. 


More  T han  a 
N  ewspaper 
An  Institution 


JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 
250  Park  Avenue  -  New  York 
14  Cockapur  Street  •  London 


MISS  THROOP  ENGAGED 

Announcement  has  been  made  of  the 
engagement  of  Miss  Marjorie  Rutlueii 
Throop,  daughter  of  Mr.  and  Mrs.  Fr,iii'h 
D.  Throop,  Davenport,  la.,  to  O.  Van 
Calhoun,  Cleveland,  O.,  who  is  now  com¬ 
pleting  his  medical  course  in  Western 
Reserve  Medical  School,  Cleveland.  The 
wedding  will  take  place  early  in  Septem¬ 
ber.  Mr.  Throop  is  publisher  of  the 
Davenport  (la.)  Democrat  and  vice- 
president  of  the  Lee  Syndicate. 

SPONSORED  SCHOOL  PARADE 

In  a  celebration  sponsored  by  the 
Peoria  (Ill.)  Journal-Transcript,  school 
children  of  the  city  marked  the  opening 
of  the  vacation  period  June  15  with  a 
parade  through  the  downtown  district  as  i 
part  of  the  observance  of  Children’s  Day. 
Thousands  of  youngsters  in  novel  cos- 
tunics  with  decorated  doll  buggies,  tri- 1 
cycles  and  kiddie  cars  marched  to  the  I 
tun  of  tin  pan  bands. 


Accurnry  in  news 
reports  depends 
upon  thorough 
organization,  com¬ 
petent  men.  United 
Press  accuracy  is 
due  to  these  factors. 

UNITED 

PRESS 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  yon  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


